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In THIS ISSUE: Canning is America’s biggest 


and most widespread packaging industry 

















adhesives 


RESYNS ADHESIVES » STARCHES 


National Starch Products Inc. (Adhesives Division) 


270 Madison Ave.. New York 16 
" 3641 So. Washtenaw Ave., Chicago 32 « 735 Battery St., San Francisco 11 
We'd like to talk witha 
National representative about Name Title 
faster machine speeds with Company 
* 


raste attin idhesives. 
aster sé g aanesives ibiieees 


City 





What makes a 
carton better? 


one of the features of Gair’s Coordinated Packaging Service 


irton that turn as many a 5,000 blank in hour into fold 


Une machine 


f th fol 
ung to contain ir product but ing cartons. Others glu llophane windows on 
Ip sell it cc or cookie carto or example. All Gai 

now confronted 1 the man-sized production operatior held to precise toler 

em of producing rton 1 job, nees so there is no variation between cartons to 

ieve us, that calls fe | d craftsmen and m vour mechanical packaging machinen 

\dern machiner Id production to our choice of material 
You'll find them at Gan in the die-making tructural d m, graphic design and its faithful 
hown above, in our cutting and creasing opera reproe ion, CX] p on mechanical packag 
tion and in the high-speed automatic machinery ing nd you'll see how Gair’s Coordinated 


that folds and glucs the paperboard blanks. ackaging Servi meet your need 


Pd aa % IP FOLDING CARTONS 
Shih = SHIPPING CONTAINERS * PAPERBOARD 


ROBERT GAIR COMPANY, INC. © 155 EAST 44TH STREET * NEW YORK 17 
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How do you test package design? $3 abels that can take it 120 


There's still no research substitute for ex New high-gloss stock survives supermarket 
perience, say todays leaders, but here are rough and tumble; brings new brilliance to 
10 ways they are trving to find out what's in Swift's color vignettes 
consumers minds 

Display Gallery 124 


. ; ( 
on a a 90 
Acetate boxes from a new machine Drug co-operative merchandiser a" 
Their straight, strong electronic seams ar ing utensils in kitchen setting Glenmore 
produced automatically by high-speed robot promotes half-pints beer display ties in 


that may open low-cost plastic sheet market with advertising theme 


Canned foods 94 Designers’ best 126 


The oldest form of consumet packaging to 12 entries receive signal recognition among 
day measures its progress in the tens of bil 3.000 in second annual Package Designers 
lions of metal and glass containers used each Counce il compe tition 

vear. A \lODERN PACKAGING Industry Survey 


Sunsweet’s switch 100 
It proves that even a great package can be Tec h nical 


— so. son ioe hy ieee come Effects of cathode-ray irradiation 137 

Experiments show new. sterilization tech 
DP etective Seem 107 nique causes little change in functional 
properties of most flexible packaging ma 


terials. By BerNARD E. Procror and Marcus 
decoration now finds functional use in cush ~ 


ioned packaging of fragile drugs 


Polystvrene formulation first used only for 


. ; Cans for chemical 140 
Design Histories 108 - 


Newer specialties require careful evaluation 
of container function and product compati 
bility. By E. R. Buam, G. E. Curtis and L.. E 
KNEELAND 


Heinzs new lug-vacuum cap shippe1 
tor recording disks 55 colors matched 
to red phonograph record is part of 
cottage-cheese containe 


Questions ; we 
How to get to the top 110 Juestion ind Answers 


( \. Swanson’s has won leadership in the 
packaged-poultry field with just nine years 


of intensive package development Departments 


Fired-on decals 115 Equipment and materials 


Abbott's uses standard labeler to apply per- 
manent color printing that is fused by heat 
right into the glass of Sucaryl bottles 


Plants and people 

For your information 

Packaging Pageant 118 U. S. patents digest 
Help-yourself nylon package conven 


ient-to-use repair kit shirts packaged for 
Valentine gift sale other new ideas Index to advertisers 


Manufacturers’ literature 





nmett St Bristo o Modern Packaging Encycloped ssue, pu ‘ as 

ett St Bristol, Conn. Exe nd Editorial Office ‘ P New 

istol, Conn., March 30, 195 u e Act of Marcl » Packaging 

luding the right to reprodi s book or portion there ny form. Subscription 

‘ ‘ ' $11.00 for two vear $15.00 for ee years; Pan-American intrie $8.00 for 
$17.00 tor thre year ' untric $12.00 for one year, $20.00 for two years, $28.00 for three rs iyable in 
ents each in tl ts | session 1 Canara; all her countries $1.25 (except November Encyclopedia Is 

1 im t \ ire I Bristol, Conn 


om 
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REDINGION 


Automatic Cartoning can give YOU 


Are you still paying the penalties of hand- 
packaging, day after day, week after week? 
Perhaps you have the idea that only huge 
operations can afford the modern equipment 
which cuts so sharply into costs on the packag- 
ing line—and it’s true that you'll find volume 
producers like the S.S.S. Company of Atlanta 
depending on REDINGTONS for maximum 
efficiency in this end of their business. 


But the fact is that REDINGTONS are earn- 
ing a profit for many, many packagers whose 
production is on a smaller scale. At today’s 
labor and overhead costs, it doesn’t take long 
how black figures with the much greater 
production rate per “hand” and the steady 


to § 


F. B. REDINGTON CO. a 
110-112 SO. SANGAMON ST., CHICAGO 7 
HAymarket 1-0680 


342 Madison Ave., 
Room 828A, New York 17 


Murray Hill 2-6959 -. 


“PAY-OFF” PRODUCTION 


hour-after-hour flow of clean, positively filled 
packages which you get with the right RED 
INGTON. 

You may be surprised to learn how many dif 
ferent REDINGTONS have been developed 
to fit all kinds of standard and special re 
quirements in all divisions of packaging. Send 
for our 32-page, fully illustrated catalog and 
see—and by all means, call in the REDING 
CON engineers to discuss, without obligation, 
how our half-century of leadership in auto 
matic packaging can help you produce better 
packages at better costs. 





REDINGTON 


AUTOMATIC MACHINES for 
CARTONING 
WRAPPING * SPECIAL PACKAGING 











The REDINGTON Type 24 handles two sizes of S.5S.S. bottles. 
It brings them directly from the labeler in an upright position, 
and lays them horizontally in the pockets of the article con- 
veyor. As each pocket reaches the leaflet-feed station, the 
REDINGTON takes a 7 x 11" leaflet from the flat stack in 


the magazine, folds it twice parallel to the 
long dimension down to 1-% x 11", and 
positions it over the top and down the sides 
of the bottle. Next, the machine conveys the 
unit to the cartoning station, feeds and opens 
a flat-stacked carton from the 
magazine, inserts the bottle- 

circular assembly, and securely 
glue-seals the end-flap. 
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It takes time to be sure 


[ S NICE TO BE FIRST. Almost anyone likes to be the first to 
get a new product on the market, the first to come up with 
a unique packaging idea, the first to exploit a novel met 
chandising gimmick. The simple fact that it is “something 
new often gives a tremendous boost to almost any sort of 
new idea—an initial sales bulge that competitors may neve 
overcome 


But no one wants to be first with a bad idea. Rushing a 
package into public before it has been thoroughly tested may 
be disastrous, if some unsuspected flaw turns up after the 
product is in consumers’ hands. Time that is gained by sub 
stituting the easy shortcut for the painstaking test is not 
worth much if some basic imperfection is overlooked 


Obviously this is nothing new to most thoughtful manu 
facturers. There have been too many widely publicized ex 
amples of new products that leapt into prominence with loud 
fanfare and then dropped with an even more resounding 
thud. Why? Because undiscovered defects suddenly cropped 
up that destroyed consumers’ confidence 


Why do so many manufacturers, having carefully checked 
for every possible flaw in the product itself, so often fail to 
do the same for its container? Why do they get the product 
thoroughly tested and developed, the marketing arrangs 
ments set up, even the label design laid out and tested—and 
then, at virtually the last minute, expect the supplier to come 
up with a perfectly suitable container on a “rush” basis? 


Functional container tests are seldom an overnight job 
As three American Can Co. packaging technologists point 
out in an article in this issue p. 140), adequate tests for so 
seemingly simple a thing as the proper can lining may take 
six months or a vear. Only in this way can you be sure how 
can and a product will react to each other during long stor 


age periods. 


The obvious answer is to begin functional container tests 
as soon as a product’s formula is set up. Container evalua 
tion can and should go along side by side with all the othe 
plans for product and package development 


The CHP 


(D> |) 
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Dobeckmun 
creates... 


solitary confinement for drugs with “escape” 


records! 
Life-prolonging drugs themselves have a limited span of life. Dobeckmun’s Metalam® foil puts them 
in solitary confinement that prevents escape of potency but permits easy release from outside. Metalam, 
“the flexible tin can’, protects against moisture, air and light. So remember, sale and stale don’t 
nix. If you have an ethical drug, cream, lotion, powder, pill or sterile dressing to merchandise, let 


Dobeckmun create a package for it that will keep your sales at peak performance. Dobeckmun is 


ch 


Spe ‘jalist in packaging problems like YOurs. Write or call: 


kmun Company, Cleveland1,Ohio + Berkeley 10,Cal. + 


L 


Wells River & Bennington, Vt. 
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Meat tray overwrar MSAT-80 Ce 
LSAT Cel phane 


Band — printed PT Cellophane 


Vegetable bag 


ore than one — goes into 
any successful package — 


It takes three essentials to pr 


| oduce a : right tilm for the product. 
a package that catches the You can count on Du Pont tor help in 
shopper's eye and tempts her to buy. levelop ng a Selling package 
Slanting a pi ickage to the likes and bu 


ng habits of tl 


1g package 


one that 
meets all these requirements, Getin touch 
1e modern shoppe with your Du Pont representative. For 
mation on bags or printed materials 

your converter of Du Pont packag- 


two are efficient ng films. E. I 


> , na > } ' 
package construction and choice of the Co. (hi 


instance, giving her the convenience o int 


ready-to-serve beef stew—is one impor 
tant element Tt e other d u Pont de Nemours & 


c.), Wilmington 98, Delaware. 


Why Du Pont is packaging-film headquarters 


1. WIDE VARIETY OF PACKAGING FILMS scientifically tailored to meet 
the needs of varied products and packages 


TECHNICAL assistance to help you plan the most practical and efficient 
construction of your package 

3. MERCHANDISING help through continuing nation-wide 
buying habits, to keep your package up to date 

4. NATIONAL ADVERTISING to continually strengthen consumer prefer- 
ence for your packaged products. 


» surveys of 


DU PONT 
PACKAGING AND 
INDUSTRIAL FILMS 


CELLOPHANE + POLYETHYLENE 
ACETATE + ““MYLAR” POLYESTER FILM 


BETTER THINGS FOR BETTER LIVING 
. THROUGH CHEMISTRY 
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ROTOGRAVURE PRESS 


COMPLETE INLINE EQUIPMENT FOR 
CARTONS ...WRAPPERS... LABELS 





° Designed to run at: Heavy duty design . . . exclusive doctor blade mounting 
1,000 ft. per min.... for easy accessibility . .. 360° running register .. . fric- 
tionless ball bearings used throughout ... color units on 
individual bed plates... additional units easily added at 
@ /ntegral assembly for any time... fast makeready changeover time. These are 
fast changeover ... only a few of the features that add up to more profitable 
volume for your plant. A Staude representative can show 
you how you can improve plant efficiency with the “1000”. 
@ Printing width: 26" 
to 42"... 


E. G. Saude MFG. COMPANY, INC. 


2675 UNIVERSITY AVENUE 


CH ST. PAUL 14, MINNESOTA 


London representative: Mr. W. T. Gibbs, 33 Firs Drive, Cranford, Middlesex, England 


@ Circumference: 23" 
min.; 46” max.... 
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New Outside... 
RIEGEL INSIDE 





The outer design of cereal pack 
ages is often restyled for fresh, new 
appetite appeal’... but one part 
of the package has always stayed 
the same. 

That is the Riegel inner liner... a 
waxed special glassine that through 
the years has proven its ability to 
protect vital taste and crispness. 

More than 600 other Riegel Pa- 
pers are now serving the nation’s 
best-selling brands. In this wide se- 
lection you may find a better paper 
for your product... or we can “‘tai- 
lor-make” a new paper for you. Just 
tell us what you want paper to do. 
Write to Riegel Paper Corporation, 
P. O. Box 170, Grand Central Sta- 
tion, New York 17, N. Y. 


Tailor-made Packaging Papers 
1egel 


GLASSINES AND GREASEPROOFS 


Plain e Waxed e Printed e Lacquer-Coated e Laminated 
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...and improving 
every day! 
National Can is 
building its future 
on a solid 


foundation of 





customer satisfaction 
CA N yarionh 
p . 
A coarot and service. 


NATIONAL CAN 


Plants At: BALTIMORE, MD. + CHICAGO, ILL. + MASPETH, N. Y. 


CLEVELAND, OHIO + HAMILTON, OHIO and WARREN, OHIO 
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Your label, the vital link between the product and the sale, 
deserves the best—in design and in the paper on which it 
appears. Oxford label papers provide extra printing ac- 
curacy and greater production economies. That is why they 
are the accepted choice for many of the nation’s leading 
products. Ask your Oxford Merchant to show you out 
standing examples. 

TWO VALUABLE AIDS. (/) Je new OXFORD PAPER SELECTOR CHART 
18S a time-saving master eutde 10 the right rade jor each purpose 
(2) Lhe new OXFORD PAPER COST CALCULATOR evves the exact cost 
ber 1000 sheets for all common weights and sizes. Ask your nearb 


lord Merchant or write us direct. 


= 


% 


_ 
A 


La 


ee. 


¥ T. * 7 jae 
. f 
OXFORD PAPER COMPANY, 230 Park Avenue, New Y« 


OXFORD MIAMi PAPER COMPANY, East Wacker Drive, C/ 
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Letting the customer see and believe the freshness of these fancy nut meats was 
the job Tri-State rigid plastic packaging accomplished for the Blossom Peanut Co. 
of Cleveland. Mouths water when customers see crispy, crunchy cashews, pecans, 
Brazils through the crystal-clear box. They see how the tight-lidded rigid plastic seals- 
in newly-roasted goodness like nothing else can. 


Keeping the munch in nut meats is only one field where economical Tri-State 
protect-and-display packaging operates successfully. As molders of the world’s 
largest assortment of rigid plastics, our packaging horizons are as limitless as the 
needs of your product. 


in 
TRI-STATE 
Show window 


plastic 


packaging 


Tri-State No. 102F Tri-State No. 30F 


4'%," x 2%" x 2%," deep 4” x 5%,” x 1%,” deep ‘, 
Two of a huge variety of stock sizes and shapes, or 


we will mold large quantities to your specifications 


NEW YORK: 12 E. 4Ist St., MUrray Hill 3-8743 
— = CHICAGO: 176 W. Adams St., FRanklin 2-5367 
| : : - 4 - 
LOOK INTO - $3 / TRI STATE PLASTICS KANSAS CITY: 502 Merchandise Mart, BAltimore 1800 
HENDERSON 6, KENTUCKY DETROIT: 18401 E. Warren Ave., TUxedo 5-5500 
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ee S for the Cook 


..with Pillsbury Quality Protected by 
Reynolds Wrap Aluminum Packaging ! 


Luscious hot cinnamon rolls from package to oven to table in 15 minutes... 
this is the furthest advance in home baking. And it would not be practical 
without the packaging! Today’s refrigerated rolls and biscuits require an 
extreme degree of protection against air, moisture and light rays. Yet the 
package must be economical, must sustain a 30-lb. internal pressure—and 
be easy to open. It’s Reynolds Wrap Aluminum Packaging that meets these 
requirements for Pillsbury Quick Cinnamon Rolls. The cannister is lined 
with aluminum foil, wrapped full around with an aluminum foil label. 

It is airtight, moistureproof, lightproof, has ample strength and is 

easily opened with a knife. It keeps prepared rolls and biscuits in 


perfect condition, under refrigeration...ready for the oven. 7) ae 
If your product needs protecting, there is a type of 


Reynolds Wrap Aluminum Packaging that < ? 
can do it best...and has sales-boosting QUALITY <a tr F 
eye appeal, too. For full information, PROTECTED WITH — Sai 4 Hy 
call the nearest Reynolds Sales Office. stony , 


Or write to Reynolds Metals Company, REYNOLDS WRAP | if 


General Sales Office, Louisville 1, Ky. ALUMINUM 


Take advantage of this Powerfully PACKAGING 
Promoted Seal! Advertised monthly in full- 

color national magazine pages and weekly 

on Reynolds hit TV show “MR. PEEPERS,” the 

Reynolds Wrap Aluminum Packaging Seal 

advertises Protected Quality on more and 

more packaged products. 


Pioneers in Aluminum Foil Packaging. 


REYNOLDS 9&8 ALUMINUM 


SEE “MISTER PEEPERS,” starring Wally Cox, Sundays, NBC-TV Network. 
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8 UNBAKED ROLLS...READY FOR THE OVEN 


BEST 
XXXX 


NET WT. 8% OZS. 





BEST 
XXXX 


NET WT. 8% OZS. 


DIRECTIONS Use Before Date Stamped on Package 
Preheat oven to 375° F REFRIGERATE—DO NOT FREEZE 


Te Open: Cut off either or both Vanilla Icing: Blend '/, cup sifted The product in this package 
ends of can confectioners’ sugar, 1 tbsp 8\402,), prior to baking,contains 

milk and '/, tsp. vanilla not less than the following pro- 
Te Boke: Place rolls, scroll side Orange Icing: Omit milk add 1 portions of the minimum daily 
up, 2” apart on lightly greased tbsp. orange juice and 1 tsp. requirement Vitamin B, 55%, 
cookie sheet. Bake 12-15 min. grated orange rind. Frost hot Riboflavin 174%, Iron 40%, 
Serve hot rolls. Top with nuts or cherries. and Niacin 5 mg. Made of 


plain or < Mfd. by PuLSBURY mus, Inc, CDTIChed flour, sugar, short: 
frosted - en. Gitces, Hienen clis, Minn, °™ing, leavening, non-fat milk 
‘< > REG PENNA peer nan solids, corn oil, spices, salt, ar 

X 


tificial color and flavor 
i Crm 


Cut On Dotted Line 
aul] PeHOg YO I") 
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To capture the American taste you first 
catch the eye with smart, appealing packag- 
ing,’ says Mr. John H. Reddy, the New Eng- 
land Confectionery Company's dynamic 
Vice President in charge of merchandising. 
“That's why the window box stays high on 
our list of preferred packaging methods. It 
says more for the money to every shopper.” 


Are you merchandising your product's eye 
appeal to fullest advantage? Window boxes 
work wonders, especially when Celanese” 
Acetate is used to insure greatest trans- 


parency, sparkling freshness, resistance to 


AY) ALINE 





wrinkles and long shelf life . . . all at surpris- 
ingly modest cost. 


Celanese Corporation of America, Plastics 
Division, Dept. 108-B, 290 Ferry Street, New- 
ark 5, N. J. Canadian affiliate, Canadian 
Chemical Company, Ltd., Montreal and 
Toronto. 


& 


PACKAGING FILMS 
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Sterling Drug Inc. Installs US Model JK }2" 


wy 


For Filling ZBT Baby Powder Cans in New Jersey Plant 


Sterling Drug Mfg. Ltd. Installs Model JK 
For Same Operation in Ontario, Canada Plant 


Sterling Drug Inc., manufacturers of ZBT baby 


powder, have used U. S. Automatic powder filling 
machines in their domestic plants for several years. 
Now they are using a U.S. Automatic Model JK 
utomatic powder filling machine in their Sterling 
Drug Mfg. Plant at Windsor, Ontario. 
The Model JK is a versatile twin station machine 
that fills with closest accuracy up to 60 containers 
per minute on all types of powdered and granular 


materials. Normally the operation of this automatic 


machine is to fill by packing under controlled pres- 
sure; for those materials that require settling a 
vibrating filling platform is furnished. 

Machine Operators praise the efficient dust col- 


lector hoods at the filling stations and the shut-off 


gates that eliminate drip at the augers. Connected 


to a vacuum system these keep the surrounding 
air free of dust and make the filling operation 
absolutely clean. 

Add to these features, ease of change-over to 
handle several sizes of containers and you have a 
machine that is the last word in modern-high-speed 


powder filling. Write US for complete details. 


the Model JK Fully Automatic 
Volume Filler, Weigher or Packer 


U.S. AUTOMATIC BOX MACHINERY CO., INC. Boa. 


+ 


- 
Owning and Operating NATIONAL PACKAGING MACHINERY CO. *-CARTONING MACHINERY CORP. tt — Ht @ 


122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. 
Branch Offices: New York * Chicago 
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Net and Gross Weighing 
Package Forming and Filling 
Carton Sealing, Lining, 
Wrapping. Box Making 





ARE YOU REPRESENTED 
AT THIS 


CONVENTION ? 


We will be glad to welcome you at our exhibit at the CANNERS' 
CONVENTION in Chicago from February 19th through 23rd. 


Our representatives and experts from all parts of the country will 


be there and at your service. 


This is an important convention, but not nearly so important 
as those daily meetings of consumers and dealers in stores all over 
the country. At H-A we never forget this. Every package is made 


not only for efficiency, but to sell your product. 


H-A means HOME APPROVED 








Test it...the cellophane bag that doesn’t tear! 


Strength where you need it most—at the 
top! That’s the unique and exclusive feature 
of the STRONGTOP* cord-reinforced bag. 


It's a blessing to packagers in many ways... 
cuts bag “casualties” on the filling line .. . 
looks trimmer and neater (lasts longer, too) 
on retailers’ shelves . . . doesn’t fall apart in 


the housewife’s hands. 


Note this! You can get the exclusive 
STRONGTOP* bag in glassine, paper and 
other flexible materials as well as in cello- 
phane. 


*Trade Name 
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| Free Sample Supply 
write for it now! 


Test these STRONGTOP* bags 
on your filling lines. And be sure 
to try them on such “hard-to 
bag’ items as toys, dry foods, 
small hardware and many other 


toughies.”’ 


MELROSE PACKAGING CORP. 


814 St. Anns Avenue, New York 56, New York 


a? 
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Whatever the job... 


PERMACEL lAPES 


In our complete line, there's a self-sticking tape for every job... write Permacel Tape Corporation, New Brunswick, N. J. 


a dofrenalofnen company 
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pig In a plastic | 


eo" 


Folks don't buy pigs in a poke today any more 
than they did back when the saying originated 
But customers do buy products they can see 
they buy ‘em quicker in Vichek Plastic Boxes 


Resourceful manufacturers who are 
farsighted merchandisers use Vichek Boxes for 
both package and point-of-sale display. 


Whether your product is a food, drug, or small 
mechanical part . . . whether it’s hardware, 
cutlery, cosmetic, even soft goods, package it in 
plastic by Vichek. Then watch the traffic troop 
to these transparent, tempting packages 
and watch ‘em buy! 


Vichek Plastic Boxes both serve and sell 
the product for many companies, just as they have 
for these enterprising manufacturers. 


VLCHEK TOOL co. 


3001 East 87th Street 
Cleveland 4, Ohio 
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Atlantic Screw Works, Inc., says, 
“This clear plastic box by Vichek 
makes the best container yet for 
our assortment of wood screws— 
200 of them in 9 different sizes.’ 


Carboloy (department of 
General Electric Company 
shows and sells one of its prod- 
ucts to excellent advantage in 
this container by Vichek. 


Glamorous gift wrap ribbons by 
American Greetings enjoy the 
protection of rigid transparent 
packaging in this striking point 
of-sale merchandising box pro 
duced by Vichek 





A ROTOGRAVURE PRESS 
2 that Delivers Sheets Fi _*_ Ti f 











os ADVANTAGES; 
NOW —for the first time—you can take advantage 


. e . 
of the high speed of modern rotogravure presses Here are just a few: 


for label and wrapper printing. Improved Cham- For Rotogravure: high-speed precision-register 
: printing on practically amy stock in multiple colors 
—ideal for meeting the increasing demand for high- 
Champlain Rotogravure Press—delivers square-cut — — quantity wraps and labels for pack- 
: a . —— — aged products. 
sheets with 1/64” accuracy 1/2 TIMES FASTER P 


For Improved Sheet Delivery: greater production 


THAN ANY OTHER STANDARD SHEETER! with inline economy. 


Speeds* HIGH SPEED... from 8,500 to 12,500* sheets per 
obec & hour—chart at left shows full range. 


plain Sheet Delivery — operating inline with a 


lobe! Heovy Paper 
& Cardboord Mor Mor Lal 


\oeam | tenn | Gaeee ACCURACY ...cuts consistently square sheets to 
1/64” or finer accuracy from any stock —any speed. 


SHEET PROTECTION... exclusive individual sheet 
handling insures accurate jogging — undamaged 
front edges. 


JAM-PROOF ... separate handling of each sheet 
with continuous individual movements acts as self- 
clearing mechanism — DANGER OF TEARING, 
FOLDING, BUCKLING, OR COCKING IS 
PRACTICALLY ELIMINATED. 


NO WASTE TRIM... easily adjustable to any sheet- 
width or length within the range of the press. This 
feature — plus consistent accuracy — produces sheets 
ready for the ream cutter. 


Sheets 
Mon Per Hr 


VERSATILITY ... handles paper, board, foil, and 
a most specialty stocks with equal ease. 
& 


Write today for catalog of Champlain press equipment 
; and full information on Champlain Improved Sheet 
Champlain manufactures a complete line of roto- Delivery. Champlain C y, Inc., 88 Llewellyn Avenue, 


P 


gravure, aniline, rotary letterpress and allied Bloomfield, N. J. Chicago Office: 520 N. Michigan Avenue, 
equipment for packaging and specialty printing. Chicago 11, Il. 
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PAPER WOUND 
CANS-TUBES 
CORES... 


KEEP 
CONTAINER COSTS 
IN LINE WITH PROFITS 


isen sharply, switching to paper 


USES FOR CONVOLUTE 
AND SPIRAL WOUND 
PAPER TUBES AND CANS 


des, produced on Knowlton machines, 


mi argins. 
Paper wound containers have distinct sales, display and shipping 
i ; CORES 
advantages over the ordinary container. In addition, they give ORE 


better protection of products in process, storage or transit. for Toilet and Towel Tissue, Paper 


‘ Mill Rolls, Textiles, Gummed Tapes, 
Call a representative from the nearest Knowlton office, and he 


etc., Hygienic Supplies. 
will tell you how other firms have used paper wound containers to 


er 
cut costs. AMIN 
for Household Products; Powdered 


Milk, Cocoa, Dry Cereal, Spices, Bak- 





ing Powder, Salt, Popcorn, and other 
dry foods; Detergents, Cleaners, Me- 
dicinal and Pharmaceutical Supplies, 


Powdered Soap. 


NDUSTRIAL AND 
COMMERCIAL PRODUCTS 


AUTOMATIC 

CONVOLUTE 

PAPER CAN WINDER 

Winds paper can bodies from 
to 8 in diameter on the 

round and from 114” to 8 

across diagonal corners on ir- 


regular shapes such as square, 


rectangular 


ey 


NO. 4 SPIRAL TUBE WINDER 


Winds paper tubes from 34” mini 
mum diameter up to the following 
diameters according to the number 
of plies: 2-5 plies, up to 10° diam 
eter; 3-11 plies, up to 8° diameter; 
| 2-22 plies, up to 6” diameter. Can 
be furnished with cut-offs and glu¢ 
stands to fit manufacturer's particu 
lar needs. Optional machines for 
cutting tubes in single or muluple 
lengths, rough or finished cores, or 
cutting light and heavy side 
walls up to 14" thickness. 





Automotive Parts, Machinery Parts, 
Manufacturing Supplies, Ammuni- 
tion Containers, Military Supplies and 
Electrical and Radio Coils, Feminine 
Fancies; Cosmetics, Dusting Powder, 
Girdles. 


NO. 77 KNOWLTON SPIRAL TUBE WINDER 
AND CUT-OFF ® Winds paper tubes from 2 


5 plies and from 1," min. to 1” max. in diameter, 


comPAnn” 


Ypautten 


to 





(Made witthe the afill 


s 


- 


Lam, 


‘ ¢/ This 17th Century Gauntlet typifies the skillfu movable parts. And they have a trim appearance which can 


be attractively decorated with colorful designs and illustrations 


J craftsmanship of medieval armormakers. The 
? expert positioning and attachment of adjacent parts by J&L’s accurate lithographic process 


In addition, coatings and lacquers are evenly applied—both 


nside and outside: and every J&L pail and drum ts chemically 


permut all the necessars flexibility The intricate carving and 


ssynent give if a distinel, attractive appearance ind the 


c miDO Af 
careful design and workmanship assure the maximum pro treated to keep all surfaces clean and dry 
tection. In battle and in jousts, combatants had to depend on For the protection your products need, depend on J&l 
the armorer’s skill often for their lives Steel Containers. You can order them through plants in 
J&L Steel Containers offer dependable protection for your lead 


They're built of sturdy, high-quality J&L Steel Sheet and efficient 


ing industrial centers, and you ll find J&L service prompt 


products 


Their careful construction insures perfect fit of all joints and 


Sones ¢ Laughlin 


STEEL CORPORATION 


eT Eee ew vorn 17, wew vor 
NEW YORK 17 NEW YORK Wai 
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you don’t have to hunt... 


resources of 


h and 


For most flexible packages 
the ideal material is at hand 
no search is needed. VISQUEEN 
polyethylene performs 
superbly in more fields than 
any other film. 

VISQUEEN is strong 
won't split, crack, shatter 
or run. 

VISQUEEN Is uniform 
yields more units per pound 
of film. 

VISQUEEN won’t block 
keeps packaging lines at 
top speed. 

VISQUEEN has body 
packages are easily made, 
filled, closed. 

VISQUEEN seals moisture in or 
out— indefinitely. 

VISQUEEN is durable 
even acids that eat metal 
won’t touch it. 

VISQUEEN thickness is identified 
on invoices and rolls. 
Further reasons why VISQUEEN 
outsells all other brands 

of polyethelene. 


2461975 and 2632206, has the 


resear 


IMPORTANT: VISQUEEN film is all poly- 
ethylene but notall polyethylene is VISQUEEN 


Only VISQUEEN, produced by process of U.S 


Patents No 


benefit of 
The VISKING Corporation 


°) 
@ 
o 
> 
E 
> 
s 
> 
Fe 
v 
a 
E 
= 
Zz 
ae 
Aa 
| 
©] 
~ 
> 
- 
° 
“ 
ra 
a 
2 
c 
av 
> 
c 
6 
o 
wn 
° 
” 
v 
E 
) 
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Company 


Converters of visQUEEN film are 
top experts in design and 
manufacture of flexible packages. 
Ask for names of those serving 
your area. Use the coupon. 


othuylone Yio 


.a product of THE VISKING CORPORATION 


Plastics Division, Terre sate Indiana @ World ; ie oducers of polyethylene sheeting and tubir 
In Canada: VISKING Limited, Lindsay, Ontario ® In ntent British VISQUEEN Limited, Stevenage 


The VISKING Corporation Box H2-1410—Plastics Division, Terre Haute, Indiana 


Address 


% 


This advertisement is one of a series telling facts about VISQUEEN film 
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SEAL-TAINER... 


The Polyethylene Container that Rolls 
with the Punches 


iner on hard con- Seal-Tainer the lowest-cost 


won't crack or break. container in the 
ze it out of shape...it snaps plastic field — gives up to 100% 
original form. visibility to your product. Re-use 


ll find it features boost impulse 


} ? 7 
+ unbreakable 


sales, 
create point-of-purchase stimulus. 
Seal-Tainers are available in all 
colors and in stock sizes from 6 to 
you > ° ° 
ae 64 ounces ... and special sizes and 

never pay one ¢ . 

; shapes to your specifications. 
cent for breakage 


or spoilage when Let a Plastomatic Representative 


help you with your packaging 
problems. Write today for full 
details. 


you package your 
product in Seal- 
lainer the molded polyethylene 
container with the positive- 
locking no-drip lid. Valve-type ' 
ction prov “ti a bulldog i Plan to Visit th 
between lid and container, gives Plastomatie Booth No. 884 
spill-proof protection to every National Packaging Exposition 
i! produ a Chicago, April 18 to 2] 
Using Styre Hie Now? 


PLASTOMATIC CORPORATION MALVERN, PENNSYLVANIA 


\\ 
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What are rour Needs? 


MANUFACTURING CO. 


6086 SOUTH DEARBORN...... CHICAGO, ILLINOIS 
34 EXCHANGE PLACE . JERSEY CITY, NEW JERSEY 
633 SOUTH LA BREA AVE..LOS ANGELES, CALIFORNIA 
PESO VOM SVOSST . se swe CINCINNATI, OHIO 


FROZEN FOOD Wrapper Appeal 
depends upon lifelike color-matching 


The pictorial quality and prescribed character of a wrapper is faithfully 

retained in every set of Beck-engraved rotogravure cylinders ... Because Beek 
cylinders are made throughout with precision, you can expect perfect register with 
minimum set-up time and the clean, deep etch will produce uniform printing of 
superior quality ... 1 Beck representative is thoroughly familiar with all 


phases of gravure engraving. Phone or write for service information. 


os3 ROTOGRAVURE CYLINDERS 


The Beck Engraving Company +105 South 7th Street, Philadelphia 6 


26 
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WHAT'LL THEY THINK OF NEXT! 


As your products change, so do your protection problems. You 
can imagine the hazards encountered in shipping this new- 
style “wrap-around” windshield glass. Gaylord solved the 


problem with a practical, efficient corrugated container. 
7h hipping d | | 
Whatever shipping damage dangers your product may face, 
Gaylord engineering gives you these three important advan- 
tages: First, skill ul design to fit your »roduct’s rotection 
¢ frst s ! F P 
needs. Second, careful selection of precisely the correct weight 


and grade of box board from our wide variety. Third, rigid 


quality control throughout every step of box manufacture to 
assure you consistent strength. 


At your nearby Gaylord sales office you'll find men who 
enjoy tackling unusual protection problems. Call them today! 


CORRUGATED AND SOLID FIBRE BOXES«+ FOLDING CARTONS + KRAFT PAPER AND SPECIALTIES » KRAFT BAGS AN ACK 


GAYLORD CONTAINER CORPORATION * ST. LOUIS 


SALES OFFICES FROM COAST TO COAST * CONSULT YOUR LOCAL PHONE BOOK 
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There's a QQQQ Pac , age 


with the idea 


DISPEN 


and the custom or stock shape 
prod ict stand-out eve 
makes vour product easier to use. consult Plax 


PLAX CORPORATION 


a j 4 MA 
x anada, Ltd . 





ee ee 
\ 





Packing a greasy number ? 


If you have a greasy product that’s difficult to 
package attractively, here’s your answer. You 
can wrap anything from bacon and doughnuts 
oil-coated machine parts in PLIOFILM—without 
affecting the film—and without soaking through 
to soil the hands or clothing of shoppers n short, there are a lot of things a PLIOFILM 
; ‘ Goodyear Pa kaging 
Among transparent films thi 
But besides being greaseproof, PLIOFILM has 


Sls a unique ¢ uality 
ee help you design one 


our product. Write him at: 
ackaging Film Dept. B-6418 
>} 


other important advantages. 


It has great dimensional stability, doesn’t pucker Akron 16, 


GOOD THINGS ARE BETTER IN Pm Jf i+ yi 


GOODSYEAR 


PACKAGING FILM 


L fs di =) 


*Made in Raleigh—sold in N.C 
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e your production men 


Production lines keep rolling — no delays 


;, , TIE FI! 
for lengthy label preparation, spoilage, PaaS 
. = AU | La: 
or poor adhesion. Labels go on fast... — 
clean... easy — no water, 


a 


no glue, no heat, no mess! 


e your dealers 


Pressure-sensitive labels stick tight on any hard, 
smooth surface. Regardless of heat, cold, or 
humidity, they identify your brand . . . tell your 
product story . . . help make sales 





e your customers 


Buyers like these peel-off labels that won't “pop” 
or pucker . . . yet remove easily 
without soaking or scraping. 


Special Roll Lo 
bel Dispensers 
save time and 
money in every 
volume Iabel 
ing application 


Prosme-Souitve LABELS 


WRITE TODAY for Your own Roll Label Printer is a specialist 
who can design and produce roll-dispensed 

TEST-IT-YOURSELF pressure-sensitive labels that sell on your 
product or package. Any size . . . any 

Contains a selection 

of pressure - sensitive shape . . . on almost any stock. Consult 

samples for on-the him on any of your labeling problems. He 


spot testing in your a 
own plant will be happy to cooperate. 


—»s KLEEN-STIK prooucts, Inc. 


225 North Michigan Avenue @ Chicago 1, Illinois 








Pioneers in Pressure Sensitives for Advertising and Labeling 


MODERN PACKAGING 





LOW COST INVESTMENT! | 
—Standard Simplex Cellophane Bag 
Making Machines, crimp or folded bot- 
tom, cost around $2,000 (plain bags). 
Send samples or bag sizes for specific 
quotation. 


LOW COST ATTACHMENTS! 

—Exclusive, low cost Simplex attachments 

convert standard Simplex Cellophane Bag 

Making Machines to almost any desired 

bag making need. 

LOW COST OPERATION: 

—Simplex engineering assures automatic, 

high speed heat-seal bag production, less 

change-over time and reduced labor cost. MODEL NO. 1 


OOOO ILS IMD, 


With low cost, exclusive attachments, one 
Simplex machine will do the work of several, including Simplex Model No. 1, Standard folded 
tear tape application, crimping, heat-seal labeling, etc. bottom bag machine costs about $2,000, including instal- 
And the Simplex heat-seal action eliminates your glue- lation (plain bags). Up to 4,000 heat-seal folded bottom 
ing problems. Whatever your requirements— plain or bags per hour. Bag widths from 1%" to 9”’, lengths from 
printed stock, single or duplex walls, folded or crimp 1%" to 16". Flat or tube, plain or printed stock, flat or 
bottoms, cellophane, Pliofilm, glassines, heat-sealable gusset, single or duplex wall bags. Electric Eye and other 
foils or similar heat-sealing materials look to the attachments optional at extra cost. 
completely versatile Simplex Cellophane Bag Making 





Machines for the /ow cost answer to your high speed 
bag making problems. For new bulletin SPM-533, 
write to Simplex Packaging Machinery, Inc., 534 23rd FOREIGN SALES 

Ave., Oakland 6, Calif., Dept. MP-2. OF SIMPLEX PACKAGING MACHINERY, INC. 


Check with Simplex for your bag and packaging needs... Other NOW HANDLED BY 


Simplex models for polyethylene bags...scrim and barrier bags FMC EXPORT DIVISION 


and pouches...semi-automatic filling machines and top sealing 
machines... Simplex-O-Matic for automatic bag making, filling, P.O. BOX 760 


weighing or measuring, and sealing. For details write to Dept. MP-2. SAN JOSE, CALIFORNIA, is A 











SIMPLEX PACKAGING MACHINERY, INC. 


534 23rd AVENUE, OAKLAND 6, CALIFORNIA 
REPRESENTATIVES IN ALL PRINCIPAL CITIES 


SUBSIDIARY OF FOOD MACHINERY AND CHEMICAL CORPORATION 
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LATEST DU PONT SURVEY REVEALS 


Why retailers like to — 


HERE ARE THE FACTS AND FIGURES 


Q, Why do you like to sell aerosols? 
(Asked of the 1,517 dealers who said they do.) 


Big demand, good seller ... 
Easy-selling item. . 

Profitable 

Easy for customer to use 

Easy to handle 

Good product . 

Clean package, attractive, convenient 
No breakage or spoilage 

Easy to display 

Easy to demonstrate. . 


All other reasons 


NOTE: Total is over 100% because some gave more than one reason. 


What this dealer acceptance can mean 
to a manufacturer 


Aerosol packaging can help new products win the tough and development. In the field of market research, Du Pont’s 
battle for initial distribution. Dealers gladly stock aerosols innual surveys of the aerosol market give valuable informa 
because they know that aerosols hold a natural high-interest tion not available anywhere else. Du Pont can also help you 
value, and that push-button convenience appeals to cus contact valve and container suppliers, as well as contract 
tomers For these Same reasons, established produce ts often loaders in your area who can do your aerosol pac kh iging 
find aerosol packaging a profitable sales stimulant ind save you the investment in equipment. 
Getting a product on the market in aerosol form is not a 
forbidding problem by any means. Du Pont will help you in Du Pont “Freon” Propellents 
every way possible, and can put to use its years of experience 
as manufacturer of the most widely used aerosol propellents Du Pont is in a position to help because of its unique experi 
“Freon’’* fluorinated hydrocarbon prope llents. ence as a pioneer in working with the aerosol industry. Years 
of know-how enable Du Pont to maintain the strict quality 
Du Pont can hel in many ways controls that have earned “Freon’’ propellents a reputation 
v y y for pure, uniform quality. Manufacturers know “Freon” is 
We can put at your disposal the facilities of Du Pont’s safe . . . nonflammable, nonexplosive, virtually nontoxi 
‘*Kinetic’’ Chemicals Laboratory. Our experienced chemists That’s why the overwhelming majority of aerosol products 
will help develop formulations suited for aerosol dispensing, sold are formulated with ‘‘Freon’’ propellents . . . the 


ind can even help you set up your own aerosol lab for testing standard of the aerosol industry 
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- sell aerosol products 


AEROSOLS ARE CONVENIENT FOR CUSTOMER, 
PROTECT AGAINST SPOILAGE AND BREAKING, ATTRACT 
SALES —SO SAY THE DEALERS! 


\ 


Products that go to market in aerosol packages have a big 

; — advantage right from the start—almost 9 out of 10 retailers 
_ ZA =~ who stock aerosols favor them and like to sell them. This 
a= _ |}|K— ==» strong dealer acceptance is a valuable asset that any man- 


2 “facturer should be glad to put to work for his products. 


a. 2 
. i Retailers’ attitudes toward aerosols are one facet 
} SALE § 
7 of the aerosol market explored in Du Pont’s 8th 
Annual Survey. Again and again the dealers’ 

eee answers made clear the advantages of the aerosol 
package—the package that’s more than a package. 

Dealers told us that aerosol packaging protects, that it 

attracts attention and sales, that it makes customer use 


neat and easy. 


No wonder aerosol packaging has grown so fast, and prod- 


ucts unknown five years ago are million-dollar sellers today! 








Send for free booklet with other survey findings 


ANSWERS TO IMPORTANT QUESTIONS. The booklet “Spotlight on the Aero- 
sol Market”’ contains interesting and important findings from the 1954 Du Pont 


Dealer Survey. You'll find answers to questions like: 


Q@. How do dealers rate aerosol products against competing non-aerosol 
products in attractiveness of packaging and labeling? 


Q. How do dealers rate aerosol products is display items? Why? 


7 , _______. MAIL COUPON FOR YOUR COPY TODAY - <i> 
ky. 1. du Pont de Nemours ¢ mn 


Room 11500 Nemours Bldg., Wilmington 98, Delaware | ye R e Oo fd 
Please send me the booklet otlight on the Aerosol Market | am interested in 


os i SAFE PROPELLENTS 


*“Freon” is Du Pont’s registered trade-mark 


Name ; ~~ _P — | for its fluorinated hydrocarbon propellents 


Firm — —_ 7 
Address J 


| packaging 








BETTER THINGS FOR BETTER LIVING 
~ +» THROUGH CHEMISTRY 


—- ——E — 
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— 
TROJAN Foil Stocks include weighty ie and colors 
that exactly meet the requirements of Seal and ‘Label 


Printers, Greeting Card Manufacturers, i and Fe 














in Offices DY, OHIO—Sales Offices: Mtn, Ching, Canna, Cand, Les 4 
iladelphia, St. Lois Gas MLiatis “Diaaelciin fla: conat to vil 
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$5 tothe Hom 
Gypsy 


{ TYPICAL EXAMPLE 
of increased Sales 
Appeal obtained by 


using an 


IMPROVED 


Cleveland Container. 
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CLEVELAND CONTAINERS 


ADD SPARKLE TO YOUR PRODUCTS 


GYPSY FIRE COLORED FLAMES. a fine product. was trans- 
formed from an ordinary package into an EXCELLENT 
package . . . with keen eye and customer appeal, added 
sturdiness and more economy in handling. 


CLEVELAND CONTAINER’S designers and engineers are al- 
ways available to suggest style improvements and solutions to 
vour packaging problems. 


* + 7 


Cleveland Containers are furnished in eight basic types, in a 


wide range of styles and sizes. to easily permit new sales pro- 


motions. 


Ask about our embossed closures, preprinted or decorative 
wrappers—that will give immediate individuality to your 
products. 


Write the Cleveland Container plant nearest you 
for our new Packaging Folder. 


Why Pay More? For Good Quality oe call CLEV EL AND! 


Ye CLEVELAND CONTAINERG| 


6201 BARBERTON AVE. CLEVELAND 2,0 

e All-Fibre Cans © Combination Metal and Paper 0 
@ Spirally Wound Tubes and Cores for all Purposes 

* * « 

PLANTS AND SALES OFFICES. Cleveland, Chicago, Detroit, Memphis, Plymouth, Wisc, 
Ogdensburg, N.Y, Jamesburg, N. J, Los Angeles - ABRASIVE DIVISION at Cleveland 
SALES OFFICES. Grand Central Terminal Bidg, New York City; Washingten 
Gas Light Bldg, Washington, 0. C; West Hartford, Conn; Rochester, N. Y. 


Cleveland Container Conoda, itd. PLANTS AND SALES OFFICES: Torente and 
Prescott, Ont. + SALES OFFICE. Montreol 
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I; PAYS TO HAVE the special equipment to get to the bottom of 
every problem especially at the point of sale! It pays to be 
ynusual with labels, packaging and displays that make 
a product irresistible even to the casual passerby! Almost 44 years of servicing 


a variety of clients have helped us perfect our 

different quality. Our 220,000 square feet of new 

plant houses the most modern lithographic equipment LCONSOLIDA TED 
in America—and a staff with ideas! Could your point Lithographing Corporation 


: ? 
of sale strategy use a fresh approach? Call us MEMBER OF THE POINT OF PURCHASE ADVERTISING INSTITUTE 


wed like to talk about it De ee ee ee 
Sales Offices in Philadelphia, Chicage, Lovisville, Tampa 
No obligation, of course, just call 


Window, Counter or Merchandising Displays in Light, Motion or Dimension 


LABELS @ BROCHURES © CALENDARS © ANNUAL REPORTS 
WRAPS @ BOOKLETS @ FOLDERS © POSTERS © TEXTURE FOLDERS 
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NATURE GIVES 


US 


L— 


‘ 
‘ - 


A HAND 


2 


2 
id 


A 
x 


ss 


Mother nature has provided us with the largest 
source of Western long fiber paper pulp from 
Crown Zellerbach's tree farms. 


These long fibers are used exclusively in all our 
packaging papers to provide the toughest wrap- 
pers. Laboratory tests and actual customer use 
prove that Western Waxed packaging papers 
have 25-40% higher tear strength than papers 
which are made from shorter fibers. 


These same long fibers are further processed by 
us to provide maximum softness and pliability. 


another reason why Western Waxed 


packaging materials are the best 


WESTE WAXED PAPER 
DIVISION CR MLERBACH CORPORATION 








WHITENESS 


FOR TOBACCO CARTONS 


GLOSS 
FOR CONFECTION BOXES 


4 


SMOOTHNESS 


FOR FOOD AND BEVERAGE CARTONS 


LACQUER BRILLIANCE 


FOR DRUG AND COSMETIC PACKAGES 


— 


New Keys to Quality Boxboard Needs 


Many standards for many uses are obtainable now in Ridgelo Clay Coated 


boxboard. For the first time. the Ridgelo line covers a wide range in brightness. 
value, and in price. Whatever the product, carton design or method of printing, 
there is a boxboard specifically made for the purpose .. . special coated, standard 
coated (machine), custom coated, brush finish, double brush finish, 


ultragloss (glazed). Ask for samples and compare. 
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MADE AT RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 


REPRESENTATIVES ¢ Detroit — H. £ yce e Philadelphia — Philip Rudolph & Son, Inc e St. Louis — A. E. Kellogg ¢ Los Angeles — Norman A. Buist 
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Cotton-Scrim 
to 
Vinyl 


Laminate with DAREX Resin Adhesives 








You get the benefits of specialized experience when you take your laminating 
problems to Dewey and Almy. We have made the tests. We know which 
resin adhesive formulations best serve the requirements of complex laminat- 
ing problems. Because we are basic resin producers as well as adhesive 
suppliers, we are able to support our sales representatives with extensive 
research facilities... with a wealth of technical know-how. That's why your 
DAREX Man can save you a lot of costly experimenting. He knows resin 
adhesives. He knows the properties of the various materials with which 
you work. In all likelihood, he has already solved laminating problems 
similar to yours . with resin laminants that are strong, flexible, water 
resistant, mold and vermin proot. 


Write or phone today for full information. 


DEWEY and ALMY 
Chemical Company 


ige 40 San Leandro, California 
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Adhesives for 
better packaging 


NEATER, STRONGER, SNAG-FREE BOXES 
result when the manufacturers joint is 
lued with DAREX Resin Emulsion Ad 
hesive. Other advantages are that these 
boxes are sift-proof and weather-resistant 
Ask your box-maker about Glue-lap 
Boxes! 


“TOPS” FOR CASE BOTTOMS is Darex 
Resin Emulsion Case Sealing Adhesive 
It is widely used by leading breweries to 
prevent case bottoms from giving way 
even when they’re soggy or wet. Applied 


by standard casc sealing machines 


IF YOU USE wet strength, coated or highly 
calendered papers for specialty and multi- 
wall bags, try better-bonding, moisture- 
resistant, high-solids DAREX Resin Ad- 
hesives. Better quality, higher speeds can 
result, without increasing your unit costs. 








SERVING MID-AMERICA 
FROM 14 CONVENIENT CITIES 


PRODUCTS COMPANY 


RPORATEC 


PAPERBOARD MATERIALS 
CORRUGATED SHIPPING CONTAINERS 
CORRUGATED SPECIALTIES 

FOLDING AND SETUP BOXES 


PRODUCE HOUSE SUPPLIES 
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ingle service pouch bag seals 


detergent in—prevents caking! 


It has a 
heat-sealed, 
moisture-resistant 
coating of Du Pont 


ALATHON* 


polyethylene resin 




















For people on the go, Tussy offers de luxe Jalma 
laundering compound in individual envelopes, which 
are easily carried in a suitcase or overnight bag. But 
selecting the right packaging material was a prob- 
lem: what material would (1 
travel without allowing the fine powder to escape, 
and (2 


stand the rigors of 


prevent moisture from seeping through, 
causing undesirable caking? 


Meeting all requirements, Riegel’s Poly- Pouch, 
coated with .0007” of “‘Alathon,”’ was selected. It 
provides a lasting seal and moisture resistance. Now 


Which type of 
package are you 
interested in? 


Multi-wall bags 
Single-ply bags 
Pouch bags 
Board cartons 
Board trays 

Fiber drums 
Corrugated boxes 


fiberboard containers 
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the detergent stays dry and powdery for best re 
sults and the package takes roughest travel 


without any loss of detergent. 


Perhaps the unique properties of coatings of 
Du Pont “‘Alathon”’ will solve your packaging prob- 
lems. Easily applied to paper, film or foil, ‘“Alathon”’ 
stays tough and flexible throughout a wide range of 
temperatures—from tropic heat to —100°F. It is 
tasteless. odorless and non-toxic ...and resists most 
acids and alkalies in addition to greases and oils 
For more information, just mail the coupon below. 


“Re t S. PAT. OFF 


EK. I. du Pont de Nemours & Co. (Inc 
Polychemicals Dept. 512, Du Pont Bldg 
Wilmington 98, Delaware 


Please send me information on the properties and ad- 


vantages of coatings of Alathon”’ polyethylene resin 








0 
UNE 
On January 24,1935... (ECL 


this container opened 
/ 


AND ALE caN 


How a new container 
opened up a whole 
new market for the 


brewing industry .. 
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doors for everyone! 


On January 24, 1935, beer and ale first began to go to market in a revo- 
lutionaryv new container deve loped by the American Can ¢ ompany—the can 


trademarked “A ned.” Vhis container was the orzgina/ can for beer and ale 


[ts introduction twenty years ago started a new trend in packaging of 


beer and ale for use in the home 


It allowed the brewer t package beer conveniently and economically 


in a really practical container for the first time. 


It gave the distributor an easier and lighter package to handle, and 


one which took less spac 


For Iy¢ retailer, It solved at one SWwOOp the problems ol shelf space, 


breakage, storage room and deposits 


‘The consumer found the can trademarked *Aeg/ined” was lighter to 


carry, needed less refrigerator space, eliminated deposits and returns 


This is just another example of Canco pioneering in the development of new 
containers designed to bring your products more etliciently, more economi- 


cally to mort pr opl 


Go 


American Can Company 
=> 


New York, Chicago, San Francisco; Hamilton, Canada 
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When liquid goes into a bottle 
which is capped by an R.O. Pilferproof 
Seal it is safe until it is sold. In.transit or 
in store, tampering is discou The 
moment the Pilferproof Seal is a 
‘tell-tale’ ring drops down the neck of the 
bottle. Because of this ope well as 
its attractive appearance and . 
measure fit, the R.O. is the perfect seal 


owe 


‘| 


pw 


Mehl CLOSERES L108 MEST CSRERWICH - SIRRRG 
ENGLAND 
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you havea packag 


If you are looking for top-flight 
designing, quality printing, 
laboratory-controlled production, 
A & S has it, plus three generations 
of skilled “know-how”. Functional 
design and consumer sales-appeal 
are wrapped up together by 
ARKELL & SMITHS Packaging Engi- 
neers. And the proper material 
is always selected to do the job best. 
Each product has its own 
personality. The A & S Flexible 
Packaging Division — which offers a 
complete line of stock and custom 
packaging materials — is prepared 


to deal with your special problem. 


When you buy from ARKELL & SMITHS, you buy experience and imagination! 


ARhELL and SMITHS 


BAGS ENVELOPES WRAPS ROLLS 
PLAIN or PRINTED pliofilm acetate foils polyethylene 


glassine +. specialty papers 


cellophane kraft 


Sales Offices in all Principal Cities. 


EXECUTIVE OFFICES: 500 FIFTH AVENUE, NEW YORK 36, N. Y. 
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NIBROC WHITE PAPER 


gives you a whole bag of selling tricks! 


Bags made with Nibroc White 


sell like magic because they’re... 


EYE CATCHING! The product 
in a Nibroc White bag is the 
one that catches the eye of the 
housewife in the modern super- 


market. 


BRIGHTER! It’s easier for your 
customer to sell the merchant his 


flour, rice, coffee, meal, dog-fe 0d 


16 


in a bag printed on high-bright- 


ness Nibroc White. 


STRONGER! Exceptionally 
tough and highly flexible, 
Nibroc White gives the product 
greater protection... guarantees 


its safe-and-sound delivery. 


Use Nibroc Whi 


selling tricks to your customer— 


. Pass on these 


and to Ais custonier. Write our 


Technical Service Division, 
Dept. RD-2, Boston. 


BROWN fig 


COMPANY, Berlin, New Hampshire 
General Sales Office 


150 Causeway Street, Boston 14, Mass 


SOLKA AND CELLATE PL LPS * SOLKA-FLOC * NIBROX 


PAPERS * NIBROC TOWE * NIBROC KOWTOWLS 


NIBROO TOILET TIsstt BERMICO SEWER PIPE 


AND CONDUIT . mINCO INSOLES CHEMICALS 
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C.H. FORSMAN COMPANY - 318 WEST THIRTY \ \7- S° REE V=W YORK 18, N. Y. 








package designers 


“Carousel of Ideas” 


Illustrates the exciting use of color 


reproduction and embossing techniques 


“Old in Experience” and new in ideas 


C. H. FORSMAN CO., 318 WEST 39TH STREET 
NEW YORK 18, N. Y. LONGACRE 3-2570 


CREDITS: 

ART DEPARTMENT AND STAFF 
COLOR DIVISION 
PRODUCTION DEPARTMENT 
EMBOSSING DEPARTMENT 





It’s the little touches of 
individuality that point up character —add 
refinement— make either a person or 

product memorable. 


That's why so many bottlers use 
colorful, protective Sylvania Bands. - 
They enhance appearance— 
highlight trade-marks, slogans, brand 
names— protect tax stamps— 


are surprisingly inexpensive. 


For suggestions showing how 
Sylvania Bands can add interest to 


your product, simply send us one 


of your empty labeled bottles. \ \ 





Monastery Peppermint Schnapps, bottled by 
National Cordial Co., Inc., Chicago, 
topped with an attractive Sylvania Band. 


SYLVANIA DIVISION, AMERICAN VISCOSE CORPORATION, 350 Fifth Avenue, New York 1, N.Y. 
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the real answer to PERMANENT 
PRINTING on Polyethylene Film ~ 





NO MORE OFFSET, FLAKING OR RUBBING OFF 


You can be sure of brilliant, permanent printing that “stays put during 
the whole life of your package, without cracking, flaking, rubbing off or 
smearing during shipping or shopping. DURETHENE CORPORATION ’s 
new, exclusive Permatreated 1ON-FILM is preprocessed to “marry’’ the 
printing inks to the surface of the Film, by overcoming the chemical re 
sistance which has long plagued converters when working with improp- 
erly treated Film. 

DURETHENE Permatreated 1ON-FILM, now in Converters’ hands, is 
available in all widths of Tubular Film, for making either plain or gus- 
seted bags. And remember this, too: DURETHENE Polyethylene Film 
makes the strongest bags you can get—cuts down sealing and handling 
problems because it is rigidly) held true-to-gauge throughout every roll—is 
available from leading Converters throughout the country. Write for the 
names of DURETHENE Converters nearest you 


Durethene Film—STRONGEST 
For Drum, Box, Bag Liners 


For weight-reducing, moisture- 
proof, chemical-resistant liners 
that protect product quality and 
cut shipping costs, major pack- 
ers of lard, powdered and 
granulated foods, chemicais 
and other products are specify- 
ing DURETHENE Polyethylene 
Film Liners, plain or colored— 
made in widths up to 41” and 
in all gauges 


Thousands of yards of DURETHENE Permatreated ION-FILM have been 
processed by Converters throughout the country in the last year and a half. 


Their reports have been unanimous: NO more trouble! 


. CHICAGO 
hte, 
t ay ~ i BJ 


LOS ANGELES 





Bast TEXAS 


Fiilp andl Paper Company 
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NOBODY HAS AS MUCH EXPERIENCE 
AT MOLDING POLYETHYLENE AS 


—Torrer! 


The logical molder for you to consult regarding that 
product or package of yours which is to be made of 
polyethylene is Tupper. Tupper has done more than 
any other molder to make molded polyethylene a 
practical reality. 


Aside from having designed, patented, and pro- 
moted successf 


| 


ul seals, closures, and dispensers for 


polyethylene containers, the 


Tupper Corporation 
has vast experience in every phase of polyethylene 
packaging and polyethylene injection molding. This 
experience will be of major importance in improving 
your product, in reducing your costs, when Tupper 
goes to work for you 


Tupper’s combination of experience 


technical 
ingenuity, and the 


most modern equipment is 
your service for the custom molding of your produ 
in polyethylene 


at 
¢ 


You can do no better than the best 
..and the best at molding polyethylene is Tupper! 


[UPPER / 


UPPER. CORPORATION 


Monvufacturers of — CONSUMER, INDUSTRIAL, 
PACKAGING AND SCIENTIFIC PRODUCTS 


Factories, Laboratories and Sales Offices 
Farnumsville, Mass., Blackstone, Mass 
Orlando, Fia., Montreal, P.Q 
Showrooms: 225 Fifth Ave N. Y. C 


XTAN ANAND) 


Address all communications to 


Tupper Seals are air and 
liquid-tight flexible covers 
The famous Pour All and 
Por Top covers are designed 
for easy dispensing. They 
are made in sizes to fit all 


Tupperware containers 


When equipped with Tup- 
per Seals, Tupper Canisters 


Sauce Dishes, Wonder 


Bowls, Cereal Bowls and 


Funnels in various sizes are 


the most versatile reusable 


containers you have ever 


seen 


Fa, 
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...packaged for putting 
on your gift list 


Distinctive Dennison Gift Packaging 
helps make extra sales of U.S. Royal 
Golf Balls manufactured by the 


United States Rubber Company. 


» facilities will keep it 


hilosophy and your budget 


Dennison designers emphasized the masculine look 
with leather-like forest green cover papers and linings 
of simulated cork. The hinged top will not telescope 
over the base — provides real protection for the golf 
balls. Opened up, each box is an effective display piece. 


It is also a versatile “re-use” package. 


Just l uw Dent n represer 


DENNISON MANUFACTURING CO 


BOX DIVISION, MARLBORO 





NEW KVP 8-Color Gravure Press 


/* 1% “a 


‘3 


a | s 


New ‘Mouth Watering” Package Realism 


Tempt the appetite and you make the sale. That simple axiom of food 
selling takes on new significance today at KVP. To 4- 5- and 6-color 
letterpress reproductions with their sharp, clear brilliance have been 
added the vast opportunities for coior modulation and realism of this 
huge 8-color gravure press. 

These complete printing facilities with the matchless brilliance 
and sealing qualities of KVP Kalapak and KVP SUPER Kalakote — 
can give your packages new appetite-tempting sales power. Write for 


the newest samples of KVP wrappers on products similar to yours. 


KALAMAZOO VEGETABLE PARCHMENT COMPANY 


KALAMAZOO, MICHIGAN 


BRANCH AT DEVON, PA. ASSOCIATED COMPANIES: KVP CO. OF TEXAS, HOUSTON, TEXAS HARVEY PAPER 
PRODUCTS CO STURGIS MICH KVP CO. LTD ESPANOLA, ONT APPLEFORD PAPER PRODUCTS LITD., 
HAMILTON, ONT.; MONTREAL, QUE 


Specialists in FOOD PAPERS For Protection and Sales Appeal 
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awaits ain, an 


“"Pass the 


GULDEN’S, 


please” 


DENS 


SEPARED Ni aust? 


Millions prefer this mustard — 


GULDEN’S Prepared Mustard has it with such smoothness and accuracy 
been “pepping up” good food for a that GULDEN’S regard for the efh- 
rood long time. It has established its ciency and economy of PNEUMATIC 

and its worth beyond equipment has grown greater as their 
experience with it has stretched beyond 
tant pal of the thirty-year mark 

f preparing this product for This experience i luplicated in 
an impressive number of the manv, many plant in the packag- 
I years that GULDEN has been ing and bottling of a great, ever grow- 

making its mustard, PNEUMATI( ing variety 
nachines have been doing the air clean- 
ig, filling, capping and labeling of the 
yntainersGULDEN’S comes in. Doing 

PNeumatic Scace Corp., Lrp., S2 


S 
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For Fine Flexographic 











li7 Ald 7 


LSI7TE 


Most food purchases are made by impulse, and 
supermarket shoppers average less than 18 minutes 
na store. Only seconds for each item purchased 
That means your product must have the appeal and 


beauty to attract attention and influence turnover 








A Dixie Designed Package Gives 


Brand Identification at A Glance! 


Split-second buying decisions require pack- 
ages with sparkling sales appeal . . . instant 
brand identification. Make your product 
more desirable ... more appealing ...in a 
DIXIE wrapper designed to fit your needs 

..a custom protective package with the 
beauty and appeal that only Dixie’s modern 


designing and fine flexographic and roto- 
gravure printing can give. Dixie's printed 
Polyethylene ... printed Foil... printed 
Acetate ... printed Cellophane . . . are un- 
excelled in giving your products the beauty 
and appeal that mean faster turnover and 
more sales. 


Just call or write your nearest 








56 


DIXIE plant for full information. 


ES ES. EE 
Ware Paper Company 


DALLAS, TEX © MEMPHIS. TENN. © WASHINGTON, N. J. © BURLINGAME, CALIF. * MEXICO, D. 
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Bensing Bros.and Deeney 


Flexographic Ink Spes 5 


CHICAGO C SAN LEANDRO, CAL. 


, 4 
——— 


PHILADELPHIA * 
CAMBRIDGE, mass. > MO 


MANTON BROS. TRENAL CO. COLORA, LTD. 
Toronto, Canada Brussels, Belgium Berne, Switzerland 
Export: McLAURIN-JONES co., New York 





_For Fine Flexographic 


Tel @ load 


17’S BBD 


Modern Piants 


Serve You 
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NEWLY DESIGNED... 








MODEL 635 
WIDTH 32”—42"—52” 
. 
CORE SIZES AVAILABLE 
1” THROUGH 6” 
6 
MINIMUM SLIT WIDTH 1/,” 
* 
SPEEDS 500 FPM 
(Depends on static created) 


—_ 
TYPE 635 AB 
REWIND 131/.” 
UNWIND 18” 
a 
TYPE 635 AC 
REWIND 18” 
UNWIND 30” 
. 


FLOOR TYPE UNWINDERS 
CAN BE SUPPLIED 
FOR LARGER DIAMETER 
MILL ROLLS 











DUSENBERY 


SHEAR CUT 
AND 
RAZOR BLADE 


SLITTER 


MODEL 635 
for 

FILM e TAPE 

FOIL e PAPER 


\n entirely new design based on the latest techniqu« 
in the field of slitting plastic film, laminated foil, tape 
glass cloth and paper. It has been tested and purchased 
by the largest producer of plastic film. 


The main tension controlling devices on the payoff and 
rewind are alt operated to enable operators to determine 


the optimum running conditions for a given material, and 
to duplicate previous performance. 


While the machine has been designed primarily for 
use on large scale production slitting, it is ideally suited 
for engineering development purposes for slitting new 
products and obtaining quantitative data on products in 
production. Note that the machine is adaped for shear 


eut, razor blade and rotary type cutting. In special cases 
score cutting can be used. 


JOHN DUSENBERY COMPANY, INC. 


275 GROVE AVENUE, VERONA, N. J. 








Tel: Verona 8-3915 
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How Marathon helped TRICO get to 
the heart of a celery packaging problem 


Packing and displaying celery hearts attractively was 
a real problem... until Tri-Counties Packing Corpo- 
ration and Marathon’s General Packaging Department 
got together. 

TRICO had been using transparent bags exclusively. 
Marathon recommended using cellophane overwraps 


with printed trays to provide a high-speed automatic 
packaging line. Strong and easy to set up, they pro- 
vide a clean, white, sanitary, appealing background for 
celery hearts ...and the retail sales outlets are equally 
pleased since the trays are easy to handle and retain 
high product visibility in beautiful mass displays 


Whatever your packaging problem, Marathon's General Packaging Department 
offers you the same packaging research, engineering development and printing 
know-how that have made Marathon an outstanding leader in food packaging. 
Paper, paperboard, foils, films, special coatings—and combinations of these 
materials—are used to produce the right packaging for each job. Pulp mills. 
paper mills and manufacturing plants in Wisconsin, Michigan, New York, Wash- 
ington and California, and in Ontario, Canada. Write Marathon Corporation, 


Dept. 708, Menasha, Wisconsin. 


MARATHON # PACKAGES 


FEBRUARY 1955 











Will mailed to its 23,000 readers « April 
Closing date for advertisers 1s Mareh 5. Orde 


space now 
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PONYS 
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Soi (. hilly Mes Suaddhindl 


...,. ROWELL BOXES 


ae ; 


Round and square set-up boxes 


... the finest materials and construction 


- \ ‘Kowell Co, ine 


BATAVIA, NEW YORK 
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Those who enjoy gracious living . . . 
those who want things to be exactly right 
... serve their drinks with Van Dyk’s* 
Spanish Olives or Maraschino Cherries. 
They depend on these high quality prod- 
ucts to add the final touch... the grace 
note ... to their entertaining. And, of 
course, they use these Van Dyk and 
Reeves products for salads . . . desserts 
... hors d’oeuvres . . . any place where 


fine olives or cherries are called for. 


FP mee 


ee le 


a 7 


To preserve their quality, Van Dyk’s 
Spanish Olives and Maraschino Cherries 
are sealed with a handsomely litho- 
graphed Crown Screw Cap. This cap 
gives dependable protection to the flavor 
and appearance of foods from the packing line to the consumer’s 
table. Specially selected liners and the famous Deep Hook Thread, 
which will not wedge or bind, give the Crown Screw Cap 
unmatched sealing efficiency. Packers all over the nation who 
value their products guard them with the Crown Screw Cap. 
Crown Cork & Seal Company, Inc., Closure Sales, Baltimore 3, 
Md. World's Largest Maker of Metal Closures. 
* Van Dyk’s Spanish Olives and Van Ss, 


Dyk’s Maraschino Cherries are pack- 
ed by Van Dyk & Reeves, Inc, 


ina CROWN CLOSURES 


Approved by millions of housewives 
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emis Polyethylene 
Bags made with the 
newly perfected and 
exclusive FINE-WELD 
seams are your sales- 


x, building, showcase 


They... 


Give complete seam-free 
Se@amMs visibility, front, back 
and bottom. 


Give crisp, colorful, full-face 
brand printing. 


. 
al \ } e ’ ) O ly Give a neat, trim package, 


with sturdy, almost-invisible 
side seams— FINE-WELD, 
the seam that is stronger than 
the film itself. 


© 
merchandise And...they are economical. 


I 


irk 


“showcase packaging ... 


Send coupon for folder explaining the many benefits you 
get from the wide range of Bemis Polyethylene packaging. 


BEMIS BRO. BAG CO. 
408 Pine St., Box 49, St. Louis 2, Mo. 


Please send folder about Packaging for Sales in 
Polyethylene. 


Bemis 
{Sse 


St. Lovis 2, Missouri 


Name 
Company 


Address 
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Collapsible tubes, metal 
containers, closures to 
your exact specifica- 
tion—and made with 
p-r-e-C-i-s-i-o-n 


AGENTS IN INDIA 


HOARE MILLER & 
COMPANY LIMITED, 


S FAIRLIE PLACE, 
P.O. BOX NUMBER 63. 
CALCUTTA, I. 


| jf JOHN DALE 
oa 





JOHN DALE LIMITED, BRUNSWICK PARK ROAD, NEW SOUTHGATE, LONDON, N.11, ENGLAND. TEL: ENTERPRISE 1272 
’ ¢ 





1 


f |p | ml | | 


FEBRUARY 


1955 


S&V color speaks louder than words. 
It's the quickest means of attracting 
attention ... the truest way to 
depict a product... the surest means of making a 
lasting impression. That's why so many 
thousands of printers let S&V color 
speak for them. You, too, can depend on 
S&V for the finest in all types of 
printing inks—for the widest range 
of brilliant colors, and the best 


in personal service. 


OVER 35 BRANCHES PROVIDING SERVICE | 
FROM COAST TO COAST 


Sinclk “Walentine Clo. 


Main office and factory: pth St., New York 27, N. Y. 
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JOHN DALE LIMITED, BRUNSWICK PARK ROAD, NEW SOUTHGATE, LONDON, N.I1, ENGLAND. 
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..production’s really sold on 'em—and they're priced right!” 


Plant ...department 
Here's why: 


or individual — everyone's sold on Avery Pressure-Sensitive Labeling. 


® Countless hand operations are eliminated ...one simple motion and they're on to stay — 
without moistening! Avery Kum-Kleen Labels are fed, either one-at-a-time from an auto- 


SPECIFICALLY SPEAKING... 


Every segment of the food industry finds money-saving 
uses tor Avery Self-Adhesive Labels...from meat packers 
to confectioners —from bakers to dairies —from ve getable 
shippers to frozen tood packers 

Why? Because Avery Kum-Kleen Labels adhere firmly to 
boxboard, varnished surfaces, plastic materials of all kinds, 
ind most other packaging materials...and they withstand 
the rigors of a trozen food locker or the intense heat of 
store windows 


For package identifications, for brand name promotion 
tor price m urking, or as contents labels, Ave ry Kum-Kleen 
Labels are superior. They'll cover up printed data that 
has become obsolete, or carry a hard-hitting sales promo- 
tion message on your present package. Write tor FREE 
t iples Iry them! 


AVERY ADHESIVE LABEL CORP., Custom Div. 127 


117 Liberty Street, New York 6 ¢ 608 S. Dearborn Street, Chicago 5 
1616 S. California Ave., Monrovia, Calif. ¢ Offices in other principal cities 


C Please send case histories [| Have the Avery Label 
~and free samples “+ man call 


Name 
Company 
Address__ 

Our Business Is 


matic dispenser, or from sheets for in- 
dividual labeling. 

® Production line speed means Avery 
Labels work on every labeling job faster, 
more efficiently and more economically. 
They fit into any production line, at 
any speed. 

® Clean, easy application even on hard- 
to-label surfaces. Self-Adhesive Avery 
Kum-Kleen Labels stick tight to any 
clean, smooth surface...they won't dry 
out, curl or pop off. And they stay neat 
and attractive—even under temperature 
and humidity extremes. 

@ Low cost Avery Dispensers — either 
manual or electric—assure dependable 
labeling and top efficiency for every la- 
beling job. Write today for details— 
case histories and free samples of Avery 
Pressure-Sensitive Labeling! 


FREE—lebel anaiysis service! 


Aver Subaring epoctatiete, 
engatnand @ the require- 
» ovalleme 


labeling 
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TEL: ENTERPRISE 1272 


a 
4 
sey 


FOR YOUR PROFITS... 























it Heekin's team of engineers and market research personnel 
show you how Heekin Product Planned Cans are planned for your 


profit. Your metal packaging problems will be solved quickly and 








efficiently . . . and profitably for you. You will benefit from the fifty- 
three years Heekin has led in metal packaging research. Remember, 


Heekin Cans ... plain or lithographed ... are planned for your profit, 


3 
Heek ines 
pranntrn CO MS 
) 
THE HEEKIN CAN CO. PLANTS AT CINCINNATI & NORWOOD, OHIO; CHESTNUT HILL, TENNESSEE; SPRINGDALE, ARKANSAS 











protects your product! 
increases eye-appeal! 


ties-in with production! 


THE NEW COMPLETELY AUTOMATIC 


One Rapid Operation 
Contour-packages Hard Goods, 
Drug Items, Foodstuffs in Acetate, 
Saran and Vinyl — 


Thermatron is the new easy 
and economica! method of 
packaging for protection and 
increased sales appeal. Trans- 
parent plastic wraps—clear or 
in attractive colors —can be 
vacuum formed on cosmetics, 
hardware, golf balls, razor 
blades, spools, foods, novel- 
ties and countless other items. 
Unit costs are low and the en- 
tire packaging operation can 
be performed in your own 
plant with the automatic 
THERMATRON SYSTEM. 


Ask for the Thermatron Story, Today! 
Find out, now, how THERMATRON elec- 
tronic packaging can protect your products 
and increase saleability. Call or write for 
complete information—please address inqui- 


ries on company letterhead = 
al 
. = rat 
*A PRODUCT OF RADIO RECEPTOR CO. INC. DISTRIBUTED NATIONALLY BY— .@”* -s ; 
CLIMAT 


CARGO PACKERS <a 
SPECIAL PRODUCTS Co. Sa 2 


73 RUTLEDGE STREET, BROOKLYN 11, NEW YORK 


sti a 
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BY J. L. CLARK or Gensrnol Milde | 


lo help promote the sale of its cereal products, General Mills 
Inc., of Minneapolis, Minnesota, had long relied on smal 
premiums designed to appeal to youngsters. And when in 

it planned to offer for “Wheaties”, the famous “Breakfast of 
Champions”, a full series of miniature automobile license plates 
there was little question of potential success. The problem 

was one of production: the plates must be all-metal, full-color 
and embossed for authenticity one for each of the 48 states 
and dozens of foreign countries. What manufacturer could t 


the astronomical numbers fast enough and economica 


L. Clark Manufacturing Co. met the challenge 
its creative facilities and “know-how to the speci 
nvolved. Obviously, not a// the varying sizes 

ense plates could be duplicated in scale in v« 
so a Compromise system of three Dasic structul 
actual size) was adopted. Next came the feat of ass ng per 
register of multiple lithographed colors over embossed 
higures and spec ial manutacturing processes tO gz 
high-speed and cost-economy. Finally, miniature plates we: 


edge-hemmed for safe handling 


The result millions of beautiful license plates (and later 
full-color reproductions of automobile emblems) which overnight 
became prized collector's items and created an unprecedented 
demand for “Wheaties”, giving General Mills two of its most 
successful promotions. lt took special tools to do the jolt 

specially designed equipment, and special methods born of Clark's 
half-century of experience. But problems like this are our 

business, and we can do as much for you 


May we tell you more about how and what? 


GRAPHED METAL CONTAINERS 





J. L. CLARK MANUFACTURING CO. 
ROCKFORD, ILLINOIS 


EASTERN SALES OFFICE: 903 CHRYSLER BLDG. N.Y., 17,N.¥ 
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Though your needs are limited and your 
budget small, you will find no other pack 
age that offers so much for so little as I-L 
Super-Sealtite* Unit-Packages. The sav- 
ings made possible by the I-L. system, which 
can take in stride orders ranging from 
9,000 units to 500,000,000, are bonuses 
that can be shared by all. 


IVERS 4 


i 
1) 
oa 


215 CENTRAL AVENUE J 
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And when it comes to quality you have 
never seen Unit-Packaging perfection if 
you haven't seen an I-L Super Sealtite 
Unit Package. Super Sealtite gives to your 
products the protection you require. It 
gives to your customers the unique con 
venience of ready access to your products 
and easy separation of the individual units 
[he Double Diamond Tear Notches* and 
Feather-Lite Tear found only in I-L Super 
Sealtite are the reasons for this. 


lvers-Lee Unit-Packages are low in cost. 
They are well within the budgets of all 
whose products merit consumer and pro 
fessional approval and acceptance. Re 
member, you don't have to be big to obtain 
the best Unit-Package and the facilities of 
the largest Unit-Packaging factory in the 
world. 


LEE CO. 


4 
AF WEWARK WEW JERSEY 


Creators of a thousand and one different types of Unit-Packages for tablets, 
capsules, triturates, powders, creams and unusual products 
during 34 years of Packaging Service. 
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STEIGERWALD 
B SENSI-STICK 


LABELS 


Pressure Sensitive 


ApPY 


ad 


OR 


CINCINNATI, OHIO 
A. C. Stolimaier 
Stolimaier & Son, Inc 
307 E. Fourth St 


LANSING, MICH 


NO 


REMOVABLE 


CLEANUP! 


Easy to Apply ... Sure to Stick! 


Gone is the glue pot! Gone is water! Steigerwald Sensi- 
Stick pressure sensitive labels eliminate forever old-fash- 
ioned start-up and clean-up labeling machine jobs. 
Sensi-Stick simplifies labeling to a 1, 2—pick and stick 
quick way—lIndividual labels or Dispenser automatically 
feeds individual labels on a tape ready for rapid application. 


Economical — Faster 
Better for all surfaces 


Steigerwald Sensi-Stick labels hold securely on all surfaces 
—won't buckle, curl or rub off even where others fail and 
nothing else will hold—choice of permanent or easy-to- 
take-off, surface safe adhesives. 


Beautiful designs 


Reproduce your present label just as it is on Sensi-Stick or 
consider a new design with a choice of gold or silver foil; 
embossed ; lustrous papers and sparkling inks to add an 
extra note of quality to your product. Use Sensi-Stick to 
show you the way to the world’s fastest hand labeling 
Operation. 


CLEVELAND, OHIO 
A. C. and J. S. Foster 
310 Hippodrome Bidg 

Cherry 1-2468 


EAST AURORA, WN. Y. 
E. A. Brewer 
33 Park Place 
Phone 1004 Wilson 7468 
Main 2966 


LOUISVILLE, KY. 
Practical Products 
Joe Hermann 
416 Jefferson Street 
Wabash 1257 


MEMPHIS, TENN. 
Edward Magnus 
278 S. Front Street 
Memphis 8-2574 


L. M. Clark 
P. 0. Box 387 3329 Dupont Ave 


Locust 5309 


FORT WORTH, TEXAS 
Ray A. Cunningham 
3236 University Drive 


MINNEAPOLIS, MINN. 
J. E. and J. L. Moor 





ORLANDO, FLORIDA 
Fred H. Palmer, Jr 
Palmer Supplies of Fla 
209-211 E. Robinson 
Orlando 2-5152 






ST. LOUIS, MO. 
Marvin Yates Company 
Arcade Building 
Garfield 1-0741 


WEST ALLIS, WIS. 
H. C. Lackowski 
1584 So. 82nd Street 
Bluemound 8-0065 


‘Niabelsmiths 


KANSAS CITY, MO. 
A. B. Mason 
905 Jefferson Street 
Baltimore 9834 


NEW YORK, WN. Y. 
John H. McLaren 
500 West 111th St 
Monument 2-0237 





Call, wire or write today for a STEIGERWALD 
representatave to see you at your convenience 
Also ask our representative about our « omplete 
label design service offered without obligation 


a. m. steigerwald co. 
910 West Van Buren Street 
CHICAGO 7, ILLINOIS 


TAylor 9-5400 





PA Gravure Press mass produces wraps for bread, soap, food and other packaged products; 
and prints labels, catalogs, direct advertising, calendars, gravure specialties 


ee ae 


Retogravure Cylinder Proof Press in standard widths of Hi-Speed Rotary Sheeter and Auxiliary Rewind delivers 
40”, 50” and 60” provides composite or progressive proofs, 15,000 accurately cut and squared sheets an hour. Folders 
shows color separation, etching, register prior to printing. and rewind deliveries are also available. 


MODERN PACKAGING 





Orlando 2-5152 


There's an AIF gravure press 
and auxiliary equipment to meet 
your every package printing need 


It hard-to-handle stocks, difhicult inks. inadequate 
speeds, lack of auxiliary equipment, or insufficient 
quality control have raised a printing problem, you'll 
find the answer at ATF. 

You'll see a line of presses that will handle lam- 
inated foil, glassine paper, cellophane or lightweight 
board; that will lay down one to eight colors—aink, 
lacquer, varnish or metallized inks. 

You'll choose from web widths up to rh speeds 
up to 1250 ft min for the mass production of wrap- 
pings tor bread, soap O1 food: labels, gift wraps, cata 


logs, direct mail, calendars; and a wide variety of 


ATF-Klingrose gravure know-how gives you: 


Pendulum -Action Impression or Two-Roller Impression 


Hydraulic Impression control 
Cascade Inking eliminates splashing, skips in 


entire run 


Fast Wash-up keeps changeover time to a minimum 
Hi-Speed Drying for each color at high press speeds 
Turning Bars placed between any two stations provide 


flexibility 


printing 
Pneumatically operated doctor blade pressure control 


Evenflow Pumping maintains uniform color throughout 


rotogravure specialties, 

You'll find deliveries for accurately cut squared 
sheets. rewound rolls, OI folded Signatures as Ww etl as 
gravure proof presses and cylinder engraving equip- 
ment. 

And your pressmen will like ATF’s virtually 
trouble-free operation. Unique ATF-Klingrose fea- 
tures (listed below) keep downtime to the minimum 
and enable you to turn out top-quality gravure re- 
production every time. For further information write 
American ‘I ype Founders. a subsidiary, of Daystrom, 


Inc., 230 E. Sandtord Blvd., Mt. Vernon, N.Y. 


A complete custom line of rotogravure press 
equipment: 


Wide web, Heavy-Duty press 
Pendulum-Action press 

Single color press for paper decorating 
Low-cost two-color press 

Rotogravure cylinder proof press 
Rotogravure unit for printing and coating 
Sheeters, rewinders, folders and auxiliary 


equipment K.4.) 


BETTER, MORE PROFITABLE PRINTING FROM THE WIDEST LINE OF PROCESSES 


3 times our former productive capacity 
on web-fed, gravure and offset equip- 
ment now serves you in ATF’s Mount 
Vernon plant. 


a: _— Ee 
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Gravure ... Letterpress... Offset... Flexographic 





AUGER+VACUUM=CLEAN ACCURATE FILL 


AUGER-VAC — HOW IT WORKS . with Stokes & Smith 


Fillers 


Vacuum is drawn 
on container 
through this hose 
assembly. 


Desired fill is de- 
A livered by Auger 
Feed while vacuum 


| 
EE is on. 
oi Container fits 


tightly against 
sealing gasket. 


One-pound cans of ®Dextri-Maltose are filled at a speed of 120 per 
minute with this Stokes & Smith Four-Station Automatic Filling 
Machine, at Mead Johnson Company, Evansville, Indiana. 


Stokes & Smith modern Auger-Vac filling equipment protects profits by 
maintaining a clean, accurate fill, and reducing dusting loss to 
an absolute minimum. 


Powdered coffee, cocoa, powdered milk, dehydrated foods and other products 
are tightly packed by Auger-Vac heads which can be individually 

adjusted while machine is running. Vacuum is first drawn on container and 
the desired fill then delivered by auger, accurately, without dusting. 

Stokes & Smith Model HG 86-87 will take containers up to one pound. 

For larger cans, up to five pounds, the single unit Universal Filling 

Machine is used. Write today for details on the complete line of 

Stokes & Smith Filling Equipment. 


( ) STOKES £ SMITH CO. 


4904 SUMMERDALE AVE., PHILADELPHIA 24, PA. 
Pacific Coast: SIMPLEX PACKAGING MACHINERY, INC. 534 23rd AVE.. OAKLAND 6, CALIF tne 
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" had o Packaging Problem, too 








Cearsle solved it for him... 


...- they can solve it for you 


tainers and youll pul them on the 







Phat's val 7. - path lo rreatlet sales They compli bd 


itieal- 
‘ - to merehandise them ment and protect your products. Amy TRANSPARENT 


too. Celluplastie ty insparent containers lettering. desien or trade mark can be 


lyved both problems simultaneously permanently printed in colors right on 


vr him. They ll do the same for you the container Phey re feather-lieht. . 
Whether vou're sellin pills on drills moisture-tight priced right. Available Me 
fish hooks of lippstic ks. package them in many sizes and adaptable to a wide ————— 
raite lransparent plastie eon variety of closures 


K PTIVE LITERATURE 


CELLUPLASTIC CORPORATION |ammeysPr-W7 


General Offices: 50 Avenue L, Newark 5,N. J. 
* REGISTERED TRADE MARK 






































JOE’S ANSWER TO COMPETITION is aluminum foil 
packages that give extra protection to his product— 
thus permit distribution over greater distances to profit- 
able new markets 

If you want to step ahead of competition, as more and 
more progressive meat packers are doing, package your 
product in aluminum foil which provides all these ad- 
vantages 
FLAVOR PROTECTION — Aluminum foil is non-porous, 
seals in flavor, seals out damaging air and moisture. Re 
flects heat and light. Imparts no flavor. Prolongs shelf 
life 
SALES APPEAL — Eye-catching aluminum foil gets atten- 
tion for your product on the shelf or in the refrigerated 
case. Makes your product more desirable to customers, 
because it reflects the quality it protects! 
PRODUCTION VERSATILITY—Foil is pliable, easy to 
handle, easy to print on. Takes economical and reliable 
heat seal. Can be printed, colored, coated, embossed, 
combined with other materials. Superior cold transfer 
characteristics for frozen foods. 


76 


















































WE DON’T MAKE PACKAGES, BUT... There are many 
leading converters eager and qualified to tackle your 
packaging problem with you. These converters rely on 
Kaiser Aluminum as a major supplier because we are 
an integrated operation, producing foil of unsurpassed 
quality in a wide range of specifications. Our Engineer- 
ing and Development Division is available to work 
closely with converters and with you. 

For names of leading converters contact any Kaiser 
Aluminum sales office listed in your telephone direc- 
tory. Kaiser Aluminum & Chemical Sales, Inc., General 
Sales Office, Palmolive Bldg., Chicago 11, IIl.; Execu- 
tive Office, Kaiser Bldg., Oakland 12, Calif. 


kaiser Aluminum 


setting the pace—in growth, quality and service 
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Complete Accessibility of the Kidder gravure press i 


top-quality results you want. 





is one of many advancement 


ie 
that make it 






*REGISTERED TRADE MARK 





; to deliver the 


Kidder gravure has earned 


Large Converter Writes: 

“T am especially pleased with 
the wonderful workmanship . 
You are to be highly complimented 
on an exceptionally fine job of 
engineering This press has 
everything our pressmen have 
been asking for.”’ 

Speed 1,000 f.p.m. in per- 
fect register fully dried ac- 
curately rewound. 

Quality — A Kidder Gravure 


its leadership 


Press prints the entire etch 
gives an exact reproduction of the 
original. 

Economy Revolutionary doc- 
tor blade control doubles cylinder 
life controlled inking and dry- 
ing reduces solvent loss. 

Ask us for the whole story on 
how the Kidder Gravure will print 
your product at the lowest overall 
cost . . . Kidder Press Company, 


Inc., Dover, N. H. 


Ci 


and Gravure Presses 
Slitters and Rewinders 




















: are engineered to SELL 
CE LLU = al - No = are engineered to PROTECT 
TRANSPARENT PACKAGES ® af engineered to FACILITATE HANDLING 


DEPENDABLE SUPPLIER TO ARMOUR & CO. FOR MANY YEARS 


Phone or write for a Cellu-Craft Packaging Consultant. 


CREATORS PRODUCERS OF PERFECT PACKAGING AT LOWEST T 
(oy 3 CRAFT PRODUCTS CORPORATION 
DESIGNERS. CONVERTERS AND COLOR PRINTERS OF FLEXIBLE PACKAGING MATERIALS 
General Offices & Plant’ 1401 47H AVE., NEW HYDE PARK, WN. Y., PRIMROSE 5-8000 - Branch Plant ADDISON, WL. - Sales offices 


BAGS - ENVELOPES - SHEETS - ROLLS - CELLOPHANE - POLYETHYLENE - PLIOFILM- FOILS - ACETATE - PLASTIC FILMS - GLASSINE 





A eer 


Fine Equipment for the Packaging Industry 


The Bartelt Packaging Machine, now in use packaging many of the nations 
best known brands, was Bartelt’s first introduction of machine tool precision 
to the packaging industry. This packager (1) makes a bag from a roll of paper, 
film, or foil; (2) fills the bag accurately; (3) heat seals safely. Now Bartelt 
has added a precision cartoner which sets up the carton, inserts the 
desired number of bags, and glues or tucks the ends of the carton. 

Bartelt also is making additional equipment illustrated below. 

All are fast, automatic, and designed for long years of 

operation and !ow maintenance. Let us help you 

speed your packaging production. Write today. 


KENTY 
cuug 


VOW TAO 6 LAYS 


(1) Bartelt automatic filler. (2) New “small" packager. 
(3) Accurate “‘Check-weigher" 


FAVA TPE ENGINEERING CO. Machinery fat 


Cualive Fackagitg i 


1900 HARRISON AVENUE 
ROCKFORD, ILLINOIS 
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“Doodle” with a Million Dollar Future? 


Could very well be. Often packaging ideas 
are born that way—a few rough lines—a 
new “twist” in construction or design—and 
another fine product gets the impetus of a 
great innovation in packaging 

There's more to it than that, of course— 
and Gardner has all the men, machinery, 


and experience to translate packaging dreams 


Many of America’s greatest products go 


into successful packaging realities. But the 
point remains: new packaging concepts begin 
in men’s minds and this may be the time to 
set us thinking about a great new package 
for you 

Why not call in a Gardner representative, 
brief him on your problem. and let us take 
it from there? 


to market in “Cartons by Gardner” 


GENERAL OFFICES: Middletown. Ohio—PLANTS: Middletown. Ohio: Lockland (Cincinnati), Ohio 
SALES OFFICES in Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis, Greensboro, N. C, 


“ 


AND CART 


Manufacturers of Folding Cartons and Boxboards 


GaRmonen 
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| a the patade of products competing today 
the shopper's roving eye, this Betsy Ross 


ape bor the 
és ge “comes to attention”. Designed 
inted by Nashua for Morehouse 
img Co., Lawrence, Mass., the red, white 


lor printing on bright cellophane 


PRINTED CELLOPHANE package eye-catching display 


ler example of Nashua sales-wise 
ng. A “family” design chat 

aker’s bread wrap... 

inting and brilliant 


attention. Perhaps Nashua 


one 
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if 
' 


. 


INTERVIEWERS were dis- 


patched to homes in all parts 


+ ations 


° ao | RT re 
m wes 


—F wy 


of the country to test consumers 


on five unidentified cold-mold 


wi 


“3 bet Bm mr, 


decanter designs. Only known 


previous decanter purchasers 


a 


were interviewed in this prefer- 
ence survey to help in the selec- 
tion of a Brown-Forman Old 
Forester decanter for the 1954 


Christmas holiday season. 


DESIGN, RAYMOND LOEWY ASSOCIATES 


= scene is a company preside nits 
office. 


, 
\ decision must be made on a new 


pac kage design. 

The sales manager, the advertising 
manager, the produc tion manager the 
head of packaging all the top brass 
are there along with the pare kage de 
signer 

“Sure, I like it,” says the president 
But how do we know people will buy 
it? How can we prove we are right? 
My wife says...” 

The situation sounds familiar 
doesn't it? Its a drama re-enacted al 
most every time there is a package 
change, or a new package to be se- 
lected for a new product. 

During the last few months Mop 
ERN PackKaGincs Reader Service De- 
partment has been deluged with re 
que sts for information on how to test 
the effectiveness of package design. 

Undoubtedly interest has been stim- 
ulated by the newer and widely pub- 
licized psychological techniques for 
market testing currently being dis- 
cussed in such terms as “mass motiva- 


tional research,” “indirect research 
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INSTITE 


Pree, 


for package testing, based on the motivational research technique. 


ST CHECK-OUT COUNTER 


FOR RESEARCH MASS MOTIVATIONS, IN« 


in a local supermarket was arranged 


respondent was told to put her packages in the proper category on board 


marked, “Planned by kind,” “Substitute,” “Reminded by brand or kind” 


and 


Ty 


wi 


? 


ré 


Pa 
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“Just it.” Packaging 


saw 


erviews” to discover hidden 


interviews \ 
d ittention 


is¢ 


lor rating tests, in 


nt methods, hidden-camera and 

determine maximum 

icceptance 

ns ippare ntly ire 

the purely quantita 

ot polling consume! 
} 


peen 


1 al 


used 
iterla for 

Packagers toc 

hou 

ople iv they w ! i 

ck 

y they 


many 
certain 
want to know 


iged produ 


buy 

Experience has shown that the con- 

ne! dos s not ilw ivs do he 
he will do when he goes to buy 
nt research efforts are 

ted 


wh it 


he Ing d 


toward vetting at those hidden 
isons scientifically 


Ac 


CKAGING 


MODERN 
to 


i result of this interest 
decided 


itatives of leading companies in the 


to go 


re pre 


responses 


were isolated for 


“depth 


‘whys’ for selections made. 


food 
le iding designers ind 
to find 
be taken 


pac kage de sign 


toiletries and drug fields, and to 
research experts 
out what pi ictical steps can 


eliminate guesswork in 


Oui 


to 
findings are re 


to 
to the mam 


ported herewith in primer form 


provide a useful answer 
inquiries constantly being received. 

The objective to ask each 
his company S$ own pack 


to 


WalS It} 
relation t 
just what was done 


those decisions on package changes 


ages arrive at 


involving thousands o1 perhaps mil 
lions ol doll irs whi h occasionally re 


sult in a revolution not only in a 
company s own merchandising pro 
gram, but in an entire product field 
is happened a few years ago with the 
introduction of the bottle for 


sp! iy de 


squeeze 
xJorants 

It appears that market-research pro 
conducted 
but 
varies greatly in the degree of study 


that is 


cedure on packaging is 


similarly in all companies today 


done depending on the evi 


dence required to arrive at a final 
the budget for 


research, the size of the company ind 


decision, available 


its particular problems 

It also appears that most firms are 
still groping and hoping for 
reliable 


ever;ry 


more 
In al 


wanted it 


measurement criteria. 


they 
pointed out that consumer research 


so ft 


most instance 
ar as packaging is concerned, can 
be trusted only to establish directions 
still 


le aders, 


There is no research substitute 
the tor 


genius—the inexplainable spark, intu 


say experience 1 


ition or whatever you want to call it 


that makes a good package just as it 
makes a good painting a good book 
or i Gon rd play 


As 
pre sident put it 


one advertising agency 


stil] 


research in the world that can meas 


vice 


“There 1s no 


1 re the power of the Mona Lisa smile.’ 
Likewise, in his opinion there is mn 
substitute for the judgment of a de 


signer with an established record of 


success. “You will find that no matter 


much research IS done he said 


the intelligent manufacturer still leans 
the recommendations ot 


ri ivily on 
ompetent ce signers 

lne situation was 
the head of a 


partment in one of the largest toiletries 


SULTiinie d 


} 
researe h aie 


COLSUMEeT 
manutacturing firms employing ibout 
W people regularly on its market re 
search staff and re portedly using every 
known research technique 

“Come back in five years and I think 
will have lot better clues 
to the feel we 


we a whole 


inswers than we now 
have 

And the following statement from 
the head of the design staff of a lead- 
Ing shows that 
after all 


different 


cosmetic house 


that is 


any 
the 


from 


firm uncertain 

research Is done 1S 

the rest 
“We try 


about 


no 


to find out as much as we 
will catch he 
“by observing packaging trends 
field 


fore cs 


can what on,” 


S iid 


in our reports from our own 


ot and 
but with all that we launch 


every new package 


Ss iles Opinions buvers 
consumers 
with a prayer.” 
This comment is even more significant 
coming as it does from a firm whose 
original success grew from a series of 
package sketches the founder took te 
cosmetic buyers around the country 
The need for a new package may 
to 


prove competitive position, to intro 


irise for a variety of reasons im 
duce a new product, to offer greater 
consumer convenience. But as soon as 


the desire is put into action, a design 
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t be se ke cote d Sore 
res and some ft the pitt ills of 
ircl procedures is now conducted 


discussed under thre { lowing 


Phe starting point obviously 

ries of sketches or r isonable 

niles of the proposed packags S 
hese sketches can be nothing more 
hal empiri il based on experience 
nd observation Nevertheless the 
} 


successtul ippeal to be those se 
I 


DY experienced ( iptive le 


I 
m company staffs or ex] 
lependent design « onsultants \ 
oment can be trusted 
1. Preliminary check list. 
of these designs 
ise a carefully pre} 
points covering 
racteristics of the product its 1 
consumer buying habits, pa 
etition, desired appearan 


information, attention po 





reached with submission of two o1 
three sketches. At other times, the 
number considered, including the vari 
ous arrangements of elements color 
combinations, different package form 
and sizes in a family group, may run 
up to 50 or LOO 

2. Preliminary eliminations. It is 
usually the job of management 
narrow down the original series 
designs to a workable number by 
opinion O1 vote among representative 
of sales, product development, adver 
tising, production, legal and packag 


ing departments. In some cases this 


group may be so sure of its ground 


that no testing by scientific or theore 
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make 


» get a pretty sound indication of 


consumer reaction 
3. Employee opinions. 


first place to 


Obviously 
turn for a wider 
Opimon Is a company Ss own 
No matter what 


protes 


I 
irchers have to sav about 
Cis quite generally used 
arge othce and plant 
imon tests among 
ot income 
in provide i Start 


| 
And as ith t 


the results a 


ih 


que stions 


respondent 
I 


PROVIDENCE 


FINAL PACKAGE 


rRIAI 


country. 


RUNS of several totally different Marlboro packages were tested in 


New flip-top carton, printed in red on white with midnight-bluc 
the result of one of the 


most comprehensive pachage-testing projects recently 
cameras caught consumer reactions in test stores. Note side placement of 
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i decision today without trying 


undertaken, 


pre-cancelled revenue 


design Is reyectec 

perience he has reportedly never 
disappointed except when he 
ahead with less than a 50% fay 
reaction In his Cast 


| ible 
the problem is 
relatively simple 


all be 
product 


His employees 
considered consumers 


And thev are asked t¢ 


box de Signs pure ly 


aestheti 
and attractiveness 


1 cosmeti icture! 


Scllhe kind 
opinion tests ilthoug] 


jects cle signs 


YO tavorabl 


1 1 
i degree on. the 


ployer 
with | 
n. He 
quick 


between two l 1T It ther 


cepts only Hin 


moment s hesita make 


sion not count 


Sore tter 


methods is ng point 


times C1IVES 


hcation 
cirection, ¢ complete 
I 


regard the fin 


ling desigi 


Salesmen’s opinions. 


FRANK CIANNINOTO 


different sections of the 


lettering, was the final choice as 


stamp. 
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ision without the opin 
I 
selling torces. Their rea 


wides \ tluable clues 


cceptance generally but 


no matter how | 


YOOU—Canh 
\\ ithout the 7 coop ration 


ce sign 1s still in 
will he 


meeting 


vhen i 


! 
tae it usually 


i general sales 


MuMInY form tO Listri 


5. Street and house-to-house inter- 


views. When the need for more fat 


yarent the 


1! S Tvl 
it ‘}} 
) 1] technique 


is been the 


ction 
ected 


the il 


re asked 


reatures i 


he interested 


iriables can be eliminated 


methods 


provide 


however 


ke nly 


if 


orrect statisti il 


ciuuire sometimes 
oO otten 

m to be 

shortc Ol 


i trustworthy answet1 
ns rrors and inade 
lack of skill of 


incorrect wording of 


plus the psvchol 


the sample 
viewers 
tionnaire 


ispects 


that peopl ao not ilwavs 
tell an 


When this technique is used, it is 


at they interviewe! 


sential that the procedur be es 


lished by experts or it will not 
oducts the at sired 


The re 


claring examples of mistakes 


information or 


results have been so 
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] 
many managements are inclined 


disre gard its 
6. Panel 


inion polling when the sampling 1S 


value 


research. Unreliability of 


not carefully controlled has led many 


( omp wes 


technique iS ti means ot 


to use the consumer panel 
getting a 
Some. firms 


otten 


hore sé lec 1V¢ sample 


particularly the big ones main 


1 
i continuous panel rf know nmwusers 


oduc ts 


ind cor petitive ones. 
be se lected by age groups 
mcone groups SCX occupations geo 


raphi distribution Or other 


spec iti 
h ive 


11¢ h 


issure Uh ait 


breakdowns as required. Some 
been known to keep i mstant te 


vith 


urately 


pane] member 
ictive classified 
ist. Protessional vaniza 
S< le ctive 


uso maintal 


whicl Way 


organization 


which panel lists ma 


urces through 


Panels have 


be purchased 


I 
er to providing iccurate samplins 


come neal 
r of 
MMO th ith IS obt Line d by the hous« 


to-hous« or street interview where 


waste d oO! 


14 


ned 


much effort may be 


Wiis 


| , 
rected because of mis irgets 


Bristol-Mvers sed i 


deodorant users 


panel of 
I 


both 


sp! i\ 


im tyvpes—iIn 


testing its new 
the new 
The 
know how 


but to 


lotion deodorant Ban.” in 


iH] Or dispe nse! pac k ive 


wanted not only to 
liked the 
find out how the packag functioned 
Panel blina 


ples of the pack ged product to trv 


pany 


onsumers product 


members were sent 


Sam 


1 return for the sample they 


were 


I 
I 


( 


\ 


duction for 


( 


isked to 
anel tests were a 
the 


certainly 


inswer a Tew qu stions. The 


good indication of 
new 


icceptance ot dispensing 


ontaine1 sufficiently con 


vincing to proceed with larger pro 


market tests 


Most 


omparatively easy to 


hrms are igreed that 
get 
iction by 


onsumer re 


Opto 


re to the functional 


ontamey! \ 


household cle wWng powder 


that it v 


ispe cts 


manutacturer of a 


determined 


ch inge the SIZ4 
perforations in the 
known 


other 


groups ot 
things whether 


oun the product 


diftheult” te dispense 

Color and imagery tests. | 

nd observation have show 

ft the deciding fa 
preferences 

one of the first con 

ige planning, select 

the basis of such essential factor 

like it, whethe 

whether the 


it with the product Qt re 


whether 


consumers 
they remember it and 
issociats 
cent vears 

been collected by prot sion 
ircl 


vhic h Cali be 


il rese organizations on color pret 


CTences emplove 


color selection. It is k1 


that people preter some 

ind dislike that 
ire differences in pre ferences between 
men and that 


have 


others there 


certain colors 
than 


This information is available 


women 


higher visibility ithers. 


t} rough 


in this type 
of research and in certain public itions 


It can be « mploye d 


organizations specializing 


cle iling with « olor 
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SUPPLIER FACILITIES are often available as aids to a research program. 


Here is a supermarket set up in the product development department of 


a carton manufacturer, where a client may 


relation to others as they would appear on 


tices 


Instrun 


neasure 
11 
notable 


een 


ie 


urrent pac kage 


crea ce 


desigt 9. 
like 


hay ho 


tional 


iation trader 


isson 


conclusively 


] 
rectangtk 


S. Instrument tests. O; 
pack ive desig 


ittention 
shelf 
rious elements 


all 
ple 


these sts 


will be 


for exan 
isked ti 


In i projectol where 


look at a 


le the 
iphic mage 1S changed from 


isked to in 


it what point during the change 


cus to blur and 

icate 
legibility and recognizability disappeai 
to him. Quite convincingly the strong 
sharply defined design without clutte: 
will continue to be recognizable even 
when the image is ilmost completely 


88 MODERN PACKAGING 


obser . 


the 


mat 
mpl 


check 


Indirect techniques and motiva- 
research. 
ago the Quak: 


irk ot the 


a Quaker used fer more than 60 years 
ind-shoul 
Before the 
company re 
the 
SY" 


on its packages to a head 
ders symbol currently used 
change was made the 
asked 
should be 
re plied, “No, don't cl 


General trends in package 


portedly consumers UW 


change made About 
ange 
styling 


to meet modern merchandising re 
indication 
that it was 


this 


quirements were a definite 


, CONTINENT 


however 

With 
posedly general consumer opposition 
felt it 


not want an abrupt change-over. In 


Oo management 


chan Fe 


time tor a sup 


to change, the company did 


tead, just on product was marketed 
initially the new trademark 


the package The product was a suc 


with 


on 


CeSS 


People bought and at the same 


time became familiar with the new 


Quaker, which gradually found i 


iv to all Quaker packages 
Had i progressive 
Quaker Oats listened 
shelf. +] 


oOnsumers salad 


compan like 


his only te 


packages in what 
retail-store ( ( hangs 1 igl t 


| Little 


have been delayed indefinitely 
progress Or improvement would take 


plac if 


; 


manutacturers were content 


oO go along in the s old « 


ible 


bold ste ps W hich « 


ymifort 
for the 


onsumers, if aske 


LIT 


groove There is a time 


used t \ yuld say not to do 


] 
iiso 


] 


design 


and 


Proponents ot psychologic il 


modifications have search maintain that new methods get 


le as the the 
the bold upW ird sweey people give in opinion testing 
mark 


the 
for ( olgate’s 


result of such tests beyond answers that 
The \ 
search into patterns of human habits 
to bring forth the 
mswers. The thesis is that people 
they 


they 


conscious 


ele ment 


“Veto,” 


on 


ind behav LO! 


real 
xdorant 
will not tell you how 
feel or 


certain 


cannot or 
think 
ict 


Not 
Oats Co. changed the re 
full length figure ot 


sO many vears how they how 


due to voluntary res 


ervations. such as wishing to ippear 


CONSUMER ACCEPTANCE of Lever Bros. Lux Liquid Detergent in con- 
venient round, non-drip can 


like Lux Liquid is reportedly 
overcoming lead Procter & Gamble’s Joy has enjoyed for five years. 


verified company’s research that 
non-breakable 


house- 
wife would container. 





} 
I 


Yet « 


sea4>rt h 


; 


O1 
Ontrary to majority 


show how talse results 

iined when ordinary opinion 
irch g 
asked to 
they 


1iose the most 


used in packaging Large 
I 


| 
ups ol 
I 


consumer’rs 
ot 
some 


yere 
three designs 


62% cl 


lect which 


ked_ best. 


nate design 95%. i slightly less Or 


} 
ile 


only 12 
n the shelf, 724 


] 
the 


the simplest 

bought the pack 

simplest design printed 
the 


16% 
five 


design 


ge with 


three colors slightly less 


mople on printed 1! colors, and 
selected thi 


nly 11% 
lor de Sigh 


ind 


most ornate 
results 
have attracted 

kinds 
supposedly ( ipable of adding 
i to the quantita 


contradictory 


m research 


irketing men to new ot re 


lit 14 
re qualitative da 
ve 


og to the devel 
methods 


This interest is leadin 
ent of highly skilled 
called 


Fi¢ il resear( h 


new 


by such terms 

motiva 
search The 
attempt to find out what 
the « They 
clinical 


have 


ied to selling prol 


Mass 
lal re indirect res irch 
chniques 

ally in 


| been 


mers mind 


onsu 
used for ve by 
vchologists. but o1 
| 


irs 


rece ntly 


The to include sentence-compl 


tests. word-association tests an 


test (a picture in which 
people may be conversing, with a 
the 


is in a cartoon, and a blank space 


estion coming from mouth of 


inother “balloon” for the respond 


ent to give the answer in the words 


| would attribute to the other char 
in the picture 

Chis kind of testing is reportedly 

I] suspect in some quarters, because 

much de pe nds on the integrity of 

the organization conducting the stud 


ICS ind the 
I} 


skill of the interviewers 


trained in 


be 
if pe rsonality 


The key t 


must the psychol 


such studies is some- 


in “depth interviews 
experts with a relative 


group of 20 to 50 people 


the 


tre nds 


terviews emerge 


depth in 
ind findings that sup 


vield the hvpothe ses whicl 


n be worked into a form for 


i large sample ot respond nts 


s-expert interviewers 
research firm in this field r 
ports that it has conducted 178 pack 


ging tests for major companies. 


(ne 


It classifies the procedure as real 
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controlled and 


terms of field observation. The pack 


istic rather than in 


age is studied in its entire context in 
the market place, rather than by visu 
al observation. What is looked for is 
the entire psychological complex ot 
reactions to the package. 

At present this research firm is en 
gaged in a major study of the way 
pa kage is chosen The procedure IS 
is follows 

Samples of pac kages of various well 
known brands of breakfast foods aré 
placed on the shelves of a laboratory 
supermarket. Samples of both old and 
new pac kages of cereals are tested. 

Children from the of four to 
and taken 

through the supermarket 
the breakfast food 
Following the the 
directed othice 
i staff psychologist conducts ¢ 


the packag 


ages 
12 young mothers 


are Itt 


dividually 
ind told to choose 


they want choice 


respondent 1S to 


I 
whe re 


an 


lepth interview” on 
choice. 

Another procedure used by this re 
search firm has been conducted in an 
A spec ial check 
uit counter was set up on which a 
the re 
Che board 


vas divided into four « itegories, The 


ictual supermarket 


board was marked off to show 


sons for spec ific purchass S 


respondent was asked to put her pul 
chases on the 
kind 


| 
brand or 


In prope! ( 
ward marked, “Planned 
Substitut Reminded by 
kind 
Depth interviews were Cc 
these 


itegory 
by 


by and “Just saw it 


} 


mducted 


on package choices recording 
responses for analysis in the research 
cente! 

The interview used the packages as 
projective stimuli. The progress of the 
interview was as follows 


\ Free 


Was 


association The respond 


asked to look at the box 
being tested and encouraged to say 


all that « his 


ent 


anything at ame into 
mind 
B Story 


tree 


After the 
associations were exhausted 
asked “Look at the 
make up a story for me.” Such probing 
to elicit 

free and uninhibited projection of the 


ré sponde nts 
he 


was box and 


was used iS Was necessary 
subject’s reactions to the box in stor 
form. Such_ third person projections 
re portedly have the advantage of per 
mitting the responde nt to express his 
feelings without fear 

C. Color. Respondents reactions to 
color were investigated by such ques 
as, “When you look at the box 
make feel?’ 


As an ¢ xpression of 


tions 
how do the colors 


D 


you 


Pe rsonality 


GIANNINOTO 


FRANK 


WITHOUT RESEARCH, the Bo-- 
the “Elsie Daisy” 


symbol on packages. Elsie’s pro- 


den Co. put 
motional value had been proved. 
Management and designer knew 
by experience that symbol had 
proper imagery and color for as- 
and value. 


-ociation memory 


-—~ a 
+ 


ag gee 


! Gerbers 
FOOD 


r mixee 


Ky CEREAL 


wm mek 


#8e ee Om 


oe 4 


. JP PES 


fe. ne ORME SS. 


PANEL OF 1,000 mothers regu- 


larly using baby cereal deter- 
mined that mothers like new 80- 
deg. pour-spout opening on 8 oz. 
Gerber packages better than 45- 
deg. one. Large opening provides 
pouring space for nearly a ‘4 
circle in comparison with smaller 


opening of '4 circle. 


pe rsonality of the package respond 
ents were que stioned as to what kind 
the box brought to mind 


E. Slogan. The meaning of the slo 


of pe rson 


gan on the box was probed 
F. Choice imputation. The respond 
asked their 
mothers, fathers or other people would 
choose 
While y little of this kind 
of study so far has been applied to 


190 


ents were which box 


relatively 


This article continued on page 
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Acetate boxes | 
from a 


NEW BOX COVER for Traum marking-pen 
and name-tape set is made automatically, 
using electronic-sealed corners. Note narrow 
flap, fastened securely by welded seam only 

in. wide. Two halves of the telescoping 
plastic box can be made in the same way. 


ry 


md l 
I 


if transparent ice 
ick ives otter just 


interests d in 


wdinaril 


new ! 


i mater 


th 


hirst move 
itic producti commer 
me nearly ight 
irge mae hine was cle ve | ype ad whic h tor sore 


by a str ight line sequence 


bh] 


operations 


ot cutting its ] 
ising ind solve rit-Sée iling tested 


cre 


could turn 


inKIng 


ditions 


natic M ‘ 
Mopern Pa ‘ ne 

} Per iH . " \l 
Ma 1945 ; 


in hive ve 


of low 
time 
t progress 


unde I 


This new 


new machine 


Their straight, strong electronic 

seams are produced automatically 

by high-speed robot that may open 
o .. o 


low-cost market to plastic sheet 


1 


ble ft hig 


1 
ll st 


, , , , 

kK But this machine re matic and <¢ ipa 
1 : ] 

ible investment by the eration trom ro OCK 

| thus proved economi the previous one In sever 


spec ts 
* 


neat 
icetate box cove! with 


runs of single 


th ill 


Se 


{ 


large 
It uses electronic 


most 


pe ot 


Je! runs 


this ty strong corners 


could 1TIS¢ 
which has welded cornel could not 


\V machine 
t could he 


ot d 


it 
automatically; ji 
with spe Clal 


a relativels 


OCESS evelopment 
irs? is getting in automatically 
ial yperation Prospective but this was 
tion 


e it 
that 


cost acetate boxes have 
has an importa 


it « 


colored 


carefully eyeing 


waiting tor 


produc tion-line 


1 
peen 
ol 


all print 


Ith 
f ¢t} 


leaf is ti t 


prt 


to be 
i 


ind it 
gold 


stages in the box-making 


’ ; 
tt1lon 


con- 
e Changing from one size of box to 
nother is a fairly simple an 


i inexpen 


of 


machine, also fully auto- 
requiring Thy 


Ma 
SIV¢ procedure 


MODERN PACKAGING 


gauge ie need. About 95% oft the 





etal torm plate for each size 
@ Niost important, as far as the 
e’s possible widespre id future 
oncerned, is the fact that it is a 
less elaborate mechanism 
nly about one-third as much 


first automatic ti insparent boy 


Mf its first practic al tests, the 


Trhcie hine 


Ss now turning out a 















simple 4-by-5-by-4-in. acetate cover at 
i 9YOO-per hour rate for the David 
lraum Co., New York, to be used on 
set-up paperboard base containing 
marking-pen and nam¢ tape set 
These covers feature the tiny elec 
tronic ally we Ided end flaps which are 
said to produce a stronger, better look 
ing box And the new covers § are 
costing Traum no more than those 
made by any other method. Eventu 
illy, they should cost less 

Although Traum is using only this 
one kind of cover, the machine can as 
readily be used for producing rigid 
icetate covers to go on top of all sorts 


ot paperboard set up bases or plat- 
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NEW AUTOMATI( 


900 an hour. Roll acetate, slit to proper width, is fed in over rollers at left, blanks are die eut and 





BOX MAKER stresses simplicity and low cost, turns out Traum covers at rate of 


forms, or for boxes made up of tw 
telescoping acetate halves 

A little more than two vears ago 
Traum decided to overhaul its whol 


pa kaging program” in an attempt t 


‘increase the visibility of the company 


manv small products on the crowded 
notion counters in variety stores. Most 
mend 


thread etc 


of the items in the Traum line 
ng tabries patches 
could be packed in envelopes of paper 
DI transparent film, or attached to 
ards. A more complic ited problem 
Vas presented by the combination 
marking pen and name tape set. 
Since this is not exactly a standard 
item which customers would be look 
ing for as they wander through a five 
ind-ten, it had to be visible and it had 
to sell on impulse But at the same 
time two other requirements were 
pre sented by the package to be used 
i certain amount of protection was 
needed, since both marking pen and 
name tape could be soiled by custome 


Salesworthy Notions 
9 


et Mopern Pack 
GING, Jan., 1953, p. 122 


the boxes are formed, printed and sealed on a revolving five-stage turntable (right). 


handling 


t col 


ind a SCINI pt rmnanel 
tainer was desirable since one suci 
set will usually last quite a while 

These merchandising requirement 
seemed to point towards the use of a 
shallow box with a set up pape rboard 
base and ti inspare nt cover, holding 
die-cut platform which would ha 
places tor the pen ind 360 in. of tap 
This was topped by a semi-rigid trans 
parent te lescope cover fabricated from 
acetate which protects the content 
vet gives LOO% visibility 

rhis kind of package has been su 
cesstul in doing the job which Traum 
hoped it would do: increase impulse 
sales. And, a few months ago, the 
company was pleasantly surprised to 
find that it could get a sturdier. mors 
ittractive box for the same price it 
had been paying for one with conven 
tional hand-glued, solvent-sealed co 
ners. In the past, a certain percentags 
of these glued corners always cam 
ipart; now this problem has vanished 
Both better strength and better ap 


pearance areé the result of electronic 


9] 








BLANKS ARE CUT at this first 
stage of 
Web of 


lower right. blank is sliced to 


machine's operation. 


acetate rolls in from 


size by a knife and corners are 
eut out by four adjustable blades 
(center). On next evele of ma- 
chine, blank is lifted by round 
vacuum head on one end of 
swinging arm and positioned on 


revolving table (rear left). 


d 


autom 


hine that one 1 in run 


luction level now is relatively low 


the demand for this type tf covel 


reases, it seems likely that prices 
ised enough to make it 
Penslve ri 
market 
Ing elimi 


ld the 


with which electroni 


by the relatively slow speeds 
welding could 
Ly performed Each of the four cor 
ners of a rectangular acetate box had 
d separately by hand into the 

t a sealer. At best, only about 
boxes an hour could be formed 
die-cut, pre creased blanks in 
iv. But the new automatic box 
icetate 


rk at three times that speed 


machine uSsSInY roll 


entire operation of this new 

uitomatic. Once it | 
vw a desired box 
ibout 2 o1 ) 
ils the box 


cathe ! 


further attention. One girl can 
ck the finished boxes as they 
of the machine and change 
ls every three or four hours 
Ss are produce 1 auto 
is exactly the same as 
ind waste occurs only 
out of the four 
orners. Rejects amount to only from 
5 it is said. In contrast i non 
utomati produc tion line ré quires the 


services of three or four girls and, with 


the humatr error tactor eve present 
higher And this 
kind of line can ope rate at only about 


half the s 


‘ 


reyects ire usually 


peed of the new automatic 
machine 

The machine itself is a relatively 
taking up floor space ol 
only 4 by 12 feet. The 
nd sealed on a five-stage ro 
tating aluminum table 4 ft 
eter. TI 


thon motor 


compact one 
boxes 
formed 
in diam 


a vear re duc 


is turned by 
it a constant speed of 15 
revoiutions per minute The com 
pressed iir which is used may be 


tuken from either the 


] 
lant system or a separate compressor 


regular box 


Rectangular or square boxes—either 
tate telescoped containers or 
tops to fit onto set up paper 

bases (like the one being used 
raum for its marking set can 
¢ from a minimum size of 


in deep to a maximun 


form plate 

of adjust 

ts cut to 
which have 
cial colors or 


fed. instead of 


roll stock 
In brief 


this new machine works 


step by-ste p sum 


cellulose etate sheet 


in 0.005. 0.0075 or 0.010 


SRN FRPRLERLY OF OA A A EVE 


About 95% ot the 
boxes of this type are made from 
This roll 


stock is customarily purchased by the 


gauge, is used. 
0.0075-gauge acetate sheet 


box manufacturer slit to a width corre 
sponding to the long dimension of the 
box blank 

2. The film passes between two 
rollers, one of which is electrically 
heated to remove any curl which the 
material may have acquired from 
being rolled up for a long period of 
time This decurler is necessary to 
make sure that all blanks will feed 
prope rly during the succeeding stages 
of operation 


3. Next 


its shorter 


i knife cuts each blank to 
dimension and the four 
orners are die cut. Corner laps are 
cut to a standard width—they must 
only be wide enough to hold the 1,4, 
in. welded seam—which is never 
changed, whether the finished box is 
2 pth 

$. On the next 4-sec. evel 
machine, the blank is lifted by 
two vacuum heads at the ends of a 


rotate d ISO ce Vv 


to be or 3 in. in de 
one ot 
metal arm and set 
in position on one of the five identical 
stages of the turntable. The movement 
of this arm is synchronized with that 
of the table and it feeds new blanks 
continuously onto the first position of 
the table 

5. The blank then moves, as the 
table makes a one-fifth revolution, be 
neath four electrically heated elements 
which have been pre-set to conform 
with the location of the four corner 
laps When the elements are lowe red 
onto the narrow laps of the blank, the 
heat causes them to fold up into 
position 

6 This d mie the machine cycles 
igain and the blank is moved into 
position under a plunger upon which 
electrically 
form that conforms exactly to the de 
top of the 
box. When the heated plunger strikes 
the blank, the four walls of the box 
are bent up and formed at right angles 
to the base. Both this plunger ind the 
heated elements used in Step No. 5 


is mounted an heated 


sired score lines for the 


} 


to form the corner laps are controlled 
bv thermostats to kee p them from be 
coming overheated and 
icetate 

With the next rotation of the 
turntable, the partially formed box is 


brought into position to be imprinted 


Wiytiring thi 


with gold or colored leaf, which can 
he fed off a roll and affixed to the box 
by a heated die which stamps down 
\ heated die mav also be 


from above 
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used at this stage to emboss a raised 
design on the box’s surface or, as in 
the case of the boxes used by Traum 
this printing or embossing operation 
mav be omitted. 

S. At the last and n 


of the box making cvcle 


ist crucial stage 
the blank is 
raised by a vacuum head and the four 
corners are sealed by dielectric heat 
ing units, which also have been pre 
set to fit exactly onto the four cor 


ner laps of the box. The finished box is 


then lowered and ejected by a blast of 
4 I ssed ur. 

The electronic welding in this last 
tage 1s performed by high frequen \ 
current produced by a generator en 


< sed in a metal cabinet lo ited at 
) f the machine Che current 


Hows to knife-like 


ele ( trode S lt the 


f iling jaws. When these close 
r the corners of the box, the cur 

t is automatically turned on for the 

ft one-quarter second. A very in 

te e heat is built up inside the acetate 


itself iltthough the electrodes remain 
cool. The heat is produced when the 


requency radio Waves = Cause 


! ecular friction in the material at 


picture. 
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CORNERS AND SIDES are formed in 


left, heated elements come down to fold up narrow corner 


next two stages. At 


laps. Next. when blank reaches position in center ot this 


heated form, cut to exact dimensions of score 


on machine is used for optional printing or embossing. 


the points of contact The electrode 


blades themselves actually chill the 


surtaces of the acetate and prevent 
the outer edges of the material from 
melting and becoming sticky. After 
the briet sealing operation the raised 
seam cools almost immediately 
Although setting up the machine for 
new size of box is a relatively simple 
process it must be done precisely 
Once this is accomplished, however 
every box which is produced will be 
identical in size 


size he wishes to make, a box manu 


ind shape For each 


facturer obtains (at a cost of $25) trom 
the machine’s manufacturer the metal 
form used in Step No 6, cut to fit the 
score lines of the box. With it he also 
gets a phenolic plastic setting form 
slightly larger in size (to account for 
the tactor of expansion and twice the 
thickness of the acetate, plus a 0.005 
clearance normally allowed in setting 
the machine). This form is then used 
to set in correct position the five sta 
tions on the turntable, the corner cut 
ters, the heating elements for folding 
ind the electrodes for sealing the cor 
ver laps. All this usually should not 
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take longer than 3 hrs., says the ma 
chine’s manufacturer, 

The box-making operation is not 
complicated; it consists otf a series ot 
Each of these 


stages is guarded by safety switches 


quite simple steps 
and faulty operation usually can be 
quickly detected and corrected, since 
ll of the working parts are easily a 
cessible. 

Traum feels that the box covers 
whi h this 1h chine 1S turning out are 
both stronger and better looking. No 
longer is there any problem with cor 
ners that come unglued. Better quality 
alone Traum officials say, justifies 
the use of the automatically produced 
} 


DOXeS 


CREDITS Acetate covers produced by 
Container-C raft Ce a7 W I St., Neu 
York 10, using “Vue-Matic” automatic 
developed and 
made by High Production Machine ( 

Dit fk. G. Staude Mfe. ¢ 2675 Uni 
versity Ave., St. Paul, Minn., and cellulose 
acetate by Monsanto Chemical Ce S]2 
Monsanto Ave., Springfield 2, Mass. Set 
up paperboard bases by Niagara Box 
Factory, 710 FE. 13 St... New York 9 


] 


P)QIX making mia hing 


ELECTRONIC SEALING is the final, hey stage in the process. 
Box is raised so that its corners fit tightly against the four 
electrodes. High-frequency current from the generator at top 
flows to electrodes and seals acetate into a solidly welded seam 
lines, plunges down to form four sides of box, Next stage that is stronger than 


the material itself. The finished box 


is then lowered and ejected by a blast of air. 
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’ 
i sterile-processed tood container ern packaging by as many as 50 to 75 good living are such names and trade 
is one ot the dozen great conven yvears Canned tood was one ot the real characters as Heinz pickles ( inp 
ences of the modern world. Littl pioneering points of departure for an bell’s soups the Green Giant, Donald 
\ mde then that the statistics ot the era seeking me “ wavs to ethic wency and Duck Dole Libby s Del Monte 
inned-food field are towering. The time-saving convenience. And because Stokely, Ritter, Ann Page, Beech-Nut 
tin cans and glass jars used by the civilization, like an army, travels on its Crosse & Blackwell and Chicken of the 
inning ndustry alone package pr stomacl the canned food has plaved Sea 
tect am help ere ha idise more tl in i dominant part in the rise ot modern 
1e-twelfth of the nation’s total food livin Economic progress 
ppl I ippronxl tel 20 bill i Economically the Americal can Chere are valuable rediscovet > 
) ind f the LOU bill } pou 11s | ning industry IS 1MMenseé The retail hye mace In eXamining the chat ict 
d msumed hb the best-fed 160 value of the canner’s produ tis esti istics ot processed tood pack ging 
| pe rye in the worl mated if $4 billion i yea! More than either In the tin-steel Sanitary i ol 
Vhe social indi ¢ nomic impa t tl it 500 ditterent toods ire canned bv the glass jar Oo hottle In this ith 
if mis have n r nour way t sore 500 canneries oper iting in 17 ver rally the expression ned 
ig Is prot yuind and far reacl ng states and all the territories using, in toods is meant t cover tood tr ] 
he mie \ \ ‘ ré the cl nges | 55 ippl ximately lS billion Calis ized by heat trie h rmeti illy ( ed 
ht about | t biles, tele ind 2 billion glass containers. In ad in metal as well as in glas 
) es, hot and ad ru y water lition, of course, billions of metal and tainers 
lectric ip nees Phe canned glass ntamers are used for toods not The ( inned foods he ld whicl i k 
| undoubted), e ot the pre preserved bY canning such as Spices iging serves s« well, has increas ts 
t uy r t ethcienc It ellies jams, nuts ind the like production ethciency continu 
t the whol siness of nsumet The ge graphic il distribution of the The index of uitput per man-hou se 
h » t todas It t pe rf wmCKAGING known iS canning trom 111 | inh 1947 to 149 > Il 52 
t I the foremost Ss re idil summed up nh Sun h familiar 1939 100 As are sult canned-t! d 
kawe eni e too terms as Alaska salmon Hawatian prices have consistently ippearer t 
i t I Starts rT ip] le, Wisconsin pe is, New Jerse \ Ww near the bottor rt the retail 
N\ i Appert s I ed LIs¢ ery I sparagus ( lifornia prunes Michigan iracle x For example the ill-ce 
t ( ! a hot processing cherries and Maine sardines il] made ties index n Nov 1954 st “I it 
ng Nay eons time The vailable throughout the country by 191.6 1935-39 LOO the lI 
( | mds industr was born in this means of cans and glass contamers tood index it 224.4 and the 
Bost wink ISI19 ! Che tomato in and the ketchuy bottle canned-truits-ane egetables in lex was 
re il] nportant ule vel] | lit is national svmbols only 165.4 
the decade from 1850 t LS6O. It tor the ire as typi lly American as lodav it is reported that the ave 
| t I t the prit ] les Huck | ith ra | ol rth ot July pi Tile Lor citizen } Vs ilmost twice the 
t I ( OVO! I it] . od eating an quantity 19] of canned fo rds wit 
his weekly Cone is he cf ul bu 
SRICAN CAN 6 during the vears trom 1935 to 19 J 
Per-capita consumption — of inned 
fruits, vegetables and juice has risen 
from 60 Ibs. in 1938 to an esti ited 
110 Ibs. in 1954. Cans deliver ( 


pound of food 
I 


that reach the American table—but the 


consumer pays for canned foods only 
The 


out of ever | en 


$1 of every $16 spent for food 
ver-all food bill being $65 billion and 
the canned-foods bill $4 billion of that 
the all-foods cost averages an esti 
mated 26 cents a pound but the 


canned-foods average cost is only 20 


cents 
Now this is a highly significant fac 
favor of the 100-year-old 





tor In 
canned-foods industrv. It helps explain 
why the production of canned foods 


during the last 20 vears has increased 





TIMELESS protection is afforded by hot-process canning. Here W. R. 


Olney tastes corn from can packed 63 yrs. ago by Fredonia Canning & 


Mfg. Co. when he worked for its parent company in Rome, N. Y. His grand- , 
Source Jurear f Labor Statist and 
Statistics Dis National Canners Assn 


daughter Susan—a half century younger than the can—assists in test. 
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‘The oldest form of consumer packaging today 


measures its progress in the tens of billions 


of metal and glass containers used each vear 





MAINSTAY of every food store is the important canned-foods department. This type of mass display, with the cans arranged 


in tilted stacks without the use of shelving, has been pioneered by Thorofare Markets of Pittsburgh. 


iverade ibout LOO) million 


cases every five vears 

Progress in cans during the war and 
postw ir years has been most Impres 
sive. Wartime consery tion of tin led 
differential 


tinplating processes. As a 


to new electrolytic and 
coating 
result, over-all tin requirements pet 
can have been cut practically in half 
In addition, some 20 different formu 
lations of waxy or plastic can linings 
have been devised for products that 


cannot successfully use tinplate alone 
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thus extending the range of practi 
ibility to additional products 
Improvements in glass containers 
have also been outst inding. Today's 
glass jar or bottle is lighter in weight 


thanks to 


design and manufacturing processes 


vet stronge! idvances in 

Although metal and glass containers 
ire tre quently interchangeable insofar 
as the choice of pac kage Is conce rned, 
today’s precision methods in merchan- 
dising generally tend to establish clear- 


cut ireas oft preferred performance. 


Glass excels on the score of inertness 
visibility and re-use. Metal is superion 
in regard to nonbreakage lower tare 
and greater practicability over a wide 
product range 

Along with advances in containers 
have come important improvements in 
closure De line rs seals and gaskets The 
shrink on cellulose band has won pop 
ularity as both a seal and a label for 
glass food containers 

The typical high-speed packaging 


line for canned or glassed foods has 
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canne d foods by various forms ot 1 idi- 
ation, including that from atomic-fis 


sion produc ts 


“Automatic” selling 
Phe 
tame as vehicles for 
nake the 
that has oceurred in food distribution 
marketing 
tainers, cle spite the fact that they were 
did not 


] 


metal-can and glass food con 


sé lf service 


he Iped possibl revolution 


ind However these con 


basically right for s¢ lf service 
] 


COME selt selling packages merely 
by 
them off to 


they d 


because packagers called them 


EVOLUTION of that 


smart table-size decanter 


a super-selling glass-packed food. 


right with its cellulose 


Ritter tomato 


jug at left to 


neck 


magic name or sent 


illustrated at the 


label 


; ; retailers with hope iuto 
that serves both as a seal and a for juice. 
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: , , 
lers and u ot slack ning 


representatiy 
i¢ hine T\ 


1} 
POSSID LE 


oe. , 


HARVESTING 


lines that 


manutac 


Phe 


las if 


part in 


COLTS 


the 


plaved 


rem irk ible 


ichieved 


orate 


unt 


miuctivity by can 


It } 
1st 


OLInis 
| with all the technological 
the 


mitamers th rise Ives 


mace Cran strides in the 
t better canning tech 
Ameri homemaker is 
being | rovided with fine1 
canned — foods iftording 
offered with 


of taste-t mpting 


ith 


] 
nutritional value 


better arra\ 


Y Tecipes 


I 


Ith ¢ 


| } 


inned foods shows no 
In the offing 
promising but vet to be prove 

the 


ve lopm« nts as 


ry 
ress 


ire 
ply 


' 
| 
e ot the new aseptic 


OCESS 


studies of canned-food nutri 


mec! lon ind and ex 


ot 


Vitamin restoration 


riments wu cold — sterilization 


of pineapple in Hawaii for Dole. WASHING 


matically reach the check-out counter 

Poday’s canned-foods packages offer 
powerful examples of streamlined sell 
ing effort concentrated in a small area 
For « xample the iround label 


io No } In high 


and 9% in. long, providing space ¢ le 


Wrap 


ona O7 005 Can 1s 


als “tront i 
| 


ments generally designated 
“back ‘side’ 
The label 
irea presented during shelf display is 
ibout 16 sq 
area the size of a hand. Yet a tvpical 


ind panels plus two 


p inels maximum eftective 


actually only In., Or an 


label will provide about 15 individual 
elements required to make up the com- 
plete self-service sales story, usually 
including a tempting color illustration 


ind a kitchen-tested rec Ip 


rhe ( anned foods labe le r may prop 


be credited with the 


tec hnique known as appetite appeal 


erly inventing 


He long ago discovered the sales magic 


of full-color realism in illustrating the 


PHOTOS COLRTESY HAWAIIAN PINEAPPLE Co 


the fruit on conveyors prior to. slicing. 
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ness ot his product He learned 
t the label his could 
] 


was also the cheape st. surest road 


he st money 


iles. He learned how to pres nt the 


ential facts that the selt-service cus- 


how to condense 


CI needs and 
facts into a compact. irre sistible 


message as terse as a tele gram 


iS Inviting as a modern 
Saturday Eve 


[ House ke ( purig 


; 


edit for this 


the modern canned-food 


PRODUCTION OF CANNED FRUITS, VEGETABLES, 
1934 TO 


MILLION CASES 


600} 


500 
400) 
300) 


200} / 


} 


& JUICES 
1953 
MILLIONS 


600 


|500 
'400 


{300 


U.S. POPULATION 
* \200 


Le eee 


operly ittributed to the ——_— eee 


Drug Act of 1938, whicl 100} 





100 
greater umnltormity 


ind aACCUracy f labeling It} O| O 
for the 1934 1938 1942 1946 1950 1954 


"cludes specialties 


com 





rhis mace t easel 


| ify ' nad 
t rently mMpare an rcludes frozen concentrates 


INCREASED DEMAND for canned foods has far outstripped our gain 
100 


years in the 20-vr. period since 1935. 


( inned foods | 


sic! pP i kag 


] AN ; . . . enn: 
I made with greater confi in has increased approximately million 


population, Production 


certainly one of the re cases of canned foods each five 


isons 

per-capita consumption has risen 
ectacularly 

\s just 
ern labeling techniques 
recorded the 
ilty food 
in old stvle to a mode rm 


e€-appt il label recorded t sary to 


{ 
power ¢ 


the r¢ } iS 


ne exam rf 

Modern 
change in the 
labels 


gISMOS 


, ’ 
nere handising shows a vast pecially if the contents carry any kind 


I 


(perience of one f tradition 


treatment ol 
old-fashioned 
} 


thought so neces « 


ce sign 
Many of the 


that were 


which vhen it con 


\ striking new exam] le of this is to 
current label de sign re 

Hilton’s 
label is, the 


reminiscent of the 


seen in the 
t give a brand authority and cently seatood 


adopte d tor 
Modern 


theme 1S 


1500 
Nlod 


ers usually carry through to suy 


sales gain edited out in is the 


little 


eagk S OFT Cal 


reputation have been products 


rn labeling practices of major redesign. Gone are those seals design 


conditions under which the ovster was 


turn of the 


vith Indian heads or 


r materi ils such as store 


talkers 


ontainers ind 


posters touches with a picture of the factory consumed at the century 
. | 
corrugates displave d on the label 


il] the comp ( 


price cards by such famous gourmets as Diamond 


Jim Brady and the Anna 
Held. The atmosphere is one of car 
delight 


heavy 


pping « sreater freedom has at the same more delicate 


of total promoti 


time been given to the designer to ex 


press the atmosphere of the contents reflected in 


Iti thie ch 


rococo; mirrors 


iracter of his design es palms ind a string quartet auc 


=> 


LABEL applied, cans move on. 


HAND PACKING slices in COOLING cans after sealing and hot processing. 
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blue il 


wit] 
embos 
coated 
he ight 
the lal 

Perl 
trend 
the re 
COnSUI 
cl is¢ 


yt 


MERCHANDISING 
like 


piggy-back 


lift 


this, Can of 


gets a 


larger can of vegetable mixtur« 


for Chinese dishes. Can, attached 


by pressure-sensitive band me 


chanically applied, makes com- 


Note 
typical of al 


“convenience meal. 


today’s 


plete 
appetizing 
foods. 


most all canned 


HIGH SPEED of canning operations hits a new 
per-minute can filling and closing equipment wh 


at the Leamington, Ont., plant of the H. J. Hein 


9% 


uners shelf ippe il 


id dark blue—and embellished 


gold that has been burnished and 


60-lb. cast- 
lustre to 


sed Phe papel 1S 
stock that adds 

en the feeling of elegance which 

re imparts 

aps the most significant general 

recently in labels is the use of 


cipe pictorial which gives the 


ner a sales plus with every pul 
ind adds immeasurably to the 


Che 


SCTVICE or 


| recipe 


vood 


| 


HWwWACS Use 


of millions of 


thners MMOs 


nucieus 


s] 
iwn the 


Mr. Smith re ports 
backbone ot Ou 


peak with this 1,000- 
ich is currently in use 


z Co. 


h indling 


costs, no retrigeration, no high 
‘ 


cost and steady ce mand, canned { 


earn more for us in net profits than 


any other departments. Turnover on 
canned foods is extremely high, it r 


+ 


sponds to unlimited increase in tw 


over ratios and we constantly stress 


the fact that whenever we can doubl 
it is just like having two 
We believe 
practical to increase 


yrohts 


our turnover 
stores tor the cost ot 


that it is 


one 
more 
from cane 


other 


turnover and net 


foods than tro inv ot our 


partments 
Canned s— Decause ther 
basically 


disabk ot I 


most mer 


Vp f packages } 
helped write the |} ok on shelf 
ng displays eals, tie-ins and 


romotvions this reasol 


inned-for s sect hina supern 


often 


circus ot bar I 


vlavs that 


posters cl l t lisy 
ind bargailr 
| 


tood 


store 
motions cond 
distributor or 
ot a mammot! 
consumer! 
ind moti, 


The Nati 


the country 


tion 


ners Assn ‘ 


ind 


most 
ae , 7 y 
rade’ associa ) is lon peen ¢€ 


programs a 


Canine d 


vith the pron if 
The sc 


stre ngthe nes 


prog i continu 
sociation s 


, 
cluding 


sti menu 


testing nutrition 
far-reaching 
ce velopment 
Canning 

Phe effect of the 
supporting ¢ 
ind takes 
The 


flected in the ski 


promotional ettort 
tood is intensi 
plac iround the = s« 
results LIrsé ire we 
rocketing gains 
total pack and in the near doubling 
per capita CONS! nption ot 
toods in the last 15 vears 

shown 


Pypical of the nterest 


canned foods as a factor in modern liv- 
in the February 
The theme is 
Canned Foods 


t ikes 


when it 1S 


an article 
ot Seventeen 


mg 1s issue 


MavgaZile 
( ooks Love 


current tie-in 


“Teen 
This 


on added 


promotior 
interest 
recognized that canned foods are most 
popular with voung homemakers. 17 

day’s 7}-million teenagers according 
to Seventeen, help plan and prepare an 
the 
homemiukers of 


the 


portion ot 
The s¢ 


tomorrow are 


impressive family’s 


meals. voung 
ilready learning 
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convenience toods 

g, self-selling packages 
uind-up of the merchandising 
ons that have been made by 
canned-foods packaging 
endl ssly long, but the fol 
ire some of the new dire¢ 

to watch 

multi-unit carry carton, which 
has n such a strong hold on the 


beer nd bever we he Id, has begun t 


make its advantages known in the 
canned-t ods fic Id Che carry carton 


a natural for enlarging 


OWENS-ILLINOIS 


s¥ 


sale and for automaticalh 
¢ brand promotion 
vaanding together of two 


ins for “deals” by means o : 
: 7 | 


ipplied automatically is also 
leve lopme nt that extend PIE FROM A JAR or ean fits tempo of today’s demand for convenience 
{i < ‘ A 
in food preparation, Canners were quick to take advantage of this 
lising horizon prey 
mplementary two-product 


merchanc . , . : ; 
basic trend, Transparency of glass aids eye-appealing products. 


is (¢ hine S¢ 
ind is ide il fo 
ur deal Or 


opening 
I 


, 
nners The corrugat 
o the trend in 


] 


d-fibre shi ping containet 


the demand for food may thus 


t¢ 


) 
ontributec eCnormousls 


IS to 20 during the next 1O 
stribut on ind } indling 

is m Ve ( S box re 

: Imp1 vements in The American love of efficiency is 


methods hav 
in printing - how _— inother factor favoring cre ised cle 


uA ] le ¢ S , 
new standards of hipping ey 


canned toods As the pace 


aera: performance that - part = ot living speeds up the housewife 1S CARRY CARTONS offer a big 


vancement in the total merchan T] } 
his 


article continued new potential for multiple sale 


} 


ill ri il ad Ol ay 1 | i i 
ilth i i¢ ! s | c i Cie ot a variety of canned foods, 


Potentials 


PHOTO COURTESY SCHMIDT LITHOGRAPH Co 

little arithmetic to s 

t the biggest areas 
in the entire field of packagin 
inned foods. Canned foods 


vill re quire approximate lv 10 


re containers than wer 
1938. A new market of this 


loped in less than 20 Ve 


ily large, even in the fabu 


r pac k iging 
essed foods CTON 


inother 10-bill 


1d? Certainly, it 
oment f the pac kaging field off 
in opp rtunityv for crowth of such ti 
nic prop tions, none would be mor 
ymising than canned foods 


The use of « inned foods. of course 


is rising. As national income increases 


so does canned-food consumption. Ac 
] 
tually, every economic index points to 


] 
higher per-« ipita consumption | lu 


DESIGN FREEDOM today permits departures like this—an elegant 
embossed, bronzed and burnished three-color label on gloss stock. 


with “gay “90s” cartouche, establishing character for a gourmet food. 
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ihe, 
SUNSWEET 
Tis 


a 
CALI OCRwIEA 
vf ‘ft 
yet 


APRICOTS 
. ‘ie Sr, 


TEMS tei ces 


CAli*#onwia 


7 


) PRUN 


=> 


TENOT elites 


- 


~~ 


——— nT 


; o 
we s. 


NEW DESIGN adds the appeal of realistic full-color product reproduction to familiar foil glitter of Sun- 


sweet wraps. Note how lighting 


photograph gives effect of actually 


looking in the package. 


SUNSWEET’S SWITCH 


It proves that even a great package can be made still better: 


more impact. more color. stronger identity. greater taste appeal 


TASTE APPEAL is reinforced by 


luscious color photography of 
prepared dishes. Despite menu- 
card format, Sunsweet suggests 


only the dish, not the recipe. 


100 


month ot the new 


 oa-cmmgge last 
packages pictured here raised more 


than i t¢ Ww eve brows Ith the food field 
For of all 


most widely known and, apparently 


dried-fruit containers, the 
least in need of a design change sale S- 
wise was the simple golden foil wrap 
identifying Sunsweet, the world’s larg 
brand of 


le iding source 


est-selling prunes and a 


ot dried pe iches and 
ipricots 

Millions have been invested by the 
Prune & ; 
5.000 


California Apricot Growers 


Assn.—whose member 


growers 
are the real owners of the brand—in 
promoting public acceptan e and rec 
ognition of Sunsweet’s former pack 
ages. The old wraps were the main 
stay of annual sales in excess of $20, 
000.000. 

Yet Sunsweet two years ago quietly 
began the delicate and costly task of 
restvling its most important sales tool. 
Now the 


results of those efforts are 


ippearing on store shelves across the 
I 


nation 


When 


sweets tormer 


first adopted in 1946, Sun 
Wraps wert the 


nation of the brand's pioneering in the 


( ulmi 


use of gravure-printed aluminum-foil 
packaging for food. Both eve catching 
and protective, these wr Ups have been 
called 
They were even named to Packaging’s 
Hall of 
most notable pack iging in the dried 
fruit field, 

But important 


“classics of modern design.” 


Fame® as representing the 


changes have Ooc- 
curred in both food packaging and 
Many 


have 


merchandising since that time 
of Sunsweet’s competitors 
their dried fruit 


tons into transparent bags. And self- 


switched from. car- 


service supermarkets have become the 
rule rather than the exception. Addi- 


tionally, many new shoppers have ap- 


See “‘Sunsweet Packaging’s Hall of Fame, 


MoperNn PACKAGING, July, 1953, p. 92 
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SALES IMPACT of new design is dramatized by store display using giant replicas. 
jumble bins for selling. Heavy 


some of which serve also as 


advertising and point-of-sale programs back Sunsweet™ 


= new packages. 
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ARTFUL DESIGN leads viewer's eve from front panel around right side 
and to back panel, past the appetite-appeal ““menu cards” to simple cook- 
ing instructions. Powerful new flaming-sun trademark capitalizes on a 
device long used in Sunsweet advertising, but previously not so strong no: 


so prominently used on package; now it appears on all sides 


pr ired ol! the market horizor issociation. decided the packuce cle 
sho pe ; not fully iwafle I the Many sign should he changed The goal 
different wavs in which economical vreate! impulse purchase appeal 


lried fruits can be ippetizingly used seemed worth the gamble always pres 


ent in changing an already-successful 
par kage theme 
Having decided to make its gamble 
Sunsweet promptly took steps to lesser 
THE fo} a>) the risk involved. Several national] 
known industrial designers were inter 
iewed and eventually one design 
ganization was chosen to study the 
problem 
the sales department and the desigi 
firm began a joint « ffort that extended 


ver a period ot two vears 


’ 1 
ind supply in answer. Ther 


Chis group agreed that the old 
package was not a bad design. It had 
high legibility and, because of the 
way in which foil had been linked to 
Sunsweet in the public’s mind, it had 
i great deal of recognition powe 
Thev were determined that this mem 
orable foil glitter should be preserves 

] 


nanny redesign 


On the cle hit side ot this study. the 





roup decided that the old Sunsweet 


package was too conservative. It had 


FORMER PACKAGE was selected 


for Packaging’s Hall of Fame in _ 


visu il sé lling devices of any kind 


July, 1953. The industry’s top And there were no dominant visual 
seller. it suffers only in com h inges trom one product tvpe to an 
parison with the new design. ther t was their opinion that color 
102 


changes from one package to the next 
were not enough. They also cited the 
old wrap’s failure to suggest uses for 
the product other than the traditional 


ones 


Getting a “handle” 

\ prime aim of the restyling project 
was to achieve a package whose de- 
sign would induce the shopper to pick 
it up and turn it around, thus encoun 
tering other elements that would help 
clinch the sale. A continuing design 
rather than just a “front panel” effect 
was needed to build impulse-purchase 
appeal. 

In order to keep this goal in mind 
the designers prepared wooden blocks 
the same size as the Sunsweet cartons 
ind covered them with paper. All pre 
liminary sketches were made “in the 
round” on these blocks to get a three 
limensional effect from the start 

Such “3-D” devices speeded initial 
selection of elements which could be 
used to carry the design from panel 
to panel on the finished package. Thus 
it was decided to feature the brand 
name and product type on banners 
which would wrap around the carton 
shell. Similarly, these sketches pointed 
up the advisability of carrying the 
front panel product vignette slightly 
iround to the side panel, where stil] 
other pictorial elements could capture 
the eve and lead it further. 

Quick visual identification of the 
product is a must in self-service mer 
chandising if a brand is to catch the 
passing shopper's eye. For Sunsweet's 
new cartons this is accomplished In 
two ways, in text on the metallic foil 
banner and, primarily, by means of re- 
markably faithful 


full-color photos of the various fruit 


reproductions of 


type s.. 

Set-ups for these photographs were 
planned and lit in such a way that 
when reproduced on the printed wray 
they would give shoppers the illusion 
of looking directly into the package 
In the final designs this effect was en 
hanced even more by subtle shadow 
ing and beveling of the “window 


frame.” The lower edge of this frame 


REALISM of window treatment [) 
and recipe suggestions, plus 
strength of the redesigned sun- 
burst trademark, have multiplied 
sales impact manyfold. Silver 
background denotes the medium 


size of fruit; gold, the large. 


RTESY REYSNO 1 


MODERN PACKAGING 














YOO? gd/DIXY JIXI YOS 











. PM 
JLIYM 44 SJATISWIHL SYIMOYD FHL ABP GINIVd FH,AFZHIL* Gsaziusaqnai 
. . . al > - 
v « J 
x sy a _ 
Sadides JIN, JOyJO Pue Said ins 10) passedunsun Re ty he Pi 
O18 YMG }1M4jy PayOOD e Se sMoIdyep Ajuo JOU gue SjODUde aSeyj . aig HOS per 4 we 
Buiyooo jo saynuiw ¢ i ~ nly 
}S@| 9jS} 0} pausjesams aq Aew jinsj pasisap jj ‘Saynuiw OF 
ynoge uedeones pasaaooun 8 10g ‘Buiyooo Bulunp YPFD, de L SNQOS 
WOHRIODEAS 10; SuIMojje Jayem YPM J@AOD ‘sjooUde asuly oT. X : “omg 
I” cates 
4 4) oe 
. ; fe > 


A ES See E & 


we aay) 9 
AeW Js ying 
99 Pur sayy, SU Je pe fs YIM jy 
ude 


N\ee WaT 
\ / 
NAL, 
Ne ee 
404 6 4 
Loon ops, 


wake 


SS@Uj@OMS 10; pauadis-aay Ajjny eboyod 
a wos, @wo? Aeyy 50 ysl oes) 0 puo ‘UO 
i | IMS N fl ‘, UO) ;OUN;OU awosejoym O a0 SyooudO @ 
LIIMSNOS LIZTMSNOAS 7 l 4 4 ~ 
A EP . / \ 
<i> : LAA : 





ees 
aikh 











Mi FELEN YN FF RSPR ORS EY 
PUL 











is used to « arry the message: “Tender- 
ized they're packed by the growers 
themselves.” 


The the 


fruit, a Sunsweet exclusive, is repeated 


“Tenderized” feature of 


igain with greater emphasis on the 
side panel continuation of the product 
aanner. Here again, full-color repro 


duction, this time showing the prod 


} 


uct in use on a miniature recipe card 
is utilized. Cleverly, only part of the 
recipe card is shown on the side panel 
his naturally prompts the shopper to 
turn the pac kage even further, thereby 


discovering. still 


more vignettes and 
suggested uses for the product. 

\n interesting feature of this tech 
nique is that no actual recipes ar 
given on these simulated rec ipe cards 
Instead, the brief text stresses the 
favor and quality of the fruit shown 
ind its particular aptness for the us 
pictured. 

These “recipe less re¢ Ipes sun 
sweet’s advertising agency explains 
ictually are intended as serving sug 
gestions that will stimulate sales. This 
feature was based upon the belief of 
the 
iverage housewife already knows how 
to cook dried fruit, but does not fully 
realize its many appetizing uses other 
than the breakfast 


truit pie 


client and the designer that the 


usual serving Or 

Suggestions pictured on the new 
vraps were based upon recipes that 
had scored the greatest consumer In 
terest In previous Sunsweet advertis« 
ments and cooking pamphlets To pro 
note even wider use of the product 
text on the back panel of the new 
wraps offers a recipe book free for the 
isking. Other back-panel copy ex 
plains size the fruit 


fruits 


designations ot 
other 
brief, 


cooking instructions 


CTOSS-Sé Ils 


Sunsweet and 


gives easy-to-follow general 


Sun is stronger now 


Some problems of the restyling proj 
ect were readily resolved; others took 
longer. One of the more troublesom: 
phases was the redesigning of the old 
Sunsweet sunburst symbol. It was the 
feeling of the designers that the old 
svmbol did not capitalize fully on its 
potential Yet the 


mbolizing traditional sun drying of 


memorability sun 
fruits and such other implied associa 
tions as Californi 1 and sunshine living 
vas vital to the 

What 
version of the sunburst. For maximum 
this to be 


brand name. 


was needed was a stronger 


ognition would have 


designed to appear in the same colors 
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throughout the carton line and also 
lend itself to adaption on the new 
shipping cases. Further, it would have 
to contrast harmoniously with each of 
the color variations being chosen to 
distinguish the different types of fruit 
And finally it would have to be dis 
unlike the sunburst symbols 
other 


tinctive 


which are in use by brands of 


tood products. 


Almost 100 variations of sunbursts 


SHIPPING CASES reflect 


new 


were executed betore shelf tests and 
discussions determined the adoption 
of the one now appearing in the new 
designs. The new sunburst, in yellow 
and red, is used on the wraps wher 
ever the name Sunsweet appears, to 
link brand and symbol definitely in 
the shopper’s memory. It is on the 
front panel of each carton in the line 
instead of just a few, as before. And 


on this panel the one most seen by 


carton design; color helps identify 


product variety. Note strong, clear identification of package, size and 


variety on all side panels, in line with latest food-distributor recom- 


mendations. New half-size case is offered for the first time. 


EASY PRICE MARKING is provided with the change in case dimen- 
sions to one-layer pack and a shift of price spot to top of package. 
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MASS DISPLAY POWER and high visual interest are shown by this shelf arrangement of a variety of the new Sunsweect 
Gold-color foil is restricted to “large” and “extra large” has the 
le the product 


small white stars running vertically alongside 


fruit; medium size uses silver. “Extra large” 


packages. 
‘window. 


added distinction of three rows of 


ind preve ntior 


1 bys 


! 
ire also keved 
ious truit 


Physic 


lle tizing 


price marking 


betore. Propo of the 
ilso Ib. cartons remain the same 
Another change in shipping ( 
otficials of Sunsweet belie 


three 0 | | rs | 
be welcomed by maller ston 


prunes 
I 


retailers who preter to buy 


uantities. This involy 


| 
tion of a new “half-size shipping 
vhich holds 12 cartons instead 


usual 24. I ike the two-dozen pack 


, 
CX Thypic trry I 
rharne Sunsweet more ‘ J ) | ilf S176 Cust opens at the top 


paque red banner! wh le ! s SUNSWeE 


quick price marking Supplyi g 


ra prunes ona more eve new Size isociation 
metallic red backgroun¢ ( ases echo the package eliminates mv nec | for 
rriations of opaque ind trans stronge! sunburst svmbols ilso are cases at wholesale points 
inks are used for the othe tressed on Sunsweets new shipping If anv Sunsweet officials stil] 
} I day tions ot the new This arth I continued On page 


parent 
( ilitornia re isec’s The S¢ wu 


MODERN PACKAGING 





FEDNUANET IFoo 


Protective foam 


Polystyrene formulation finds a new use 


in cushioned packaging of fragile drugs 


h iS show 


Srowing rcceplance ol ence 


is a tun 


roam plastic 
ittractive 


vide ith 


] 


Tit hod ol 


material 1S high 


increasingly successful pack Wing a 


tection of ethical drug 


hn firn SI mpartments, saving 


irp «& 
cost 


U in pel 


mpan tel 


ifety to s ( vile 


ns more 


l-In nests and 


kperiment 


| i¢ king 
OM} Uri 


The ec 


ystvrene toar 
penin¢g foldins 


i 


savs Earl 


nere 


| Johme 


1 ises 


pert 
costed 


he 
] ] 


mced 


in this manner 


ay packaged the quantity ot 
I 


is the « 
the 


noules 
1] 


ent to 


nn, the company reports 
that polystyrene-foam platforms pre 


ind le SS CXp Tisive 


ll vials in comparison with glued 


package 
in efficient way to give maximum 


imp niles at 


st per product umit for foam 
Nac k 
packaging specih tions ex 
if foam trays tor single 


igainst set up boxes 


is¢ 1 


forms, who engineers the platform and 
specihes the size of carton required 


howe vcr, when al sup 


In some Cases 


ply of a certain suitably sized carton 
IS On hand the platform hay be cle 
signed to fit the carton 

Che platforms are fabricated in two 
forms: one equipped with squared off 
delicate 
containers are placed lengthwise; the 


other fabricated 


toured to the exact shape of the vial 


grooves into which the glass 


with recesses con 
thereby completely en 


though 


0 | umpoul 
Both 


the encased type 


efficient 
otk rs slightly 


casing it ire 


THiOre 


number of 
ind provides perhaps 


protection 
I 
sometimes 


that of 


more attractive packags 


than 


iS much iS 


hey ilso 


th 


create! 
ve d type 
Phe 


must 


vials on impoules ft course 
bye placed in the platforms by 


, hand, but the operation 1S reportedh 
iccoraing tf : 
ind less time-consuming. It is 


Casi 


semi-aut 


fille ad 


to 
loading the 


1IS¢ 


ils cpuite possible 


for 
plattorms into cartons 

Practically 
experi need with this type of cushion 


to Sh irp & Dohme 


matic methods 


Sh irp « 


no product break Wve j 


items are 


iccording 


packages ire planned and pro 


Phe product to 


foam platf rms fal 
1341 Brandy 
using D 


Vi ils Ol 
i\ he IS UStl 


ot the 


plat 


SUBSTANTIAL SAVINGS for multi-vial and ampoule packaging are represented by polystyrene foam 


by 


the shape 


Sharp & 
of 


platforms used 


in containers 


cesses 
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Dohme. either 


packaged. 


the grooved type or fabricated with contoured re- 


Carton size is usually specified to fit the platform. 


of 





3. colors matched to red 
In redesigning its packages for Rit tints and dyes 
| all Rit Products Corp. had to consider, in addition to 
| punpose 9 . 


el good design and visual impact, the problem of hai 

nts: mal VES mony of the basic two-color design with the 35 dif 

e ferent pastel colors of the product—a color swatch ot 

which had to appear on each individual carton. Ques 

tion arose on whether the background color of red 

with reverse white and black lettering, would flatter 

out next to a third color similar in chroma and hue. It 

was felt that this was a matter of personal taste rather 

than scientific determination. A number of so-called 

critical colors were painted on paper and pasted on 

acetate overlays, then shown to individual users and 

non-users of dyes. The results of the survey indicated 

my ir |-Ain$ | Ril! —— varying degrees of preference, with no objections to 
si any of the combinations. 

Ait 2 nf. Ad Ang}-al The new cartons are merchandised in a compact 

metal display rack. 


Crepits: Cartons by The Nevins Co., Clifton, N. J. Display 
Perma Wire Mfg. ¢ New York 


case for recording discs 


\ dual-purpose shipping container now in use by th« 
Reeves Soundcraft Corp. for its MicroLac Recording 
Discs—circular records for high-frequency studio or 
home recording—not only protects the product in 
transit, but serves as a vertical storage chest. The 
container, made of corrugated, has a pull-out drawe1 
which permits the discs to be lifted out easily without 
danger of scratching. In addition to the twenty-five 
10-in. dises, there are also 25 envelopes for individual 
storage within the container. Titles may be marked 
on a numbered index on one edge. The tan containers 
ire printed in blue. 

The new dise packages conform to all construction 
requirements of uniform tg classification: burst 
ing test, 125 Ibs. per sq. in.; size limit, 40 in.; gross 
weight limit, 20 Ibs. They are reported to withstand 
the rugged parcel-post and tumble tests. 


Crepir: Containers by Fibreboard Products, Inc., San Francisco 





Histories- 


Heinz adopts convenient new lug-vacuum cap 


At last, a new cap reportedly offers the opening con 


venience and reclosable feature that housewives have 


been asking for for years. Among the first major food 


processors to use it is H. J. Heinz Co. on 7-oz. jars 
tor its pickle-product line. According to a recent con 
sumer survey, the new cap already is proving to be very 
popular with homemakers. Quality-control authorities 
had to overcome major te hnical difficulties, accord 
ing to Heinz, in making the 
lug-vacuum cap available 
for this line. With the in- 
troduction of this new-type 
closure, the company also 
changed to a new glass 
container—shoulder contour 
jars—for improved appear 
ince and convenience in 
use. Wrap-around paper 
labels complete the pack 
ge. Heinz’s pickle line 


so packaged includes gherkins, midget gherkins, sweet 
mixed and cross cut pic kles, sweet relish, sweet onions 


sweet cauliflower. sweet mustard, sour onions 


Lug «¢ ip by Crown Corl I Ine Baltimore 
lar by Owens-Illinois Gla ai Hazel-Atlas Glass ( 
Wheeling, W 1 oa illey Glass (¢ Washington, Pa 


Now its a phonograph record on cottage-cheese container 


\ sanitary foil cover onto which is mounted a phono 
graph record is the closure for this. polystyrene cot 
tage-« heese container, which is re-usable by the con 
sumer as a cereal bowl. This unique container has 
been developed by the National Sales Council, a sales 
and merchandising organization specializing in pro- 
motions for the dairy industry, as part of a 12-week 
promotional plan for firms merchandising cottage 
cheese. There are 12 different “Kiddietoon” 78 RPM 
records, one for each week of the promotion, and each 
has two sides. They are playable on any standard rec 

ord player. The tunes range from nursery rhymes to 
Christmas carols. A slip of paper inserted between 
the foil cover and the record offers the purchaser of 
the package a three-speed portable record player at 
1 60% discount 

Crepits: Containers and records made by Precision Plastics C. 


Philade Iphia, using Monsanto Chemical ( s Styrene plastic 
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COTTAGE CHEESE 


“Ki Dole TOONS 
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Swansons has won leadership 


ow to get 
to the top with just nine years of 


intensive package development 


in the packaged-poultry field 
cu ° 


ie eel 1 
de with > WVANSON 
nn 7 
BONE TURKEY 


BELOW-EYE-LEVEL display is improved by new six-color lithographed lids on boned chicken and turkey cans, overcomes 


lack of appetite appeal when cans are on low shelves. Dishes pictured will be changed for different seasons and promotions. 


Its | nipak system. the first succes 


method of packing poultry cases 


I 
| weight 1950 Che 


has nce been refined 


where 


tj 


| 


packaging is in proauk 


| ving 
merchandising and other p 
uusIness—Swanson has never 
content t rest, even briefly 
urels. Constant mmprovement 
watchword, Packages have 
re modeled pr rl dically Ith line 
experience nd new de velop 
Phe compan 
I 
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Ol inother i | . vrowlng frequency ot impulse the so-called magic price ZONES But 


resulted in the de UN ¢ and brand switching In view in product size, as in other ispects ol 


} | | 
least one iltogether rt it is not surprising that Swan its business, Swanson has never hesi 
| i 


the cellophane ind. tis son s top executives take in active tated to make changes Once convinced 


lamination now used part in every phase of the ce mpany s that they were likely to increase sales 


VI ip on the TV Dinners priit kaging prog im Phe re have he en many size alte rations 


requirements have brough As soon as the product research ce ind additions to the company § linn 
pack iging machinery into being partment has determined the amount SINCE 1945, when M. Crawford Pol 


Equipment designed especially f a pi adduct that will best serve the lock, formerly sales promotion mana 


company is used in all 17 of iverage family, merchandising and ger of Du Pont’s Film Division, joined 


pricing know-how come imnto play \ the company and took charge ot its 


xecutives believe that the balancing of all pe rtinent considera pack iging 


np tition wWnonYe bi inds rons re sults Wi a Can OT packags SIZ Swanson hasn't ilw tvs been SO 


has elevated the rok in be retailed at a figure within sophistic ited packaging 


today Its first canned chicken-tric 


WIS¢ as it IS 


assec label 1945) was a pale vellow 
ind-blue design with little shelf ap 
pe ul. The second, which had a neutral 


tan all-over fricassec pattern as i 


CELLOPHANE INNER WRAP 


. tu | 
gives Swanson cartoned whole back ground for the eat oh Din placed the 


chickens and chicken parts the first after only a few months. It was 
extra protection required to pre- better, but not much, In mid-1946 
vent dehydration of the produet he « mpany inti duced a third label 
and to keep out dust and dirt. with larger lettering and a design 
macte up ol cross-hatched blue, red 
vellow, dark blue and white—that was 
really ettective 
lo prove its pulling power, Swan 
son called in all merchandise with the 
older designs from some 1,800 stores 
and replaced it with new cans. Even 
HIGH QUALITY is the point . —* though it was a slow period sales in 
Swanson aims to put over by some cases actually tripled The aver 


sicturing the product on elegant 
: m , “3 we mecrease was 60% 
silver trays in full-color design 

‘ Phere was no vignette on the origi 
now used on latest fryer and 


parts label Lithographed u ial Swanson label, but today the com 
‘ = z "Is. eri ec ci - 


tons with clear cellophane over- , , pany rotates four color vignettes, each 
wrap are in contrast to plain ' iccompanied by rec ape CUP) 
eartons with color-printed over- Last vear, to attract attention t 
wraps which are commonly used 
in the frozen-food industry. 
100 PIES A MINUTE that’s the speed of this cartoner, which feeds 
cartons, inserts pies, closes packages. In 1953 the company began ear- 


, : ; toning a poultry product automatically for the first time. Sales of 25 


to its hichest leve 


: million pies last year represented 40% of the national total. 
They point out that, whil 

indoubtedly is more im 

1 ever before in the food 
enerally i number of fac 

mmbined in the trozen-ftoo 
ntensify this situation. For 
the record growth of frozer 
rticularly pre-cooked items 
ght on a pitched battle fe 


small amount 


hundreds 
fighting 
ve-( itching pach iv 
essential for success 
swanson believes 


l heightened hy 


FEBRUARY 1955 





Minimum inventory 


and maximum sales 


are shipping-unit objectives 


FRACTIONAL 
ing of shipping cases 


pack- 


permits small retailers 
to buy in small quanti- 
ties, Master cases of 24 
one-pound cartons of 
chicken’ thighs are 
packed in bags con- 
taining six cartons 
each, Retailers can 
buy them by the bag. 
TV Dinners may be 
bought in six-dinner 
quantities from  job- 
stock 24. 
package master ship- 
ping containers. 


bers who 


SEEP FROLER 
SSE HO KHOGKS 


FRAGKLE 
KEEP THIS SIDE UP 


fall promotion on its two canned 


chicken-fricasse¢ items Swanson 


taped 4%-in. single-color fluorescent 
bands around the middle of the regu 
lar labels. The bands were used in 
six different colors and carried a save 
15-cents consumer offer. They were 
highly successful according to th 
company. 

Newest Swanson packaging devel 
opment for its canned products is a 
lid bearing a six-color lithographed 
features the 


product in the can. This grew out of 


picture of a dish that 


the company s concern cver the lack 
of appetite appeal and brand identifi 
cation of cans when displayed below 
eye level. 

4 definite “first” in the field of 
canned meats, fish and poultry, the 
new lids are already in use on Swan 


son’s boned chicken and turkey cans 
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They are expected to stimulate im 
pulse buying and the dishes pictured 
will be changed for different seasons 
ind special promotions. The company 
plans to spread the idea to other items 
in its canned line as soon as possible. 

Picture-lidded or not, Swanson’s 
cans should get excellent display in 
the company s latest floor merchan 
diser, a cardboard bin featuring the 
Swanson hen, “Penny,” enfolding a 
jumble display of cans. Lithographed 
n four colors, the merchandiser can 
iccommodate the contents of several 
cases, 

Swanson’s frozen-product cartons 
used for TV Dinners, chickens, chicken 
parts and the turkey, chicken and 
beef pies—are characterized by a 
Design 


wise, though, they're subdivided into 


strong family resemblance. 


various different groups. 


The pies, fryers and broilers, and 
parts are encased in lithographed cai 
tons with a clear cellophane overwrap 
—in contrast to the plain cartons with 
color printed wax overwaps that pre- 
vail in the industry. Swanson is con 
that its 
appeal, together with 


vinced method results in 
greater eye 
idequate protection. 

The various chicken-parts cartons 
for breasts, thighs, wings and drum 
sticks 


ince, except that each carries a verbal 


are almost identical in appear 


identification, a color illustration of 
the particular product and a colo 
panel to aid in selection. Breasts, for 
example, are distinguished by a rec 


panel, wings by 


a brown one. 

The most recently developed carton 
design, featuring the product arranged 
on a distinctive silver tray, has height 
ened the similarity between the fryers 
and parts packages. Company repr« 
seniatives searched scores of jewelry 
and antique shops before they found 
a tray they felt had just the right 
“tone” for the carton pictures. Photo 
graphed in color and worked into the 
carton design, the tray finally chosen 
is intended to denote the high quality 
of Swanson products. 

Poultry products by their very na 
efforts to 
mechanize their packaging and, at the 


ture, have resisted most 
start, Swanson’s millions of frozen pies 
were all cartoned by hand. In early 
1953, however, the company and one 
of its suppliers finally developed 
machine that would feed the cartons 
insert the pies and close the packages 
Adoption of the new machinery meant 
switching from the original tuck-i: 
carton to a new type with a self-lock 
ing end flap, but this minor adjust 
ment was easily made and the com 
pany began cartoning a_ poultry 
product automatically for the first time 
in its history. 

With the introduction of the new 
equipment, produc tion soared—the 
Omaha plant alone now turns out 
more than 300,000 pies a day—and 
at the same time 
dropped 10 to 12% 

Inside the chickens 
parts and pies ar protected by ad 
ditional 


production costs 
carton, the 
packaging materials. The 
chickens and parts are wrapped in 
cellophane to guard them against dé 
hydration, dust and dirt. The con 
tainer used for the pies is the result 
of much experimentation. After con 
sidering such possibilities as a glass 
dish and a metal-rimmed paper con 


tainer, Swanson decided on an alumi 
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CANNED LINE spans a size range from 5 oz. (boned chicken and turkey 
and chicken spread) to a weight of 3%4 Ibs. (whole chicken). 


num-foil pan. This has proved to be 
well suited to its threefold function 
protecting the pie on its way to the 
consumer, containing it during oven 
heating in the home and serving as a 
dish from which the pie can be eaten 


In the three years since Swanson in- 


troduced its chicken pies in the foil 


container, the pan’s strength has been 
tripled while its thickness has been 
reduced by 30%. 

Encouraged by the success of its 
‘Pie Blast” promotion of a year ago 
which resulted in the sale of more 
than a million cases of pies in a 90 
day period, Swanson launched a “Pic 
Blast No. 2” last September. The 
latest promotion, which continued 
through November, has been spear 
headed by the heaviest frozen pie ad 
vertising program ever involving tele 
vision, newspapers and_ billboards. 
Dealer, broker and distributor 
operation has been stimulated by 
spt cial promotional allowances, quan 
tity discounts and incentive awards 
Results so far have surpassed expecta 
tions, according to the company. 

The TV Dinner packages, while 
recognizable as members of the Swan 
son family, represent a solution to a 
different set of problems. Aluminum 
foil obviously was too light in weight 
to serve as a container material for 
this product and, after testing several 
other materials, the company settled 
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ona three-compartment tray stampe d 
from 0.012-gauge aluminum sheet 
When testing revealed a weak area in 
the tray caused by the division 
into compartments, this was quickly 
strengthened by corrugating the metal 
at that point. The tray, with the 
Swanson logotype stamped into it, has 
been used with marked success since 
the first dinners, made with turkey, 
went on the market in December of 
last year. 

Each dinner is a complete meal for 
one person. The turkey dinner, for 
example, consists of sliced turkey, gib 
let gravy, dressing, whipped sweet 
potatoes and peas. The filled tray is 
covered with a sheet of pre-printed 


light-gauge aluminum foil, folded 


NEW MATERIAL—six- 
color, reverse-printed 
MSAT cellophane lami- 
nated to tissue parchment 
—was developed specially 
as overwrap for TV Din- 
ners. Stamped  0.012- 
gauge aluminum tray 
provides cooking and 
serving dish for the din- 
ner. A pre-printed, light- 
gauge foil covering is 
crimped over the tray. 


FLUORESCENT BAND. 


. 


bearing ‘save-15-cents”™ 
consumer offer, was taped 
around regular chicken- 
fricassee label for 1953 
fall promotion. The re- 
sults pleased company. 


Rov \M . 
. gnner’ 


\ GRILLING 


SUGGESTED SELLING ideas 
may be incorporated occasionally 
in the family design. Outdoor- 
grill illustration immediately 
identifies the package for broil- 
ing chicken split for barbecue. 
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SHRINK-TIGHT bags of modi- 
lied saran latex give eve appeal 
to stuffed turkey, ducks and 
other whole fowl. Red-and-blue 
printed trademark identification, 
plus visibility, enable shopper to 


<ee exactly what she is buving. 


POINT-OF-SALE material is es- 
sential to Swanson program. 
Newest floor merchandiser fea- 
tures “Penny the Hen” enfolding 
a jumble display of canned 
items. Lithographed in four 
colors, the bin accommodates 


several cases of canned goods. 


iched sulfate carton with a reverse 
board which required closing by 
Now, however, a new type cal 
opening at the top instead of the 
permits automatic machine clos 

g. The companys aim is full mech 
inization of the packaging processes 
\ new kind of laminated material 

j 


deve loped to Swanson specific itions 
DV a supplier is used for the mechani 


cally ipplied overwrap. It consists of 


MISAT cell phan reverse p! nted It 
x colors, laminated to tissue parch 
ent with a special moisture-resistant 

int. The new w1 ip was designed 
provide _ brilliant reproduction ot 


Tele! pictures moisture resistance and 
xtra protection against puncture 


re sulting 


wher 
murent excel 
st market 


ainners 


screen 
dinner Phe 
gainst a blond 
und ettect, simu 
that extends 
In addition t 


iting ind SCTV ITI’ 


papel 


Olors. A plug for 


i newly developed plastic film bag 
which permits a tood shopper to sec 
exactly what she’s buving. The bag 
was so successful that it is now used 
for all turkey products (including the 
new stuffed turkey currently being 
test marketed), ducks and whole fow] 
Che bird is inserted in the transparent 
bag by hand, a vacuum is drawn and 
the bag is closed. A 30-second imme 
sion in hot water shrinks the film 
tightly around the bird, giving it 
maximum of display. For easy 
ttractive brand identification, the 

is the Swanson logotype ind 
Penny the Hen” emblem in a speci | 
d-and-blue design 

Swanson has used polyethylen« 
rs chiefly for promotions In one of 

i complet meal, made up ot 
separate frozen products in thei 


ular retail cartons—Swanson frying 


hicken, French fries and peas—w 


] ] 
| 


weed in t polvethylen bag and sol 
consumers at a unt price 

The most recent use of the b 
promotion on 
iunned products in certain market 


is last summer it 


reas For Orne CNA] le 


boned chicken he ld it pl ic'¢ 


die-cut card by a printed polyethylen 
envelope were ottered it the regular 


price ot three Cabs The envelope VW 
secured at the neck with a wire-and 


vinvl tie, a new deve lopme nt that h 


proved superior to a rubber band for 


this purpose because it has no te na 


ency to uncoil or deteriorate In the 


nmcago are i alone more than 150.000 


f these units were sold during the 
| 


WOOK sale 


Swanson shippin Cases ire sized 


l - 


pl vide the retailer with a mini 


mum working inventory while main 


l is article ( ntinued ni page 0).3 


NEWEST ITEM in Swanson line is frozen fruit pies. Each carton holds 


two 5-0z, apple or cherry pies packed in individual aluminum pie pans 


which are used for baking and serving the pies. Waxed overwrap with 


four-color vignette of the contents contributes maximum appetite appeal. 
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PINY BOTTLES of Sue- 


aryl, a heat-stable, non- 







caloric sweetening agent. 


often carried in pocket 
or handbag, require labels 
that won't wear or tear 


off with constant usage. 









IN NEW PROCESS, special decal (top center) transfers 
printed material to bottle. It consists of clear lacquer 












coating to which ceramic ink is applied in reverse printing. 





plus paper backing, stripped off after label has been 
applied to bottle. At left is unlabeled bottle. Bottle in 











center shows supporting lacquer film which causes label 





to adhere to pre-heated glass. Film is removed by firing. 





leaving label fused permanently into bottle surface (right) 








Kired-on decals 


\bbott’s uses standard labeler to apply permanent color printing 


that is fused bv heat right into the glass of Sucarvl bottles 


ypportunities im the use ! iding glass manutacturers are now vlass containers in the same mannet 


labels 


sp ( ial 


ipplied-color labels and decora equipped to use this method in pre is conventional applied-color 


Abbott s 


ceramic decals enables the 


tion on glass containers are seen in the 


cl velopment of special-type decalco 


labeling glass containers for thei 


idoption of the 
ustomers In contrast to the tw COTMPaT 


inias which may be tediou 


vottles on regular automatic or semi 

















iutomatic labe ling equipme nt with 


pel 
nanently to the container by means o 


the printing subsequently fused 
the conventional firing operation 

i continuous lehr or oven 

One of the first companies to miatk 
ictual production use of this type 
Abbott Laboratories 
Chicago, IIl., for labeling small samplk 
bottles of Sucarvl, a new heat-stabk 


dec il IS 


non-caloric sweetening agent 
Phe re has been conside rable Mite! 


st in the i 


machine application oO 


ceramic decals and several of | th 
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North 


applic 1 to colors economically practicable in reg 


War applied color labeling, the ma 
chine ipplied decal Is capable ot pro 
viding a number of different colors. all 
l 


accurate registration. One 


Thiathitl 
facturer that has made extensive us¢ 
of machine applied ceramic decals is 
\ssociated Brands, Inc producer ol 
Kidmetics children’s toiletries.* Unlike 
the colorful Kidmetics decals, how 
ever, which are protected by a lacquer 
removed after 

Abbott 


decals are fused perman ntly to the 


coating but can be 


soaking in hot water the 


Se Deca Aut tical Applied Mor 


to replace i relatively slow 
screen-stencil printing operation it] 
i much faster semi-automatic labelin 
opel ition, with resultant produc tion 
economies and greater uniformity in 
the finished labels. Although at pr 

ent the company 1s continuing to use 


both ipplication methods until 


details of the new decal process have 


been satistactorily integrated, initial 


runs of the machine applied label 
have proved so satisfactory that th. 
Sucary| 


bottles will probably be switched over 


full production of sample 


soon to the new labeling proc 


Phe special mold glass contames 
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PRE-HEATING of containers to approximately 120 deg. F. is done by 
infra-red lamps (left) mounted above and below turntable as bottles are 


unscrambled and arranged in single file. ready for labeling. 


by Abbott for this sampling pr bottles used for Sucaryl in the alter 
of oval cross section. stand 
gh and hold 16 of the whit 
Sucaryl tablets. The wide mouth of 


the bottle 


nate liquid form 
These handy sample 
Sucaryl 


phy siclans 


containers ol! 
tablets are mailed out t 
which permits convenient home economists, dieti 


lispensing of the tablets, is sealed by tians, etc., 


in response to inquiries 
means of a plug-type polyethylen from advertisements published in pro 
closure. The shape of the sample con 
follows that ot the 
in which the Sucary! mailing package along with a number 
tablets are sold in quantities of 106 f copies of 


ind 0, and the 4 and 16-07 Caloric 


fessional journals. Customarily, several] 


tainer closely 


of the bottles are placed ina special 
regular bottles 
a tree recipe booklet 


Saving Recipes, which 


OLD METHOD was slow 
and tedious. Each bottle 
had to be placed in hinged 
frame so printed impres- 
sion could be applied by 
squeezing ceramic’ ink 
through stencil by means 
of squeegee. Two girls 
could label a maximum of 
1.000 bottles daily in con- 
trast to the 2.400 an hou: 


labeled by new method. 


CONVENTIONAL LABELER with vacuum 
pick-up positions label, which adheres when 


thermoplastic lacquer contacts warm glass. 


shows how to use the new non-calori« 
sweetener in cooking, baking, canning 
material 


ind freezing. The basic 


sodium cyclamate, is the same as that 


now widely used in bulk by numerous 


manufacturers of canned or package 


foods and drinks designed for dieteti« 
purpose Ss. 

The small size of the sample bottles 
permits them to be conveniently car 
ried in pocket handbag. The glass 
ontainer, used in conjunction wit 
the tight-sealing polyethylene closure 
effectively guards the Sucaryl tablets 
igainst harmful moisture. As an addex 
convenience to the user, the tablets 
each of which is equivalent in sweet 
ening power to a teaspoon of sugar 
ire scored across the center so that 
they may be divided in half if desired 
Abbott used 
printe d labels for these bottles, apply 


Originally, regular 
ing them on a standard type of semi 
automatic labeling machine. However 
the paper labels proved unsatisfactory 
because they often became torn or 
sé parated from the bottle during con 
stant carrving and usage. To overcome 
this difficulty, the paper labels were 
ibandoned in favor of screen-stencil 
labeling in One color black The 
vording of the label—“Sucaryl Sodium 
Non-Caloric Sweetener” followed by 
the Abbott logotype stood out clearly 


igainst the white tablets and did an 
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BACKING IS STRIPPED off and labeled 


containers are placed in metal trays 


effective job of identification. In addi 
tion, adoption of a fired-on label com 
pletely eliminated the problems asso 

ited with the previous paper variety. 
bottleneck 
irose due to the difficulty of making 


However, a_ production 


the original printed impression on th« 
miniature bottles 

This stage of the process was han 
le d by means ot conventional screen 
stencil printing, which involves su 
perimposing a specially treated silk 
screen over each bottle and forcing 
the “glass” paint through the open 
reas of the screen by passing a 
vedar shaped rubber squeegee back 
nd forth over the layer of ink. Sine 
the Sucaryl sample bottles are oval 
n cross section, they cannot be rolled 
ver a stencil as may be done with ; 
round container, but must be placed 
in the stencil frame individually and 
lifted out after the printing has been 
ipplie d. The small size of the bottles 
ilso necessitates extreme care in han 
ling to keep from smearing the let 
ters when removing the 
m the stencil frame 


containers 


For the screen-stencil printing prov 
Abbott employees worked In pairs 
One girl applied the labels and the 
ther inspected each bottle to make 
certain that each letter had transferred 
clearlv to the bottle and that the 
printing was not smeared or blurred 
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who 
hour, The lehr operation fuses 


Bottles were placed upright on metal 
trays holding approximately 8 doz 
containers. As soon as a tray was 
filled, the bottles were transferred t 
1 metal. mesh conveyor and _ trans 
ported through the 50-ft. lehr for the 
firing and annealing operation. With 
the hand method, each team of opel 
ators was able to turn out between 
3,500 and 4,000 labeled bottles daily 

A faster, more highly mechanized 
method of getting the printing onto 
the bottles, ready for the firing opera 
Abbott found the 
solution in a specialized type of c¢ 


tion was needed. 


ramic decal which could be applied 
to the bottles almost as simply and 
rapidly as conventional paper labels 


The decals 


ipproximately | in square consist of 


themselves. measuring 
1 paper backing on which a thin layer 
of lacquer is deposited and carries 
the actual black The 


comprising the 


lettering in 
glass paint actual 
label is a vitrifiable pigmented mixture 
containing organic materials which act 
isa te mporary ve hicle and later burn 
off in the lehr, along with the te mp 
rary lacquer film which gives bod 
to the label and makes it possible to 
transter the letters to the glass surface 


labels ire 
bottles at a rate of 


Phe pre-cut decal-type 
ipplied to the 
ipproximately 40 units per minute 


by means of a standard type sem 


ENTERING LEHR, where temperature reaches 1,150 deg. F., bottles are 
with placed label side up on metal 


mesh conveyor. Firing requires about an 
plenty of space between to prevent smudging. 


label permanently to glass surface. 


iutomatic machine — fron 


labeling 
which the glue rollers have been r¢ 
moved. To make the labels adhere 
to the 
the use of an adhesive, the bottles 
must first be heated slightly. Contact 


with the warm glass softens the ther 


bottles without moistening or 


moplastic lacquer film and causes the 
decal to cling tightly to the bottle. 


Pre-heating is accomplished by 
placing the bottles on a metal turn 
table 


tainers and lines them up so that the 


which unscrambles the con 


labeling-machine operator can_ pick 
them up individually and place them 
in position for labeling. Two infra 
red lamps—one beneath the turntable 
and the other mounted just above the 
table pre heat the bottles to a tempe! 
120 deg. |} 
One lamp stays on continuously; the 
other, controlled by a thermostat, cuts 


iture of approximately 


In as required to maintain the nec 
essary amount of heat 
Phe labeling machine operator! 
places each bottle on its side in the 
decal type labels, fed 
from a stack or magazine on the back 


of the 


vidually by 


machine The 
labeler, are picked up indi 
reciprocating vacuum 
head and deposited on the warm 
bottles. The decals adhere 


is they contact the glass surface in 


instantly 


face-down position 


This article continued on page ISS 











| A switch from vertical to horizontal transparent printed 
cellophane packages by the Michigan Bean Co. for its 
Jack Rabbit brand dry peas and beans enables side stacking 
on retailer shelves, Side stacking eliminates the vertical- 
package problem of toppling and keeps shelves neat and 
orderly despite extensive customer handling. Packages. 
Shellmar-Betner Div., Continental Can Co., New York. 


®*) Two new folding cartons adopted by Fromm & Sickel. 


fg Inc., sole distributors of The Christian Brothers wines. 
are four-color printed, with a fine screen on deluxe white 
patent-coated board. The ruby port carton carries repro- 
ductions of four actual photographs of The Christian 
Brothers Winery. The brandy carton reproduces, on one 
panel, the bottle inside the carton and, on another panel. 
a suggested use in coffee. Cartons, Fibreboard Products. 
Inc., San Francisco. 


> For expansion into new markets, such as gas stations. 
@) newsstands, etc., as well as food-store outlets, Holly- 
wood Hose, Inc., puts 60 convenient-sized, window-cartoned 
packages of nylons in a disposable help-yourself display 
carton, Tiered construction conserves counter space, Rose 
and black printing provides pleasing color appeal. Cartons. 
Blum Folding Paper Box Co., Ine., Brooklyn. 


4 Breck Creme Rinse, a new hair preparation by John IIL. 
Breck, Ine., is packaged in the traditional Breck gold- 
colored carton imprinted with black and red_ lettering. 
Both carton and bottle label are decorated with an apple- 
blossom design. Bottles, Owens-Illinois Glass Co., Toledo. 
Ohio. Label, National Label Co., Philadelphia. Cartons, 
Warner Bros. Box Co., Bridgeport, Conn, Carton liners. 


Excelsior Paper Co., Union City, N. J. 


A Sales of the Walter FkFreand Bakery’. Olde Tyme Brown 
) 


n’ Serve rolls are reported to have increased 400°, 


with the introduction of these new rotogravure, full-color. 
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tone-printed cellophane wraps designed with appetite- 
appeal illustrations of hot rolls being served with butter 
and jelly. Previously, the rolls were packaged in unprinted 


cellophane. Wraps, Milprint, Inc., Milwaukee. 


© p . . ‘ 
( New protective package for diagnostic replacement 
) lamps made by Schuco-Brite, a division of Schueler 





& Co., consists of a fabricated block of polystyrene foam 
measuring 51% by | '¢ in., fitted with a backing board and 
a printed transparent plastic sleeve. The unit, on which a 
patent is pending, is scored for easy subdividing, thereby 
providing a package for even the smallest order. Styrofoam 


expanded polystyrene, Dow Chemical Co., Midland, Mich. 















/ This convenient-to-use carton for packaging carburetor 
repair kits manufactured by Rochester Products, Div. 


of General Motors Co., is one of the new containers in a 


complete package-redesign program for the company’s 
line of earburetors, car lighters and smaller spare parts. 
With this new carton, the possibility of loss of the tiny 
parts it contains is minimized. In use, the carton is placed 
on its back, the perforated front flap is torn back and 


each small part is removed as needed. 


B oteatne Day gift sales of Van Heusen “Century” 
shirts are promoted by this colorfully printed poly- 
° ethylene bag that portrays a switch on the knight-slays- 

dragon theme. In the pink and white heart design, a girl 


is shown leaning on a sword over the knight and the 
dragon she has slain. The figures appear in black. Bag. 


Equitable Paper Bag Co., Ine., Long Island City, N. Y. 





! River Brand Rice Mills’ new par-cooked rice, Aunt 
@7 Caroline Rice, is marketed in a gold, red, black and 
white carton featuring a yvoung and smiling Aunt Caroline 
trade character. Attention is focused on the product by a 
windowed picture of a dish of rice. Carton. Consolidated 
Paper Co... Monroe, Mich. 


1() The complete line of Concordia religious pictures 


and puzzles is dramatically packaged in large. eve- 
eatching, multicolor-printed cellophane bags and wrap- 
that immediately identify each item. The line consists of 
five shadow-box pictures, five small puzzles and eight 


large puzzles. Bags and wraps, Arvey Corp., Chicago. 
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New hig 


c 


h-gloss stock survives 


supermarket rough and tumble: 


brings new brilliance to Swift's color vignettes 


mh mer h in 


supermarket is 
Particularly 


] 


in extensive 


} 


KNOCKING 


p intry 
All th S tie 


iround 


la 


lising, the 


label ! pre] 


not 
under selt-sel 
packages 
umount of handli 
which tends 


bels Conese selecte 


tiie T¢ LUNCCTCI 


S 


con 


Ry * Quick Mix Type 


for Cakes -Pastry 


wilt s 


tinuing ogral by 


iahol { salads The new high 


, , 
labels, utilizing a new 


Stan k h iving 


type ot 
exceptional brilli 
requiring no lacquer coat 
ide in two sizes tor 


use on 


quart bottles in which 
ld 

rs and in 

realistic food vi 

mg app tite appeal 

mark an 


m the previous packages 


important 


identification was limited 
lor labe ling In one colon 

Also printed on similar 
ck is the company s new 
the 
made from meat 
ble fats. The Swiftning 


hasizes appe tite appe al 


wilt ning company s 


ening 


illustrations of 


short ike 


mM vatering 
ikes 
fay 


doughnuts 


and 
rite p stries 
labels 


new 


art of i 
this large foo 


art | 


HIGH-GLOSS label is 
also 
of 


pany’s 


used on cans 


Swifttning, com- 
shortening 
product, currently 
designed for special 
offer. Mirror 


shows color vignettes 


on back of label. 


view 


supplier to upgrade labe ling adopte 

during and after the World War II 

period. Previously, on clear-glass con 

Jewel Oil 

applied color label which did 

effective contrast against 
product. \ 


made to an amber bottk 


} 
| 


tainers used 


for Swilt 
white 
not 


the 


give 
vellow change Was 
in the 


The Sathie 


interest 
of color contrast amber bot 
tle forms a strongly contrasting back 
ground for the new glossy white pape: 
label. 

In working out the 
label, the direction of Jim 
Zdenek of Swift’s advertising art de 


partment 


the design ol 


under 


it was decided to make 


of the strong red which has long bee 


LISE 
identified with various products made 
by this division of the company The 


use of a strong, solid 


red background 
panel incorporating the familiar Swift 
trademark and the words “Jewel Oil” 


in reverse letters provided 


ro 
duct identification. Beneath this fae 
in green script, is the phrase, “For 
Salads & Fine Cooking,” which furthe: 
increases the sales appé il of the prod 
briefly 
in food preparation 

One of the 


white 


greatly increased company and 


uct by summarizin 


effective features 
of the new Jewel Oil labels is the 


the three full-color 
illustrating typical, tempting 


most 
LISé of vignettes 
dish 

T hes« 


from color 


in which the oil may be 
life-like illustrations 
photographs, include a cake, a platter 
of fried chicken and a salad—the lat 
ter accompanied by a for the 
preparation of Jewel French Dressing 
Such details as the fine texture of the 
cake, the delicate pastel pink of the 
icing and the golden, crispy brown 
of the chicken brought out dra 
matically through the high quality of 
gravure printing produced the 


used. 


] 
ace 


rec Ipe 


are 


on 
smooth, glossy stock. 

An important factor in the selection 
of high-gloss stock for the new Swift 
labels was the feeling that its brilliant 
white surface suggests the purity, 
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SALES 
proved by 


play of product 


against a strong red back- 


ground and brilliance of 
full-color vignettes on the 


n hieh-gloss stock, 


FORMER ACL LABEL lacked 


impact against yellow prod- 
uct and was not adaptable for 
reproduction of realistic full- 
color, appetite-appeal _ illus- 


tration demanded today. 


| iid cleanliness so impor 

ni dad packages The fact that tl 
hard, abrasion-resistant stock does n 
require application of a coating ove 


the printing to 


I 
smudging means that the re 18 no pos 


avoid marring « 


sibility of a yellowish or dulling ap 
pt irance W 
such a coating. This permits the larg 
hi ireas of the label to stand ou 
full brilliance for 


etrect. 


plus feature of the labe 


h might be imparte d bi 


maXximutn 


ntinued on pace 207 
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APPEAL is’ im- 
prominent dis- 


jOOaAt0s; 
sO0dS08j i 


jos 


sedded 


emer 
seoyojod 


‘synuyBnop Bushy 


IDG 4104 euy si i 


“3 


Sue 


> 
e) 
= 
2) 
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NO LACQUER coating is required on high-gloss stock. which 


is reported to be exceptionally durable. scuff and stain 
resistant, and is easily wiped clean. The brilliant whiteness 


suggests quality and purity in a food product. 
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‘““Eye appeal plays an 
important role in the 
sale of packaged foods’”’ 


says S. M. KENNEDY, President 
Consolidated Foods Corp., Chicago, IIlinois 


selt ervice in grocery 
mportant tactors 
contributing to gi er sales volume and lowe1 
tribution 


, ' 
caer th xdern method otf food marketing, 


\ pl duct must attract consumer attention to itself at 
the retail level. This deve lopm« it place s greater im- 
portance on proper pac kaging and better label design 
Eve appe al plays in important role in the sale of 
packaged food products. Many food commodities lend 
themselves pe rfectly to a visual presentation through 
the exploitation of glass packaging. The glass container 
therefore, is in complete harmony with the most modern 


requirements ot effective food product merchandising.” 











here’s how 
glass yields 

double 
benefits to 
the retailer 





lt delivers 


WHAT 
STOCK CLERKS DID 
N 5-MINUTE TESTS 


GARY ELMER 
4 cases and 10 cans on display 
cans in 5th case not price-marked 
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Average in-store 
decision for all 
items purchased 


GLASS-packaged 
/) products in-store 
decision 


Average super- 
market profit on 
these products 


Average super-market DuPont Study: 


213 % profit on these 


Here’s proof glass helps you sell more, make more. The most 

GLASS products recent of DuPont's retail studies shows in-store purchasing 
decisions are 70.8% with an average super-market profit of 
16.5%. The study also shows glass is well above the average 
store decisions at 74% with an average profit of 21.8%. 


greater sales, and at lower cos? 


You can regularly make more net profit from Your stock clerks can build cut-carton glass 
vour displays if you feature cut cartons of displays in one-third to one-half less time 
products in glass. Glass yields more impulse Prove it to yourself. Try it in your store. 


sales. and costs less to set up 





GARY ELMER RICHARD SOUTHERLAND RICHARD SOUTHERLAND 


Glass Jar 10 cases on display—all jar Cans — 4 cases and 17 cans on display Glass Jars—8 cases—9th case opened 


were price-marked but not faced all cans in 5th case were price-marked and price-marked but not on display 


Pee ee eee ee ee = i 








tae, 


nenacess commuess | ()0E6S- Shee 


AN (1) PRODUCT GENERAL OFFICES - TOLEDO 1, OHIO 
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Drug co-op record breaker 





















Six nationally advertised products of six different drug 
firms are jointly merchandised in this “Family Medi 
cine Chest Time” floor stand. The initial order was 
tor 35,000 display stands, reportedly one of the biggest 
cooperative projects on record by makers of medicine 
chest products. The promotion is aimed at demonstrat 
ing to retailers that they will sell more by giving 
preferential display position to these nationally adver 
tised products. Companies participating are The Bayer 
Co. Div. of Sterling Drug, Inc., Johnson & Johnson 
lambert Pharmacal Co., Noxzema Chemical Co., The 
Chas. H. Phillips Co. Div. of Sterling Drug, Inc, and 
Vick Chemical Co, Products are Bayer Aspirin, Band 
Aid Plastic Strips, Listerine Antiseptic, Noxzema Medi 
cated Skin Cream, Phillips’ Milk of Magnesia and 
Vick’s VapoRub. The corrugated and paperboard dis 
play, lithographed in eight colors, is designed like a 
medicine chest and features a “Family Medicine Chest 
lime” clock. A red sweep hand, motor driven, points 


momentarily at each product. 


Display by Dorsey Display Corp.. New 


(CREDIT 





ori * if 


Timely interest for Lager 
. d 





















\ full-color lithographed grandfather's clock sui 
mounting a mahogany-finished corrugated papel cab 
inet serves as a floor merchandiser for G. Heileman 
Brewing Co.'s Old Style Lager beer. The display car 
ries out the company’s advertising theme—“Taste the 
Difference Time Makes . . . Aged Longer . . . Fa 
Longer.’ Cases of beer are stacked within the unit 





Floor space requirements are at the minimum, since 





the stand is only the width of a beer case, yet it dis 
plays 40 to 45 six-packs and stands 6 ft., 8 in. high. The 
unit, because of its small floor-space requirements, is 
suitable for use at various locations in supermarkets 
and package-liquor stores. The clock dial portion of th: 
display can be removed from the corrugated cabinet 
base for use as a window or wall display. The Heile 
man Grenadier trademark is used for recognition and 
decorative effect on the dial of the clock. A die-cut 
hand in which dealers may mark their own prices 
points to the stacked packages below. 


Crepit: Display by Einson-Freeman C Long Island City, 
VN.) 


MODERN PACKAGING 





Utensils in a homey setting 


Hawthorn Aluminum Cookware has introduced 

inique merchandising and packaging program that in 
ludes a kitchen-range type of display stand and pack 
ives that convert into various buildings to form a toy 


model village” for children after the utensils have 


by en removed 


The floor display is made of whit 
orrugated board in the shape of a kitchen range. Con 
tainers for the individual utensils are of slotted corru 
gated carton construction. They are stacked in the 
ypen area under the display By placing additional con 
tainers at the side of the unit, a mass-display effect is 
created. Unboxed cookware is displayed on the stove’s 
imitation burners. End panels and back of the stove 
lisplay provide space tor sell COPS The re-use con 
tainers, printed in two colors on gray and pink-col 
red liner, combine to make a model village with a 
supermarket, a railroad station, merchandise mart 
service station, church, home and signboard, fountain 


park and construction scenes 


Half-pints to try 


1 


Glenmore Distilleries Co.'s point-of-purcha ispla 
for half-pint bottles of its Glenmore brand is, in reality 
the spearhead for a mass sampling campaign The 
metal display rack places these small-size containei 
before the customer and is aimed at creating an im 
pulse purchase market tor the product The compahy 
believes that this “Try It” campaign will prove to the 
public that its product has a distinctive, appealin 

taste. Sales of the half pint bottles the company feels 
will lead to sales of the larger-sized containers. The 
display rack is constructed of heavy wrought iron and 
measures 17 in. in height. It holds 16 of the half pint 
bottles—eight each in two rows—or the retailer may fill 
the unit with a combination of half pints and pints 
Bottles are dispensed from the back of the displa 

making it easy for the clerk to remove them. At t! 

same time, this feature makes it difficult for pilfere: 

rhe triangular metal back piece points up the “Try It 


idea and provides space for retailer mark-in of pri 


Display by Associated Display Ser 
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IRWIN D. WOLF AWARD for most outstanding package of the year and 
first place in gift-packaging category went to Sylvania Electric Products, 
Inc., for Sylvania Flash Guide Bantam 8 Fiashbulb Plastic Gift Pak, 
designed by Willard E. Lustenader of the supplier's staff. 


Designers best 


|? entries receive signal recognition 
among 3.000 in second annual 


Package Designers Council competition 


( OO Ser x with Mr. VW KE. | 
\ ( msult t: B 
\\ . | ) b itz¢ I pre lent Berni 
4 } HH FitzGibl | William Gold 
| \ \ ( ‘it ! ( re I ertvisin nad ile 
' f CBS Televis Ravm« 
k \. Ballinger, director of advertisir 
is J ' | om. PI lelp} Mi So} 
t cat t Art 
4 new d f tl ears COl Package designers also on the boar 


t was PD¢ nternatio Awal t judges included Eomont Arens 
the best fore ry ent , iit Fellow i! the society ol 


25 American package entri nd ¢t Designers: R 


Industria 


ybert Gruen pre sident of 


foreign ones were ole t f the Industrial Designers Institute 

| rable mentior lim Nash past president of PDC and 
Selections wet made far > | member f the Industrial De signers 
are ot jude s consisting rt ft Institute ind Alan Berni chairman 

flight authorities in their respectiy the PDC awards committe 

fields of packaging merchandising The award winners and selected e 


ind marketing. Chairman of the judg tries will be prese nted in a special 
ng board was Irwin D. Wolf, vice PDC exhibit at the American Insti 
president of Kaufmann s department tute of Graphie Arts, Feb. 5-20, and 
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eas ae Seower fF eee 


the American Management Assn. s 
Packaging Chicag 
\pril 18-25 

Phe jud: 
t the 
ind the effectiveness 


Expositic n in 
ges were high in their praise 
quality of this ve irs entries 


ot par k ive ae 


, 
on as a a odern mercl il 
, 
LisIng 

Che winning packages and hon 
1] La ] 

te mentions with designer and 
plier credits as announced by PD( 
the respective pi mduct « itevories 


s tollows 

Most Outstanding Package of the 
Year—Irwin D. Wolf Award: Sylvania 
Bantam 8 Plastic Gift Pak for flasl 
bulbs, designed by Willard E. Li 


tenader of the Case-Hoyvt ¢ 
Rochester, N. Y., for Sylvania Elect: 
Products li Printing die-cuttir 
nd issembling t the papel porti 

t this gilt package vas done by Cass 


Hovt ¢ orp 

1. Coordinated Packaging Program 
Top Award: Ansul Chemical ¢ 
fire extinguishers, designed by Ra 
mond Loewy Associates, New York 
for Ansul Chemical Co 
Cartons, Green Bay Box Co., Greet 
Bay, Wis., and Hammersmith & Kart 
Milwaukee, Wis 

Honorable Mention Paper products 
line, designed by Frank Gianninot 
New York. for Crown Zellerbac! 
Corp Paper packages 
Products, Los Angeles. Cello 
phane packages The Dobeckmun Co 
Cleveland ind Milprint Inc Mil 
vaukee Honorable Mention Lone 
Star Beer, designed by Walter Landor 
& Associates, San Francisco, for Lon 
Star Brewing Co. Honorable mention 
Get Up Lemon-Lime Drink line, d 
igned by Smith & Scherr, Akron. Ohio 
for Golden Age Beverage i) 
Owens-Illinois Gla 
Co.. Toledo. Ohio. Cans. Continental 
Can Co New York ind Ameri 
Can Co., New uirtons, Gavlord 
Container Corp., St Louis 

2. Foods—Top Award: Golden A 
soft-drink line, designed by 
Akron, Ohio, for Golden Age 
Beverage Co. Suppliers: Cans, Amer 
in Can Co., New York. Cartons, Ga 
lord Container Corp., St. Louis 
F. |]. Kress Box Co., Pittsburgh 
Honorable Mention: Colonial Sugai 
packages, designed by Egmont Arer 
New York, for Cuban-American Met 
Bags, Ben 


Louis. Cartons, Cor 


Supplic ? 


IneVel 


Supplic rs 


Paper 


Ci ‘ 


wrs Bottles 


Smith & 


Scherr 


Supplie rs 


Bro. Bag Co., St 


( intile 


( orp 


S Gift-] Flashbull Mop 
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Ansul —Colgate-Palmolive 
Chemical Co. fire-extinguisher line, designed by Raymond Co.'s AD detergent carton, designed by William A. Troy of 
Loewy Associates, New York. Colgate. Trade name has exceptionally high visibility. 


piccoline 


picceline 





—MeGregor —Colden Age canned Tigrett Enterprises, “Gi- 
Sportswear Piccolino line, designed by Mel soft-drink line designed by Smith ant House of Cards,” designed 
Gussow Associates, New York. & Scherr, Akron, Ohio. by Charles Eames, Venice, Calif. 





—Elmo Cosmeties “So Gay” line, designed by Wil- —Johnson & Johnson Band-Aid line, designed 
liam Greenfield, Philadelphia. The line also won a special award by Nowland & Schladermundt, New York, in coopera 
in the 1954 exhibit of the Art Directors’ Club of Philadelphia. tion with the Johnson & Johnson staff. 

Sears, Roebuck Whiting-Adams Co.. Brown-Forman’s Old For 
& Co., Cross Country Rose packages, de- Inc., paint-brush line, developed by ester decanter, designed by Raymond 
signed by C. W. Harper of Sears. Roe- L. E. Foulkrod, Whiting-Adams vice Loewy Associates, New York. This easy- 
buck. Construction designed by W. A. president in charge of sales, in eo- to-grasp container has a stopper of 


Ringler of carton-supplier staff, operation with the supplier. vacuum-plated polystyrene, 
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| S Meta 
\ ( ( Ney 

( _ ( k Mi ( 

} Il] 

if \/ First Aid |] 

. | Alan Be 

\ | New York, | 

\ ( | ( Liv Su) 
( Robertson Paper Box 

( \I ( n. Ca Ameri 
( \ York nad Continenta 
Co., New York. Honorable Men 
Privine-Ciba Specialties cartons 
med by |. K. Fogelman of Cib 
utical Products, In Su) 

Cartor Walter P. Miller ¢ 
| lelphia Wilkata Folding Box 
Co., Kear N. ] ind Kiernan 


Hon ! 


nen baby product 


Hughes ¢ ) jerse Cut N\ ] 
Met 


lesione by Design Associates 
Ne York, tor The Mennen Co 
S Ca Continental Can Co 
‘N York \ ! n Can ( 
\ \ Gl ers, Diamor 


BENTZ-PAPIER stationery line of Heinrich Arthur Hoesch, Germany. 
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Glass Koyerstord, Pa., and At 
strong Cork Co., Lancaster, Pa. I 
els, The Nevins Co., Clifton, N. | 
Cartons, Lord Baltimore Press, B 
nore, Md 

4. Cosmetics—Top Award: | 
So Gay cosmetics line, designed 
William Greenfield, Philadelphia 
Elmo, Inc Supplier: ¢ 
Burt Co., Buffalo, N. ¥ 

Honorable Mention: Helena Ru 
eins * Carriage Trade Christm: 
ri lesigned by Eric de Kolb 
Helena Rubinstein, Inc. Supplic 
Boxes, George H. Snyder, Inc., PI 
elphi Wraps House f Harl 


New York. Fe 
lowne Co 


Viention 


im-bath boxes | | 
Brooklyn Honoral 


lop-Note mens cosmeti 


lesigned by Don Marvine of tl 
Sears, Roebuck & Co. staff Suppli 
Glass bottles, Berman Bros., Ine., Cl] 
igo Aerosols, Crown Can Di 


Crown Cork & Seal Co Philadelphi 


5. Toys—Top Award: “Giant Houss 
t Cards,” designed by Charles 
Eames, Venice, Calif., for Tigrett Fi 
rprises, Jackson, Tenn. Supplies 
Carton and playing cards Morri 
Paper Mills, Morris, Ill 


Honorable Mention Tov band 
rument line, designed by Alan Bert 
\ssociates, In New York 
Kmenee Industries. Suppliers: ( 
Grand-City Container C 


North Bergen, N. J].; Tru-Bilt Novelt 
( New York Tower Container 
(‘ory Bronx, N. Y.; Franklin Foldi: 
box ¢ Chic igo ind Hvyerads Fold 
ng Box Corp., Jamaica N. Y. Hon 
thle Mention: Small version of “Hou 
Cards designed by Char] 

Eames, Venice, Calif., for Tigrett I 

rprises, Jackson, Tenn. Suppli: 
Cartons and playing cards, M 
Paper Mills, Morris, Ill. 


Award: Old F 
er Bourbon decanter, designed | 


I On Assoc iates, N 


6. Liquors 


Top 


Raymond wv & 


York, for Brown-Forman  Distille: 
Suppliers Decanter and closur 
(Owens Illinois Glass Co.., Toled 


Ohio. Labels, Foileraft Printing Cory 

Brooklyn. Carton, Niagara Lithograph 
Buffalo, N. Y 

Honorable Mention Duquesne 

Pilsener Beer line designed by Lippin 
tt & M irgulies Inc., New York, for 


(Lo 


Duquesne Brewing Co Suppliers 
Cartons, Robert Gair Co., Inc., New 
York; River Raisin Paper Co., Monroe 


Mich.; Superior Paper Products Co 
his article continued on page 198) 


See Decanter 
KAGIN Dec 


Without Clutter,” Mopern 
1954, p. 110 
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Another Family of Prestige Products 
packaged by BURT 














* 


nd Body Sachet 


” fade by Shulton, Inc. 


F. N. Burt Company Inc. + Manufacturers of Small Set-up- Boxes, Folding 
Cartons and Transparent Containers - 500-540 Seneca Street, Buffalo 4, 
New York - Offices in Principal Cities Or Write Direct - Canadian Division: 
Dominion Paper Box Co. Ltd., 469-483 King St. W., Toronto, Canada 
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Pays for itself 
by cutting your costs 




















This is the story of one man who 
packaged his product in cellophane 
which he bought in ready-cut 
sheets. He decided to use a Beck 
Automatic Roll Sheet Cutter and 
cut his own sheets of cellophane 
from rolls. His unitsaving was small 
... but when multiplied by the 
number of sheets used per year, 
his total saving amounted to more 


than the cost of the machine! 





This is not an isolated case, either. 
Other Beck machines are making 
similar records cutting all kinds of 
S | ¥ papers, acetates, synthetics, foils, 
films and processed fabrics. In fact, 
Beck machines cut practically any- 
thing that comes in rolls, and they 


not only cut it into accurate sheets, 





but they also pile and count the 


sheets. 


DO YOU CUT or SLIT Paper - CELLOPHANE - ACETATES 
SYNTHETICS + FOILS » PROCESSED FABRICS 
OR ANYTHING THAT COMES IN ROLLS? 


WRITE 


CHARLES BECK MACHINE CORPORATION 


406 N. 13th Street Philadelphia 8, Pa. 


Pacemakers since 1864 in the ENGINEERED APPLICATION of SHEET CUTTERS and SLITTERS 


130 MODERN PACKAGING 





sprinted bs “We caught a bigger share of a 


Milprint, Inc., 
Milwaukee, W 


here-today, where-tomorrow market” 


gf ishion lls for meré h in- 
verability,” says Paul Cap 


Manager, Seamprute, Inc. 


uffant petticoats. All of a sud- 
nt was the rage. Everybody 
iking bouffant petticoats They 
hem in huge boxes to kee p them 
ind storage was a horrible 
manufacturer, for retailer.” 
rute hit the market with some 
our distinctive polyethy] 

ind with splendid results, 


ndise stayed ¢ risp and fresh 


BAKELITE COMPANY, 4 Di: 


FEBRUARY 1955 


The package blended h th-fash a de- 


sig) vith simple Copy ind plenty { temi 
rine ippeal It went ove 


date retailers. Sure, to 
SPECIFY 


FILM 
MADE OF 


different; however, ow 


ith the versatility 


polyethylene certainly 
ideas tor future pac I iging. 


Visibility. Protection. Cleanliness. Re 


ibility. Convenience. Economy Th 


are sound reasons WV hy you shor 


Pe a Polyethylene Plastic 


fashion items pack iged in hin 


TRADE MARK 


BAKELITE Brand Polvethylene 


vetter. They sell faster. 





Plastic tubes have a tidy future 


ng come these tubes mold tubes molded from BAKELITE Poly icon Tubes molded 

m BaKeLITE Polvethylene. Cous ethvlene take printing with fine ce ’ ws 7. : —— 
to the famous squeeze bottle tails in close registration They re 

filled on the same type of machinery 

a sure route t slightly modified 


tubes 


BAK 


int ives to the ll 


used for metal 

ire closed by heat-seal 
necks are molded with the 
enting | ikage Phe light 
weight of BAKELITE Polyethylene 


keeps sh 


Phis is just another example of the 


imaginative packaging inspired by 


BakeLirE Polyethylene. Learn mor Polyethylene Plastic 


istic by writing Dept 


ppineg ¢ osts down 
it > 


BAKELITE COMPANY, A D 1 of Union Carbide and Carbon Corporation [fq 30 East 42nd Street, New York 17, N 
The ter and tl foil i] re reg 


» 4 
term BAKELITI tered trademarks of U.C.C. 
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B SSP eee reese Ar 


& nd the big reason is the protec- 


tive BAKELITE Vinyl Resin coating 


on the 


interior and exterior of this 
Improve d “Nestvyle” container, It’s 
uniform, tough and flexible... no 
cracking, flaking, peeling or chip- 
ping as in conve ntional packages No 
Havor 


contamination ...no messy 


storage shelves... no extra clean up 


; 
tl 


me on packaging and automati 





if 
gore’ 
“KING = pastic coated 1) 


“Nestyle” by 
Sealright 
Company, Inc., 
Fulton, N. Y. 


plastic-protected 
by 





dispe nsing equipment This con 


tainer can even be washed and re 


SPECIFY 
COATINGS 
BASED ON 


TRADE-MARK 


Vinyl Resins 


used for food storage! 

\ better dairy product container 
is just one of scores of outstanding 
pac kaging applic ations made pos- 


sible by BAKELITI 


' Resin coatings. 
Why not learn more about them in 
—7 
packaging? Write 
today to Department AW -30. 


terms ot youl 


Vinyl, Polyethylene, Polystyrene, Phenolic and Epoxy Resins for Packaging 


BAKELITE COMPANY, 4 Di: 


FEBRUARY 


1955 





Yo YO ff Pistnelion 


'Yy Kees A 


C ye a — 
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FEBRUARY 


FEBRUARY 


Yoo 


New Bliss Automatic Strip Feed Press 
will deliver more than 300 strokes per minute! 


From the ground up, it’s been engineered to slash 
maintenance needs and boost production speeds 


You wanted spec d in your strip feed presses 
reliable speed! And here it is: to 300 strokes 
per minute (or more, depending upon can 
IZ more than 18,000 strokes pel hour all day 
long—without time-wasting stoppages for re- 
adjustment and repair. 

One of the major features of the new Bliss 
press is its precision counter-balanced crank- 


shaft and feed bar crank which holds vibration 


to an almost irreducible minimum and thereby 


BLISS 


SINCE 1857 


1955 


permits smooth, quiet operation at high speed 


Other features: combination disc friction 
clutch and brake -permits instant starting - 
feed bar is driven by crank instead of lever— 
and has adjustable fingers + a bigger bolstei 
plate + no idle strokes between strips, if desired 
- slide stops instantly at top of stroke. 

Youll want to know more about these de- 
velopments For compl te details, write, wire 


Ol phone 
* 


+8 


E. W. BLISS COMPANY 
50 Church St., New York 7, N. Y. 


is more than a name...it’s a guarantee 


BLISS CAN AND CONTAINER MAKING MACHINERY 





























I if your aim LS 


AUTOMATION 


consider Transwrap 





Automation in your packaging department can bring you great 
savings—and the TRANSWRAP is automation indeed! 

You can feed your product to this machine either automati- 
cally or manually, depending on your production methods. 
From that point the Transwrap takes over completely 

Cranswrap measures the sales unit of the product by volume 
or weight. Simultaneously it forms the package from roll ma- 
terial, fills, seals and delivers it ready for packing 

Che product can be solid, granular, powder, liquid or semi- 
liquid. The package can be formed from any heat-sealing ma- 
terial, including laminated foil. The machine will imprint 
automatically. You can use plain or printed material which is 
accurately registered as the package is formed. One operator 


can supervise three Transwraps in production. 


GREATER PRODUCT PROTECTION 


A Transwrap package ts hermetically sealed, and can be gas 
filled in the packaging process. Your product, therefore, stays 


fresh—is enjoyed at the peak of perfection. 


Illustrated folde r sent on reque st. 
(ae kt API 
ee 
ee 
el 
ORK PH I } OSTON CLI 2) MINNEAPOLIS 


ATLAN , 4 I | OS ANGELES SAN FRA 
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30% relative humidity until used it 
rABLE I—EFFECT OF CATHODE RAYS ON WATER-VAPOR PERMEABILITY a ee 


WVP) OF PACKAGING MATERIALS 
i. ~ A } 


a 


various tests 





: Radiation, The radiation source was 


— TECHNICAL 


ENGINEERING ¢ METHODS ¢ TESTING 


Charles A. Southwick Jr. * Technical Editor 


Effects of cathode-ray irradiation 


Experiments show new sterilization technique causes little change 
in functional properties of most flexible packaging materials. 


By BERNARD E. PROCTOR and MARCUS KAREL 


R' search in the past decade lias 3 
dicated that sterilization of mam 
tvpes of materials (including foods 
drugs and packaging materials) by 
ionizing radiations may soon become 
i reality (1, 2, 3).+ One of the prob 
lems to be considered in the applica 
tion of radiations to the sterilization 
of packaged foods and drugs is the 
possible effect of the radiations on the 
functional properties of the parc kaging 
materials. Little, if any, research has 
been conducted on_ this important 
phase to date. 

Ionizing radiations have been shown 
have appre iable effects on a num- 
ber of chemical compounds 1). Many 


prune kaging materials are Comp sed ot 


t 


mple organic compounds or poly mers 
the same and theoretically some 
effects of radiations on such materials 
might be expected. In view of thes : ‘ 
siderations, it appeared desirabl 1. TEST PACK AGES of film-wrapped products passing on a conveyor belt 
to study the effects of ionizing radia under the radiation head of a cathode-ray unit at M.LT. 
tions on materials commonly used for 
pare kaging of for ids. 
This paper reports the results of 
what is believed to be the first exten 


sive investigation of the functional 


properties of food pac kaging materials Sample 


\ll sump s were materials 
irradiated with sterilizing doses of used extensively for the packaging of 
cathode rays military rations and were supplied by 
itribution No, 212 trom the Departme 


f I ad Technology, Massachusetts Institute Ex ,erimental ; ; > wa 
rechnology, Cambridge, Mass. This paper report I . tainer Institute for the Armed Forces, 
uch =oundertaken in cooperation with the Ty . os ( » 
Quartermaster Food and Container Institute for This investigation Was unde rtake n hie ag” 
the Armed Forces and has been assigned Ni as part ofa program on the utilization 

15 in th eries of papers approved tor publi . z <#) 
ition. The views or conclusions contained it of ionizing radiations for insect eradi the Food Technology Laboratories at 
e of the authors; they are not oS 
necessarily reflecting t) 


cation in packaged military rations, the 
nt of the Department of D 
the details of which have already been 


reported elsewhere >). 


the Quartermaster Food and Con 


After the materials were received in 


Massachusetts Institute of Tech 
nology thev were stored in a constant 
nthes« 


temperature room at 78 deg 2 | 


ana 
FEBRUARY 1955 137 








the lower chamber was determined at 


the sample test materials was noted. 
he , 
the beginning and end of each tect hy 


Tensile strencth. Tests of tensile 





ples of the material were exposed to 
doses ot o 5 million-electron-volt cath- 


0 relative humidity until 
rABLE I—EFFECT OF CATHODE RAYS ON WATER-VAPOR PERMEABILITY , 
WVP) OF PACKAGING MATERIALS 


Gravimetric method 


irious tests 

Radiation, The radiation source was 
i Van de Graaff electrostatic generator 
pl ducing a beam of accelerated ele« 
trons of uniform energy (6, 7). In all 


) 


the experiments here described 


) 
nillion-volt electrons were used. The 


doses applied calculated from the 
Itage and current meter readings of 

the generator, were considerably 
xcess of the relatively low doses 
hich have been re porte d to be neces 

or destruction of bacteria ai 

Water-vapor permeability Samplh 
f films were tested for water 

permeability iccording to the stand 
1 TAPPI cup method (8S). Desic« 


t! up V eight 1 


TABLE II—EFFECT OF CATHODE RAYS ON GREASEPROOFNESS 
OF PACKAGING MATERIALS 


TABLE HI—EFFECT OF CATHODI 
RAYS ON OXYGEN PERMEABILITY 
OF POLYETHYLENE, 0.0020 IN 


2. APPARATUS used for measuring oxygen permeability of polyethylene film. 























the lower chamber was determined at 
the beginning ind end of each test by 
means of an Orsat gas-analysis 


ap 
paratus, which was connected ie 
the permeability cell. The permeabil 
ity of the sample was calculated from 
the increase in oxygen content of the 
lower chamber, the known volume of 


the the known 


lowe! chamber and 
area of the film specimen. 

Crease proojness. d¢ veral pac kaging 
materials were tested for grease proot 
act ording to the standard turpe n 
test (11, 12). For these tests, C. P 


turpentine (anhydrous 


ness 
tine 
was colored 
with oil-soluble Sudan III dye. Sam 
ples of the materials to be tested were 
pl iced On a sheet ot absorbent papel 
resting on a flat surface and 5 gm. of 


“Ottawa 


round grained sand was 


poured onto the surface of each sam 
To the 
1.1 ml. of the colored turpentine 


ple in a pile of uniform siz 
sand. 
was added and the time of the first 
penetration of the turpentine through 


the sample test materials was noted. 
Tensile strength. Tests of 


strength were conducted according to 


tensile 
standard procedures 13), with the us¢ 
of a Suter Tensile Strength Tester hav 
from 0 to 100 Ibs. The 
samples were 5 in. long and 1 in. wid 
Heat-seal strength Sample s of heat 
seal 0.0007-in foil 
laminated to 40-Ib. kraft and of poly 
18-lb. coated on 35-lb kraft 
were tested for heat-seal strength with 
a Suter Strength Tester (13 
The on strips ol san 
ples 0.6 in. wide, according to stand 


Ing a range 


coated aluminum 


ethylene 


Tensile 


tests were made 


ard procedures, Both aluminum-kraft 


and polyethylene kraft were heat 
sealed at 450 deg. F., 25 psi 2 sec 
with a Packaging Industries heat 
sealer. 


Color changes. During the course ot 
the experiments, it was observed that 
517 DW, 


100 gauge) was changed considerably 


the color of the saran film 


ifter irradiation. Consequently, sam 





rABLE IV—EFFECT OF CATHODE RAYS ON TENSILE STRENGTH 
OF PACKAGING MATERIALS 
No. of Tensile Strength 
Pa kaging material determi Stand Coeff 
ind dosé nations Avg det var 
lbs 
Coated cellophane (+1 
Control 10 24.4 1.21 5 
35 x 10 rep 1( 16.0 1.05 6 
Coated cell ph ie =? 
Control 10 18 1.08 { 
5 x 10 re} 10 918 1.80 SN 
Bleached glassine 
Control 19 13.4 0.85 6 
3.5 x 10° rep 19 14.5 1.12 5 
015-in. polyethylene on 
0.00035-in. aluminum to 26-Ib 
sulfite paper 
Control . 13.5 1.24 
3 x 10° rep 12 12.9 0.92 7 
0.001-in polyethylene 
oated on 35-lb. kraft paper 
Control 1] 715 3.50 5 
3.5 x 10° rep 1] 71.0 5.90 5 
rABLE V—EFFECT OF CATHODE RAYS ON HEAT-SEAL STRENGTH 
OF PACKAGING MATERIALS?® 
\ f Heat-seal strength 
Packaging material determi Stand Coeff 
and dose nations Avg det var 
lbs 
Aluminum-kraft 
Control 60 A 0.16 f 
90 x 10 rep 60 28 0.2] 7 
Polyethvlene-kraft 
Control 36 50 0.24 S 
2.0 x 10° rep 6 9.9 0.19 Z 
® Sealed at 450 deg. | 25 1 2 s« 
FEBRUARY 1955 
———) 
wessure. The pressure mi thod otf dis It container evaluation can be initi 


ples of the material were exposed to 
doses of 2.5-million-electron-volt cath 
ode rays ranging from 1- to 20-million 


rep and the color produced was 


determined spe ctrophotometric ally. 


The 
ol sheets of the 


measurements were made on sin 
film, with the use of 
i Beckman spec trophotome ter, Model 
B. With samples irradiated at 


ind 20-million rep the transmittance 


95 


) 


ol light was measured over the whole 


visible range of the spectrum 350 to 


700 mu With samples irradiated at 
This article ontinued on page 18S 
‘ L $4 

— 
9 x10" rep 
| ‘ ‘ 1 ee ae 
35 4a 45 500 550 600 650 WO 


WAVELENGTH (my) 


TRANSMITTANCE § of _ visible 
light, at 350 to 700 mu, through 
of 


2.5-million 


single sheets saran film 


irradiated with and 


20-million rep of cathode rays. 


% 


TRANSMITTANCE 


TRANSMITTANCE _ of 
light, at 400 mu, through single 
of that 
irradiated different 


visible 


sheets saran film have 


been with 


doses of cathode rays. 
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Che necessity for the length of this 








Cans for chemicals 


Newer specialties require c reful evaluation of container function 


and product compatibility. 


rent ‘ vel t kK \ ‘ 
fore the il I ( ill thers | 
be liked I l] I ‘ 
fey itior hot the bye littl . 
S blance t the pre-wal redece 


{ its t | t « ; 
these cl é e the 
videsp) , | —_ by 
. terials ac w for j 
' ; r } ; 
ts of the lit 
( rent t} +} evel rn 
£ +] mi ny ae 
EF sans } ' | 
I et eC ett t «) 
f +} . ot ’ 1] trot { 
this the de t of the 
sure t me t 
rhe prov: hee 
] le ‘ ’ 
| le SI t k 1 
thy } tire ; ) 
that il I et ‘ 
1 
Cl t ( 
tract ‘ t r cl Coxe for ' 
which t ‘ t i ‘ 
out le t ti t 1} ‘ ' 1 
1 1 ' 
Ch § poses a probiemt the packag u 
i I 
technologist y} S respon ible fo. 
the development of container spe 
fications. If detailed information pet 
taining to the formulation of a new 
product 1s freely supplied specihce 
| i 
tions can frequently be furnished 
the basis yf previous experie ce 4 th 


similar products. I icking this inf 

mation, which is more often the rul 
than the exception, the techn logis 
must resort to strictly empirical, or 
trial-and-error test methods to de 
termine a suitable container. Thes 


tests generally take the form of rela- 


] 


tively long-term 








By E. R. BLAIR, G. E. CURTIS and L. E. KNEELAND 


t tl nt iriables availabl 

I the pl uct i question. It is as 

! ak ne the S¢ tests that the 

yoduct tormula is constant Since 
hange n the basic ingredient or in 

the { s und oncentrations otf the 

urities esent may radically at 

t ntan errormance 


One t the hist nsiderations i 
kaging a product is to select th 
st suitable stvle of « tainer. This 
te i rt tin the case of non 
I § DeCAUSE yt the number ot cor 
une! tvles i\ tilable ind the prop 
ties or advantages of each type. As 
his discussion is confined to metal 
Ss thi rit nber I t\ tilable ( 1 
ner st es r re luced by é 
| ne hit ! fibre etal co 
it is. Fig. 1 illustrates th 
tant types ! netal-can 
le 
The ¢t liar cery store pro 
cd-t { ( I onsisting ot i cvl 
a | I h ends ire double 
ed casionally used TO! 
M il spec ilti S Howe Vel it 
I us tor su | pl ducts to be 
Kea 1 tainers having i reclos 
re teature The tw most common 
tvles ir the rectangular base can 
t! zle and a ¢ ip reclosure ind 
t ind can with i: multiple friction 
pression reclosure The former 
tvle is variously referred to as a “var 
sI nsecticide or “| stvle can 
dependin m capacity and dimen 
ions | g yA shows the compone nt 
irts of this stvle « in The se include 
the bottom. bod, top nozzle or screw 
neck, ¢ ip liner ind screw ¢ ip. Larget 
size cans such iS 2 gal l gal and e 
gal. also are ¢ juipped with handles 
Che rectangular construction of this 
stvle can saves storage space and the 
square panels ire advantageous for 
the display of names, trademarks and 
lirections for us« Rectangular-bas« 
ins are also available with special 
nout closures to facilitate use of th 


ge S-- - - —---screw cap 





product For exampl household oil 
ind lighter-fluid cans have spouts 
made of soft metal or plastic. 

rhe nozzle-type reclosure may als 
be ipplied to a round can, which is 


commonly referred to as a “cone top 


wr “breast top can. In iddition to hav 
ing a round base, this stvle can differs 
from the previously described  re¢ 
tangular-base cans in that the toy 
end and nozzle are drawn from one 


’ 
Phere ire some 


yece ot pl ite 


1 
I 
‘ 
{ 


iges Inf the Case 


fill 


ins as against the 


ot h indling imi 


Ing round cone-t » 
] 


display and storage advantages « I the 


rectangular base cans 


The second principal stwle tf cal 


s the round multiplk Iriction-con 
pression reclosure type generally re 
ferred to as doubletight” style 
This containe! S use | ol ] I duc ts 
f L paste consisten such as wax 
r tor products such as paint tor 


wide opening is desirabk 


which a 
The Various | irts of this 


ire shown in Fig 


Closely related to the 


stvle can 


] 


] 
multiple tri 
tion-closure can. but less \ iportight 1S 

I 


fricti 


compression ree lo 


] 


VA 1 " 
iwi1de opel 
I 


the singh 


Sure can Phe se ¢ ins have 


Ing ind mav have either a round o1 
rectangular base. They are used for 


drv products such as powdered cle in 


ers, O! past products with relatively 
nonvolatile compone nts such as putty 
Both the 
reclosure cans are of a fou piece con 
that is. bottom, body 
\ more 


three piece can with a full open top 


multiple and single friction 


struction ring 


ind covet Or plug economical 


ind a plug type or slip cover reclosure 


is often used for paste-type products 
such as hand soap ind greast 


In addition to the | 


stvles mentioned 


there are numerous others, such as the 


tooth-powder-type can, aspirin boxes 
ind shoe polish can. 

A spec ial type can, 1 ipidly assuming 
market, is the can for 


sure propelled products Or 


} 
i larger pres 


cif rosols 


Chis container is unique in construc 


tion because of the necessity of main 


taining the contents under high 
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products that can be made from the 





ressure The pre ssure method otf dls 


pensing the product has resulted 


the development of a wide variety of 


valves and end profile ‘ 


Make-up of containers 


particulal 


The final evaluation of 


ontainer for a product lies in dete 


that the iches the 


consumer at the same high 


mnining product ré 
ultimate 
juality level at which it was pach ger 
manufacturer. In order that 


tak 


e contaime! 


DY the 


may place ( ich portion 


pertorm its job 


this 
} must 
ethiciently Prope r tests can he Ip select 
This is im 


ot the 


the materials necessar\ 


portant becaus¢ if iw part 


ontainer is) mace # materials wu 
suitable tor the particular formulatior 

itticeable product deterioration ma‘ 
When i contame!l 


. : 
mdaividu il 


esult is eV tluatec 


" 
ror a pi duct thie 


} rtor 


nance of each component part of that 


ontainer must be ( nsidere | hus 


he information required 
speciiications for an ice plate 


. . 
er mav be assembled 


Phe principal materials enteri 
manutacture of most cal 
whicl th 


] 
echame! 


rite the 
include the plate trom 
mace the insick 


ns are 


oated on that plate; the decor 
lithography; the s iling ¢ 
vuble 


] 


] Hie! 


mpoul 


1 
cement used in 


cation of the bodv_ side 


there ire other | 


times 
which are of minor interest 
The details of laboratory 


Sore 
servations 
component materials usec 


discussed _ briefly 


Testing procedures 


lta progre SSIVE 


#molishes field. for ex imple is develop 


ing a new product, he 
t in 


whic h to pac k 1 ind aa) irket it 


consideration is given to the stvle and 


the sizes of containers desired. The 


the material specifications for the cai 


necessary to contain the product ice 
] ] 


onsiaerea 


quately are « 
Sometimes such specifications ¢ 


purely on the 


It made } 


experience 


ther times it is necessary to 


with the | 


11 
laboratory tests 


letermine container 


This is the more frequent occurrence 


when one 


specialtic S produc ts such 
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considerations 


manufacturer mi the 


may approacl 
manutacturer tor containers i 


First 


basis of pas 
with similar products. At 
make 
product to 


spe i ific ations 


is dealing with chemical 


iS polish« . 


It container evaluation can be initi 
ited during the product development 
program container 1s 


nore likely to be available at the time 


an adequate 


tl! product is marketed 

Tests may begin with the immersio1 
ra large variety ol strips ot contain 
materials in sealed 


Atte 


storage it 


r manutacturing 
irs or test tubes of the product 
weeks or months ot 

| the reaction of the product 

on these strips can form the basis for 
number of vari 


Phes 


polish unde I 


the trial of a smaller 


ibles as comple te 
nav be filled with the 


mditions simulating the 
ind then stored at 98 deg. | 


ontainers 
commercial 
practice 

obtain accelerated storage-time el 

tS Phe samples hat be examined 
ery few months for evidence of any 
indesirable reaction between the pi cl 
otten six 
lack of 


t positive 


t ind container t 4s 
ionths or a vear before the 
iecalive results constitutes 
ndorsement that a | irticular contain 
construction is satisfactory for the 


sh under test 


\ 


1-STYLE 


FULL-OPEN TOP 
FRICTION CLOSURE 


1. FINE COMMON TYPES of 


metal 


CONE TOP 


Che necessity for the length of this 
period 
surance ot 


is often questioned but if as- 


proper commercial con- 
tainer performance is desire d, the ef 
must be 


tects of prolonged storage 


ey iluated The possibility of acceler 
effects even 


160 


storage-time 
130 deg. F. o1 


iting these 


more by use of 


Comparison ot 


temperatures has been studied 
results obtained at 
temperatures with the 


it OS de vg | 


these results 
has indicated 
at the 


too reli 


obtained 
that the 
higher te 


ible. Acce let ition of some normal ef 


data from tests made 
mperatures are not 
may be achieved 


fects of storage time 


hut these often are obscured and over 


shadowed by side reactions which do 
not occur at regular warehousing tem 
peratures or at the mildly accelerating 
test temperature of 98 deg. F 
Following determination of con 
tainer specifications by the tests out 
lined 
1 semicommercial run of cans to be 


packed with product. This 
Ive 10.000 to 50.000 eans 


it is advantageous to produce 


may in 


be ing 


S 
¥ 
‘~ 
: ba 
e4 


Bad 


SINGLE FRICTION 


containers used for chemical specialties. 
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2. COMPONENTS of an “IC 


for varnishes, 


style pint 


insecticides, ete.. 


. ’ . ' 1 
packed and put int retail sales cl 

i I 

nels The result rs ick i test 

ised to determine the custome! 

tion to the product nd t the « 
tainer label. It al serves as a test 
of container and product reactions t 


ommercial handling. It is desirabl 
for both the packer and the can man 
ufacturer to retain samples of the pach 


for periodic examination to confirn 


the results note ] in the rl inal < 
tainer test 
Successtul ( ympletion ot the semi 


I 
commercial run gives good confirm 
tion that the product is satisfactor 
ind the container 1S idequ ite, Che I 
full-scale commercial productior ( 


be entered upon with minimum risks 


Product factors 

[he selection of a container to fit 
the product is the problem which most 
containe1 


frequently confronts the 


some vears of this 


supplie r. but afte 
| 
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large pr 


--SCREW CAP 


—~ CAP LINER 


— NOZZLE 


-- TOP END 


—-BODY 


}} ---BOTTOM END 


metal ean, as commonly used 


shown im exploded view, 


’ 
ictivity it becomes apparent that 


ri 


yportion of the available tim 


I 

being devoted to a few types ot 
A further analysis of this 
test work shows that many of the dif 


ficulties 


products 
encountered are recurring 
ind, as a result, in many of these cases 
the spec ific causative agent in the for 
mula can be determined. It is hoped 
that a review of some of these expe ri 


ences will help in pointing the way to 


I 

1 longer shelf life at maximum quality 
level 

Occasionally a_ suitable 


innot be found for a product except 


container! 


( 
by means of some rather basic product 
formula alterations. Considerable em- 
barrassment and delay can be avoided 
by recognizing this possibility and 
conducting preliminary container tests 
concurrent with product development 
or reformulation. 

Probably 


eral division of 


the most significant gen- 


chemical spe ialty 












































from the 
container utility standpoint is between 


products that can be made 
water-base and solvent-base types. 

Water is not usually considered to 
be a corrosive chemical, but in the 
accelerates 


presence of air it greatly 


the corrosion of tinplate, as the rust 
ing and steady disintegration of cans 
in the city dumps so vividly show 
Fortunately, when the quantity of ait 
or oxygen is limited and the water is 
held in various complexes, its activity 
1S greatly decreased. These two miti 
gating conditions are largely responsi 
ble for the successful packaging ot 
numerous emulsion produc ts such aS 
polishes, cle aners and waxes In ordet 
to take advantage of these conditions 
favorable to package stability, it is 
important to have a tight original seal 
consumer to re 
place the seal tightly. It is equally 
important that the emulsion product 


ind to caution the 


be formulated to prevent deterioration 
and emulsion breakdown under pro 
longed storage it varying tempera 
tures. . . 
] 


le TICE 


Again it is a tortunate coinci 
that many of the salts that contribute 


most to instability in emulsions are 


ilso most prone to promote container! 


corrosion. The concentration of sol 


uble salts suc! 


is chlorides or sulfates 
in the water phase ot emulsion prod 
both 


from the emulsion-stability and con 


ucts is certainly to be avoided 
tainer-corrosion standpoints However 
i few salts and certain organic com 
pounds when added in small quanti 
ties are effective corrosion inhibitors 

The experiences with atten pts to 
pack drinking water for our Armed 
illustrate some of the 

Distilled water pa k 


iged without prior remoy il of 


Forces will 
ibove points 
‘ir will 
flocculent rust in plain 
If the 
verated and vacu 
it will be 


cle ve lop he iv\ 


hin a few days 


metal cans wit 
distilled water is de 
um packed 
contamination, the an 


lepends on the effectiveness of the a'r 


subject to rust 
iount of which 
removal. However, if certain natural 
with small 


inhibitor added 
are packaged with moderately effec 


waters or distilled water 


amounts of silicate 


tive air removal, the water will re 
main rust free for vears. This dramatic 
effectiveness of inhibitors in distilled 
water cannot be expected to occur in 
all high-solids solutions or in emul- 
sions where the water is held in vari- 
ous complexes 

Another important factor which in- 
fluences container performance is the 


pH value. Most emulsion products 
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t} 


he range ot 


pH 


I 
90) 


OU I ill nave values 


6.0 to Because tin 


Ss an imphoteric element, products 


utsi« 


le this range will exhibit rapidh 
ittack the 
| pH 


desirable 
ntainer 


ating 
+ 


on tin < 


I 


range 


Int of ce pertoi 


‘| 
S.0 to 9.0 
some ot the 


things to be avoided 


formulations are tannins 
ill of 
Volatile icids 


Micre 


ph nols 


W hic h Way 


materials 


el 


i h line 


ia 


vol it le 
1 
ind amines alr 


small cones ntra 


be 


Ith 
orn vel 
n CXCESSIV 


l t 


little action on 
ihe k ivi! 


re solve 


the ] 
I 


Wax 


} 


ta contain 


reclosed but 


However, co 
nts ott li ine 


istating effec 


Kperience 


I 


thir phe ne WwW 


ot {| iim ib] 


rnisl ren 


ion 
vVerTsS WI 
sometimes a com} 
in al 
found in lac quer solve 
very deleter effer 
the alcohol hydroly 


] 


mauce ¢ 


nt sul } is 


IOUS 


g, uneventful 
mitamel It the pro 
stable dves shoul 


re duc I 


In the ( 
lored 


ilts ire 


good 
contact witl 
there will be 


manutacture) 


ind if tin is 


ilk line 


tin salts pres nt 


igents In 


prod cts 


Dye 


cid o1 
much good idvice reg 
this problem Secondly if the 
difficult to emulsify 


t ] irge 


can 


O1Ve 
basic 


material IS 


juires amount of emulsify 


nt, it j an exce!lent ice it 


rmine the stability of the emul 


mtainers at ¢ le Vat d storag 


emperatures. This does not refer t 


product instability as such, but prod 


uct instability because of reaction wit] 


l 
tnd 


irding 


] 


{ 


t 


t 


+} 


nt } ‘ . 
ntainel I Aallipie 


igulation which was found in some 


arly formulations of latex paint and 


{ 


he perennial problem of instability of 


rie 


t 


mcentrates of many ol 


cul 


mulsifiable 
he chlorinated 
vel kaged Im Cans 
of some of basi 
factors involved in formulating pr d 
shelf life 


certainly 


Ins 1a¢ 


This outline th 


insure a good with 


ucts to 
iaintained quality 1S not 
Most 
onveniently 
metal « 


necial product il 


chemical speci ilties 
ettec 


mitainers 


( mple te 


products are « and 


tively protected by 


vithout m iking 


terations to fit the « mitainer. However 


there potential troubles 


hic h 


reason 


ire many 


not easy to inticipate be 
it is highly 
KREOW the will be 


conducting tests 


ire 
idvisable te 
containe! satistactor 

\ ith 


} 


concurrent 


formula development I formu 


Choosing container materials 


| 
In evaluating a can tor 
, 
primary COnSIde! 


i 
th pert 


to 
the « 


duct ition mus 


( vive TINAMNCE 
etal from which in 


ted. The thre 


t 
1} 


Mayor 
uner manutacture 
ite ind unece 


d CMQ, or “( 
lit blackplate 


Manuf 


} 
ill 


$3. DOUBLETIGHT CAN 
of 


products requiring 


type container is 


in quart 


generally 


most widely used of 


these, is rolled steel to which a thin 
coating of tin is applied either elec- 
trolytically or by dipping in molten 


by these 


tin produced 


Tinplates 
methods of plating are referred to as 
electrolvti ind hot dipp d plate, ré 
Phe 
iron has proved an ideal one 
it exploits the best 

each 


Steel is strong ductile and rela 
tivel rie xpensive 


spectively combination of tin and 
bec “AuUse 


characteristics of 


but also quite sus 


corrosion. By contrast, tin 


l high degree ot 


ind in combination with steel 


chemical 


economical plate of rela 
orrosion resistance 
is a lead-tin alloy coated 


steel plate by hot dipping and is 
ed 


1 


to pack 1 certain chemical spe 
products for which tinplate 1S 
ft the high lead 


the co iting, te rneplate dis 


Because ¢ 


resistance than tinplate to 
iction of mineral acids 


ids 


Su h prod cts 


se al Accordingly, it 
iS bleached 
: contains small amounts 
As a general 

» not perform 

ts containing 
since these chem 


le id 


rtiorm 


with met illic 


tin pe 


size, shown in exploded view. This 


used for pastes and heavy liquid 


a wide opening and vaportight protection. 
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liner installed in the s« 


ip of an I-stvle can is constructed 


re silient ba king which is tac 


’ 
sits become subiec 
i shielding ettect 


est iblish ( 


sistant 
The fa 


ul ir pt! 


nature 


lectrolytic 


Sistance 
LOSE note 
nie! 

1S C)rve 

( ul il 

qu lly 


I luc ts 


Cl ( il 


luce the 


in 
uners iS the 


valuation 


idden trom vi 


causes Basi cllty { ( 
D anonvmous 


perform thei: iquid 


versal In the le | l ly it be sufficier the use 
the tin and resulting » sav that the end ims of ec solders 
ntial ittack on the steel must be leakproo ind the ne sibilities. be 


common Cause 


compound must be unreactive be soldered 


outside of the 
Chis rt 


more 

] + j tahility "IT ] } 
is product instabill produc 
t lingir 


ii! 
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LOOK AT THE FLOOR... 


you can see why this cap speeds production 
Hi-Tork® Ca) few 


t 


Notice how ( le 


mess of broken caps often found 


hours 


Hoo i «it Is 


\ ll ( a ( Hoor hecause the extra 
strength in Hi-Torks reduces breakage. Each el 
nent of the cap thread. and _ skirt IS 


irefully lesigned to take exactly its share of 


wane! 


dome 


FEBRUARY 


1955 


torque ind Impact This extra 


strength means you can run 


vour lines at higher speeds with 
no mcrease 1th Cap bre ikage 


We I] hye glad 


-a Fr 


to he Ip vou set up this test. For 


) " ] 
details, call vour 


near-by Armstrong 
Armstrong Cork ( ompany 


sure Diy 


office or 
write Glass and Clo 
5302 Crystal Street 


Lancaster. Penna. 


Armstrong ‘**HI-TORK’’ MOLDED CAPS 





Polyethylene-coated paper surface 


QUESTION: W 


] by] 
Nyuethyle ne 


pe 


ANSWER: The 


] 


snouk 
testing 


imounts 


resting for moistureproofness 
QUESTION: Ow 
making 


moustt 


oun 


cellophane and 


] 


tant and uniform 


tla ’ ] il 
CLUSSIMU ana Sind 


i; 


fions give Us erra 
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ects is af your com 


$ Technical Editor 
Ave., New York 22, N. Y. Your 


not pDpeor 
UPVea 


However 


Vari ibli 


Slippage of stacked cartons 


QUESTION: Wi 


a smooth-finish 
iwy ink ¢ 
lide teé ry ed 
in all 
spray or ¢ 
irtons to 


verace 


ultie § 


different 

g used by th 
prevent ink offset 
] 


used 


Tiathy 


purp Se 


n compounds is to prevent 
I 


ffset, but they can also change the 


characteristics of the printed sur 


Modern 
name or 


th any published answer 


slip chai icte! 
surtace Some of the 


dicated that 


re sults h ive 


t wide range ol sliy ( 


be formulated into the inks It 


gested that vou tri 
well as the use of sp! 
problem 


Polyethylene for distilled liquor 


QUESTION: ¢ 
distilled lig 


we stop this flavor I 
ene be ttle? It not 
pe ly thayle ne 


ANSWER 
itte mpts to 


ror the 


packag 
distilled liquors 
of flavor and ar i 
these bottles « ild t b oO! 
satistactory tor 


ind shelf life { 
to the 


sidered 


distributi mn 


ure is duc 
of the 


resin ind 


present 
thes 
iroma 

As a 
this problem ro 


result 


However, you 
fear from flavor or 
polyethylene liner in a metal « 
i glass bottle. In this case, the 
will make an excellent seal 
all other « ip 


cellent cap liner 


serve 1n icities 
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Highlight your sales message 


on DU PONT CEL-O-SEAL BANDS 


REG. U.&. PAT. OFF. 


ss #8 & & 


bod 
Hye) Wethrped: | 
} 4/ 4 Sn ROQUEFORI 
“wy 4 CHEESE Omessine 
z / iat } ‘ (RESAR 7 
i rows DRESSING 
- Russian Ste 


Halian Sv, 4 FRENCH DRESSING 
FRENCH FRERCR OR: ® PIeve® ORODUET 
DRESSING 


4 


f 





“Ever since we began manufacturing 
Harpel’s Distinctive Dressings, we fully 
guaranteed them to the wholesaler. the re 
tailer, and the consumer—but we never said so 
right on the bottle itself. Now colorfully printed Du Pont 
*Cel-O-Seal’ bands impart this guarantee in no uncertain terms on 
“Moreover. the bands give the dressings an attractive SATISFACT! 
family appearance on the shelf—retailers give GUAR A nf E 4) 
us choice display space—while consumers ap- 
preciate the added assurances of *sealed- OR 
Says John J. Harpel. President r0 YR MON bY 


ZEFER PRODUCTS, IN BACK 
speeded-up shopping habits. Du Pont ‘‘Cel-O-Seal’ 


bands give you a competitive package by carrving 
sales messages, brand names, and suggested uses right DU PON ¥ 
to the point of sal where more and more buying de 


sions are being made. These distinctive bands—avail 


ible in a variety of colors and sizes, narrow neck or 
wide mouth—can be an attractive label or secondary = hal 
, S. PAT. OFF 


losure—or both. They may be applied by hand or 


in’ quality and flavor.” 


Self-selling packages are the answer to today’s 


DY machine, 


Free packaging service: See what “Cel-O-Seal”’ can 
do for your products. Send in your package. Du Pont 


packaging specialists will band it, make recommenda 

tions, return it for your inspection No obligation, of T 
yurse! Write: ““Cel-O-Seal’’ Section, E. I. du Pont 

de Nemours & Co. , 10424-A Nemours Building ~ 


Inc 
Wilmington 98, Delaware. 


‘‘Cel-O-Seal” cellulose bands are also sold by BETTER THINGS FOR BETTER LIVING 
Armstrong Cork Co., Lancaster, Pa. . . . THROUGH CHEMISTRY 
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4 COMPI 


r paper tf 


ENT COVER-ALL LID 
been developed by PI 


ETELY 


rRANSPAR 


AUTOMATIC WRAPPING OF FROZEN MEATS 


ti 


A NEW SLEEVE VALVE FOR MULTIWALL BAGS 
ty } r B s Br Bag ¢ 10S Pine St 


\l s weported to f 





SPEEDIER CIGARETTE-CARTON PRODUCTION 
by Internat Paper Box Machine ¢ 


RE-INFORCED PROTECTIVE PAPERS 
rl e1 K 


Int-O-Nliat hy t 


4 SIDE-SEAMING ADHESIVI 
LOW-COST PRISMATIC COLOR PHOTOGRAPHIC PRINTS or tinless metal containers used 
iade directly from a dummy | | 
x from flat artwork are available from Bebell & Bebell ¢ 
Laborator 108 W. 24 St.. New York 11. This new f 


ntaine 


JACKAL trom a new 
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| Vou product—or Orr j= 


there is no endorsement 


like a REPEAT ORDER! 


yes 


ers 


Abbott Laboratories 
American Crayon Company 
American Safety Razor Corp. 
Amm-i-dent, Inc 
Angier Chemical Company 
Ansco Division of 
General Aniline & Film Corporation 
The Armour Laboratories 
The Arner Company 
Avon Allied Products, Inc. 
The Barbasol Company 
The Bayer Company Division of 
Sterling Drug Inc. 
Bernardin Bottle Cap Co., Inc. 
The Best Foods, Inc. 
Block Drug Company 
John H. Breck, Inc. 
Brillo Manufacturing Company, Inc. 
Bristol-Myers Company 
The Bunting Chemical Company 
Joseph H. Burnett Division 
American Home Foods, Inc. 
The Centaur-Caldwell Division of 
Sterling Drug Inc. 
Campana Corporation 
The Carter's Ink Company 
Chamberlain Sales Corporation 
Chesebrough Manufacturing Co. 
Colgate-Palmolive-Peet Company 
Commercial Solvents Corporation 
Conrad Razor Blade Co., Inc 
Corega Chemical Company 
Crescent Mfg. Co. 
E. C. De Witt & Co., Inc. 
E. 1. Du Pont de Nemours & Co., Inc. 
Eastman Kodak Company 


We are proud of this list of some of the 


“BLUE BOOK” manufacturers of cartoned 
products who have repeatedly purchased 


JONES CARTONERS 


and in many cases are using dozens of these machines. 


Esso Standard Oil Company 

Ex-Lax, Inc. 

Frank H. Fleer Corporation 

C. B. Fleet Co., Inc. 

Foster-Milburn Company 

The R. T. French Company 

General Foods Corporation 

Gillette Safety Razor Company 

H. Clay Glover Co., Inc. 

Griffin Manufacturing Co., Inc. 

The Grove Laboratories, Inc. 

Henry Heide Incorporated 

George W. Helme Company, Inc. 

The Charles E. Hires Co. 

Hollywood-Stars, Inc. 

H. R. Laboratories, Inc. 

Hudson Pulp & Paper Corp. 

lodent Chemical Company, Inc. 

Johnson & Johnson 

Kerr's Butter Scotch, Inc. 

The Kilgore Manufacturing Co. 

Kimberly-Clark Corporation 

Knomark Manufacturing Co., Inc. 

Lambert Pharmacal Company 

The Lavoris Company 

Lederle Laboratories Division 
American Cyanamid Co. 

Lever Brothers Company 

Lewis-Howe Company 

Eli Lilly & Company 

P. Lorillard Company, Incorporated 

Manhattan Soap Company, Inc. 

The B. Manischewitz Company 

The W. H. Marvin Company 

McCormick & Company 

McKesson & Robbins Incorporated 


Mead Johnson & Co. 
Menley & James, Limited 
The Mennen Company 
The Mentholatum Company, Inc 
Merck & Company, Inc. 
Wm. S. Merrell Co. 
Miles Laboratories, Inc. 
The John Mueller Licorice Company 
The Musterole Company 
National Biscuit Company 
National Toilet Company 
The Nestle-Lemur Company 
Newskin Company 
New England Confectionery Co. 
Northam Warren Corporation 
The Norwich Pharmacal Company 
O-Cedar Corporation 
Old Dutch Industrial Prod. Co., Inc. 
Pal Blade Co., Inc. 
Parke, Davis & Company 
Pataganset Finishing Co., Inc. 
Pecheur Lozenge 
Pepsodent, Division of 

Lever Brothers Company 
Perfection Stove Company 
Personal Products Corp. 
Pharmaceuticals, Inc. 
The Pharma-Craft Corporation 
Plough, Inc. 
J. L. Prescott Co. 
Procter & Gamble Co. 
Q-Tips, Inc. 
The Quaker Oats Company 
Rexall Drug Co. 
Rit Products Corp. 
Rochester Germicide Company 


1. Rokeach & Sons, Inc. 
Roux Laboratories 

The C. F. Saver Company 
Schenley Distillers, Inc. 

A. Schilling & Company 

The Scholl Mfg. Co., Inc. 
Seeck & Kade, Inc. 

Sharp & Dohme, Incorporated 
E.R. Squibb & Sons 
Strietmann Biscuit Co. 

Sutliff Tobacco Company 
Table Talk Pastry 

Tampox, Inc. 

The Toni Company 

The Upjohn Company 

Vick Chemical Company 
Wagner Electric Corp. 

L. E. Waterman Company 
The J. R. Watkins Company 
West Disinfecting Company 
Western Cartridge Company 
White Laboratories, Inc. 
Whitehall Pharmacal Company 
Wilbert Products Co., Inc. 
Wildroot Company, Inc. 

The J. B. Williams Company 
Wyeth, Incorporated 

Zonite Products Corporation 


Aspro Limited (England) 

Canadian Cellucotton Prod. Co. Lid. 
(Canada) 

Glaxo Laboratories Ltd. (England) 

Nicholas Proprietary Ltd. (Australia) 

E. R. Squibb & Sons (Argentina) 

Sterling Drug Mfg. Ltd. (Canada) 


The eminence and notable success of these concerns, and the wide variety of their cartoned 
products, suggests the wisdom of bringing your cartoning problems to Jones. 


JONES Constant Motion CARTONERS 
FULLY AUTOMATIC 


Feed and open cartons; insert single or multiple loads; 


cr] 


Fold and insert leaflets, 


glue or tuck flaps of cartons — airplane or reverse tuck. 


booklets 


corrugated liners; 


print or ste neil code: are convertible to different sizes 


of cartons and loads. 


P.O. BOX 2055 


CINCINNATI, 


OHIO 


JONES “CMV” 


CARTONERS 


Feed and open cartons — reverse, straight or airplane 


type; tuck bottom flaps; carry cartons upright in con 


stant motion past loading stations for manual insertion 


of load; tuck top flaps. CMV Cartoners available to 


handle cartons from 4” 


x 4” 


" ; 
so wot xt « 2". 


& COMPANY, INC. 











SELECTROL 
gives yOu automatic weight 


control. . . at HIGH SPEED 


. checks 
‘‘sampling’”’ 


every package, eliminates 


. rejects over-weights and under-weights 
into separate groups 


.. charts average and range of weights for 
statistical control of filling operation 


.. with electronic controls, adjusts 
machines in closed-loop operation 


filling 


SELECTROI 


ed Dy more than 4U years of experience ni 


tion lines Doth for checkweighing 


y and inspection 
SELECTROI 

















lack Weiglnt 


Better quality control 


Better cost control >. Cables 
THE EXACT WEIGHT SCALE COMPANY 


914 W. Fifth Avenue, Columbus 8, Ohio 
In Canada: P. O. Box 179, Station S$, Toronto 18, Ont. 
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type. Extensive field trials 
this ther 


ninimMum 


are reported to have hown tha 
10plastic-type adhesive reduces leakage in container 
The bare metal strip adjacent to the seam is 
inated through the use of this adhesive, making possible 

| | | the entire package 


pa 


GOLD METALLIZED CLOSURES 


vil ellent resistance to abrasion and the effects of alcoh 


} 
i 
] 
i 


Owens-Illinois G] Co., Toledo, Ol losures have be 
1 wit) part ular att ti t ti ind liquor 
ets. Silver, red, blue iber ar ther lor closures 
ivailable. Recent refinements f ring tecl 
ling the develop ent of an improv er, are credit 
yith making the clocures avelilahlc af 


NEW TEFLON PRESSURE-SENSITIVE TAPI 
| Lape . is being mack by Connect t Has 
from Du Pont Teflon coated 





I 
I ( il nd d i if hilt 
| rorm | ig 
t { pa ka s 
! rted to \ idvan 
t e ove! oatings In permitting 
I ements on a job with littl 
time. With a temperature 
from min SO deg. F. to 
1OO cle I s report t 
re ll to plasti metals ramics and 
| ily at sub temperat 


NEW WINDOW-TOP CANS 
for packaging vsters and crab meat are being 
by the 


nanufactured 


Steel & Tin Products ¢ President & Fawn Sts., Balti 


I > Md. The metal-can tops ar mace rt sheeting ex 


truded from clear Tenite acetate sup 
plied by Eastman Chemical Products 
In Kingsport, Tenn., anc 
by the Midwest Plastic Products Co 
Chicago Heights, Ill. Metal rim of the 


transpare nt tops can carry 


1 extruded 


product or 
trade name Cans are supplied wit! 
the window sealed onto one end and pac kers have onlv to seam 


the lid on a 


s usual 


A NEW WEATHER-RESISTANT BOARD 

been introduced by Mead Board Sales 
Inc., 3347 Madison Road, Cincinnati, 9, Ohio. The new Mead 
Chestnut outdoor sign board 


tor outdoor signs has 


comes in the following « ilipers 
0.050, 0.060, 0.0SO, 0.100 and 0.120. The 0.080 board weighs 
325 per 1.000 sq ft., +5% and has a Mullen test of 310 Ibs 
maker standards are 


linimum, according to the ind rigidity 
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Make your next flexographic press a modern MANFIASSET 


Big or small. ..we build ’em all 












































Manhasset “APS” Press... prints up to 6 colors on webs up to 60” wide. 





Manhag< 


et “Apna 
UP to 5 APs.) 


For multicolor roll-to-roll printing, coating, tinting + Colors ‘Nor } 
of any flexible packaging material...choose a "7688 up to pa~ Pinte 
modern MANHASSET FLEXOGRAPHIC PRESS. _ 
Engineered to deliver high-volume production and Write 
critical precision quality, MANHASSET presses in- ss 
corporate many new advance-design features that wire, WANN PANS§ $l 
assure first-class printing and maximum perform- phone 


ance efficiency. Available in any size for printing 








cellophane, polyethylene, foil, tissue, kraft, box- for ; 
board, other films and papers...in! to 6 colors.. details MANHASSET MACHINE CO. 
on any web width to 60”. Mineola, New York 








HAMMER st 









CATISFACTION CUARANTEED 
and YOUR MONEY BACK 


TAILOR MADE PAPERS FOR 
PROTECTIVE PACKAGING 
GLASSINE 
GREASEPROOF 


Single Ply 
PLAIN « WAXED « TREATED « COATED 
Duplex-Triplex 
WAX LAMINATED « GLUE MOUNTED 
To Glassine—Foil—Kraft—Sulphite 


Faster, neater bagging... at 
lower cost... pays you 
many times the price of this 
easy-to-use bagger. Blower 
opens bag; your operator 
fills and removes it in one 
swift motion. Adjustable for 
bags from 24 to 5 inches 
wide and 5 4 to 7% inches 
high. Glad to quote for other 
sizes or cellophane. 





TRIAL OFFER 





A new very strong and dense 


OPAQUE POUCH PAPER 


for Coating and Polyethylene 
extrusion 


FOR FOOD PRODUCTS 


HIGHEST QUALITY © PROMPT SERVICE 


THE HAMERSLEY MFG. CO. 


PAPERMAKERS 
ANDERSON BROS. MFG. CO. GARFIELD NEW JERSEY 


ROCKFORD, ILLINOIS 


Use this bagger a full week. 
Be 100% satisfied or return 
it for refund. 


Just send samples of your 
bags and ask for Bulletin 2-29 











“78 Years of Service to the Food Industry” 
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lf You Print 
' Packaging — 
Materials: 





The odds are that your packaging can be 
printed better, faster and with less down 
time by using new developments in rubber 
or plastic printing plates. 

We will be happy to send you the name of a 
reliable platemaker in your area who will show 
you the advantages of the latest develop- 
ments as they apply to your specific require- 
ments. There is no obligation whatsoever. 


WILLIAMSON 


AND COMPANY, Incorporated 
Caldwell, New Jersey 


Foremost Supplier of Machinery, Materials and Methods 
for Rubber and Plastic Platemaking Essentials. 
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strong direction, 160 minimum; weak 


said to withstand 48-h1 


reported is follows 
rection, 400. It is submersion in water 
under specified conditions of depth coverage, water tempera 
\l tNdiuinh 


direction is re 


ture and circulation 15% 
illowablk 


ported as 0.050 in. in 36 in 


maximum weight pick up 
board in 


und In CrOSS 


expansion of the machine 
direction, 0.150 in. in 


46 in.. with maximum allowable ply separation * li 


4 FULLY AUTOMATIC CYLINDER BEADER 


has been announced by the Taber Instrument Corp., Section 12 
111 Goundrvy St North Tonawanda, N. Y. Its Model 147 sheet 
plastic cvlinder beader has an automatic device that automati 


cally ejects finished cyl 
inders into hamper or 


carton. Thus one ¢ 


ploves ( in operate bot! 
the cvlinder maker and 
evlinder beade Phe 
new model is reportes 
to have a faster produc 
tion rate—500 to 900 


evlinde rs pel hour 





pending it 

size. It will bead evli 
ders 1% to 8% in. in diameter and 1 to 15 in. long and handles 
0.007 t 0.015-in.-thick cellulose wcetate 7 ther iter 
vith equivalent physical characteristics 


NEWEST FLAT-SURFACI 
introduced by Markem 


PRINTER 
Machine Ci Kee ( 17 N HH S Scilf 


to print complete label detail in one operation on flat objects 

t 0 in. lon Objects are mam lly fed to the Model 65A 
chine, which uses a 
wnge-backed = rubber 


printing plate Multiple 
printing heads are avail - 
ble for multiple 


colon ¢ > 
ting. Maximum size ‘er. 


f imprint L4 in. wide bs 
0 lon Operat es A 
speed varies with nyo 

yhiect size but hack f 
blades measuring 4 


2% by 30 in., for 


can be marked 30 per minute. Typical ipplications in 


clude marking flat boxes hack saw blades tile squares, can 


1 


tops ibrasive stones ind other flat biect 


PERMANENT-TYPE SELF-ADHESIVI 
ire being offered by the 


PAPERS 


Avery Paper Co Painesville, Ohio 


The company s Fasson self adhesive 


label ind Sivl papers 


ire being produced with a permanent type pressure sensitive 


idhesive, in addition to th 


idhesive 


removable type The Sta-Fas 
label stock that cannot be 
d without destroying the label. It is said to hold tighter 


remove d i few 


provides i self-adhesive 
remove 
ré ulily 


is time goes on, but may be 


hours 
ifter pplication The new permanent-type self-adhesive papers 


me in a large variety of stocks 


GLOSS MOISTURE-SET INKS 

that will set and harden in from 15 to 30 min. on most stocks 
innounced by McCutcheon Bros. & Quality, In 
Reese St Philadelphia 33. On some stocks the inks 


enough immediately after 


have been 
9653 N 
ire dry printing to rewind with 
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INSTALL 


AMSCO 


HI-SPEED AUTOMATIC 


BAG SEALING 
MACHINES 


AMSCO HI-SPEED Automatic Rotary Sealer for 
smooth, continuous, non-intermittent operation 
(including code dating) and perfect sealing of 
all heat sealable materials with heat, pressure 
and time fully controlled . . . automatically. 





AMSCO HI-SPEED Automatic Sealer 
with Vacuum Labeler for Heoder Label- 
ing and Bag Sealing automatically in 
ONE quick simple operation. 





WHEREVER SOMETHING , | 


Scores with 


Packagers ! i re STICKS 


You'll Find A Use For 


ON FILM SEALERS, CRIMPER JAWS, EMBOSSING ROLLS, 
PANS; STAMPING, FORMING DIES— MOLDS OF ALL KINDS 


\ SIMPLY SPRAY ON THIS PURE 
- 4 
| 


TWIN-LOK B ¥ SILICONE FLUID COATING 


ASSEMBLED \ / And your sticking problems are over! 
SELF-LOCKING c \ The most economical way to apply 
PARTITIONS : costly Silicone Release Agents! 


SAFE — NON-TOXIC 
CLEAN — LONG LASTING 


Handy Self Dispensing Can 


4 


in the right positio 
t< 


onstruction reduces bottle bre ie. Extra rigid design 
ade of highest qu ontainer chip. Extra ; 
tl ni sh nsures ag ns the] ing \/s it tilable for use : 
i th moOmn-Tt rbioane S s | we ali ) D ard assures miaxtmum PRICES (Delivered) 
ot nat mintmum ¢ 5 = fe | Sample Can $2.00 
' 
: ; ; : Per Unbroken Dozen $18.00 
ed preassembled and ready for use, TWIN-LOK Partition m 4 
require minimum storage space. WRITE FOR QUOTATIONS " a Per Unbroken Gross....$197.40 


Fibre Partitions, Ime. 4300 5 Adams cae INJECTION MOLDERS SUPPLY CO. 


: ae — 3514 LEE RD fatagae ime 
Peoria, Illinois 


Has No-Fumble, Speedy Spray Head 
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50 years of engineering and 
proven research in building 
precision rotary presses 








2 COLOR ROTOGRAVURE 


S FOR PRINTING PLAIN (unsupported) FOIL 


Technical Data on Request 


Halley Rotopress Corporation | 


3312 N. Ravenswood Ave 
Phone BUckingham 1-4330 | 


ROTOGRAVURE © FLEXOGRAPHIC © LETTERPRESS 


Chicago 13, Illinois 





Phone MO: Haven 5-1818 


ror ACTION-PACKED service 





Dept 


154 


allen hollander co., inc. 


At Low Cost for EVERY Label Need 


high quality * quick delivery 


low cost * free design service 


Kis . 
x 





able label 


to sell, ship, advertise or mark any product 
in rolls, cut single, die-cut, embossed 


on gummed, ungummed, heat seal, greaseproof, 
foil or pressure sensitive papers 


to address multiple shipments (Spot Carbonized 
can give you 6 copies). 


Produced in New York City’s most modern 
specialty label plant. 


Ask for demonstration of Able-Stik no- 
moistening labels and Able Label Aids kit. 


producers of 
“able labels’’ 


. MP2, 385 GERARD AVENUE, NEW YORK 51, NW. Y. 





VES FSF S4ESL YY FF PENS SENS. VP 




















Equipment and materials 


little or no offset, the They dry with a gloss 
compa! ible to that 


Called Supersheen, the inks are said to be espec ially idaptable 


company r¢ ports 


obtained with slow-drying linseed-oil types 


to printing on corrugated boxes and multiwall kraft bags 


AN IMPROVED HEAVY-DUTY BAND SEALER 


| 


cle signed tor continuous high speed sealing ot plastic film, has 


been innounced by Doughboy Industries, In Mechani il 
Div., New Richmond, Wis., as 
Ml del CBS-AT, SUCCESSOT to 


M del ( BS W ith the addition ot 
in OF tional heater section to the 


machine, heavier materials, in- 
cluding foils, plastic-coated kraft 
papers and heavy s rim-back 
} 


iinates conforming to military 
packaging specifications, can be 
led. The sealer also is adapt- 


to handling cellophane, fo: 





which a bag top folder is another 
ption il feature An 
levice for imprinting 1 code or date on the bag top in a pre- 
part of the 


ink coding 


etermined position is av iilable as an integral 


4 MACHINI 
1S said to 


pre-tied 
} 


spreads and meat products 


FOR TYING MIDGET CASINGS 
speed up the application of aluminum closures and 
sandwich 


1018 


string loops on midget casings for cheese 
iccording to Tipper Tie, In 
Stuyvesant Ave Union, N. J 
Known as Tipper Tie, Jr., the 
machine reportedly applies 1,000 
closures and string loops per hour 
peed 350 times faster than 
hand tving. The 
feeds the aluminum tape and 
s it to make a tight closure, 
ilso can be idapted to put clo- 

n doubl 


hine ties any 


it spec 


machine which 


The ma- 


Rae 
icht casing tha 


ithered by hand. such as saran, Pliofilm. cellulose 
from 1% to 


casings 





in be easily g 


polyethylene 3 in 


SMALL 


AEROSOL CONTAINERS 
in a variety of sh ipes, Sizes and d 
360 W 
Sizes 


esigns 
are offered by Ronor Corp 

Ninth St., Cleveland 13, Ohio 
from less than 1 oz. to 


range > Oz. net 


contents and come in square, rectangu 
lar and bottle shapes. A variety of 
colors, coatings and decorations also is 
available The aerosol illustrated is 


finished by the electrolytic application 


of aluminum covered with a lacquer 





finish. The can is made from two pieces 


ot stamped-out steel pressed together 





and permanently joined by soldering or 


brazing processes. The valve body is screwed into a steel insert 


attached to the can 


A NEW FLEXIBLE LABEL 
has been developed by Fleetwood Press, Inc., 1668 Boone Ave., 
New York 60, for labeling polyethylene or other flexible plastic 
or rubber containers. When a plastic bottle is squeezed, the new 
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7? ~ 








i by con 


ulring no 


4 NEW STAPLER FOR CORRUGATED CONTAINERS 
hich fastens the top and ntainers en 
tirely from the outside 102] 
Mechanic St., Westerly, R he twe pl ea new 
Boxlok DI12BT dri | 

pre-formed staples 

100 per minute, it is re 


yw bottom flay vf the 


} 
] 


m st ipling iS ¢ } 
d head that opel! 
stationary positior 
roller-type work 
top head 
omatically to the height of 
When only top 
r is required, the bottom 
be shut off. The 

is said to 

oard of alm 
ontainers rangin 
in. to 24 by 24 in 
indard table height with no 
limit on length can be handled 


idjusts 


ontainer 


POLYETHYLENE-COATED KRAF1 


ww being offered by the Gi 1246 Hollis St 
nths of exper! 
ie thickness of 
paper travels 
to 1%. The 
m” has 


be en 


A NEW CHECKWEIGHER 


hat reportedly can detect 


i weight differential of +1/60 of an 
0 130 per minute is being « red by the 


Rockford, Il. Desi 


in inte 


Incorpo 
rated in-line unit 
ntinuous pa ka In? 

lel CWA checkweigher 


up to 44-by-7 


system 


Normal 


h und] d 


4 NEW-TYPE ICE-CREAM-BAR WRAPPING MACHINE 
that is reported to triple production, thus eliminating the bottle- 
neck between treezer output and WI ipping ( ipa ity, has been 
Curt G. Joa, Inc., Shebovgan Falls, Wis. It is 
said to reduce labor costs, eliminate t iring, handle a wide 
range of weights of paper and foil and to be 


innounce d by 


id ipt ible to wrap 
bars of various sizes from vending-machine to dessert portions, 


Only slight modifications are required to handle anv bat type or 
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The versatile “Oliver 
caves more 





Textiles, baked goods, paper special 
ties, bacon, frankfurters. If your pro 
duct is remotely similar to any of 
these, an “Oliver” will give 
packages at low cost. Using cartons, 
trays, U-boards, cards, or without 
supports, it neatly wraps and secure 
ly heat or glue your product 
for utmost protection. It also heat 
seals a smart label to the package. 
“Oliver” quick adjustability oll-type label (printed by 
less down-time. Each of 8 models r) to the wrapper. Label 
handles packages in a wide range of mprinted th 
sizes--speeds up to 50 a minute. Infeed 
Print- 
ed wrappers registered by an elec- 
tric eye. “Oliver” features will save 
you dollars daily. Write for details. 


you fine 


HOT CUPS 
With Handles 


seals 


“OLIVER” ROLL-TYPE 
LABELING SYSTEM 


Automat 


Labeler heat seals 


means 


essen 
betore 
tcms 
conveyors 6 to 15 feet long. seconds 
Labeler—with or hout Im 
printer—can be ittached to 
other makes of wrapping ma 


chines Get all the facts 





“Oliver” Wrapping Machine 


with Automatic Roll-Type Labeling System 





The Container That Helped Make 


OVER 5 MILLION SALES 


Dress Up Your Product with These Exclusive 
Features 


It takes a quality product PLUS a 
quality-engineered container, to 
ring up over 5 million bug-duster 
sales. 


@ Controlled Power Pressure . . . Sprays 
ot any angle. Upside down or sideways 


@ Countersunk Nozzle Vent... Uniform 


spray...no “puffs” or “blasts”. Many garden and insect dust packers 
@ Sturdy Bellows Diaphragm .. . 


Built for roughest usage. 


@ Rapid, Non-Binding Bellows 
Action . . . Free-working at 


realized this when they brought their 
products to R.C. engineers to be 


“dressed up" in an efficient package. 


all times, moisture-resisting The R.C. SPRA-CAN was the answer— 


stock for all climates. — 
a specific answer to the strong con- 


/t sumer resistance to past inferior, 
\ morlié weer 
f ¢ y 7 make-shift dusters. 


mT The result is a winning combination: 
a sturdy container that provides the 


favorable first impression ...a fool 


BREATHER 
ruee 


| proof, dependable design that assures 
| lasting satisfaction (and _ profit-build- 


; 

| ing resales)! 

win vaive €:9 

aX : LP ; M@ PERHAPS THERE'S A SALES-SUCCESS STORY HERE FOR YOU! 


‘Ow, : WHY NOT CALL IN OUR EXPERIENCED PACKAGE ENGINEERS TODAY? 
R GARDEN: 


MAIN OFFICE 9430 Page Blvd., St. Louis 14, Mo. 


and Factory ‘ A“ a 
Branch Factories: Arlington, Texas; Rittman, Ohio; Turner, Kan. 
SALES OFFICES: 
C. E. DOBSON, 1003 Carondelet Bldg., New Orleans 12, La. * R. C. CAN CO., 225 West 34th St., New York, N. Y. ° L Cc. MORRIS CO., 1125 


Spring St., N. W. Atlanta, Ga. * S. W. SCOTT, 608 McCall Bidg Memphis 3, Tenn. * W. L. BENNETT, 126 S. Third St., Minneapolis 1, Minn. * 
CAN SUPPLY CO., 1006 W. Washington Bivd., Los Angeles, Calif 
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NEW SEMI-AUTOMATIC BAG OPENER AND FILLER 
nnounced by the Tele-Sonic Packaging (¢ r] 1170 Broadwa 
New York | | 


is reported to reduce fillin 
lene cellophan } 


the ma 
olds a stack 
ind con 
ur pres 
S ipplic d 
ce | 


AN IMPROVED MECHANICALLY OPERATED SCALI 
' | bv the Richardson Scale Cx Clifton, N. ] iaker 


tc erate 


PRE-FABRICATED DECORATIVE BOWS 
portedly turned out at better 
than 2% bows per minute by a new 
bow tve cently introduced by 
Minneso ning & Mtoe. C 
St. Paul, Minn 
Magic Bow § tver 
the new unit is intended 
tailer use in forming basic P 
ricated hanks for more than 100 
bow variations s well 
ready-to-use 


takes ribbor 


PHREE NEW IMPRINTING DEVELOPMENTS 
ive be ph Gottscho, Ir Hillside, N. J 


idjustable mounting designed to permit inst illation 


innounced by Ack 


] ” } 
lacoder” marking units in 1 n space for simul 


ng of both 


A new 

imprint 

ends and side 
iden wirebound 
illustrated on 
roduction line is 
be engineered 
sistent higl 


iarking at fast 


product 
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ere Giga’ 


to meet your exacting standards 
and delivery requirements 
no matter how difficult the job 


ROTOGRAVURE 
ENGRAVINGS 


color work by conventional 
reverse halftone 


or news-dultgen 


ms A ~ CYLINDERS. ine. 


GRENLOCH, N. J BLACKWOOD 8-0570 








BELT WIDTHS 


UNITIZED 


CONVEYOR 


For Handling Small 
Dimension 
Light Weight Containers 


Easy to install, economical to operate, this new 
Unitized Conveyor is available in any length of 5’ 
, 10’, 15’, 20’, etc. 


ee 


increments, 1.¢€ 


CONSTRUCTED of STANDARD PARTS 
making it easy to lengthen the conveyor if increased pro- 
duction makes this necessary. Obsoleteness of equipment is 
eliminated. Ideally suited for the pharmaceutical, cosmetic, 
aerosol packaging, drug and chemical, plastics, food 
products and baking industries. 
Wider widths and boosters available. 
Advise us of your requirements 
_— or ow ow ow ow ow ow ow aw ee ow oe ee oe oe ee 
ISLAND EQUIPMENT CORP. Dept. MP-255 5 
27-01 Bridge Plaza North 
Long Island City 1, N. Y. 
Please send particulars on the Unitized Narrow 
Belt Conveyors 
COMPANY 
BY. 
wal ADDRFSS 
! CITY STATE 
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the customer helps 


you sell him again 


when you use 
Lermer 
plastic 


containers 


COMPARE THESE UNEXCELLED ADVANTAGES OF 


LERMER PLASTIC CONTAINERS: 


They Are Shatterproof, As- 
suring Customer Good Will 
75°, lighter Than Glass, 
Saving You Money in Pack- 
ing and Shipping 

Not Affected by Alcohols, 
Alkalis, Weak Acids 
Tasteless and Odoriess 
Available Clear or Opaque, 
in a Host of Bright, Lustrous 
Colors 


aula 
PRY OW 4 


502 South Avenue, Garwood, New Jersey 


REPRESENTATIVES 


IN PRINCIPAL 


* Can be Printed or Decorated 
During Manufacture 


Always Uniform for Easy 
Labeling, Filling and 
Capping 

Available with Metal or 
Plastic Closures 


Write for complete catalog 
information and samples 
Detail your problems and 
let our creative staff help 
Lermer is famous for Ex 
perience, Service and 
Creative Engineering 


Lontainers 


CITIES 





packing-line conve\ print them and 1 to the 
next station. Aut iti ddressing of cas« comp ny’s 
Rolacoder imprinter has been mad pr ssible with a new Zip 
change " mechanism that 


1 
dozen cases with the s 


enables shippers to mark is few as 


jul kh } inge the 


Lillie iddress then 


lot of 


A NEW STACKABLE CARBOY 

pro 1 by the Industrial Safety § pply ¢ Inc., Hartford 

jacket and polyethylene 

irboy is available with Plaxpak car 
} f 6 


ht-we ight Wwe 11 


opening 
jacket permits easy 
while a skidded 
ndling by lift trucks 


bottl 








polyethylene 


ved by the ICC 


4 NEW MARKING AND COUNTING MACHINE 
\ | tterentiates betwee marks und ( 
6055 Lankershim Blvd., 


ne’s double-ended stamp 


ounts, has been an- 


contains two microswitches and two stamps- one red and one 
The two 


ire identified with red or black bands and the machine 


jlack—which are of the porous or self-inking type. 


rds the number of red or black stamps made 


MULTIPLE-POCKET POLYETHYLENE BAGS 
have been cde velop 1 by Plastic Packaging Co., 734 N Franklin 
cago The bags « 


in be either cut off with a given num- 


of compartments o1 wound 

1 continuous roll. Double 
seals are provided so that sep- 
aration can be made without 
damaging airtight seals of ad 
joining compartments. Lips and 
foldover lay s also can be added 
Possible uses include 


pac kaging 


strip-type 
f small parts, indi- 
vidual compartments for items 
such as sample color panels, and 


novelty items such as multiple map and insurance policy jackets. 
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FILLING and LABELING MACHINES 


are Simple in Design 


No skilled help necessary to 
operate or maintain!! 


FULLY AUTOMATIC ROTARY 


e Vacuum e Gravity ¢ Volumetric 


LIQUID FILLING MACHINES 


Designed for quick changeover and thorough 
cleaning. Fills all types of foamy and still liquids 


—brines, vinegars, chemicals, drugs, perfumes 
syrups, cosmetics, etc. All sizes and shapes of 
metal, plastic and glass containers from ‘4 
ounce to 5 gallons. 

Standard machines available from 8 to 40 spouts. 
Special machines designed and built to meet 
your requirements, 


Write Dept. MP-2 for literature on MRM Fillers and Labelers 


mrm company, inc. 191 BERRY STREET, BROOKLYN 11, N/Y. 
Manufacturers of a complete line of fully automatic and semi- 
automatic filling equipment and fully automatic labeling machines. 


! CHOOSE THE HOBBS SLITTER W y gy 
ow: BEST FOR YOUR MATERIALS! Roll ‘em! 


From our three types of 








Hobbs cutters, use the best 
for your materials—shear- 


type, rotary contact, or 4G Take the wrinkles out of foil, film and po- 
razor-type. Easily handle ; per with our HERRINGBONE ROLLS. 


tender, delicate film as 








Precision rolls by 
Inta-Roto... 
precisely engineered, 
precisely ground... 
Keep your work 
flowing. 


well as heavier weights 
of paper, plastics and MODEL 45 
treated fabrics. SLITTER & REWINDER 
Hobbs Slitters and Rewinders (formerly “Jacques’’) are low-cost, 
low maintenance machines. Warner electric clutch and brake 
enable smoother starts and stops — protect light materials. Ad- - 
just power to clutch simply by turning rheostat button! Three ‘ Gravure base cylinders, 
models now available to cut widths up to 30”, 40’, 45”. Special herringbone, spiral 
ype . } 
design frictions rewind up to 18’ diam. Some materials up to YPé heating or cooling 
20/1000” thick. and other rolls to 
Ray exact specifications 
Send now for new, free booklet. Ask about tl) cact speci! 1S- 


free factory test run, using your material. Write or call: 








INTA-ROTO 


MACHINE COMPANY, INC. 
Byrd Airport 


oon re 


 ealiaen of paren ne Machinery esha 








23, Virginia 
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W Reese 
Arms, \ retir 
! ‘ Stolk 


C. W. Roberts. 
+} 
13 
W. K. Schmalzriedt 


} 


}. Kaslow, 
Storch 


the At 


Warren V. Duke Charles 
A. Schults 


Hartman 
ypment | 
tegis Paper Co., \ 


Mii Hart 


Frank Greenwall 
Starch 
Richard 
Clinton 


t National 
Products, Inc., ew York 
Moss, ! rl | 


Foods, Inc 


that plan I 


! 


*roOcesSSIN 
| 


Dis 
National Starcl 


teed-Prentice 
bsidiar ot 


Corp., Worcester, M 
Package Machinery 
v, Mass., has elect 

| tors: Roe § 
Roger I 
Frederick W. Meln 


Co 


othicers dire 
Clark, 


Putnam, p 


] ] 
hairmal f the board 
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tvre, Jr. 


Dalbeck 


Iver Freeman, vice president 


las I 
ritinitre 


Mosedale Ir : 


Stone 
ited by 
vurcohas 


Ritchie 


Russell 
A I isl 


tant 


Detense 


Department of Commerce. Mr 
ds John 


s torme 


Charles Sonneborn 


byt} { 


Stokes & Smith Co. for 


ryt 


& Co., 


( 


Services 


I 


Brennan, 


Container 


» vice pre sident in charge of sales 


ind Jackson R. Holden, clerk 


Donald H. 


=e 


Vice president mad reasure! 


ind Doug- 
issistant treasure! Were 

Other board 
lad fom Miller, 


Harold 
Charles | 


Palmer. 


n ti Se 


pe sitions 


Corp., ( 
nufracturer 


tstanding sto 


manufacturer of toldn 
prt k iwecs 


paperboard oy 
ill 


C. Ritchie w 


con 


] 


ind 


name will 
ite subsidiary of 


theers of 


stom 
utive rite 
Same 


1 
no chan 


Stone ( 


and 
mite mpl ite d 
npleted i In 


5 ( gO ] 


Flom of 
Wis has 


Marathon 
been 
the Business & 
Administration, U. S. 
Flom su 


A. Field, who is returning to 


Corp.. 
ippointed is 
unistrator of 


positi 


! 


is an executive of tl 


( irbon Chemicals Co 


ind Carl E. Schaeffer. 
been in the employ f 


19 ye 


} 


l ive 

irs, were 
1 

re } the ompany for 


Awards wer 





Div 
( rp 


rsif\ 
ersi 





New 


nt 


responsibility will be 
r of a ce 


t 


f 


New York She j i I 
f Indiana University 
luate 


ss Adi 


search editor of Mopern Pack 


iS pr ssible 


veys Dept it the 


Research Editor 
Public 
nt of 


itions the 


Winik as 


mnounce 
Jane F. 
ll serve in a similar 

iffiliate 
istic Mrs 


public " 
Winik’s 
the 
partment t collect 
il and economic data bear 
the packaging 

will serve a 
rial for the 


the Sé 


ind pl istics 
back- 
mate SO 
for 


ivailable to 


editors 
SeTVICceS 
will be 


rve 


ind supplie rs. A 


Mirs. W 


trained 
nik formerl 
Market Su 


General Chemical 


i 


Was 


, 
inaiyst in the 


Allied Chemical & Dye 


iduate 


work at New 
Graduate Sche 


ministration 








presented to the 


Paul L. Da- 


Machinery & 


two men by 


vies, pre sident { Food 


Chemical Corp.. 


Stokes & Smit! 


pare nt 


pan I 


Stanley M. Rumbough, 


is special issistant in the 


Jr., has resigne 
White Hous« 
president of 

White Metal 

Mig. Co., H 

boken, N 


ind has returned as_ vice 


return 


s posit 
S. M. Rum 


hough. Jr Stiassni MI ? ( 
eta on- 
mapolis, Ind 


Stiassni, pl 


int lan 
ecretary of White Metal Mfe 


ilso been elected treasurer of 


tainer Corp., Ind 
Charles 


Hazel-Atlas Glass Co... Whe 
ippointes E. I 
manager, Pacific Ce 


has 
iles 
succeeds Fred L. Bower, \ 
Matt J. Olds has hee 
regional sales mar 
Hazel-Atlas has open lanew 
sales office located in the 
Charlotte, N. ¢ 


iss ile S manacel 


district 
Johnston Bldg 
Cecil W 


wit] Fulkerson 


The Gardner Board & Carton Co.., 
Ohio promoted 


Nic 


dletown Tur 


Earle 
Mr. Turvey 
succeeds Robert Houk, wh 


int BD) ness ft 


vey ») Manage! ton sales 


has gone 


himself in tl Cin 


nnat 
Watkins 
ds Mi ry 

’ ] 


igo a 


irea Romney 

~ 
istrict sales offic 
: ’ 

manager Gardner has 


9 idded a paperboard sales 
department to its Chicago 


Kenneth 


ré pre sentative 


with Dunn 


Turvey en 
Fred Barber is now 
Middletown carton plant 
paperboard mills, with Harry Hadley 
Mr. Hadley will 


| 
work in manutact 


manages 


ners 


issistant 


manager ilsc 


continue I SCTVICES 
to Gardner's paperboard sales department 


William 


super 


ind with paperboard ust 
Csellak succeeds M1 
tendent of the carton plant 

Duncan Dunning has been made car 
North Central 
James H. Groome has 
been appointed to Gardn« 


omers 


Barber 


ton carrier salesman in the 


States area and 
rs sales staff 


Angier Products, Inc... Cambridge, Mass 


manufacturer of industrial 
opened i Western Divisior ! Hiuntir 


idhesives. | 
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7 & brighter 


COLOR 












smoother 
FINISH 





more uniform 
COLOR AND TEXTURE 





.  BINDE& DAUCH 


yw AUTHORITY ON PACKAGING 


12 FACTORIES « 40 SALES OFFICES 










Send for free Corabrite folder— 
“A New Look in Corrugated Boxes."’ Hinde & Dauch, Sandusky, Ohio 


Mn la i, lle, ls. le li ll. l,l. ltl. lt, Nl, lt. lil. le. lil, ily 
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lermanent 
nolyethylene 
Drintability 
with the 


KREIDL PROCESS® 


@ easy to apply and inexpensive 

@ detailed “know-how” furnished 

@ complete treating machines 
available 





Difficulties formerly encoun- 
tered in the printing, gluing 
and decorating of polyethylene 
are now over for the users of 
the Kreid! Process. There are 
more than 60 companies in all 
parts of the world licensed by 
us, some of them the largest ir 
their field 

Printability is achieved by a 
patented heat treatment for 
film and tubing, bottles, pipes 
coated paper and board, and 
extruded or molded articles 
Once treated, at negligible cost 
the polyethylene surface can be 
printed at any time and by any 
process. Commercial inks give 
a permanent prirt that with 
stands the Scot h-tape test. 
Packers and retailers can easily 
imprint prices or other data 

Water-based adhesives, la- 
bels and decals can be used on 
treated coated 
paper, board and fabnes. 

Equipment for the Kreidl 
Process is inexpensive and com- 
pact; it can be adapted to small 
or large scale operations. De- 
tailed information on _ the 
process and 


surtaces ot 


ready-to-operate 
machines are available 


For information write to 


THE KREIDL 
CHEMICO-PHYSICAL CO. 


81 East State Street, Columbus 15, Ohio 
Engerthstrasse 169, Vienna 2, Austria 


* Service Mark 3 
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ton, Ind. The sales office is headed by 
John Kerr. Plant superintendent is Henry 
Klos. 


Russell Gowans has been elected presi 
dent of Crown Cork & Seal Co., Ine.., 
Baltimore, Md. John J. Nagle will con 
tinue in the 


ianagement 


chairman of 
the board 
of directors 
Charles I 
McManus, Jr., 





Vice president, 
| iS ilso been 
lected VICE 

chairman of the board of directors 
Robert J. Siebert is “ Philadelph ‘ 
listrict sales nager. He succeeds Cur- 
tic L. Barnes, who has been ippointed a 


special representative on the 


! staff of Rob- 


ert F. Duemler, division vice president 


of sales 


Plans are nearing plet n for th 
erection of Crown Cork new in mar 
facturing plant i Baltimore, whicl 
expected t be In opt I it on I ti rit ! 


the 1955 packing season 


Continental Can Co., New York, has 
elected Lawrence Wilkinson as group 
vice president and Charles B. Stauffacher 
is VICE president in charge of finance 


Mr. Wilkinson will direct the fibre drum 


Er 


Lawrence C.B 
Wilkin n Stauff her Redway 





paper container, flexible packaging and 


rown d cork divisions. Raben C. 
Schenk has been named acting control 
ficer. Albert S. Redway has been ip 
pointed general manager Research and 


Development Department, Paper Con 
tainer Division. Mr. Redway was formerl 
president of the American Paper Goods 
Co., Kensington, Conn., now being int 
grated as a part of Continent il’s Paper 
Container Division. Personnel of the re 
search and development department, now 
it Van Wert, Ohio, will move to the Paper 
Container Division at Kensington. 

James V. Scallan has joined the sales 
department of Continental’s Bond Crow: 
& Cork Div 


and northern Indiana 


sion and will cover Michigan 


with headquarters 





in Detroit. He replaced G. Spencer Yull, 
Wilmington, Del. James 
H. O'Neal has also joined the d 
contact for Coca-Cola bottlers in Ohi 
nd Indiana 


now assigned te 


HVision as 


Revere Copper & Brass, Inc., New York 
has purchased substantially all assets of 
Standard Rolling Mills, Inc., New York 
manufacturer of aluminum foil produc ts 
rhe company will be known as_ the 
Standard Rolling Mills Divisicn of Revere 
Copper & Brass Joseph H. Konigsberg, 
president of Standard Rolling Mills, has 
been elected a vice president of Rever« 
ind will si pervise the activities of the 
w division. Present personne | of Stand 
ird Rolling Mills will also be retained 
Black-Clawson Co., Fulton 
N. ¥ has established 


new research and develop 






-~ 
“ department will co 
ordinate activities and op 
erate the company’s labo 
Jo ratories t its Fult m ind 


Baxter, J1 Middletown, Ohio, plants 


ment department with Joe 
Baxter, Jr., as director. Th 


Robert Gair Co., Inc., New York, has 
iequired the properties, assets ind busi 
ness Of Harvey Container Corp., Plym 
outh, Mich., which will be operated as 
Gair’s Harvey Container Division. Charles 
U. Harvey, president of Harvey Con 
tainer, remains in charge of the Plymouth 
operation, and will also supervise other 
Gair container plants in the Middle West 


Hazel-Atlas Glass Co., Wheeling. W. Va 


has appointed Lucas B. Cochran as New 
Orleans district sales manager to succeed 
M. A. Carso, who is retiring. John W. 
Homburg has been transferred from thi 
mpanys St. Louis office to Wheeling 
John M. Duncan has been made assistant 
district sales manager in New York 
Hazel-Atlas has opened a sales office in 
the Raymond-Commerce Bldg., Newark 
N. J]., with Homer L. Bogert as district 


sales manace4r 


Reynolds Metals Co., Louisville, Ky., has 
ippointed H. Norbert Kirchdorfer as cen 
tral regional sales manager. He replaces 
Paul H. Fox, who has been elected presi 
lent of Southern States Lron Roofing Co.. 


subsidiary of Reynolds 


The Armstrong Cork Co., Lancaster, Pa., 
has assigned broadened responsibilities to 
M. J. Warnock, vice president, who will 
now coordinate and streé ngthe n the com 
P ny’s public and employee relations ac- 
tivities, in addition to directing over-all 


financial affairs of the firm. A. Hugh 
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ectacular flo: displays as well as com- 

tt colorful counter cartons do a better selling job for Rubbermaid 
Houseware as a result of the high quality paperboard and eye- 
catching design plus fine printing and processing which 

are nationally recognized features of our complete coordinated 


PLANNED PACKAGING facilities. 


Manvfacturers of paperboard, folding boxes, corrugated and fibre shipping 
containers, and converted specialties. 





SALES OFFICES 
RITTMAN, O. * AKRON, O. * CLEVELAND,O. * COLUMBUS, O. 
YOUNGSTOWN, O. * CINCINNATI, ©. © TOLEDO, O. 
THE OHIO BOXBOARD co. MANSFIELD, O. * CANTON, ©. * PHILADELPHIA, PA. 
PITTSBURGH, PA. * ERIE, PA. © LOCKPORT, N. Y. 
RITTMAN, OHIO NEW YORK, N. ¥. * CHICAGO, ILL. © DETROIT, MICH. 
PLANTS 


RITTMAN, O. * CLEVELAND, O. ¢© CUYAHOGA FALLS, O. 
NORWALK, O. * YOUNGSTOWN, O. © PITTSBURGH, PA. 
SOUTH BEND, IND. * LOCKPORT, N. Y. 














MES 
and people 








Forster will assist Mr. Warnock. Walter 
E. Hoadley, Jr., succeeds Mr. Warnock 
is company treasurer, and W. N. Hart- 
man has been named assistant tre isurer 
Vaughn L. Ritter has replaced Harry 
McDonald, retired, as manager of Arm 
gl] 
Dunkirk appointments include A. J. 
Diener, general superintendent D 
Mink, superinte ndent of primary 


tions; M. J. Urmon, perinter 


strong’s Dunkirk, Ind., glass plant. Other 


maar operat ns 


For the first time “ee Wood Conversion Co., St. | 


has established thre« 


a machine to close, sea! and label |! 1 


cellophane bags automatically | \s,\t stew woe 
dorf: the Western district, St. ] will 


en 
The new Peters Model L-2 Bag Sealing & Header Applying machine 


y Backstrom, 
meets a long-time need for cellophane bag packagers. It receives 
filled bags from packing conveyor, automatically times them into 
the machine, tucks the cusset. applies header or label. and heat 
seals the bag and label all at speeds of 65 or more hags per 
minute. Plain or thermo-plastic coated labels are handled: code 


or date applied to label if desired. F 
The Thilmany Pulp & 
Phe model L-2 replaces expensive hand operation. It also assures Paper Co., Kaukauna, \\ 
uniform closure and accurate application of labels. It handles ance ppointed Charles L. 
Dostal as general le " er. Guy E. 

McCorison will nti vice pre ler t 
size gusset ivpe bag- 


4 n charge of sales 


a wide range of products. and is readily adjustable to handle various 


New Peters Cellophane Sheeter sei rns a wah cor 
also Aids Cellophane Packagers Ties Wie atldiieee ot ieee i 
Bigelow, St. Paul, Mir 

Peters new Model LD Cello- set-up “Re paper 

phan Sheeling & Stacking ma- paper cores NE 

chine automatically cuts cello- 


: >t F George F. Jacobs 

phane and similar material to De: & sy & 
a wide variety of sizes. Then it P -- John P. Eberhart eT 
iger of the Pfaudler Sales Co., Portland 
Ore. Pfaudler Sales represents the Pfaud- 
ler Co., Rochester, N. Y., in Idaho, Mon 
tana. Orevco Ut W netor 1 Wy 


stacks sheets for easv handling 


Serves film and paper converters ‘ \ vy 
and wholesalers. as well as d 
packagers of self-service meats. 6 

2 


vegetables. fruit. et ing 


Joseph J. O'Shaughnessy has been 
For complete information and 6 P 2 


> noted to assistant sales nager for 
specifications on Peters pac heag- 


erage industries in the Glass ¢ 

ing mac hines, write, wire or call itcieten, oft Mets Maite Chae i To 
ledo, Ohio. John R. Brown | 
him as manager of the carbonated be 
ige division 

Kimble Glass Co. and Glasco Prod: 
eters. EACHINERY COMPANY Co., subsidiaries of Owens-Illinois 
combined their sales activities in the Pa 
4712 Ravenswood Avenue | cific Coast area. Donald B. Briggs, for 


merly Glasco’s Pacific Coast representa 


Chicago 40, Illinois tive has been named br inch manager, 


Telephone: LOngbeach 1-9000 with offices at Los Angeles. Assisting Mr 
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Another 


famous 
product 


"packaged 
by 


National 


Salada Tea’s volume 

has increased substantially since 
National Folding Box recommended the 
present automatic packaging operation more 
than fifteen years ago. With only routine 
changes, the system has continued to function 
as efficiently as when it was first installed 


Whether your product calls for similar 
high-speed, automatic handling, or a special 
box or packaging system, National Folding 
Box is geared to provide quick, practical help 

Take advantage of National’s facilities 
and diversified experience. Tell us your 
requirements. We'll carry on from there. 


SALES OFFICES: CHRYSLER BUILDING. NEW YORK 17 


BOSTON AND PALMER. MASS STEUBENVILLE, OHIO PHILADELPHIA AND PITTSBURGH, PA 


FOLDING BOX PLANTS: BOGOTA. N. J NEW HAVEN AND VERSAILLE 


PAPER BOARD MILLS: BOGOTA.N. J NEW HAVEN. MONTVILLE AND 


ONN PALMER, MASS STEUBENVILLE, OHIO: PITTSBURGH, PA 


VERSAILLES. CONN READING, PA STEUBENVILLE. OHIO; WHITE HALL, MO 














NATIONAL, 
EFolidine Bo 


cl lUcO CUM FP AN UY (CL ./ oa ae: a 


EDERAL PAPER BOARD COMPANY iN« 
nan 


NEW HAVEN AND VERSAILLES, CONN BOGOTA, N. J 








Plants 


NEW WAY ad 3 se | and people 
TO “NEEDLE” | 


Briggs is Walter N. Hughes, for 
Francisco brancl ( y 
Mr. Hughes will repres 

West Coast are ft 


San Francisco 


$ “keo Products Co., ¢ ( ) Ss CI ‘ 
Artisans, mgr eigen a. a: 


t sales manageme t stat 


1OT 
Inc ; Foil Container Division. John B. Bowman 
— 


or; 


Unprecedented sales action re ing each needle neatly in its 

sulted from this new packaging own form-fitting groove 
Custom-desianed idea produced by PLASTIC If you're interested in giving 
laine. teanas ARTISANS, INC. for The Ris your product the ‘deluxe’ look 
. don Manufacturing Co., Naug that comes from plastic pack- 
comapemonts atuck, Conn aging, contact Plastic Artisans, 
novelties Stapled to the card, the clear Inc. They have the experience, 
sampling devices plastic container presents three creative know-how and spe 


sewing machine needles in a 

quality sales setting. Detached cially designed, automatic, mass 
from the card che slide cover production equipment to give 
box adds extra value because you quality results at the Malone 


its a reusable dispenser hold- right price Jack B. Blane ji 


ere m clear 
opaque and is the tall ! er, Ravmond 1 


colored plastic 


y Is 


PERSVES SAVISARS. INC. The National Metal Edge Box Co., | 
70 Westchester Ave., White Plains, New York . : , > 
delphia, has nam Malcolm P. Junkin 
senior vice president and lames Eiseman 
lent. Charles Paist bye 


hilit for 4 ‘ | 














given responsi 


LIFETIME LOWEST Nox-Rust Chemical Corp.. ‘ 


Daubert Chemical 


HIGHEST 


PACKAGING 
ALL-METAL nowt be known 
SPEEDS 2 cosT! 


Construction! STANDARD Co., named after its pr ent, George A 
Ever! MODELS Daubert. Louis S. Mann 


PACKS $ 00 polnted genera 
SNUGLY ~ compat 
NO 


SKILL Ld. , National Can Corp... C! 
Required! . / yy pointed C. ¢ arlton Colver 


sentative 


Portco Corp.. 
completed il 
bag departme 
pat ity The 


duce packa 


ve is 
pee mas a der Py the ip. en 
oe Jeu're a 
sg. re meat packer 
— — crs 


TELE-SONIC Puts Air to Work | lehe A. Reitz 


opening your bogs and betnt ay 
nothing costs less than air = eastern Distri sale I I 


Crvovac Div.. Dewey & Almy Chemical 


Holds, Opens, Fills All Types Of Bags! a wehetien Wiss 
Handles Polyethylene & Other Materials | quarters in Atlanta. His 


Georgia Alaba i. Florid 


— Packages 1001 Products! see, North and South Caroli 


: © Miller has been named 
29 Put YOUR packaging operation on a stoppage-free, Robert A. Mille i 
Bags with lip open automatically high efficiency, low-cost basis! Call or write today for int manager at the Lockport, N. Y., plant 
a@ prompt personal demonstration. A sample bag and of the Crvovac Division. Jack DeCaprio 











precise product dimensions will help determine the succeeds Mr. Miller as Midwestern ma 


«€ 
proper sdel for 
proper model for your product ce te eases adie 
- ; oration | | 
The Oswego Falls-Sealright Corp., Fu 


. 1as promoted Harvey M. Mil 
1170 BROADWAY, NEW YORK 1.N. Y. © MU 64539 | ton, N.Y. has] | Harve ' 
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PAPER BOARD MILLS: BOGOTA.N. J NEW HAVEN. MONTVILLE AND VERSAILLES. CONN 


SO CLEAR, THE CAPSULES SEEM TO FLOAT 


Kimble Optic lear Vials 
are mad ot such CX 
tremely clear glass that 
their contents virtually 
seem to float in space. That is part 
of the classic beauty of these vials 
especially designed for fine pre- 
scriptions and fine pharmaceutical 


products. 


\dding to their efficiency in re pel 


KIMBLE 


AN (1) PRODUCT 
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ling moisture that sneaks through 
the sidewalls and bottoms of som« 
tvpes of containers, is a moisture 
proof closure especially engineered 
for Kimble Opticlears that is mois 
ture-proof bevond anything else in 
the market 

Opticlears’ easy-in and easy-out 
closures, clear and sparkling glass 


have helped make outst inding sales 


OPTICLEAR VIALS 


2sSURGH,. PA 


READING, PA STEUBENVILLE. OHIO; WHITE HALL. MO 


IN SPACE 


SUCCESSES fol cl broad and varied as 
sortment of pharmaceutical and pro 
prietary tablets and capsules, fancy 
food items, spices and advertising 


novelties 
* * . 


Kimble Opticlear Vials are only 
one of many Owens-Illinois contri 


butions of engineered glass produc ts 


to the nation. 


Owens-ILLINoIs 


GENERAL OFFICES - 


TOLEDO 1, OHIO 
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The WORLD'S BIGGEST VALUE 


for Packaging Granular Products 
Also powdered, long-cut and pre-packaged products >— 


-s 


Continuous Automatic 
Carton Filling and 
Sealing Machine 


Automatic carton filling and sealing e 
volume, net weight or auger feed e Automatic shake-down 
vibrator @ Quick adjustment for a great range of carton sizes e@ 
Minimum floor space—only 17°10” by 2'2” e Designed right 
@ built right e¢ priced right 


Accurate measure by 


Just send for Bulletin 20 and com- 
pare features, design, construction, 
operation, sixe and price; you'll 
see why alert buyers (names of 


users on request) the country over 
choose CMC for packaging granu- 
lar products, 
products, 


bagged 
macaroni and spaghetti. 


pow ders. 


For Pre-Packaged or Solid Products 


ell 


_—_ TUC-PAC cartoning 
nate bar soap 
TUC-PAC 
Continuous Loading 
and Cartoning 
Machine 


Automatically cartons powdered milk, bar 
soap, candy bars, ice cream bars and many 
other solid or pre-packaged products. 


Forms, loads and closes the cartons au- 
tomatically, Attendants merely fill the con- 
veyor pockets. 


Write for Bulletin 20. 


Models for straight or 
glue end cartons. 


reverse 


CLYBOURN MACHINE CORPORATION 
6479 N. Avondale Ave., Chicago 31, Ill. 


tuck or 





MIE 
and people 


lier, Jr., to assistant district manager of 
the company’s Philadelphia, eastern Penn 
svlvania New district 
Mr. Millier is succeeded as Sealright cen 
tral New York representative by Robert 


G. Chetney. 


southern Jersey 


Lawson has formed the new 
Co., 5634 
The 


} 
1eTOSO! 


Lewis S. new 


Chemical Products 
Culver City, 


Lawson 
Selmaraine Dr Tex 
plant houses special 

packaging equipment de 
d by M1 The 


company will assist manu 


I iwson 


Signe 
facturers in developing 
ierosol packaging for their 


produc ts 


M. V. Girkins has been ip 
consultant for 
the butter pack ging pro 
f Sutherland Paper Co., Kalama 
zoo, Mich. Mr. Girkins recently 


rer for the Lynch ¢ orp 


pointed is 

Girkins 
rats 
retired 


iS sale be 


ved the 
w York 


mmpany s line of 


sales staft 


ind will 


David Shopkorn has jo 
ft Harte & Co., Inc., N« 
handle the « 
ind sheeting and polye thvlene 


vinvl film 


Che Cleveland Div., Hubbs & Howe Co., 
Buffalo N. ¥ has been S id to 


f associates. The 


1 group 
new company, to be 
known as the Gascon Paper Co., is headed 
by Martin D. Gascon, former first vice 
president of Hubbs & Howe. The 


in ownership allows G 


change 
scon Paper Co. to 
Hubb 


ontinue to 


exnond its efforts in Ohio while 


& Howe will 
in area with 
westerly boundarv in « t 
ern Ohio, throughout west 
eT Pe nnsvlv ina ind all ot 
New York State west ot 


New York City 


Cochran 
vill Ky 
Merrill A. Grogel as prod 
uct development manager ot the Products 
Div. to head the food pack ring 


research and development in rigid foil 


Foil Co., | 
} 


iis iwpointed 
I 


new 


containers 


Philip L. Ruppenthal has been appointed 
to the Florida sales staff of 
Milprint, Inc., Milwaukee, Wis 


southern 


Co., 
Weyerhaeuser 
R-W 
onstruct 
for the 


glassine and greaseproof papers. The mill 


Rhine l unde I, 


Timber Co 


Rhinelander 
Wibs.. 


have organize d th 


Paper 
and 
Paper Co. TI 
new firm will « 1 paper mil! at 
Longview, Wash manufacture of 
to be comple ted in 1956. will serve the 


Pacific Officers of the R-W Pape 


irea 
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A new product from one of America’s foremost manufacturers of 
quality cleansing agents, Procter and Gamble’s Gleem is winning instant 
favor with consumers everywhere, 


To package Gleem for the highly competitive market, Procter and Gamble 
naturally selected a Wirz tube . . . custom designed to insure the 
utmost in product protection, convenient use and eye-catching sales appeal. 


Develop new buying habits for your product with attractive, 
collapsible metal tubes by Wirz. Discuss your packaging requirements 
with our representative or write today for your 
copy of “Wirz Collapsible Metal Tubes” without obligation. 

¢ . 


qaABLISHEOD , 
«* 836 


New York 17,N.Y Chicago 4, Ill Memphis 2, Tenn Los Angeles 48, Calif Hovana, Cuba 
50 E. 42nd St 80 E. Jackson Bivd Wurzburg Bros. 435 S$. La Cienega Bivd. Roberto Ortiz & Son 


Export Division — 751 Drexel Bildg., Philadelphia 6, Pa. 


4th and Cole Sts. Collapsible Metal Tubes - Lacquer Linings - Wax Linings - Westite Closures - Soft 
Chester, Pa. Metal Tubing - Household Can Spouts - Applicator Pipes - Compression-Injection Molding 
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Advertisement 


Some Got It... Some Ain't 


If you dream of having vou product 
asked tor by 
company. But brand loyalty 
is fickle. And it 


your package 


you have lots of 
like loy 


thrive 


Thame 
cant unless 
has plenty of built-in 
impulse-buying appeal. For today, the 
product package is the 
But package shapes and sizes 


main selling 
agent 
tend toward standardization 

The Key Factor—One package stands 
out from others in its class large lv be 


| 


cause of the way it’s s iled ind 


labeled 
planning deserves your best effort. For 
to what 


That’s why this phase of your 


avail is the time, labor and 
money lavished on research quality 
controls idvertising dealer aids and 
brand promotion, Hf, at the critical 


moment your competitor s label stimu 


lates the impulse that steals the sal 
Impulse Impact—] 
hold a 
today’s market 


O Improve or even 


competitive brand position in 


I 


uur label must meet 


many exacting requirements the 
most skillful use of design color cops 
typography, and the advice of label 


Phat’s 
For Ever Ready Labels lure, urge, tell 
sell stu ill the 


specialists whe re we Can he ly 


human emotions 


it a remarkably low « sti 


help 
yur he ld develop special 
labe ls tor spec ific tasks 


ost per 


A pplications—Rig] 


t now we re 
ing firms in ' 
brand build 
special offers ip- 
And Ever Ready La 


at the 


ing, price changes 
prov il Sé ils et 
you sway buye rs 


bels can help 
moment of decision by 
the full value 


tegrity of 


telegraphing 
ot your product the in 
how 
why it 


its make useful it is 


how well it is made is better 


Informative 


seek 
issurance of merchandising 
this Free 
] LD veloping i | ibel with Imp Ise 
i check list of major fac 


influencing 


Literature—If you 
low cost 
SUCCESS send tor material 
Impact 


tors impulse-buving ap 


peal. 2. “Ever Ready Ideas at Work 
24 pgs. packed with sensibl 
ways of saving time, labor and money 


Vou! business 3 


ind Sam 


In every phase ot 


Our library of case histories 


ples of Ever Ready Labels for ever 
surface, purpose and product are at 
your disposal. And our staff of label 
consultants ever ready to he Ip 
you and your agency develop 
planned labeling program 

Packaging Div., Ever Ready Label 
117B East 30th St., New York 15 
N. } MUrray Hill 6-1220. Plant 


Belleville 7, N. ]., WHitehall 3-5454 
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Plants 
and people 


Folke Becker, pre sident 
Gullander, vici president and tr 


George S. Long, Jr., secretarv: ar 


tary ] 


issistant secre 


Neumann, 





lude Folke Becker, B. R. Cancell, 
R. F. Nelson, J. P. Weyerhaeuser, Jr.. 
Charles H. Ingram and Howard W. Mor- 
gan 
E. I. du Pont de Nemours & Co., Ine., 
Wil nat Del has ippointed Arm- 
strong Cor’ Co. as sole distributor of its 
( O-Seal ellulos« 
bat West Coast 
Ar trong § tak ver the 
West ( ist distribut ship 
fro & 3 Scl a. 
‘ t t has pire 
William C. Smith has b 
ippoint 1 sales anager I 
W. ¢ the La te Div f th 
Smith Arvey Corp., Chicago. Al- 
len H. Stone has been mack plant i 
r of the Lamcote Packaging Division 





ws oe 
easurel 
id Ruth 


direc tors 


An addit ial California sal representa 
tive, I. F. Schnier Co., Inc., 683 Bryant 
St., San Francis has been ippointed by 
the Sylvania Div American Viscose 
Corp., to sell Sylvania bands. King & An 
San Francis listributor for th 
; } ti es a Svly i 
re ' 
3 Edgerton | jomed the if 
Coy, Hunt & Co., Ni York 
ltant 
Chester M. MacChesney, chairman of 
the « tive mmittee of Acme Steel 
Co., Cl u | retired after 38 
Albert B. Anderson has been appoint 
representative for the Steel Strap 
ping Dis f The Stanley Works, New 
Britair ( 
Dumont Enterprises, Inc., Englewood 
N. J.. I ippointed Robert L. MacKen- 
zie as tre rer 
George T. West has been named New 
Englan nager of General Printing Ink 
Co., D f Sun Chemical Corp., Long 
Island City, N. ¥ 
Stocker Mfg. Co., Netcong, N. J.. ha 
i t 6815 W. 77 St., Over 
nd Park, Kar led by Ken Hen- 
drick. 
The American Box Co., Cleveland, Ohi 
t pand its facilities and begin 
t . er prod tion at t 








MODERN 
PACKAGING 
REPRINTS 


Helpful information for solv- 
ing todays packaging prob- 
lems. 








F & DA Acceptance Criteria 25c 
Tensile Strength in Waxes 15¢ 
Strip Coating For Cheese 10c 


Sorbic Acid As a Mold Inhibitor 10c 


Silicones in Packaging 15¢ 
Shock Mounting Systems 15c 
Saran Film Today 20c 
Polyethylene as a Food Film 20c 
Polyethylene Carboys 15¢ 
Piggy-back Cans 10c 


Measuring the Stiffness of Paper 15c 


In-plant Labeling 10c 
Gas Permeability of Films 20c 
Flexible Vinyl! Tube 15¢ 
Film Wrapped Lemons 10¢ 
Efficient Carton Stitching 10c 
Design Factors in Bow-Molded 

Plastic Bottles 20c 
Desiccants For Drugs 15¢ 
Decals Automatically Applied 10c 
Convenience Devices 15¢ 
Case Packer For Milk In Fibre 10c 
Branded Industrial Wraps 10c 











Please enclose cash with or- 
der. Send to Industrial Maga- 
zine Service, Inc., 575 Madi- 
son Avenue, New York 22, 
New York 
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sine Profits! 


Sell More, Make More Money with Gleaming Bright 


EKCO-FOIL CONTAINER-PACKAGES! 


Here are just eight of the 105 shapes and sizes of EKCO-FOIL 
Container-Packages that we have in stock and can ship you im- Sells cheese cake mix faster! Just right, 
mediately! Your product needs Display Attention and Quality a pe aloes ee eee ee 
Protection. Every product for which an Ekco-Foil Container- 
Package has been designed is earning increased sales and profits! 





flange, or curled rim 






For ready-to-serve meats or casseroles! 
Use this gleaming dish for frozen pies and 
fruit pies, too! No hard-to-clean dishes to 


wash! No casserole investments and 





~ 
— ~~ ee 
j ~~ ay > 

‘ / ~5 ie 

Fy le al 

j = ~~ é 

. J ~ 
i 
“ 

e Perfect for mixed nuts! Also being used In many different sizes! Special sizes 
to package fresh salads, chili con carne . available on order. Curled rim. Try just 
and even starter plants! Ekco-Foil fills a one bakery item in it—watch the better 
wide variety of food packaging needs baking, faster sales results! 


Chocolate candies score sales records in 
this pan! Also fried fish fillets, brownie 


Another one of 105 Ekco-Foil container- 
packages that add eye appeal and buy 
appeal to your baked product. Available 


with 


mix, and barbecued beef dinners. It may 


be just what your product needs vertical flange for use with covers or 
; P t 


curled rim construction 





Cakes of All Kinds taste and look best in 


this Ekco-Foil pan. No transferring from 


pan, no handling losses. In plain or green 


and red Ekco-Foil for Christmas cakes 
Ideal for cookies and candies, too 


Sead Ua Your Package / 


Let Ekco packaging engineers examine it and make recommendations 
that can increase your profits! Process and sell in Ekco-Foil—the new 
package-container that makes other packaging old-fashioned by com- 





ME parison! Call your Ekco salesman or distributor today! 
a +e ® 
wigs. 4 


Creates king-size coffee cake sales! 
Gives greater eye and flavor appeal to 


i endian tuantk tate Cesena Gel EKCO-FOIL CONTAINER DIVISION 


many others Ekco Products Co., Chicago 39, Illinois. Also available from Ekco Products Company (Canada) Ltd., Toronto 




















Plants é' 


and people 





5 
main plant. The new rrugated opera 
tion 1s expected to be produc ing at full 


capacity early th veal 


H. Clinton Atterbury has been elected 

- executive vice presi t of the Atlantic 

Carton Corp., Norwi Conn. William B. 

Kingsland and Edward C. Herber were 
elected vice lents. Walter E. Turner, 

—_ 
president ind treasurer, who is semi-re- 
tired, continues in an idvisory apacity 


Gilbert Banever & Associates, packagé 


designers, have opened new offices at 101 


Pata af Park Ave., New York 17 
Herbert S. Spencer has retired as adver 


tising director of Durez Plastics & Chem- 


n 
« icals, Inc., North Tonawanda, N. Y. How 
we j ever, he will continue to 
° aa ) eo handle several accounts as 5 
us ¢ a , idvertising and sales con- 


sultant. Clark R. Simmons, 


who has served the com- 






A heavy weight pulled up 


pany as issistant manager . 


M4 ; : | ll y eds 
and down in boiling water of advertising, succeeds Mr 





. . spencer 

is one way to show the in- ' 

credible wet-strength of G.T. George T. Henderson has 
’ y beet ippointe ( oO dis 

Patapar Vegetable Parch- Henderson been appointed Detroit di 


trict sales manager tor The 


Hinde & Dauch Paper Co., Sandusky 
weaken. It comes through Ohio 


glistening and strong. 


ment. Patapar won't 


W. H. Barrows, Boston, has been ap 


pointed New England district manager 
Resists grease, too for Arkell & Smiths, Canajoharie, N. Y., 
Tr) . . ° se hag ! cture 
The high wet-strength of Patapar plus its high resistance to grease g manutacturer 
or oil penetration has been the answer to many kinds of packaging Bensing Bros. & Deeney, Philadelphia 
and other problems — just as it may be helpful to you. as appointed Joseph T. Woods as man 


ger and vice president in charge of pro 
MANY DIFFERENT TYPES— Patapar is produced in hundreds of types ae ak ak seule uals 
. . ¥: . . ; ; il ion Oo it company s nev nexo 
for a variety of applications. As a packaging materiai it has set high gr phic ink-making plant in San Leandro, 
Calif. Other West Coast 


appoint nents include Ed- 


1") 


standards of protection for foods like butter, poultry, margarine, 


ham, bacon, cheese, sa isage, ice cream. Special ypes are used as a 
release lining for tacky substances, dialyzing membranes, release ward J. Dougherty, vice 
bac king tor polyester film. translucent master sheets for direct print president in charge of 
copy machines. sales, and Kenneth Nelson, 
sales-service re presentative 


Patapar is available in sheets or rolls — plain or colorfully printed. 
in the southern part of the 


SEND FOR SAMPLES— Tell us the application you have in mind and we 


will send samples of the type of Patapar we recommend. Write today. 


territory 





H.M Herbert M. Meyers has 
Meyers been appointed director of 
the art department of the 


’ MENT Atlanta Paper Co., Atlanta, Ga 
pARCH 
PATERSON COMPANY Edwin C. Evans has been made vice 
: pare P eansylvants r pre sident and assistant gener il manager 
; Bristol ‘ i Behr-Manning Corp., Troy, N. Y. Wil- 


we S liam I. Clark, Jr., company secretary, is 
wt note Vegetable Parchment . ; | 
. ff HI WET STRENGTH 


ww also assistant to the president 
GREASE-RESISTING 


W. C. Embry, vice president and director 
HEADQUARTERS FOR VEGETABLE PARCHMENT SINCE 1885 of the General Box Co., Des Plaines, IIl., 
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many others! Ekco Products Co., Chicago 39, Illinois. Also available from Ekco Products Company (Canada) Ltd., Toronto 
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PACKAGING MATERIALS 
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ee, Wisconsin 
ncipal Cities 


intel by Milprint, Inc. *Reg. U.S. Pat. Off 



























OTA 1 Don't Overlook 


the Advantages 


PACKAGING of 
2 {57 Fae | NIEMAND | 


BROS. 
TUBULAR 


PAPER PACKAGING 


Distinctive ... Rugged . . . Economical! 
No wonder more and more progressive 
merchandisers switch to TUBULAR 
PAPER PACKAGING. Need a “glam- 
our” package ... a “protector” package 

. or both? NIEMAND BROS. have 
the answer. 








Plain or Printed e Decorative Papers 
Paper-Metal-Plastie Closures 






A Niemand Bros. 
‘Packaging Engi- 
neer”’ will be glad 
to consult with you 


on your pack 
age 
Problem $ 


NIEMAND BROS., INC. 


Manufacturers of Paper Tube Products 
37-01 Thirty-Fifth Avenue . Long Island City 1, &. Y. 








Illustrated literature showing 
many interesting tubular 
package applications, avail- 
able on request. 























DEPENDABILITY 


For more than sixty years, folks have been saying, “You can DEPEND on that 
Brooks and Porter outfit to meet their promises, every time.” 


And as for ABILITY many of the most successful sales promotion managers in 
the United States have learned that it pays to lean heavily on our creative and 
productive talent. 


Reserve YOUR seat on the gravy train—Call Algonquin 5-4848 immediately. 


BROOKs BW PORTER... 


304 HUDSON STREET - NEW YORK 13 


760 








Plants 


and people 





has been assigned the responsibilities of 


planning activities of the company in the 
corrugated container field. In order to 
free Mr. Embrv tor the assignment, O. D. 
Lloyd, former sales manager of the Louis 


vill corrugated bo plant has char r¢ of 

sales and production at Louisvill 

Central States Paper & Bag Co., St 

Louis, Mo., has opened 1 new plant in 
1 


Palatka, Fla., t supply the Southeastern 
ind Eastern states 


Walter Beanblossom has joined the H. B. 
Fuller Co., St. Paul, Minn., as technical 
director of its Buffalo, N. Y., plant, Fred- 
erick A. Hipp has been appointed | 


representative in the Buffalo area 


Chase Bag Co., Chicago, has appointed 
A. Wellford Garrett to its Industrial En 
gineering Department, St. Louis 


The N. 7; Gates ( 0., I hil ide Iphia, Le 
signer and supplier of packaging mate- 
rials, has moved to its own recently com 


pleted building at 6845 Westfield Ave 
Camden, N. | 


The David Weber Co., Philadelphia 
manufacturer of corrugated shipping con 
tainers, has completed an extensive ex 
pansion program. The plant can now pro 
duce in excess of 10 million square feet 
of corrugated board a week 


The Borden Co.’s Chemical Div., New 
York, has appointed J. Spencer Brown, 


lil, as advertising manager 


Chester Packaging Products Corp., Yon 
kers, N. Y., has appointed Vincent W. 
Castellano as sales representative for 
polyethylene film in the New York area 


Swift & Co.., ( hic igo has Ope ne d 1 new 
adhesive plant located in Dallas, Tex., 
under the management of W. C. Loeffel. 


Edward R. Hankins, 72, founder of the 
Hankins Container Co., Cleveland, and 
chairman of the company’s executive 
committee, died on Dec. 19. Mr. Hankins 
had been active in fibreboard and fibre 


box industry affairs for many years 


Fred J. Wood, vice president of the 
Crown Cork & Seal Co., Inc., Baltimore, 
Md., died on Sunday, Dec. 19, at the age 
of 45. Mr. Wood was general manager of 
the company s Crown & Closure Division 


George A. Reach, one of the founders of 
the Crescent Box Corp., Philadelphia, 
died on Dec. 7 at the age of 86 
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‘ printed by Mtutprint, inc, *Reg. U.S. Pat. OF 
Folding Cartons, Bags 


PACKAGE OPENS MARKET! 


Olin Cellophane Tra-Pak Helps HEKMAN RUSK Co. 
Win Quick Distribution for New Cookie Assortment 


When the Hekman Rusk Co. of Holland, Michigan 
recently introduced a new cookie assortment, com- 
pany executives worked out packaging construction 
and features with the aid of sample trays from an Olin 
Cellophane Tra-Pak kit. For better sight sampling 
of their cookies, they decided on the tray over- 
wrapped in Olin Cellophane shown above. 

The results: instead of the usual slow growth of 
demand, orders were soon running ahead of produc- 


tion. In a matter of months, distributors as far away 





as Texas were asking for the delicious cookies that 
sold themselves on sight! 


If any of your products need a quick sales boost, 


FREE OLIN CELLOPHANE TRA-PAK 


‘ = i Yours on request —8 sample 
Cellophane. The results can be amazing — and your trays to help you develop quickly 


packaging costs may be cut as much as 40%. the type of tray design that best CELLOPHANE 
@ 


, : ‘ iat fits the self-service packaging re- 
Write today for a free Olin Cellophane Tra-Pak ... quirements for food, candy, drug 


the handy kit that helps you work out quickly what and other consumer products. 


by all means try a tray package overwrapped in Olin 








type of tray construction best fits the needs of your + 





own product. A Packaging Decision Can Change the Course of a Business 


OLIN FILM DIVISION: 655 MADISON AVENUE - NEW YORK 21, N.Y. 
FEBRUARY 1955 





lon ti ! the Collapsible Tube Mfrs 
Council representir ill 16 of the pro 

{ these metal containers, has been 

d. Members are Aluminum Co. 
of America, Art Tube Co., Atlantic Mfg 
Co., Atlas Collapsible Tube Co., Globe 
Collapsible Tube Corp., Michigan Col- 
National Collapsible 
Peerless Tube Co., Sheffield 
Pube Corp., 


lapsible Tube Co., 
lube Co.. 
Standard Collapsible Tube 
Co., Sun Tube Corp., J. S. Turner White 
Metal Co., Victor Metal 
Products Co., Wheeling 
Stamping Co., White Metal 
Mig. Co id A. H. Wirz 


Inc | 


Mark W. Dres 
een elected cl ! 
Servis with Mi: 

Frederic Remington of P« 

C. Christy Jones of Al Charle 
Stiassni of White Metal, Victor Muscat « 
Victor | J. H. Heideger of St 

Kenneth M 
A. W. Paull 


Leghorn « 


jr tf Whe 


The Folding Paper Box Assn. of Americ: 
I for distribut 


mciustry 


| tric +} 


Awards Competition and Exhibit are now 


Sth Annual Lithographic 
epted by the Lithographers Na- 
tional Assn., s} 


ponsor of the event. The a 
ent br ywchure desi ned | 


it ry 
contains the rules and 


f the competition, in which 


Norman Perman 


raphy pr 
1954 w | | 
perts from the litho raphy irt 


ertising fields. Closing date for entries 


illu trate 


ma will be 1) OO) 


distributed at the opening ey 
the LNA Conventi 


lune 20-23 


everal cities 


hures and entry blanks 
to the Litho 
raphers National Assn 120 Lexington 
Ave., New York 17, or LNA’s Western 
otfice, 127 N. Dearborn St., Chicago 2 


nouncement bro« 


mav be obtained by writin: 


nal and publicity progr 
last vear by The Society 

the Plastics Industry, Inc., on vin 

ird will be vigoron 


to J 


rhe American Management Assn.’s 


| | ference was held 


Society ot Industrial Designers 
| 1 hy he nub 
by the publi 


ment peopl 


I 


Dutch Packaging Show, deal 
ely with packagin il 

will be held May 10-17 
Amsterdam 


rs and visitors from all 


materi 


Buildings in 


ire expected to attend 


The Packaging Machinery Mfrs. Institute 
published a new leather-covered 
directory covering makers of 
kaging machinery The 

is a ready reference for 

nts, factory superintend 
others interested in this type of 
The directory is divided in 
one section lists the trade 
ipment ind the names of 
rs; another lists the kind of 


iailable and the names of the 


manufacturers; the third section pha 
betically arranged, gives names and ad 
makers and 
information on the 
that each makes Copies 
iailable from PMMI 42 
Madison Ave., New York 17 

The Packaging Machinery Mfrs. In 
stitute’s spring meeting, to be hi Id April 
16-17 at the Palmer House, Chicago, will 
d by John P. Corley of 
Miller Wrapping & Se idling Machin 
Members of the program committe 
include: Charles L. Barr of F. B. Re 
ton Co H. Lyle Green ot eters 
chinery Co. and I. H 
Bottlers Machinery Co 


dresses of the machinery 


complete machines 
priced at $10 


r ich are 


be chairmane 


Risser t 


Clarence I. Lee of the H 
has been elected pre sid 


sure Sensitive Tape Council 


An informative booklet entitle 
Canning ft Drinks” tells 





What's doing 


16—American Management 
Personnel Conference 

House, Chicago 
15—Packaging Assn. of Can- 
ada, Technical Institute, Second 
National Forum, Royal ork 

Hotel, Toronto, Ont 

Feb. 15-18 National-American 
Wholesale Grocers’ Assn., Chi 


el 19-23—National 
Assn., 48th innual convention 


Conrad _ Hilton 


Canners 


ind exhibition 

Hotel, Chicago 
Feb. 19-23—National Food Brokers’ 
Assn., Chicago 
b. 21-24 
Pulp & Paper Industry, 
onvention, Hotel C« 
New York 


21-2 American 


Technical Assn. of the 


innu il 


Paper & 
Pulp Assn... nnual neeting 
Waldorf Astoria, New York 

Feb. 21-25—New York Gift Show, 
Hotels Statler and New Yorker 
New York 

Feb. 21-27—International Food 
Show, Kingsbridge Armory, New 
York 

Mar. 3—Packaging Assn. of Can- 
ada, Eighth Quebec Regional 
Conference, Sheraton-Mt. Royal 
Hotel, Montreal, Que 
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NOW... Precision’s same high 
quality, time-tested aerosol value is 
being manufactured in England, 
France, Germany, Italy and Brazil. 
The availibility of the Precision 
Valve throughout the world now per- 
mits your foreign sales to enjoy the 
same aerosol growth and success that 
has been experienced in this country. 
So wide-spread has been the public 
acceptance and demand for self- 
dispensing packages, that new type 
products and additional brands are 
added daily to the long list. Now is 
the time for you to investigate this 
market. 


af 


Whi tt Frecision, Cht,f baller 
DESIGN ... The wide range of Pre- 


cision Valves featuring postive. fingertip 
operation assures a suc essful solution 
to your specific spray requirements. 


CONTAINER ... Precision has a valve 
engineered for the aerosol container of 
your choice plus the widest selection of 
plastic colors to enhance the beauty of 
your package. 
PRODUCT... Plastic construction elimi- 
nates corrosion enabling Precision Valves 
to perform efficiently for all products 
whether foam, residual or true aerosol. 
FILLING METHOD. 
aerosol products with Precision \ alves. 
are being filled successfully by pressure 


be 


All types of 


as well as refrigeration at the lowest 
possible cost. 


QUALITY. Precision’s basic re- 
search, production skill, development 
techniques, 100°C inspection of every 
valve plus the background of over 
150,000,000 time-tested valves is your 
assurance of quality, 


ECONOMY -» The highest plant 
production efficiency, as well as the low- 
est rejection rates for filled containers. 
assures Maximumeconomy with Precision 


\ alves. 

AVAILABILITY ... The world’s larg- 
est aerosol valve manufacturing facilities. 
are combined with the lastest production 


methods and techniques, to give prompt 
production and delivery schedules. 


l.te 





@ We invite your inquiry to enable our 
staff of aerosol valve technicians to work 
cooperatively in satisfying your valve 
requirements, 


CKeeains alve (Dorporation 


700 NEPPERHAN AVENUE © YONKERS 3, NEW YORK 
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hor your 


information 


from Chris Buckley, Continental Can Co 
100 E. 42 St., New York 17 


A fund of $291,000 for grants to universi 


ties and colleges to help improve the 


you CAN TELL teaching of science and mathematics has 


been announced by E. I. du Pont de 
A HAYSSEN-WRAPPED PACKAGE | \° §<°.)!),\’ineon 28 

yrogra to 1955-56 This is now the 
BY THE WRAPPING IT KEEPS ! ste angie es of the angie s aid 


to-education program, which for many 





vears has also provided grants for funda 
Regardless of size or shape, you get mental research and postg1 iduate fellow 
a neat, tight wrap on every package ships. The « nlarged program will assist 


easy, 
automatic with a Hayssen automatic wrapping more than 100 institutions next year 


\ machine. Wrapping’s easier! Also, ee ee ey Nettenal 
: : e ann ( ng oO he i i 

erati >sroduction men report savings . . 
\OP on — ifitnadiianl Flexible Packaging Assn. in New York 
‘ " 


80% over previous wrapping costs; : fe 
the Bureau of the Census was authorized 


to set up and operate a monthly sales 
volume report, starting with January 
No complicated adjustments from 1955, to provide current statistics on the 

simple size-to-size on a Hayssen. No gears volume of converted flexible kaging 
or sprockets to remove or change materials and to indicate the relative im 

to ...no need for expensive mechanics portance of major end uses and markets 
adjust to change size, either. So simple the rhe proposed form is divided into thre« 


operator does it on the job. sections: Section I covers ba 


< elie 
ind tubing made of cellophane, poly 
ethylene, acetate and othe plastic s and 


, . Ss ctio covers nted rolls 
Hayssen’s simple, rugged design, glassine; Section II vers print roll 


. ] ma 
ore using fewer moving parts, keeps ind sheets made of the same raw mate 
m ; ] = - Se a eee 
these machines working and sav- rials; and Section III covers laminat 
sturdily ing through years of dependable, ind coated structures 
trouble-free service. : 
ce. Every moving The 33rd Annual of Advertising and 


art is in the open and easily re , 
built P F : sily reached Editorial Art and Design” (Farrar, Straus 


for maintenan i 
t ce and cleaning. & Young, Inc., 101 Fifth Ave., New York 


3; $12.50) is now available. The book 
published by the Art Directors Club of 
New York, records the 423 exhibits from 
the 33rd National Exhibition of Adver 
tising and Editorial Art and Design 


The Glassine & Greaseproof Mfrs. Assn. 
will again offer free consultation in pack 
wing proble ms as a part of its « xhibit at 
the 24th National Packaging | xposition 
to be held in Chicago, April 18-21 


Che Organization for European Economic 
Since 1910, manufacturers exclusively Co-Operation, Pulp and Paper Commit- 
of automatic wrapping machines for tee. has publish d in booklet torm the 
textiles, paper, frozen foods, meats, 

vegetables, and many other products. results of its survey to ascertain the op 
Whatever your product, Hayssen can portunitic Ss open to the Europe in paper 
solve your wrapping problem. W RITE 
industry for earning or saving dollars, the 


prospects ot expanding production and 


today for more information. 


the obstacles which might hinder such 


expansion. ‘I he booklet, titled “The Pulp 
HIFG. COJMPAITY and Paper Industry in Europe Develop 
° ment and Prospects,” is available at $1.50 


Dept. MP-2, SHEBOYGAN WISCONSIN per copy, from the O.E.E.C. Mission, 
° P _— 

: Publications Office, 2002 P St., N.W 

Atlant + Boston « Chicago + Dallas + Denver + Detroit + Los Angeles «+ Minneapolis pred > 

New York « Philadelphia + St. Lowis « San Francisco + Seattle + Montreal + Toronto Washington 6, D. ¢ 
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PETROTHENE” * — polyethylene resins will be avail- 
able in April from the new unit now being constructed 
by National Petro-Chemicals Corporation at Tuscola, 


Illinois. This completely integrated operation starts with 


natural gas as the source of ethane which is converted 


USI TO MARKET into ethylene in the world’s largest petrochemical plant. 


polyethylene 


FROM PETRO “PETROTHENE” will be available in all quantities from fifty 


pound bag to carload through the nation-wide sales facilities 
of U. S. Industrial Chemicals Co. and will be warehoused 
at strategic locations for prompt delivery to processors. 
“PETROTHENE” will be available in grades specifically 
designed for use in film, bottles, pipe and injection molding. 


A new booklet on ‘’PETROTHENE” will be available shortly. 


* Application has been filed in the U.S. Patent Office for 
registration of 'PETROTHENE" as the Trade Mark for 
polyethylene resins produced by National Petro-Chemicals 
Corporation, a joint enterprise of National Distillers Products 


Corporation and the Panhandle Eastern Pipeline Company. 


DUSTRIAL CHEMICALS CO. 


Division of National Distillers Products Corporation 
99 Park Avenue, New York 16, N.Y Branches in principal cities 
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digest includes each month the more important patents of interest to those who are con erned with 
iging materials. Copies of patents are available from the U. S. Patent Office, Washington, at 25 
ich in currency, money order or certified check; postage stamps not accepted. Edited by H. A. Levey 


Apparatus for Nicking the Edge of the Web Passing Through a Nov. 23. The combination of a tubular magazine for receiving 
Wrapping Machine, J. W. Smith (to Battle Creek Packaging ind guiding a stack of caps and a plurality of endless belts 
Machines, In U.S. 2,694,964, Nov. 23. h ombination with having substantially parallel reaches extending longitudinally 
rapp eans for advancin web of f said stacks and in gripping engagement with peripherally 
spaced portions of the rims of a plurality of the lowermost 
tack in the magazine 


i 4 
l 
' 


ips in the magazine to support the 


Ice-Cream Sandwich Package, F. A. Russell (to Russell Corp 

1 corporation of North Carolina). U.S. 2,695,126, Nov. 23. A 

container for an ice-cream sandwich comprising an outer pack 

Container-Forming Machine, J]. G bbi (to Pneumati izing structure having an open top and a separable liner for 

Ltd., Quincey, Mass 2,694,965, N n said outer packaging structure, said liner being formed of 

hine havi I mbination hu \ backed corrugated-paper sheet material and having opposite 

ig mM longitudinal side edges parallel to the corrugations thereof 

ig-forming materia 

s for transversel Collapsible Carrier for Bottles and Columnar Objects, O. | 

1 strip of con Vines, New York, N. Y. U.S. 2,695,127, Nov. 23. A carrier for 

forming a ' columnar articles comprising a carrier blank folded longitu 

dinally thereof to form two side walls for encasing said articles 

Machine for Dispensing Tape, A. | rueger (to Derby Sealer the bottom support for said articles being provided by portions 

I Der! Con Us, 20 7 and 2,695,058 f the blank forming a gusset fold immediately adjacent. to 

\ Ispe ig pres c cl ve from a ipp Sa ! longitudinal fold the side W ills be Ing ihe SIVE ly pone d 
I I I rr leTHDeT ‘ together transversely thereof 


Shipping Container, W. C. Rendall (to Gaylord Container Corp 

St. Louis, Mo.). U.S. 2,695,128, Nov. 23. A container comprising 

n inner body section having a fixed top wall comprising an 

outer pan nd an inner panel of substantially rigid material 

ire substantially co-extensive in width and length 

Dispensing Closure for Receptacles. \ \ ind wing foldable handle struck from the outer panel and 


». 2,09 it closure Ce] es ne providing an opening substantially the same a d handl 


H 8) Powers and q; 4 Thw ites 
Or | Glass Co Toledo Ohio U.S. 2.695.7 
g container i bottom omprising a dec 
ig said deck from a supporting 
itt forks bene ith said deck, i plura 
. 1 edge upon the deck and an end 
Compartmented Container, | \ é 5 to on 1 of the bottom and 
ITs 695.114. N N | ; 


h Ving 
yng re latic n the reto 


Readily Removable Bottle Cap, A. L. Fa 1, Santa Ana, Calif 
S. 2,695,720, Nov. 30. A bottle cap comprising a shee 
etal cap having i down turned corrugated skirt idapted t 
lingingly engage the lip of a bottle around the mouth thereof 
ind a cork insert idapted to overlie the mouth of the bottle 

lisposed within the cap 


Labeling Machine, M. Fairest and D. H. Fairest (to Morga 
Fairest Ltd She fhie Id England U.S. 2.695.721 Nov ) Toy 
yping means for a labeling machine comprising a head 
i central plunger, blocks at opposite sides of and sepa 
m the plunger, i block holder slidable in 
I I t direction as plunger and springs urging the plunger and 
block to a position in which their faces are in line with 
inother 


the same 


Collapsible Tube Cap 


Her N.S 


Air Evacuator for Plastic Bags, S. L. Halev, Walsenburg. Colo 


U.S. 2,695,741, Nov. 30. An air evacuator for plastic bags com 
prising, in combination with a suction pump and a sleeve 
formed of a soft, deformable sealing material and circumposed 
ibout the casing of the pump said sleeve being extendable into 


the mouth end ot the bag trom which ur 1s to be evact ited 


Apparatus for Controlling Flow of Solid Material, W. M. Royer 
to A. E. Staley Mfg. Co., Decatur, Il.). U.S. 2,695,742, Nov 
10. Apparatus particularly adapted for use in filling containers 
with free-flowing solids from a source of supply, composing a 
fitting having an upper portion which is rectangular in horizon 
tal cross section with the top inlet opening thereof being 
i lay ted to be connected with a source ot supply ot tree flowing 
solids, said fitting having a bottom discharge opening to which 
1 container may be connected for filling 


Sterile Filling and Closing Machine, A. V. Wetherby-William 
Cap-Feeding and Jar-Capping Apparatus owen (t Mexico City, Mexico (one-half to W. K. Shetlield, New London 
ler Il. Kerr & ¢ Inc., | Angeles, Ca ) 2 Conn.). U.S. 2,695,743, Nov. 30. In a container filling machine 
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It’s New! It’s Another Wright First! 


WRIGHT BAG MASTER 


Automatically weighs and bag packages 





potato chips and like products 


Here’s another example of how Wright can 
increase packaging line efficiency. This new 
weighing and bagging system does the entire 
job automatically at record speed and accura- 


cy. Labor costs are slashed to a minimum. 


Put the veteran Wright team to work on your 
particular automation requirement. The answer 
may be one of our many standard models, or a 
specially designed system. We will be glad to 


study your operation and make recommendations. 





WRIGHT 22025." 
COMPANY 
ESTAE re 33*OURHAM NORTH CAROLINA usry 
sus afly OF THE SPERRY CORPORATION ae 


WRIGHT MACHINERY COMPANY: CALVIN STREET. DURHAM, N. C.; 921 BERGEN AVENUE, JERSEY CITY, N. J.; MICHIGAN SQUARE BUILDING, 540 N. MICHIGAN 
AVENUE, CHICAGO, ILLINOIS. EDWIN F. DeLINE COMPANY, 224 W. ALAMEDA AVENUE, DENVER 9, COLORADO. R. P. ANDERSON COMPANY: 2503 WEST MOCK- 
INGBIRD LANE, DALLAS 19, TEXAS; 514 W. MAIN ST., HOUSTON 6, TEXAS; 925 N. SOLOMON PL., NEW ORLEANS 19, LA. 








to plan a building! SPECIALIZATION! 


this man knows how 44 THIS IS AN AGE OF 


W 
THESE FIRMS KNOW HOW TO SOLVE 


glass-packaging problems! 


The firms listed in this advertisement KNOW glass containers. They keep 
abreast of changes, improvements and merchandising trends in packaging 


Individually and collectively, theirs is unquestioned leadership in their industry 


NATIONAL ASSOCIATION OF GLASS CONTAINER DISTRIBUTORS 


ATLANTA, Georgia CHICAGO, Illinois LOS ANGELES, California NEW YORK, N. Y. 


H. Smith Bottle Supply Co Continental Giass Company California-Eureka Bottle Co Jesselson Sales Company 


BALTIMORE, Maryland CLEVELAND, Ohio MIAMI, Florida PHILADELPHIA, Pa. 
Atlontic Glass Co State Bottle Company Magic City Bottle & Supply Zuckerman-Honickman Inc 
DETROIT, Michigan MILWAUKEE, Wisconsin ST. LOUIS, Missouri 
BOSTON, Mass. M. Jacob & Sons A. D. Braun Co Northwestern Bottle Co 
S. H. Ansell & Sons 
KANSAS CITY, Missouri MINNEAPOLIS, Minn. TOLEDO, Ohio 
BOSTON, Mass. R. Peltzman Bottle Co. Twin City Bottle Company Lucas County Bottle Company 


Roxbury Bottle Company 
LONG ISLAND CITY, N. Y. MONTREAL, Canada TORONTO, Canada 
BROOKLYN, N. Y. United Bottle Company Central Bottle Co Consolidated Bottle Co 
J. Rabinowitz & Sons 


ue Utne Qualified Giass Containers Wholesalers are equipped to 
og <P “epee help you on every problem involving use of glass containers. 
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Inexpensive: 


MINIATURE ROTOGRAVURE 
— 


SSES 


... 10” to 
20” web 
widths. 1 
to 3 colors. 





FOR 
PRODUCTION 
OR 
LABORATORY 


Also Individual Printing Units oe ; 
Write for literature and prices. 
to mount on your converting 


terre FRANCIS C. KILB CO. INC. 
140 E. Second St., Mineola, 
Special Presses, Designed & Rileg Peds 

Built to your Specifications Pioneer 6-7191 

















CLAREMONT 


Packaging Industry's 
Magi Carpet ! 


SE Claremont Flock -Affixed 
YOUR Papers...IN ROLLS 
PAPER . 
MERCHANT Claremont Flock - Affixed 
FOR Boxboard...1N SHEETS 


SEE Claremont Flock ... Bulk 
CLAREMONT We directly supply Cloremont 
Flock to the display and special 

FOR ted packaging interests for 
spraying, mosking and surfacing 
Brilliant color selection. Write for 





samples, color cards, prices 


CLAREMONT WASTE MFG. CO. 


World's Largest Manufacturer of Flock 
CLAREMONT, NEW HAMPSHIRE 





U.S. patents digest 


the combination of a rotatable table, a plurality of container 
filling heads on table c ich including means for providing 
chamber ibout the open end ot a container and means tor 
supporting a container beneath each head 


a 


Double-Walled Container, S$. E. Gattuso, Ozone Park, N. Y. (89 
each to A. Capizzi, P. Capizzi and A. J. Pantano and 25% to 
J. Radosti). U.S. 2,695,744, Nov. 30. A container comprising a 
container body including in upwardly opening outer casing and 
in upwardly opening foil metal liner fitting in the casing and 
engaging the latter at its upper edge, said foil metal liner being 
spaced InW irdly trom said casing it the sides ind bottom 


to define an insulating air space between liner and casing 


Dispensing Carton with Gable Top, C. H. Dixon (to 1} 
Corp., Detroit, Mich.). U.S. 2,695,745, Nov. 30. A 
closure for a_ self-sustaining tubular carton of substantially 
square cross section having a body portion defined by four 
sick panels of substantially equal width, said top-end closure 
COMprising in combination a ph I ilits ot panel extensions cor 
responding to said sick yanels, a central laminar rib having a 
length substantially equal to the lateral dimension of one of said 
side panels, said rib having a relatively rigid portion of two-ply 
thickness extending substantially its entire length 


x-Cell-O 
top-end 


Tuck-In Sleeve, D. E. Woodward (to Raymond Bag Co., M 
dletown Ohio US 9 695.746 Nov 0. A pre formed sleeve 
structure for insertion in a valve-bag with a pre-formed valve 
said sleeve structure consisting of a piece of flexible vaterial 
enerally rectangular configuration, an edge portion of whi 
ded over onto the body portion of the piece to form a cuff 


I 


Package, G. N. Fisher (to Kraft Food Co., Chicago, Ill.). U.S 
2 695.847. Nov 10. A food package 


comprising i closed 
t 


liner and a quantity of expansible dough enclosed therein 
said container comprising a tube formed from a single sheet 
ot fle xible paperboard material tightly coiled into a plus lits 
of superposed convolutions which are readily separable from 
one another and a pair of end caps each connected to an edg 
of said coiled sheet 


Method and Apparatus for Sealing Cartons, P. E. Fischer (to 

General Mills, Inc., a corporation of Delaware). U.S. 2,696,245 
7 4 machine for s« iling closed 

m for inverting the carton, a closing plate havi 

upper surface and transferal mec! 


cartons comprising a 
iga 
hanism sliding the irton 
g the plate in its inverted position so that the weight of 
carton he ws against the closing flaps 


I 


+} 


Double Tape Cutter, A. L. Hamm (to The Raymond Bag Co 
Middletown, Ohio). U.S. 2,696,256, Dec. 7. In combination 
with mechanism for advancing a series of bags connected one 
with the other in space d relation by continuous tape, two te le 
scoping shafts rotatably mounted on a fixed support ind ex 
tending in the direction of movement of said bags, one of the 
said shafts being axially movable with relation to the other 
shaft 


Bottle Closure, S. W. Meneff (to Armstrong Cork Co., Lar 
caster, Pa U.S. 2.696.319. Dec. 7. A bottle closure consisting 
essentially of a resilient sealing member and a holder for said 
member to which said member is affixed and held against dis 
lodgment therefrom 


Closure for Collapsible Tubes Which Is Opened by Pressure of 
Contents, F. E. Smale, Medford, Ore. U.S. 2,696,333, Dec. 7 
A dispensing cap for a collapsible paste tube having an exter 
nally threaded neck comprising a tubular body, said body bein 
formed with an enlarged cylindrical bottom skirt formed with 
internal screw threads idapted to engage on neck and havin: 
in annular sealing gasket in top portion of skirt, said body 
being formed at its intermediate portions with a past discharg: 
iperture, having a plunger slidably positioned in body, said 
body having a top wall formed with a tapped central opening 


Fibre Container with Lined Opening, H. A. Bergstrom 
Continental Can Co., New York, N.Y U.S. 2.696.339, Dec. 7 
In a container structure for receiving delicate yarn roving 
sliver or comparable material, a generally cylindriform bod 
having closely adjacent to its open top an iInw irdly bent bead 
defining an open throat through which the material is intro 
duced into and removed from the container 


Heavy-Duty Fibre Drum for Liquids and Semiliquids, H. A 
Bergstrom (to Continental Can Co., New York, N.Y U.S 
2 696,340, Dec. 7. A heavy-duty fibre container comprising a 
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—another development in the 


Tri-Sure program to help shippers 





Continbous Lining” 


= o : 
solve their container problems Gaskets seal off contact surfaces of flange and 


Drumstock is bent to form a collar so that neck 
of flange can be keyed to container when in- 
serted. 


Spraying coating on Tri-Sure Plugs in the Tri- 
Sure factory. This Tri-Sure factory coating—to 
your exact specifications—is your assurance of 
obtaining coated fittings that give you maxi- 
mum protection. 


alway ecify 


CLOSURES 


drumstock, maintaining the protection of a con- 
tinuous lining. 


Flange inserted in drumstock. Polygonal shape Tri-Sure Polygonal Closure 


designed for prod 
locks flange securely. 


ucts that require additional protection. Polygon 
al Flange is completely enclosed in polyethy- 
lene, and used with Tri-Sure Polyethylene Plug 


I your product requires protection from contact with metal, it can be 
shipped with perfect security in lined containers that are equipped with 
the new Tri-Sure coated Polygonal Flanges, and coated 


or plastic plugs. 
This new Tri-Sure Flange, designed especially for lined containers, com- 
pletely shields the contents of the drum from the metal of the fitting, 
that the protection of the lined container is complete. At the same time it 
maintains all of the exclusive features of Tri-Sure Closures which 
guard the contents from leakage, tampering and contamination. 


SO 
safe- 


The Tri-Sure Polygonal Flange can be used in your full line of containers— 
coated, lithographed or standard—without requiring any new tools in your 
filling line. It can be supplied zinc-plated, tin-plated or unplated—single- 


coated or double-coated; or with a polyethylene overlay. It is also available 
in aluminum. 


When ordering coated flanges and plugs, take advantage of our extensive 
experience in the development of coated fittings by specifying Tri-Sure 
factory coated. The fittings will be coated to your exact specifications with 
perfect uniformity and thorough coverage of the threads. 
The Tri-Sure Closure using the Polygonal Flange, with or without 
overlay, and plastic or metal plug has |. C. C. approval. 

*The “Tri-Sure” Trademark is a mark of reliability backed by over 30 years serving indus- 
try. It tells your customers that genuine Tri-Sure Flanges (inserted with genuine Tri-Sure 


dies), Plugs and Seals have been used. Tri-Sure Flanges for coated containers and Tri- 
Sure plastic plugs are the subjects of U. S. and Foreign Patents and Patents Pending. 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 
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ne, 


body Ol 1D! Ol i | tV itis ihh ine T prot lI 

extending ill th iv to the bottom end o 

bottom heading consisting of a filler dis 
—< ing 


board and an inner liquidproof protect 


Bottle Carrier, C. L. Gilbert (to Robert 
S. 2.696.341. Dec. 7. A bott 
formed with fold li 


Bellows Folding Machine, A. ¢ 
Becker (to General Motors ¢ orp., Detroi 
767 De t. In a bellows folding 
nandre iving a cylindrical body and 
O suppe it the 
bout the 1 mh I nd means 
off the other end of the 
rs located with sai Olvg 


Control System for Box-Blank-Forming Machines, 
t Mt Co., Hartford 
| Ith iking 
yport havin 


whicl 


Packaging Machine, 
Dec. 14. A wrappit 





Container Construction and Closure Therefor, 


{ 
perro 


Container Sealing Mechanism, 
U.S. 2.696 } l4. A contain 
lud nd slidably s 
| of said post 
lar slidabl 
Lid post links 
reated oO el im and toggl 
ct ilar tiie ( le joints havir 
+ pe nto cont t with cay 
ont has « sed to advance 


-, Semi-Automatic Bottle-Capping Machine, 
Complete services for mace o ee + ons vy _ 


producing monotone and 1ism comprising in combination, a f 


illy adjustable reciprocation thereon, a 


full color commercial ‘tay Tleay ecsanglip wae yr ge Rmnontis FE 
worm thereon, a worm gear intermeshi: 
cylinders for packaging vorm thereon Moped 


cam formed integra extending outward 


\ I 
printers. gear and a rotatable spindle vertically 


portion of fram« 


Agitating Mechanism for Carton-Filling Machines, I. Mal 
hiot (to F. B. Redington Co., Chicago, III U.S. 2,696,941 


Dec 14. In combination i carton-filling nachine having a 
conveyor idapted to mov i series of open-ended 
cessively through a carton-filling zone and an articl 

nveyor idapted to move a series of measuring cups through 
zone in timed relation to the movement of the cartons to 
bring the measuring cups into filling register with the cartons 


for flow by gravity of the irticles from the cups to the irtons 


Collapsible Bottle Carrier, W. A. Ringler (to The Gardner 
Board & Carton Co., Middletown, Ohio). U.S. 2,696,842, Dec 
14. A two-compartment bottle carrier formed from a single 
blank of sheet material having a bottom panel formed by a 
air of foldably connected bottom sections a pall of side panels 
Idably connected to the opposite side edges of the bottom 

el, a pair of end-panel sections at each end of the carrie1 

: le panels 


bly conn 1 to the adjacent side edges of the sid 
tior ar 


| pair of inwardly extending center partition sec 
CHESAPEAKE 3-1377 iged in back to back r¢ l tion hip ind foldably connmne ted to 


pair of end-panel sections 
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i ffects of cathade-eray irradiation 


ti 


- Set up 


b re) x e S his machine is used for setting up conventional glue lap 


boxes and covers from died out blanks, up to 150 pieces 
per minute. A dual production line sets up two pieces at a 


time, tol abo one box and one cover, OF two boxes, or 
aster t an ever two covers. Construction is simple and sturdy 


Up to 150 per minute 








SPECIFICATIONS 


Depth 3%” to 4/2” 

Maximum Length 12” 

Maximum Width 12” 

Largest Blank 1? x tr 

Machine Speed Up to 75 per minute 
Production Up to 150 pieces per minute 
Floor Space 51” wide x 110” long 
Weight 5200 pounds 

Horsepower 2 


Inman Duplex Automatic 
Setting Up Machine 





Inexpensive tools for extra sizes available. Equipped with 
rotary gluers and completely adjustable forming well. One 
operator. If sizes beyond those specified are required, they 
can be accommod ated by change Ss In design Price and 
delivery on request 


Inman Manufacturing Company, Inc. 


Amsterdam, New York 


TTA for dopendatle sence 


POTDEVIN 


STRIP GLUERS 





Imprint your multi- wall bags 
and shipping containers 


AS YOU NEED THEM! 
ALLY DESIc 

eC! Ne | 

S* FOR MARKING PROFITS _2 © Redes 


Manufacturing 


INDUSTRIAL’S AUTO PRINTER Costs! 


You can forget surface variations with the Autoprinter * Ae 
because it accurately marks and codes up to 2400 neat, Production! 
! bl . . 
egible impressions per hour regardless of container sur oe Improves Quality! 
face condition. Installed in short order at amazingly low 

cost, the AUTOPRINTER requires little attention and Automatically feeds, applies glue, dries and delivers to next 
maintenance...obsoletes slow, expensive manual marking station for further processing. Adjustable up to 21” wide. 
Write for details today. New 24 page catalog available There is a POTDEVIN for every coating job 

on request Dept. MP inch label pasters to large 46 inch coating machines. 


j Co sete MACHINE CO. 
ndustrial &\V®' arking cies bor, POTDEVIN 


244 North St., Teterboro, N. J. 
COMPANY, INC. 


A : Be : Designers and manufacturers of equipment for Bag Making, 
454 Baltic Street,.Brooklyn 17, New York + MAin 4-2601 CU ee CU ee ee 


from 6 
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Cannan fanelc ; 


Kffects of cathode-ray irradiation 


L page 139 


15-million 


measure 


Summary of results 


r} A 
1 fie wate! Vapol permeability and 


the grease prootne ss of nine standard 


pal k Ving 
} 


vy cathode ray 


materials were not affected 
ir! idiation at a dose 


Table S I and 


t 3.5-million rep 

The oxygen permeability of poly- 
ethylene film was not significant], 
changed by exposure to 3-million rep 


I 
Table II] 


pac k iging mater ils teste d 


of cathode rays 
Ot hive 


for tensile strength one only showed 


1 decrease in this function following 
irradiation with 3.5-million re p (1 ible 
I\ 

The heat-seal strength of two pack 
aging materials was unaffected bv i: 
radiation with 


2-million rep. As no 


int variations in strength of seal 
id between different portions 
npl and between dit 
iverage strength 

standard deviation 


m the results for il] 


especially in the blue 
; Fig. 3). This 


15-million rep, the decrease in trans- 
mittance at a wave length of 400 mu 
dose 


was only slight at the lower 


levels but became considerably 
vreater as the dose increased (Fig. 4 
In general, it mav be assumed that 
irradiation doses of the order of magni 
tude re quire d for insect eradication in 
packaged foods will have little or no 
effect on the functional properties of 
the flexible 


studied 


packaging materials 


Acknowledgment 
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|. G. Trump and K. A. Wright of 
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ion in permitting us to use the Van 
de Graaff 
their laboratory 
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Institute Stand 


Tensile Strength 





been 
perator 
ind places it, 
unlabeled side d rt chute 
down which it slid 
table. In this manner, the printing is 
protected against damage 
Che inspectors strip 
bac king leaving the 
quer film intact 
made later to remo ' 
means of an air jet. After inspecti nm 
the bottles are stood upright on metal 
trays and they are then transferred to 
the lehr 
Another operato! removes the n 
tainers from the trays and deposits 
them on the mesh conveyor belt, with 


the label side fac ing upward 


188 





LT 


Fired-on decals 


From. this point the procedure is 
exactly the same as that followed for 
the hand applied screened labels The 
yrocess of pre-heating, firing and an 
ie aling the bottles in the lehr, where 
they are exposed to a maximum tem 
1,150 deg. 
F.. requires about one hour. During 


t 
} 
I 
t 


perature ot approximate |: 


the trip through the oven, the lacquer 
film is removed by the intense heat 
leaving the bottle surface perfectly 
black letters 


fused into the surface of 


clear except for the 
which are 


the containers. 

Upon removal from the lehr, bottles 
ire pl iced in service cartons and taken 
to another department, where they 
are passed through a spray-type 
washer and air-drying operation prior 


to filling. The containers are accu- 


rately filled by count and the poly 


I 
ethylene caps applied on automa 
packaging lines 

Ceramic decals of the same typ 
some involving two or more colors 
are also being tested by other pharma 
ceutical manufacturers. Such decals 
may be used not only by firms having 
their own lehr equipment, but also 
for large-scale orders by bottle manu 


facturing and decorating companies 


I 
Crepits: Sample bottles and poly thylene 
closures by T. C. Wheaton Co., Millville 
N. J. Thermo-Cal ceramic decals by The 
Meyercord Co., 5323 W. Lake St., Chi 
cago 44. Labeling machine by New Jer 
ey Machine Corp., 16 St. & Willow Ave 
Hoboken, N. J. Shipping boxes by Na 
tional Office Supply Co., 650 S. Genesee 
Waukegan, Ill. 


MODERN PACKAGING 





How do vou test package desion 


Canned foods 


his article continued from page 99) 
] 


spending less and less 


the 


more 


time in 


kitchen and relies more and 


upon canned foods, fruits and vege 


well 


tables, as as other convenience 
items 


The 


ind 


development of new markets 


new product classifications fo 


food in cans also points to an even 
Specialty 


ire ever on the increase. The develop 


vreater potential products 
ment of new products such as the con 


centrated juices, has contributed 
sreatly to the increased pel capita use 
t inned foods. The prepared “con 
plete 
iarket, too. 

Che dietetic foods. baby 
woods and specialized health foods 
Foods for 


interesting 


meals” in cans are adding to the 


11S¢ ot 
greatly 


offer 
The deve lopment of new 


as contributed 
Iderly 


hilj 


OSSIDIEeS 


peo} le may 
ecipes In prepared foods by the can 
ers (such as taking whole-kernel corn 
nad peppers 


orn and the 


calling it 
] 


uiZzed 


l Iding and 
in ( 
recipes iS 


her market 


[ric reaseda 


Speci 
| 

contributing — te i 
pl motional activity is 
ntinually 


! ind ror 


stimulating a greater de 


This promo 
n has taken the form of co ope! itive 


tritie d foods 


' 


idvertising 
ind 

manutacturers 
Phe 
; terrific. 


he 


history in food merchandising and dis 


und mer handising by can 


ners canners associations, can 


— 
ind their associations 


total Impact upon the consumer 


greatest expenditures in ou 


tribution centers the shopping centers 


superm irkets and suburban centers 
ire spurring larger unit sales which 
ore nerally make for higher consumption 
pe r capita of canned foods 


Continuing advancements in pro 


I 


duction efficiency, contributing to the 


best buy” designation of canned foods 
\ ill 


It has been signific intly pointed out 


issure increased consumer favor 


is we head into tomorrow’s era of au 


tomaticity, that no grocery product 


lends itself better to push button op 
erations th in do cane d foods 


Finally 


packaging itself assures major improve 


the dynamic character of 


ments In cans glass, packaging-lin 
equipment and in the 
the 
containers—thus practically guarante¢ 


ing that 


merchandising 


performances ot processed-foods 
i 


canned foods will maintain 


their supremacy as far into the future 


is iny package1 I handise1 


Can 


mow see 
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-minded flexographic printer 


MOSSTYPE pre-press PRODUCTION SERVICE 


Engineered ARTWORK 
“Extra-Depth’’ PATTERN ENGRAVINGS 


Pre-Madeready, Precision-Molded 
RUBBER PRINTING PLATES 


Ready-to-Print RUBBER ROLLERS for 
all-over designs and multiple-unit jobs 


Write 
for 
descriptive 
literature 





MOSSTYPE - 


Waldwick, N. J. 


Branch Plant 


33 Flatbush Avenue 
Brooklyn 17, N.Y. 





CELLOPHANE 
FOIL 
PAPER 
FABRICS 
MYLAR 
POLYETHYLENE 
PLIOFILM 
VINYL FILM 

1) ACETATE 

1) SARAN FILM 

) AND 16 MORE! 


RUBBER and ASBESTOS CORP. 





233 Belleville Avenue, Bloomfield, New Jersey 


| adhesive 


selector 
chart 


.-- YOURS, free 
for the asking! 


If ‘your laminating problems involve the bonding of any 


films, any foils, any papers 


other 
Chart’ 
ating materials 
binations 


ate combinations 


which lists recommendations for 


to themselves or to each 


write, today, for this helpful ‘Adhesives Selector 


26 different 
over 670 different single-laminate com 


lamin 


approximately 6,400 laminate/adhesive/lamin- 


with their outstanding properties! 


This comprehensive Chart is part of a deluxe, profusely 
illustrated brochure showing how .BONDMASTER Adhesives 


have successfully solved such problems for oiher 


lecding 


firms in your own field. Write for 


your FREE copy today 


cost or obligation 


a | hand to keep the shelf stocked and | 


without 











MODERNIZE 


SCREW CAPPING OPERATIONS 


with the 


FULLY AUTOMATIC 


SCREW q\_ 
CAPPER 


Submit Sample 
Containers 
and Caps 
for Prompt 

Introduction to 

cM! Edged 


ne - 
Investment! Glass and (1 


=< 

yor 

Metal and Plast« 
Screw Caps 


Quick Change-Overs; Easy Adjustments 
Trouble-Free; Any Handy-Man Services !t 
Performs the Work of 2 or 3 Men. 
Increased 
Pay for the 


Output, Automatic Operation 
TITE-CAP" in about 6 months. 


New Hopper Handles Large Variety of Caps. 


Models for all Types of Capping Operations 
including Special Closures, Inner Seals, Lids, 
Plugs, Etc. 


TITE-CAP MACHINE CO. INC 


56 Rose St., New York 38, N. Y. 











"SCIENTIFIC" 


ortable 


SEMI-AUTOMATIC STRAIGHT LINE 
VACUUM FILLER 


Fills Directly from 
Drum; No Overhead 
Tanks Required. 
Vials to Quarts, 
Glass or Tin 

Up to 10 Spouts for 
Small Containers 
Quick Change- 
Overs. Cleans 
Itself. 5 Minutes 
ONLY ONE OPER 
ATOR for Loading 
ond Filling 

LOW PRICED 

d BENCH and STAND 
oJ dines MODELS 

Actually Pays For Itself In A Few Weeks 
Write for FREE TRIAL OFFER 


sprite’ 
SCREW 
CAPPER 


© Reploces Uncertain 
Hand Capping; Elim- 
inates Fatigue and 
Worn-Out Fingers 
ANY CAP—ANY 
CONT AINER— 
PERFECT SEALING! 
Adjustable Tension E 
Device Controls Cap 
Tightness. 
© Portable, Flexible, 
Fast; Easy to 
Operate 
CAN YOU AFFORD TO BE WITHOUT IT? 
ACT NOW! Send Sample Caps For FREE TRIAL 


SCIENTIFIC FILTER CO. 


56 Rose St., New York 38, N. Y. 
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How do vou test 


his article continued from page 89 
the selection 
| 


aence 


ot package design evi 
of the principle is discernable 
in a number of packaging programs 

When 
WalS pre 


( ake 


summers 


leading milling compam 


testing original designs for 


mix packages tor 
were 


instance, con 
asked que stions whicl 
would produce indirectly the informa 
tion the company was seeking, like 
“Which of these packages do vou 
think will make the best cake?” They 
were not asked, “Which of these pact 
iges do vou like the 


which might have produced only an 


best? 


i questior 
irbitrary opinion on ak sign 

Another example is that of a food 
company testing the design for a 


coffee packag 


sent three sample packages each con 


\ consume! panel was 


taining the identical product, but each 


M ith i ifte rent pac k ige design Phe 
| 


respondents were asked to sav which 


of the liked he st 
Che coffee in one particular package 


three ( ittees the \ 


was prete rred OVeT the other two by 


sweeping ma 


oritv, indicating that on 
of the packages ipparently had mucl 
ippeal than the other tw 
isked_ if 
» another pack 

; Yes 


the 


thev would 


not 


pa kag s 
Rese irch departments ot ill com 
keenly 


dimensions in research to obtair 


pames are interested in these 
new 
the qualitative data that up to now 


a ch larg 


ive not been obtained throu: 
scale opinion polls 

Said one man for a larg¢ 
drug house We are looking for 


simple psv hologic il prin iple that we 


researe h 


could uy ply in combination with om 
lies, similarly to the kind 
of aptitude tests sometimes 
personne] work. We still would not 
rel but like 


it might help iS a short 


present sti 
used 1! 
mn this completely ipt 
tude tests ' 
cut to the answers.’ 

It was also pointed 


testing would be 


out that sucl 
in aid to imaginative 
developmental programs The com 
nanv that relies on polic les shaped by 
consumer according to one 
safe but reliable 


COnMSUME! habits ind 


OpmMm1ons 


patterns related to merchan 
b der 


ot cel 


haVIOl 


qauaising’g W I] 


he Ip to encourage 


ventures with a 


greater ce CTret 
tainty 


10. Market tests. As everybody 





package design 


knows, the only real test of how a 
package sells is to get it on the market 
and try it. This, of course, implies 
trial Most start 
with limited production and tests in 
selected markets 


no set formula for selecting the 


runs firms usually 


\pparently there is 
test 


areas Chey hay be determined by 


concentration of distribution, the type 


of outlets desired—any number of rea 


sons depending on the tvpe ol pach 


age ol desired intormation—o1 


just 
because the company can get the best 


cle peration in certain 


let co 
ple kav 


When the | 


i whole family of products, it 
] 


ana 


market 


spots 
( h ince involve Ss 
IS SOUT 


economical to 


test 


times advisable 


conduct the with only 


on product 

If management does not wish to risk 
i. change first on its product leader 
then occasionally its second best sellei 


This 


pel 


mav be used as the test pac kage 
advantage ot 
on old 


packages while the new are being in 


troduced 


procedure has the 


mitting a reduction of inventory 


oradually is suecess be 
comes appare nt 

In the case of rede signed package S 
there is always the p Iblem of whether 
to continue selling old and 
vether 
old inventory with special offers on 
other 


new to 
or to withdraw or clear out all 
selling devices and. start fresh 

This question 
length in Mop 


few vears ago 


with all new packages 
was discussed at some 
ERN PACKAGING a 

some packagers sav that old and 
new selling side by sicle 
little becaus« 
outsell old 
with products where freshness is a 


factor. The will 


wavs select the new pan kage 


prove very 


new packages alwavs 
ones. This is often the case 
consume! nearly al 

because 
she thinks it was packed more re¢ 
cently. The designers and pac kaging 
experts disagree heatedly with this. It 
would be a sad situation, they sav, il 
new packages designed on the basis 
of both experience and theory did not 
begin doing a bette job immediately 
than the old ones 

Another 
toiletries company said that his com 
had to estab 


lish conclusive results by 


research director for a 


pany neve be en able 
selling old 
ind new packags designs side by side 
If the test is conducted long enough 
backed bv identical promotional el 
fort in relatively the same shelf space 
researcher on 


and position with a 


t Change 
1948, p 
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me PARTITIONS! 


Solve YOUR 
Internal Packaging Problems 


SAFELY—SECURELY! 


Made to Your 
Exacting Specifications 
for Pharmaceuticals 
Candy 
Heart Box Inserts 
Collapsible Tubes 
Toys and other fragile items 


Plain and Die Cut 














Prompt Delivery 


Write or Call for Complete Data 


R API CUTTING 


CO., INC. 


90-96 ENGERT AVE. 
BROOKLYN 22, N.Y. 


EVergreen 8-2512-3-4 
(Formerly at 169-173 Franklin Ave.) 


r 
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shelf stocked and 
watch the results, the new packages 
then 
level off until both sell about equally. 

It was pointed out, too, that brand 


hand to keep the 


may tend to sell faster at first, 


loyalties vary greatly between differ 
ent products. In some product classi 
fications, continuing loyalty may_ be 
expected from one-third of the users 
while the other two-thirds are switch 
ers. In the cereal field, shoppers are 
constantly switching from product to 
product and brand to brand for vari 
ety and due to the influence of pre 
mium appe als on children 

\ new package form or a package 
with a new kind of convenience fea 
ture may closely controlled 
market Bristol-Myers 


that a certain number of shoppers 


require 
tests figured 
would try its new roll-on deodorant 


package once because of novelty. but 
they wanted to know if the same shop 
pers would come back for 
test markets, therefore 
dealers were paid a casn incentive to 


vet the 


more. In 


co ope rating 


names and addresses of all 
pure hasers to check whether shops rs 
returned for second pure hases 

This is excellent practice but it is 
costly and some manufacturers say it 
difficult to 


vet the co-operation ot store 


IS becoming 


increasingly 
opel itors 
follow-through 


to carry out such 


Phere ire fewel employees Ith self 
outlets to collect 


data and little time for it at 


service necessary 


i check 
uit counter 
lest runs of new packages ar¢ often 
used to determine the 
bl package consume>rwis¢ among 
types In the battle of the 
cigarettes Philip Morris & Co., Ltd 
has been testing a long-size Marlboro 
Hip top pape rboard 
Dallas and Fort Worth 


Pex . king-size ivory tip in a 


most accept 


several 


carette In i 


box It) 


snap-open regular pack in Rhode ITs 
land and Massachusetts; a long-size 
cork tip filter in the snap-open pack in 
Rochester, N. ¥ i long-size cork-tip 

cessed filter in a special flip-top box 
in Denver. Consumer behavior in test 
stores has been observed by the most 
modern methods—the use of mirrors 
ind hidden cameras to catch shoppe1 
reactions. In addition, the company 
reportedly has been testing different 
types of surface designs by practically 
ill known statistical and opti il meth 
ods. If 


winning answer 


Marlboro comes up with a 
it will be th 
if the most extensive pac kage 


result 
ot one 


testing jobs. 


The flip-top paperboard box has 
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LABELS 


pif AND 
est 14th STREET, NEW YORK 
Regon $0228 : 
71 
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The Mark of Quality 





IPANA e CIBA e UPJOHN e UNGUENTINE e 
DU PONT « 


THE NEW INSTALLATIONS 
ARE COLTON 


BURROUGHS WELLCOME « 3-M ie 

SMITH, KLINE & FRENCH « 

BROMO-SELTZER *« WYETH 

R. L. WATKINS : 
vi 

BARBASOL 

ALLWITE 

dO) 2) = 

WILDROOT 


ARNER « DR. LYONS 


SHARPE & DOHME ¢ KOLYNOS e LADY ESTHER 


J. B. WILLIAMS e PHILLIPS #« CAMPANA oe 


AVON « COLGATE 
SCHALK PATCH PASTE 
AMM-I-DENT « ABBOTT 
SQUIBB « LE PAGE'S 

HELENA RUBINSTEIN 
HOFFMAN - LaROCHE 
J&4 LEDERLE 

HOME PRODUCTS 

rt PFIZER © REXALL 
MENTHOLATUM: 

LEHN & FINK 
YARDLEY « TONI 
Sires emee) 1 

* POND'S « ZONITE 


CARTER «  LISTERINE 


No Other Filler Approaches 


Colton No. 175 Automatic 


Tube Filler, 


Closer and Crimper in Speed, Accuracy, 
Versatility, Ruggedness 


Fills creams, pastes, liquids, powders into tubes, bottles, jars, 


cans with quantities so exactly metered that your savings on 


no over-fill are substantial. Fills bottom to top to prevent air 


pockets. Tubes up to 11/2” x 7%”; Speeds up to 85 per min- 


ute. Clean, no tube wiping necessary. Extra equipment: Tube 


Cleaner; Cap Tightener; Stirring Device; 


Water Jacketed Hopper; No-tube-no-fill 


Electrically Heated 
Device; Heavy Duty 


Pump; Special Tube Holders; Delivery Conveyor Belt. Glad to 


send you literature. 


ARTHUR COLTON COMPANY 


DIVISION SNYDER TOOL & ENGINEERING COMPANY 
3514 E. LAFAYETTE ° DETROIT 7, MICHIGAN 





turned out to be the final pac kage be 
cause research showed both men and 
women wanted an _ easier opening 
package that would not crush or sift 
in purse or pocket. The size of the 
box and_ the top opening resulted 
from mens preference for a package 
they could keep in shirt or jacket 
pocket without re moving the pac kage 
to extract a cigarette. Package colors 
were selected as the result of ocular 
measurement tests—red and white 
with midnight-blue lettering The 
shield symbol on the final pac k ige Was 
chosen instead of the illustration of a 
cigarette used on some of the test 
packages is the result of overwheln 
ing preference in the tests 

It has not been the purpose of this 
article to go dee ply into the modu 
operandi of the many known research 
techniques. Nor is it recommended 
that every pack iger pursuc ll of the 
LO steps discussed, But it is h ped 
that the foregoing will supply Ll ner 
essary background summary of what 
can be done whe n the inevit ible ques 
tion comes up, “How can we ? 
it will sell? 

If scientific o 
to determine pack Fe cceptance 
employed the most reliable and ¢ 
perienced research assistance should 
he sought the Same is an intelligent 
company selects the most experienced 
designers 

The many comments made b le 
ers in the field and the earnest at 
tempts to obtain true answers are con 
vincing proof, at least, that industry 
is trying to get bevond that point 
where final decisi« ns may hing on 
what the president's wite or the hosc’s 


retary may say 





New trade group 


Packagers of carbonated soft drinks 
in cans have organized a new trade 
issociation, The Soft Drink Canners 
Assn., Inc. Walter S. Mack president 
of C & ( Super Corp and forme 
Pe psi Cola pre sident, has been elected 
president of the new association 
which has he idquarters at 270 
Park Ave New York. Other officers 
ire: vice president, Morris Silver 
Cott Bottling Co.: secretary, Robert 
K {ogers, Can i-Pop Beverage Co 
treasurer, A. Mele, C & ¢ Super Corp 
Directors include Mr. Mack, Mr. Sil 
ver, Elliot A. Johnson, Mission Div. of 
Weber Waukesha Brewing Co : H 
Stanley, Nehi ¢ orp ind Louis Tose 
Bev-Rich Products, In 
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2 FISHER'S FOILS LIMITED WEMBLEY MIDDLESEX ENGLAND 


TELEPHONES WEMBLEY 601! CABLES & GRAMS LIOFNIT WEMBLEY (ABC .CODE 6TH EDN) 


} 

















sont 


cs A Quality Product of FISHER’S FOILS of LONDON, ENGLAND. 








Throughout all stages of manufacture. every roll 
of foil made by Fisher’s Foils of England is 
automatically controlled for gauge consistency 
by the latest beam gauge. Send today for wide 
range of samples or ask our representative to call. 





1955 Packaging Show 


New records will be set for attend 
ince, area and number of exhibitors 
it the forthcoming 24th National 
Packaging | xposition according to 
the American Management Assn., 
sponsor of the event. The 1955 show, 
to be held April 18-21 in the New 
Exposition Hall and South Hall of 
Chicago’s International] Amphitheatre 

occup' ipproximately 140,000 
space exhibitors will 

75 and 

each 30,000. This is the 
ne that the Packaging Show has 
cheduled for the International 
itheatre. Size of the Amphithe 


vith its newly constructed street 


attendance is 


] 


| xposition Hall, makes it poss: 
put on one floor the complet 
ima of the newest deve lopme nts 
industry 

oth the technical and 


dising ispects of packaging 

ll be summed up at the accompany 

AMA Packaging Conferenc: 

vh ( h will be held April 1S 20 at thi 
Palmer House, Chicago Popics 

the three-day program will reflect tl 

ising inter-relationship of pach 

id marketing ind the tend 

f American business to give 

g stalls representation In the 

ouncils of management. Mors 

than 1.500 are expected to attend the 

ving ind ] 

I ittention this vear 

han ever before, according to A. K 

horn, AMA pack iging division man 

er. Particular emphasis will be 

laced on the potential for greater ef 

ind cost saving in packaging 

\t concurrent sessions 1 number 

specific areas will be explored 

detail, including standardization 

nstrumentation quality control and 

the correlation of design in both the 

roduct and its package 

The conference will open at 10 a.m 

April 18, and close after 

n Wednesday April 20. Tues 

ind Wednesday sessions will 

it 9:30 a.m Monday and 

sessions will close at 5 p-m 

Phe exposition will be open for 32 

six more than last vear. Time 


lule for the exposition is as fol 


Monday April 18, 10 a.m.-6 p.m 
Tuesday April 19, 10 a.m.-9 p.m 
Wedne sdav. April 20) 10 a.m 6 


21, 
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artitions for 
Pre-assembled 
partitions 
made to your exact 
specifications 
rotective for faster packing 
at lower cost! 


ackaging for QUOTATIONS on 


YOUR REQUIREMENTS 


‘peter partition corp. 
Manufacturers of Cardboard Partitions 


19-21 HEYWARD ST. ,,,ce“P"s"s.,, BROOKLYN 11, N. Y. 


TRiangle 5-4033 





for ACETATE @ RIGID VINYL 
® SARAN @ PLIOFILM @ and 
Other Hard to Seal Vinyl Materials 


NEW | CLLZZ PACKAGE SEALER 
pail 


Versatile! 

The only machine that can 
change from box corner 
sealing, to flat goods seal- 
ing, to contour sealing 
(sealing of vacuum formed 
or three dimensional 
material), at a mom- 
ent’s notice. 


b pieces of .010 Acetate. 


.@ Model #DH - HF - 2 
ea seals 40 linear inches on 
-— two pieces of .010 Acetate. 


Both models are portable bench units 
with adjustable arms, 2” to 12”, for 
FREE Acetate box corner sealing. Flot alumi- 
Heat - Sealing num bed for envelope or any flat work 
Digest . . . only f Operate fron 115 volts a-c 
publication about 
electronic sealing 


processes and Oh 

echniques. New 

tech. ian ee New We MANUFACTURING CORPORATION 
— ae 1907 WHITE PLAINS RD., N. Y. 62, TA 3-5104 





‘THE BETTER YOU SEAL... THE EASIER YOU SELL” 











Designers: best 


This article continued from page 125 
Mit. Wolf, Pa.. and Lockwood Folding 
Box Co Philadelphia Honorable 
Mention: Old Taylor Bourbon cai 


Thileo Bags 
jave lives- ton ce signed by ( harles North 
Studio, New York, for National Dis 


( tillers Products, Inc. Supplier: Can 
tons, Robert Gair Co., Inc., New York. 


and money, too! a . Soft 





( 7. Textiles and Goods—To} 

. Award Piccolino Swim lrunks and 
Hospital blood banks now place - | l by Mel 
blood containers and vials in Knit Shirts packages, designed by Mc 
Thileo printed, specialty paper Gussow Associates, New York, for 
bags — replacing wired-on vials, \icGrevor Sportswear Co. Suppliers 
identification tags, etc. These neat : . 7 
Thilco “unit-packs” give complete : _ Containers, Miro Container Co 
blood type specifications, provide Brooklyn. Merchandisers, Salzer Dis 


easier inventory, require less plav Co., New York 

handling, prevent breakage and 

sedeene Geet. Honorable Vention Sarong 1 
Girdk carton tor Sat me Ir Sup 
plier: Cartons, Robertson Paper Box 
Co Montville ( yin Honorabli Ven 
tion: Harmony House Towels packag 


designed by Don Marvine of. tl 





Sears Roc bun k & Co stall Su) plic 
Wraps Paper Package Co Indian 


at 
tHico Tailer-made’ sacs polis, Ind 


8. Hardware, Household and Sport- 


COMBINE FOUR PACKAGING ADVANTAGES | ing Goods—Top Award: Tac-It-Tit 


el eClLOpe 0 b t she S desi med b 
INTO ONE... at greatly reduced cost! 7 | : bs aed ar sd 
ou rod ot nting dams Cc 


in co-operation with the supplier Sup 


PRODUCT PROTECTION plier: Envelopes, | S. Envel pr ( 
PRODUCT IDENTIFICATION Springfield, Mass 
morabl ention LOnSO! hter 
USE OR ASSEMBLY INSTRUCTIONS Honorable Mention: Ronson Lighter 
carto signed b oO idle dl 
CONTENT ANALYSIS rton, designed by Mort Fidler an 
William Becker f the Ronson ¢ rp 
staff Supplic ; Cartons Hinds & 
THILCO SPECIALTY BAGS CAN SAVE YOU MONEY Dauch Paper Co Sandusky Ohio 
Thilco product-protection bags save time and Honorable Mention: Grass-seed cai 
labor and eliminate costly boxes and other wraps ton for Ferrv-Morse Seed Co. Su) 
PRINT-DECORATED with instructions, contents : ' 
ole , P piel Cartor | ichards I | l 
advertising and other identification; no costly 


} 
inserts are needed Globe ( orp Cancinnati 0) 1) 


9. Gift Merchandise—Top Award 
ESPECIALLY MADE FOR YOUR REQUIREMENTS 


< : , : Svlvania Bantam 8 Plastic Gift Pak 
rhileco’s wide range of waterproof and stain-proof 

krafts, waxed grades, Glassines and Greaseproofs see Irwin D. Wolf Award 

and Poly-coated papers permit ‘‘tailor-made Tonorable Mention: Christmas lin 
bag conversions for any specific protective need of “Carriage Trade cosmetics, de 


LET THILCO “IMAGINEERED PACKAGING” HELP YOU signed by Eric de Kolb of Helena 
Give us complete information regarding your Rubinstein, In Suppliers: Wraps 
packaging problems. Our “Paper Imagineers” will House of Harley In New York 
study your requirements and send you closely Folding boxes, ] Landowne Co 
aligned samples and suggestions They may effect Brooklyn. Set-up boxes, George H 
substantial savings over your present methods 


Snvder, Inc Philadelphia. Honorabli 
Viention: S & W aift boxes, designed 


by Douglas Kennedy of Foote, Con 
& Belding, Chicago, for S & W Fine 
, | i t Foods Inc Supplier Cartons 
bd Schmidt Lithograph Co., San Fran 


CISCO Honorable Me ntion Hanes gilt 
hosiery box designed by Alma Shon 
of Neiman-Marcus Co., Dallas, Tex 
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, Feta eae ES 
eR cceard winnere | £> 


for | 
Pape 
Gold: 


Mentic 


10. 
Awa 
desig 
sears 
tion 


st ill 


ton Co 


He 


| 
Old 
burg 


I tris 


ym 


I 


lanes Hosiery Mills. Supplier 

board boxes, Strauss, Golman & 

nan Co., Dallas, Tex. Honorabli 

n Neiman-Marcus gift pack 
| ned by Alma Shon 


Redesigned Packages — Top 


] 


d: “Cross Country Rose” carton 
ned by ¢ \\ Harper of the 
Roebuck & Co. staft in coopera 
with W. A. Ringler of supplier 5 
Supplier: Gardner Board & Car 
Middletown, Ohio 
morable Mention: Gluek Beer 
designed by Lippincott & Mat 
In New Yo for Gluek 
Co Supplier Bottl 
linois Glass Co. Crown caps 
Cork Co., Lancaster, Pa 
rk & Seal Co.; Mundet Corl 
North Bergen, N. J.; W. H 
ison & Son, Inc., Chicago. Foil 
iolds Metals Co. Cartons 
Dominion Box Co., Inc., Lynch 
Va.; Lengtield Bros., New Or 
American Coating Mills, Div 
Gair Co Chicago Shipping 
Container Corp. of Amer 
rd Container Corp.; Kraft 
ugated Containers, Inc... Bavonne 


Paper labels, Lustour Corp., St 


lis, Mo, ¢ Vv cartons Robert Gal 


Irie New York. Honorable Men 
White Swan Serviettes, designed 
\obert G. Neubauer, Inc., Bridg¢ 
Conn., for The E. B. Eddy Co 


Supplier: W1 ips ind folding cartons 


RK. I 


Crain, Ltd., Ottawa, Ont 


11. New Package for a New Prod- 


Stat 
Si 
Stat 


Cor 


iS 


on for AD de 
William A. Troy 
Igate-Palmolive Co. staff 
irtons, National Folding 
w York 
Mention Showbag 
s bags designed by D. J. Mc 
d R. M. Wohl of Central 
es Paper & Bag Co., St Louis, Mo 


plier: Polyethylene bags, Central 


es Paper & Bag Co. and Visking 
p., Chicago. Honorable Mention 
Portable Radio, designed by 
Andrews of the supplier's 
Santord Electric Corp. Sup 
Cowhide cases, Craft Industrial 


e rp New York 


International—Top Award: Bentz 


Pap 
Hoe 


ier stationery line, Heinrich Arthu 
sch. Kreuzau Uber Duren. Geri 


ny 


! 


Zu 


fio 


met 


li hl rable Vi ntion | indt | ister 


ocolate package, Lindt & Sprungli 


ich, Switzerland. Honorable Men 
1: Lu Cookies line, Institut Francais 
| I mballage et du ¢ ondit Crit 


it, Paris | rance 
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Why Expensive 


RIGID 


" 
RA | 


MODEL “O J 








This marvelous new machine compels 
a reexamination of the packaging 
possibilities of your product. 


ECONOMICAL, HIGH SPEED 
FLEXIBLE PACKAGING 


The pronounced sales-appeal of flexible packages is 
overturning merchandise concepts in every field. You 
can now enjoy these preferred features — visability, 
complete protection and durability, as well as the 
economic advantages flexible packaging affords 

lower initial cost, lesser storage space and shipping 
weights. Roto-Wrap brings them to you with the 
simplest operation at the highest commercial speeds 
(rates over 100 packages per minute attainable) 


ESPECIALLY APPLICABLE TO 


The Model “O” will package Alemite Fittings to 
Zircons — singly or in multiple units —- in plain 
printed materials such as cellophane, aluminum 
foil, glassine and laminations of Pliofilm, poly- 
ylene, Saran and other films. Even odd-shaped 
ular objects traditionally difficult or im- 
le to package economically - present no 
problem for the highly versatile Roto-Wrap. 


e Wide range of package sizes by simple adjustment 
e Photo-registration for printed materials 

e Tear-notch for easy opening 

e Perforating for multiple packaging 

e Pyrometer control of sealing temperatures 


bode) FN Vom 7 Yeial) | mete] [7 th 
120 EAST 13th STREET, NEW YORK 3, WN. Y. 
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new ideas, 


new technology, 


new products 
for YOUR 


Business 
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CS 


AND TRADE EXPOSITION 
LOS ANGELES, CALIFORNIA 


@ See the very latest 






design, techniques, equipment, 
technology, materials, processes, 
products, packaging, machinery 
everything pertaining to 
plastics from raw materials 
to finished products; 
from all corners of the 
world assembled for the first time 


in Western United State 






@ Write for tickets 
and/or information 


mm your ¢ ym pany 


PLASTICS 


AND TRADE EXPOSITION 


Exposition Management 
CONSOLIDATED ADVERTISING DIRECTORS, INC 
8762 Holloway Drive 








Los Angeles 46, California 
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ARMI award winners 
lop award in the first annual pack 
ung competition sponsored by the 
American Rack Merchandisers Insti- 
labeled 
coppel polish 
Brite, In 


Vinner Was 


tute went t thre ittractivelsy 


Copper Brite househol 
bottle entered by Copper 
Los Angeles. Second-place 
irton used by 


Milw ul 


v-tvpe ftoldin 


Milwaukee Lace Paper ( 


, 
i windo\ 


COPPER 
BRITE 


—= 


bos 





FIRST AWARD went to Coppe: 
Brite for its effective label. 


kee, for its Milapaco printed cocktail 


| 
ipkins. These awards, along with a 


number f honorable-mention § cita 

tions, were ade by Arthur Weiss 

hairman of the judging committe 
ng the annual ARMI meeting held 
Chie » early in January 


ed tor the first ARMI pack 


MOXCS Caras 


ompet 
yu on to Mr. Weiss 
James W. Goff, chairman of th 


ittec nm] ckaging education at 
Michigan State College, and Charles 
Kasak lirector of packaging and 
sraphics for the Chicago office of 


In It} ik 


Weiss stated that 


Raymond Loewy Associates 
ng the awards, M1 
Improve | packaging had been t mayor 


factor in building sales of non-food 


products sold through supermarkets 
to a tot $1.7 billion during 1954 
| mp! i ng the importance of effec 


tive pat k iging for this type ot selling 
Mr. Weiss that 87.2% of 


sales in supermarkets are of 


ré ported 


- I 

the impulse type ind that a tvpi il 
consumer looks at the average item 
only 0.3 of second during her trip 


Wihning ickaging en 
black as 
a background color to set off lettering 
The ¢ op 
per Brite label, lithographed in four 
cello 


tries made effective use of 
and other package details 
i clear 


colors, is protected by 











No wonder LUSTEROID vials and tubes 


sell DY the million 


[hese smart plastic containers 
ure made for merchandising as i/ 
well as protection. They've } 
clear Or | 
opaque. They're printable 
SO you Save on label 


rot color galore — 





They are so much |! gent 
yO Save on ship 
ping, handling and 
pac king. And 
they're strong, du 


, 
rable, unbreakable 





Get the story on 
LUSTEROID and 
see for yourself 
Sizes from 4" to 


LUSTEROID 


Container 


1%" in diameter, 


lengths up to 6” 


Company, 
Inc. 


Write for samples 
and prices today. 





12 West Parker Avenue, Maplewood, N.J. 
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addressing one 


S 


eovaevilw os 


c .. 
SO emraiy waruims.” 


vhich 
sculhng 
isset for 

D« 


ident 


mahon guards 


rauinist i particul irly 
self-service mer- 


igned Alan D. 


of the organization, 


by 


n skillet on 


illustr ition ol 


the 
the former 
mg with price and highly 
instructions 
panel of the wrap-around 
1 the Milapaco package with 
the colorful 
i¢ napkins themselves adds 
sales ippe il. The Mila 
1 carton is produced by 

ward Products Co 


display 
li 


appears on 


1 
ane Window 


ng honorable men 


ere Alladin Plastics 

s retrigerator-container set 
okit ge Ute nsil Co 
Idle label 
tor its measuring set; 
ecialty Co., for 
Cadi 

) lusting 
hing-cloth packag 
Co., tor 


In 
e ori \luminum 
its egg 
Chemical Prod 
tor its ¢ and furni 
( hic iv 
its baking pan 
for its paint 
Ekco Prod 
Edlund 


SECOND PLACE by 


Milapaco napkin window carton. 


was won 


\\ 


} 
ISCT-I 


Produc 


angel set 


ts Co Inc., for 
Phe Pape rcratt 
its ribbon package Rit 
for its dye product 
Mtg. Ce 


{ 


icts ¢ rp 
md \ iughn 


box 


fOr 
for its wall 
pe hel 
of the 

\ 
the 
Services 

of ¢ 


ARMI meet 
Ketchum, act 


Busine Ss 


Harry 


ctor of 


1OnS 


and 
Administration, 
said that 
years 


cted t re ich 


Dept 


Ommerce 
LO from 


i total of 


pur hase S 
I 


the 


ror YOUR 
PRODUCT 


cWPAL 


Felyethy ene 


_ FILM, TUBING 
| and SHEETING 


ae 
fering % 


The PLANT 


BEHIND 
the 
PRODUCT 


te “ME 
at gasenete 


f”  ASSURES 
Protection ma Eye +tppeal! 


Superior quality film, produced under rigid 
manufacturing controls; with these Outstanding Qualities: 


Excellent for PRINTING Purposes 

FLEXIBLE at Low Temperatures 

LOW MOISTURE Vapor Transmission 

Heat SEALABLE 

Non-Toxic, Tasteless, Odorless 

STABLE to Varying Temperatures and 
Humidity Changes 

RESISTANT to Alcohols, Acids, Alkalies 


Manufactured in widths to 72”, in standard thicknesses from .0005 to .008, 
as well as any SPECIAL thickness, shapes, contours, designs end colors. 
Individually packaged in rolls on 3’’-diameter heavy duty paperboard cores. 


End Uses: Carton and Barrel liners; Frozen and Fresh Food packs; Dehy- 
drated Products; insulation; wire covering; radar; display packaging, etc. 





Samples, prices, technical data . 


GERING 


.. gladly, on request. 


Products © Jue. 


KENILWORTH, N. J. 








PIONEERS IN MODERN PLASTICS FOR OVER 30 YEARS Cranford 6-2900 











Something Really NEW 
in a Paper Bag Closing Machine 


FRY CONTINUOUS-MOTION 
Bag Closing Machine (MODEL Gs 54) 















DOUBLE FOLDS 
and GLUES 


DOUBLE FOLDS 
and 
HEAT SEALS 





J tpl 
— 


sift proot closures 


DOUBLE FOLDS, 
HEAT SEALS 
and GLUES 


Makes strong 


Other models available. Send fer descriptive litera 


ture 


GEORGE H. FRY COMPANY 


ist Second Street, Mineola, New York 





Progressive’s new precision-built, high-speed Ro 


tary Capping Machine is designed fol 


positive 
capping of special type caps. 


e Positive control of caps from the 
tightened on the bottl 

e Positive guiding means for inserting brushes o1 ap 
plicators into bottles 

e Positive control of bottles 
for locating and holding 


hopper until 


with mechanical grippers 


Write to us about your capping problem 


PROGRESSIVE MACHINE COMPANY 


293 Hudson Street Hackensack, N. J 








$340 billion annually, or slightly un 
der the nation’s gross national prod 
uct in 1954. Gross national product 


Mr. Ket 


$535 billion by 


will grow to 


1965 


hum estimated 
about in com 


parison with $356 billion in 1954 


Copies of the new ARMI 16-page 
industry manual on display tech 
niques, entitled “Non-Food Volume 
Phrough Point-of-Salk Display wert 


distributed at the January meeting 
Che manual illustrates some 35 types 
of point-of-sale displays 

Since its formation in January 


1950 the association has erown I) 
in addition to 


L10 
products that are 


fold and now includes 


distributors manufac 


non food 


service 
turers of 
merchandised through supermarkets 
Allen ARMI 
ported According to Mr. Levis 


of the nation’s supe rmarkets 


Levis president, ré 
more 
than 75% 
now carry housewares and the space 
allocated to this type of merchandise 


is growing rapidly 





ts switch 


This article continued from page 
doubts about th 


Sunsv 


106 
wisdom or re cle Sign 
tears were 


ing their packages such 


quickly dispelled by the lyrical re 
sponse the new wraps evoked from 
the brand’s many brokers 


Comments from these men experi 


enced veterans in the merchandising 
wars, range from such considered 
statements as “these wi ips will put 


our product in the impulse class 
where we have long wanted it to be 
to such fulsome praise as “they will 
add new life to grocers. shelves and 
stand out like the oasis on the desert.’ 
Definite 
dic ted by many ot the broke rs pr 


cline h 


those increases, Sunsweet pl ins to un 


sales mcreases Were pre 


viewing the new wraps. To 


leash extensive advertising, both in 
national media and at the point ot 
purchase In-store selling and display 
aids, a field never neglected by this 
brand, include giant full-color foil 


replicas of the new cartons hanging 
banners and rec Ipe booklets 
Summing up the project, Sales 
Manager Thayer says: “We think ow 
new wraps have all the assets of a 
well-thought-out advertisement. They 
have attention value. They have appe 
tite appeal. They give the transparent 
effect of film, thanks to their unusu 
ally life-like vignettes, vet still 


possess the golden sparkle and protec 


they 


tion ot foil. whic h our lab men believe 
is by far the best kind of package for 


MODERN PACKAGING 





ur product. We firmly believe thes 
new wraps will icquaint many more 
consumers with dried fruits and bene 
t only our own ower-member 

but the entire industry as well 
Sunsweet is so pleased with th ce 
gn that it has given the designer a 
credit line at the bottom of the 


ight ] ind side panel 


cram by Walter 

143 Bush St.. 

py by Long Ad 

N. Second St., San 

wraps by Reynolds 

2500 §. Third St., Louis 
shells and shipping cor 

reboard Products, In 1789 
San Francisco 11. Foil 

j bin cartons by Schmidt 


Second « Bryant St 





How to get to the lop 


his article continued from page 114 
company s unit sales at a 

During the initial distribu 

f the boned chicken and 

i time when the industry’s 


Was > cans—Swanson 





results with a master 


ontaining 72° cans 


the Cans Were Cal 
dozen thus enabling the 
smaller retailers witl 

lozen units 


saad distribution wa i lel vere) \LL: 


ed. Swanson switched to a 24 
“1 SUPERIOR CUSHIONING 
ns, for its canned products 

1 chicken parts ind TV Din 


so shipped in 24-carton PADS & BLANKETS 


ises, but inside the case 


packed in four bags or ea and save money, foo! 


ining six individual cartons 
PROTEX pads and blankets give you the maximum interior 
vanson Unipak system, the cushioning protection obtainable and fit virtually any prod- 

n case-weight method of pack uct or assortment you can name! The cost is substantially 

¢ poultry, solved a problem that had lower than most other forms of interior cushioning and take 
A RE, AES only a fraction of the time to pack. Avail yourself of this 
wry Ss YI important money-saving clean method of packing. The pro- 
= tection your products get is superb...resists all forms of 
shock and protects the finish of the product as well. Ease of 
packing, availability of ample supplies of packing material 
on hours notice are important too... you don’t have to order 
weight spread, the system re far in advance of production or store supplies all out of 

in cases that came out to an proportion to their rate of consumption. 

pound weight. Today, the weight 


ise weights resulting from the 
k of uniform weights among birds 
ting tor shipping whole all 


rds lighter or heavier than a fixed 


Consult us— Present your packing problems to us for complete package 
engineering design and service by experts. We will show you 
tical. This has permitt d simpli how to improve package performance and save money too! 


ition of inventories, records and WRITE, WIRE, OR PHONE US 
pricin ind has proved i boon to 


“vevone dealing in poutty-proee | AMERICAN EXCELSIOR CORPORATION 


middlemen and retailers 1000 N. Halsted St., Chicago 22, Illinois 


every bird in a Swanson case is 


The Treat development of — the 
at ees fe ee NATIONWIDE SALES & DISTRIBUTION — 
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Oo SELECT the items you want 


VEL PEPELEN NY EO ASLIR ANS EV 


| 


scheme because it absorbs ill t 
underweight and overweight birds 

[he entire Swanson pac kaging 
prog un,” says Mr. Pollock, now a 
vice president of Swanson's, “is di 
signed to combine the utmost in pro 
tection and preservation of the | od 


iF you make any uct with merchandisable eye-apyp 


WENGE pene kage _ 


ICT Sa close Tite UA if ) he 
products like these eee There 1 interlockit gy of t 


packaging and sales functions in the 


r il , ) 
i Ty Swanson company structure and Presi 


dent W. Clarke Swanson attributes 


a es 
so” — much of the concerns success to the 


fact that he and his sales and mer 


YOU'LL WANT TO KNOW HOW = chandising executives—M1 Pollock 


ind advertising manager, Robert D 


tHE CAMPBELL wrapper penne a capet orem dregs 


tact with the pa kaging ispects ot the 


] 


lusine SS The COMM pany has Ti sep 
rate packaging staff 


Here is the way Gilbert Swanson 


chairman of the board, sums up thre 


dynamic philos phy which has guided 


his company to its present enviabl 
We are contributing to the na- Ty , 

> ~~ “ 1 ) » ; \ 
duns délemes brennan Oe bow . position There’s always a better wa 
tiding a large part of our in - We 
creased production facilities for 
building precision armaments, 


are constantly amazed when we 


discover that there are many ways to 





improve a package that we thouch 

was perfect a vear or two he fore 

Crepirs: Cans by Ameri 

Park Ave., New York 17 ntinental 
100 I 2 New ) 


ntine ntal ¢ a Tne Cart 
Baltin 
Marathon Cor Menashi 
Gardner Board & Carton ( 
town, Ohio; Sutherland Pay 
Mich.; Waldorf Pay 
VARIETY? There's little limit to the type and St. Paul 4, Minn.; Container 
kind of miscellaneous products package-wrapped f America. 38 S. Dearborn St.. Cl 
on the versatile CAMPBELL Wrapper. This modern 3. Cellophane by E. I. du Pont de Ne 
achine wraps with all the latest packaging materia a : 5 
machine wraps with a e latest packaging materials nieiais dy Ca fee. Wihatadinn On Th 
including films, foils and polyethelene and heat or Ol llopl ge Ad 
and O lophane. 65 idisi é 
Th f } fy , Blue seals for best product protection. Completely ind Olin Cellophan > Madison At 
é pe C wrapper (: wrapped packages are delivered at amazing speeds of New York 21 Aluminum TV Dinner 
8 / — dene > fra » br ( ‘a 1805 Sichel St 
@ CANDIES AND CONFECTIONS 0 to 300 units per minute—dependent upon rays by Foil Kraft, In ——- a 
@ FOODS AND BAKERY PRODUCTS product but, including single or multiple products Los Ang les 31, and Reynolds Metals ¢ 
@ PREPACKAGED TABLE MEATS per package. The CAMPBELL Wrapper effects full Louisville 1, Ky 
BACON, CHOPS AND PATTIES scale labor savings too, for in many cases a single 
ICE CREAM BARS, NOVELTIES 
CITRUS FRUITS, VEGETABLES 


Aluminum-foil over 
wraps for TV Dinner by Reynolds Metals 


operator tends several machines at one time! Further , ~ 
Co. and Pacific Coast Foil (¢ 300 San 


savings are also effected in material usage, for trays : 


CHEESE, DAIRY PRODUCTS ome St. Sar ancisco 11. Cellonl 
. or stiffeners need only be used, if desired. Various sess t., San Franci . 
HARDWARE, MACHINE PARTS 1 tissue-parchment lamination for T\ 


> ede > > > ne > and 
seneues. saaounee. Towels type feeders as well as code daters, strip openers, etc. 
PAPER AND CLOTH SPECIALTIES available. No matter what your products may Dinner by Marathon Corp. Aluminum 
BANDAGES, SOAPS be—get full details on this modern method of foil pie pans by Foil Kraft, Iné ind Oh 
PHARMACEUTICALS AND 101 yackage wrapp > ! . ) ’ - 
VARIED ITEMS OF REGULAR AND package wrapping them today! Gee Products Co., 1005 S. Fifth St., Min 


IRREGULAR SHAPE neapolis, Minn. Modified saran latex ba 


New! aa bak c Cry-O-Vac) by Dewey & Almy Chemical 
Completely ae ; Mee os > Co., Cambridge 40, Mass. Polyethylene 
gy tt het 5 — <a i aes bags by Howard Mfg. (¢ rp., Council 

Write for ieee 4 bot tae Bluffs, ‘Towa Paper labels for canned 
obit : he et products by Epsen Lithographing ( 

P P E. ae 2000 California St., Omaha, Neb. Car 


toning equipment by Kliklok Corp., 405 


2 Lexington Ave., New York 17, and R. A 
Manvtfocturers of Aniline and Gravure Presses, Folders Interfoiders, 


ye e . ee 
Lominotors, Waxers, Embossers, Slitters, Sheeters, Roll Winders, Pack- Jones & Co., Inc., P.O. Box 2055, Cin 
eging Mochines, Crepers ond Tissue Converting Units. 





cinnati 1, Ohio. Shipping containers by 
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Oo SELECT the items you want 


2) CIRCLE the corresponding numbers on the post card 


ae FILL IN the information requested 


4) MAIL — no postage required 


PAPER BAGS FOR INDUSTRIAL SHIPPING. 
Booklet gives details on five basic types 
of multiwall industrial bags. These in- 
clude Cushion stitch open mouth, sewn 
valve, pasted open mouth, pasted valve 
and automatic bag types. International 
Paper Co, (B-551) 


GLASS PACKAGING. Illustrated booklet 
catalogs full range of company’s glass 
containers for the food, beverage, drug, 
and dairy industries. Includes data on 
metal and plastic closures for bottles and 
jars. Owens-Illinois Glass Co. (B-552) 


PACKAGING EQUIPMENT. Brochure gives 
descriptions and features of six automatic 
packaging machines for bundling, band- 
ing, stamp affixing and high s wrap- 
ping. Scandia Manufacturing Co. (8-553) 


OUTDOOR SIGNBOARD. A unique sample 
of this company’s all-weather sign 

is offered in the form of a picture of a 
fully-clad, silk-scieened girl who oe 
apparel upon being dipped in water. T 
Mead Sales Company. (8-554) 


ACETATE FIBRE TAPES. Folder discusses how 
colored and transparent “Scotch” brand 
acetate fibre and film tapes have been 
engineered for varied industrial taping 
applications. Shows methods for using 
colored and printed tapes for combina- 
tion deal packaging, labeling and identifi- 
cation, and for point of purchase mes- 
sages. Minnesota Mining and Manufac- 
turing Company. (B-555) 


HEAT SEALER FOR BAGS. Data and specifi- 
cation sheet on the “Seal-O-Matic” Mode: 
CF-12 high speed bag heat sealer which 
includes a folding mechanism, making it 
possible to seal the bag close to the con- 
tents. Mercury Heat Sealing Equipment 
Company. (B-556) 


PACKAGING GUIDE. New booklet provides 
information on Bakelite polyethylene, 
phenolic, styrene, C-11 and vin siosiies 
and resins as used in the pa of 
consumer and industrial ucts. Bake- 
lite Company, Division of Union Carbide 
and Carbon Corporation. (8-557) 


PAPER MILL CORES. Brochure deals with 
returnable and non-returnable cores as 
well as special metal ends for handling 
paper rolls. Details on specialty cores for 
waxed paper, cellophane, gummed tape, 
etc. Sonoco Products Company. (8-558) 


“THE MARKEM STORY.” Booklet traces the 
history and illustrates the manufacturing 
facilities of this company. Depicts the 
various types of marking and imprintin 
machines made for use on paperboard, 
fabrics, plastics, ceramics Ar other ma- 
terials. Markem Machine Co. (B-559) 


“CARTONS BY GAIR.” Brochure contains 
design and construction information on 
34 ote types of cartons. Includes de- 
tails on packages made of various ma- 
terials. Robert Gair Company, Inc. 
(B-560) 
PROTECTIVE CUSHIONING MATERIAL. Folder 
describes the different types of “Cellu- 
liner” cushions, their specifications and 


HELPFUL pae cree 


There is valuable. data — worth dollars and cents to you — 


in the literature and samples described below. 


EQUIPMENT - SUPPLIES - SERVICES 


advantages of this product. The Gilman 
Brothers. (B-561) 


WAX SIZES. Booklet covers grades and ap- 
plications and charts list physical and 
chemical properties of wax sizes b 
manufacturers of paper and onan an | 
Nopco Chemical Company. (B-562) 


MATERIALS HANDLING. Description of ma- 
terials handling trays and kits formed of 
thermoplastic sheeting and ranging from 
light-gauge film formed for contour pack- 
aging applications to heavy duty tote 
trays, is contained in this leaflet. Greg- 
strom Corp (B-563) 


FILLING MACHINES FOR FREE FLOWING 
PRODUCTS. Data on rotary “Whiz-Packer” 
filling machinery for handling containers 
with restricted openings; for filling prod- 
ucts requiring settling in a tight pack; 
and for eliminating product dusting. 
Frazier & Son. (B-564) 


CORRUGATED DISPLAY BACKGROUND. De- 
tails on “Corru-Set,” a corrugated dis- 
play background, are given in this bro- 
chure. The unit stands 7’ 7” high and 
1l’ 10” wide is described as being light- 
weight and easily set-up to display prod- 
ucts. Gibraltar Corrugated Paper Com- 
pany, Inc. (8-565) 


BEMIS “QUANTACOLOR” BAGS. 

describes the “Quantacolor” method for 
selecting the most suitable combination 
of colors for a package, and its relation- 
ship to Bemis service. Bros. Bag 
Co, (B-566) 


GLOSS INK PRINTING. Details on “CMC,” 
a water soluble cellulosic which, when 


applied to paper, bonds the fibers - 
mitting easier and more economical ~<a 
ink printing. Test ure and tw 


of use also Hercules Powder Co. 
(B-567) 


Fill out and mail this card now 


FILLERS FOR STILL AND SEMI-LIQUIDS. Data 
on the Horix fully automatic rotary, semi- 
automatic and hand-operated fillers for 
still liquids. Information on speeds, con- 
tainers and products handled, and method 
of filling—gravity or 


gravity-vacuum. 
Horix Mig. Co. 


(B-568) 


PRINTING AND BAG MAKING MACHINES. 
Folder outlines printing and converting 
machines such as the “H.H.H,. Jet,” a 
multi-color flexographic press, the “Mata- 
dor” for producing flat and square paper 
bags at high speeds, and four multi-wall 
bag machines. H. H. Heinrich Co. (8-569) 


MOISTURE INDICATORS. Data on two in- 
struments for printers, lithographers, pa- 
per convertors and miils for determinin 
proper moisture content of paper an 
pressrooms to assure best operating con- 
ditions. Cambridge Instrument Company, 
Inc. (B-570) 


HIGH-SPEED COUNTER. Leaflet on new 
mechanical counter with a special device 
that eliminates errors from carry over 
and prevents multiple counts. Described 
as containing counts up to one million 
and capable of speeds up to 3,000 per 
hour. Raycon Corp. (8-571) 


BOX MAKING ADHESIVES. Folder contains 
information on company manufacturing 
pastes, gums, glues, sizes and resins, and 
contains a sample technical information 
blank, used to help solve adhesive prob- 
lems, H. B. Fuller Co. (B-572} 


LITHOGRAPHED CANS. Data on decorative 
lithographed cans used to merchandise 
candy, Pit cake, nuts, cookies and other 
foods, They are available in custom de- 
signs or any floral, seasonal and holiday 
patterns. Olive Can Co. (B-573) 


MODERN PACKAGING 
Manufacturers’ Literature Seruice 


| am interested in the following items: 


B-551 B-552 B-553 B-554 B-555 B-556 B-557 B-S58 B-559 U-560 B-561 
B-562 B-563 B-564 B-565 B-566 B-567 B-568 B-569 B-570 B-571 B-572 
B-573 B-574 B-57S B-576 B-577 B-578 B-579 B-580 B-581 B-582 B-583 
B-584 B-585 8-586 B-587 B-588 B-589 B-590 B-591 B-592 B-593 B-594 
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COMPANY 
STREET 
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HELPFUL LITERATURE 


There is valuable data — worth dollars and cents 


n the titerature and samples 


BOX-MAKING EQUIPMENT. Bulletin de- 
scribes two machines, a single corner cut- 
ter, and a scoring machine, of interest to 
all box makers. M. D. Knowlton Co. 
(A-573) 


HEAT SEALER. Information on “Sentinel” 
Heat Sealers, designed for the positive 
sealing of al! coated or laminated barrier 
materials by the application of heat and 
pressure for controlled periods of time. 
Packaging Industries. (A-574) 


SCALES. Data on scales which use the 
“Shadograph” principle to eliminate in- 
accurate reading of weights. Describes six 
different types of scales using this prin- 
ciple. The Exact Weight Scale Co. 
(A-575) 


HIGH SPEED CAPPING. Folder illustrates the 
vast assortment of screw caps and snap 
closures which are applied automatically 
by high speed “Capem” machines manu- 
factured by Consolidated Packaging Ma- 
chinery Corporation. (A-576) 


MEAT PACKAGING PROCESS. Literature de- 
scribes complete packaging set-up which 
uses heat shrinkable 50 gauge saran 
film in conjunction with 30 or 40 gauge 
paper coated wire for wrapping a wide 
variety of meats. Describes wrapping, 
twisting, and shrinking equipment used in 
the process. Amsco Packaging Machinery, 
Inc. (A-577) 


PAPER COST CALCULATOR. Sixteen page 
manual has charts and tables designed to 
provide quick and accurate computation 
of cost per 1,000 sheets of common 
weights and sizes of book papers, covers, 
bonds, ledgers and writings. Oxford 
Paper Co. (A-578) 


Fill out and mail this card now 


Postage 
Will Be Paid 
by 
Addressee 


aqescribed below 


SELECT th 


AUTOMATIC CRATE ASSEMBLER. Folder on 
an automatically operated machine for as- 
sembling plywood crates into four basic 
styles Baws pre-fabricated “Ply-Fold” 
crate sections. Atlas Plywood Corp. 
(A-579) 


HANDLING BULK MATERIALS. Booklet de- 
scribes how the “Tote System” saves 
money on the handling of bulk materials. 
Data on Tote storage bins, tilts, screw 
feeds, and various other handling ma- 
chines. Cost analysis shows some typical 
savings. Tote System, Inc. (A-580) 


SPECIAL CAPPING MACHINE. Literature on 
new automatic capping machine designed 
to handle odd shaped caps and those with 
brushes, applicators, droppers, etc. Cap- 
per has 16 spindles permitting production 
speeds up to 150 units per minute. Pro- 
gressive Machine Co. (A-581) 


ROTARY PISTON FILLERS. Catalog gives in- 
formation on the operation of four piston 
fillers for packaging viscous or semi-solid 
products into jars and cans, Gives specifi- 
cations and dimensions of each machine. 


The Pfaudler Co. (A-582) 


POLYETHYLENE FILM. Detailed technical 
manual analyzes the uses and the physical 
and chemical properties of “Cheslene” 
polyethylene film. Charts and tables give 
production data, mechanical and diclec. 
tric properties, permeability ratings. 
Chester Packaging Products Corp. (A-583) 


GLASSWARE FOR DRUGS. Illustrated catalog 
gives complete purchasing data on com- 
yany’s “Moderne” line of vials, applicator 
bottles. owder and ointment jars and 
closures designed particularly for pharma- 
ceutical aaaaie. Foster-Forbes Glass Co. 

(A-584) 
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items you want 


2) CIRCLE the corresponding numbers on the post card 


3) FILL IN the information requested 


4) MAiL — no postage required 


. EQUIPMENT - SUPPLIES - SERVICES 


CELLOPHANE APPLICATIONS. Handy guide 
in the selection and applications of cello 
phane. The folder outlines cellophane ap- 
plications in the food, textile, tobacco, and 
other industries. American Viscose Corp 

(A-585) 


MATERIALS HANDLING EQUIPMENT. Folder 
explains a new combination tractor-trailer 
and tow line order-picking system for 
warehouses, and illustrates different floor 
trucks, dollies and industrial casters. Nut 
ting Truck and Caster Co. (A-586) 


SPECIALIZED PRINTING MACHINES. Booklet 
illustrates and describes 13 hand-operated 
and automatic machines for printing la- 
bels and other markings on metal, plastic, 
fibre, wood, rubber, or other surfaces. 
Single or multi-color models available. In- 
ternational Marking Machine Co. (A-587) 


CAP FEEDER. Descriptive data on new cap 
feeding and sorting device equipped to 
handle molded or metal turn-on closures 
of all types. The machine, which handles 
four sizes with one setting, is specially d« 

signed to eliminate jamming and break- 
ing. Pneumatic Scale Corp., Ltd. (A-588) 


PLASTIC BOXES. Catalog lists specifications 
and prices of firm’s wide line of rigid 
polystyrene containers. Boxes are heat-re- 
sistant, free from taste and odor, unaf- 
fected by acids, alkalies and alcohols 
Bradley Industries. (A-589) 


VIBRATORY FILLING MACHINE. Details on 
pechage filling machine designed to fill, 
»y means of vibratory action, from 2 to 
120 bags or containers per minute. Bro- 
chure includes details on belt conveyor 
attachment and automatic container 
feeder attachment. Stuyvesant Engineer- 
ing Co. (A-590) 


DRUM RINGS. Booklet on drum rings, clos 
ing tool, and accessories used where pack- 
aging is done in removable open heads 
Describes bolted type, “Spin Seal,” weld 
nut, overlapping, lever bolt, and other 
types of rings. Drum Parts, Inc. (A-591) 


PLASTIC FILMS FOR PACKAGING. Informa 
tional brochure contains characteristics 
and application data on polyvinyl alcohol, 
polyvinyl chloride, polyethylene, and 
pouvears alcohol-polyethylene laminated 
ilms. Describes uses in packaging foods 
and other products. Reynolds Metals Co 

(A-592) 


OPENER-FILLER FOR POLYETHYLENE BAGS. 
Data on an air operated unit which over 
comes static electricity problems in the 
filling of bags made of polyethylene, cel 
lophane aa other films with soft goods 
and odd shaped items. Errich Interna 
tional Corp. (A-593) 


SAMPLE LABEL KIT. Folder contains a wide 
variety of label samples including metal 
lized plastic, gummed, and pressure sensi 
tive type. Designed for shipping, product 
identification, promotion, and other uses. 
Allen Hollander Co., Inc. (A-594) 





Container Corp. of America; Hinde © 


Dauch, Sandusky, Ohio; Central Fibre 


Products Co., Omaha, Neb.; Omaha Box 
Co., 21 St. & Ave. H East, Omaha, Neb.; 
Gaylord Container Corp., 111 N. Fourth 
St., St. Louis 2, Mo.; International Paper 
Co., 220 E. 42 St., New York 17. Hoerner 
Corp., Keokuk, lowa; Union Bag & Paper 
Corp., 233 Broadway, New York 7; Fibr 

board Products, Inc 1789 Montgomery 
St., San Francisco 11 





Labels that can take it 


lhis article continued from page 121 

stock is the fact that it is moderately 
resistant to the absorption of oil which 
might be spilled on the label when 
using the product in the home. Fu 
thermore, it does not pick up dirt 
easily; dust accumulated in store dis 
plays can be re adily wiped off to re 
store the labels to their original fresh 
ippearance, 

In addition to white, the drum 
finished can and bottle label stock 
ivailable in several brilliant, light-fast 
colors which are said to be free from 
mottl 

In the printing of the Swift Jewel 
Oil and Swiftning labels, fast-drving 
transparent inks, similar to thos« gen 
erally used on foil, are employed be 
cause of the hardness and non-absorb 
ency of the stock. Their transparency 
permits the exceptional gloss and bril 
liance of the paper surface to come 
through even in solid printed areas 

According to the manufacturer of 
this new label stock, its non-absorbent 
quality requires, during the printing 
operation the usual precautions 
igainst sticking and blocking in the 
delivery Although the best results 
seem to be obtained with gloss inks 
regular printing inks may be used 
Metallic inks print especially well on 
the stock, but the extreme smoothness 
of the surface calls for extra care in 
bronzing 

While the stock lends itself par 
ticularly to printing bv the gravure 
process, using cellophane type inks 
ind evlinders, it can also be success 
fully printed by the flexographic proc 
ess if cellophane-type  flexographi 
inks are emploved In fact, it is 
pointed out, ink requiring heat to dry 
Ss partic ularly suited to this new high 


closs she et 


CREDITS New Swift Jewel Oil and 
Swift’ning labels printed by Lustour 
Corp., 7 N. Brentwood Blwed., St. Louis 


5 Vf using Colorcast label drum 
hed paper made by The Cham; ton 
Fibre ¢ Hamilton, Ohio 
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De 66% 0060 
(This card cannot be honored after April 15, 1955) 


Afcevefyg SOLVED THIS MARKING PROBLEM 
TWO COLOR DECORATIVE MARKING 











Manufacturers of novelties, containers and parts can now mark them 
in one’or two colors at production rates, using recently developed 
Markem machines. In a single operation, a decorative design, trade 
mark or description can be printed with precise color registration 
on almost any flat or curved surface object of plastic, glass, metal, 
fiber, etc. Such direct marking gives the product the important com- 
petitive advantages of increased sales appeal and identification, and 
saves the manufacturer time and money as well. Outside printing 
costs and label problems are eliminated. Markem printing elements 
and inks are specially designed to give clear, durable, attractive mark 
ing on a wide variety of materials 


can THE MarxeM metuop uetp you? | 





——— — TS: 
Designing equipment for effective two , 
color marking at production rates is 

just one example of how Markem 
solves industry’s marking problems. 
To answer the descriptive, decorative 
or control marking requirements of 
your product, part or package, ask 
Markem to apply the complete Markem 
Method to your needs: 
1. ANALYSIS of your marking or 
imprinting problems 
2. RECOMMENDATION of appropriate 
Markem Machine, Markem Type 
and Markem Ink 
3. SERVICE in installation, instruction, 
maintenance and supply. 
This Markem Method has been providing 
a single source for savings in time, 
effort and inventory... since 1911. 


Markem Machine Company, Keene 1, N.H., U.S.A. 











207 


cocccccccen GU coccccecccscces SUMED cccce 














New York 22, N. Y. —a 


' 


RESINA 
High speed, stra 
line screw capper 
Rated for speeds up 
300 per mir 
lepending on size 
container and cap 
Flexible. Fast 


Fully Automatic 


4 
2 and applying 
standard innerseals t 
2S and Siz 
n the oil industry 
apacity: 60-120 per minute 


1 


Seals from /e' to | 


Write for descriptive titerature 


’ a A AUTOMATIC MACHINERY CO., INC. 


572 Smith St. Brooklyn 31, New York 


tit—sasee« 
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Business outlook 


The consensus of container manu 
facturers views, savs the Department 
ot Commerce in its Winter 1954 issue 
of its quarterly Containers and Pack 
aging, is that the over-all fourth 
quarter volume of business — will 
ipproach the 1953 total. With this 
representative opinion in mind, the 
innual volume of the container field 
can be viewed at about 5% below the 
1953 level. Operations of several con 
tainer industries however ire 
expected to exceed the 1953 volume 
these include veneer packages tight 
cooperage ind papel milk container 
Ope rations of the metal-can, textil 
bag and closure industries in 1954 
ilso ippeal to equal or possibh eX 
ceed the 1953 total 

What are the business prospects | 


1955? On this point the Field Offi 


survey on container trends reveal 
that, almost without exception 
tainer managements view Ss om if 
strong confidence ind enthusia 
©) . , 

Piiis uptinism IS, In part i retiect 


ot the added strength if yeal end 


business In addition ithough ( 
tainer managements view i yr rf 
tinuation in 1955 of intensive m 
petition pressure " prices ind 
narrowing of the profit-cost relation 
ship the I! favorable outlook 
engendered by the presence t stro 
underlying economic tactor 

Business thinkir gy resulting fy 
optimistic forecasts of such basi 
industries as iron nd steel, construc 
tion ind miomotive ertainh 


pears to justify the container manage 
ments’ enthusiastic ou 


new vear, the Department Savs 





Cans for chemicals 
[his article continued from page 144 
It has been found that some chemi 
cal produc ts will attack the solder and 
tend to remove it from the side-seam 
folds. This is evidenced by a discolora 
tion of the solder in the folds and 
sometimes by the accumulation of a 
metal-be arming sé diment in the bottom 
of the container. This difficulty may 


often be circumvented | 


v restricting 
container usage to outside-soldered 
Cans 

Cemented-side-seam containers ar¢ 
subject to similar difficulties of reac 
tion with the product and resultant 


oftening of the cement. Container 


tests and subsequent examination of 


the cement in the side-se im folds are 


MODERN PACKAGING 





FEBRUARY 1955 


207 








necessary to determine that cemented 
side seams may be used safely for any 


partic ular product 


For the new product 

rhus far only a few of the host of 
different types of cans which are 
manufactured for nonfood products 
have been considered. However, the 
containers which have been described 
cover the great majority of products 
which are classified as chemical spt 
cialties. In step with new product de 
ve lopm« nts in the chemical spec ialties 
field, a continued program of con 
tainer development is carried out to 
meet the packaging requirements of 
these products The development ot 
the aerosol, « 


I pressure Call which 
was desi ribed earlier isa good exam 
ple of this. Another, and more recent 
de velopme nt, is the liquid detergent 
can. This can is similar to the round 
cone-top can but has many basic dif 
ferences in construction. The dete rg 
ent can has a cemented side seam and 
t specially designed nondrip nozzle 
which is assembled to the top end by 
seaming or crimping The nozzle it 
self may be fabricated from either 
iluminum = o1 plastic depending on 
the chemical nature of the product to 
he pac ked Che interior of the can may 
be plain, or enameled with any on 
ot a variety of protective coatings. As 
this can was specifically intended for 
liquid detergents, which are a corro 


sive group 


of products, interior enam 
eling is the general rule and the can 
was designed to utilize fully the pro 
tectivs properties ot these enamel 


coatings 
Summary 


This discussion of factors relating 
to the packaging of chemical special 
ties in metal cans has included brief 
considerations of container stvles, for 
mulation variations and container 
testing pro edures. Because the evalu 
ition. of metal containers consists 
largely of inspection of packed cans 
for indications of adverse reactions 
consideration has been centered on 
what those indications may be. From 
this. one might be led to suppose that 
packaging in metal cans presents diffi 
cult problems Actually, a larg pro 
portion of today Ss products are pack 
iged without extensive prior container 
tests and meet with ready consumer 
weceptance. However the smaller re 
maining portion of produc ts requires a 
well planned test program to deve lop 
in each ise the prope specily ition 


for an idequate containe! 
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Protection 
for Packaged Meats... 


Meat products require special pro- 
tective packaging because of their 
moisture and animal fat contents. 
These elements help give them their 
delicious flavor. Preserving these 
qualities in transport and display 


is an easy job for Rhinelander 


glassine and greaseproof papers. 





Low Cost 
CGlaggine and Greageproof Papers. 





The clean, attractive appearance of glassine 

and greaseproof and their excellent printability 
aid in the sale of such products, too, by 
enhancing the appearance of the package. 

Let us show you how Rhinelander Papers can solve 


your meat packaging problems economically. 


RHINELANDER 


Paper Company * Rhinelander, Wisconsin 
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CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 


EMPLOYMENT - 


BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 








MACHINERY AND 
EQUIPMENT FOR SALE 


MACHINERY AND 
EQUIPMENT WANTED 








TREMENDOUS STOCK 
Rebuilt 


say 


OF WRAPPERS 

guaranteed. At tremendous 
«. All types and sizes of wrapping ma- 
chines now available for immediate delivery. 





Package Machinery Co., DF, FA2, FA, U4 
Wrappers. Hayssen 3-7, 7-11, 11-18 Auto- 
matic Cellophane Wrappers. Hudson Sharp 
Campbell Auto. Cellophane Wrapper. Ceco, 
Redington and R. A. Jones Cartoning Units 
Stokes and Smith A and B Transwraps 
Knapp 429 and Ceco Carton Closers. Tell 
us your requirements. Write, wire, phone 
collect today 
Union Standard Equipment Company 


318-322 Lafayette 
New York 12, 


Street 











FOR SALE: Brightwood Box 
Stokes and Smith 
W rap-around 


Machines with col- 
Powder Fillers; 
a Labellers; Pneuma Seale 
Packaging Line; late type; Capem SIF Cappers; 
Vacuum & Gravity Fillers: Stokes & Colton 
Tube Fillers & Only a partial list. What 
idle equipment do have for sale? Consoli- 
Products Co Inc.. 61 


Garden Stre 
N. J. HO 3-4425. New York Tel 


lapsers; Spot 
' 





Closers 


you 








BA 77-0600 


FOR SALE Because of packaging change in our 
line the following equipment. in excellent work- 
ing condition, is offered at tremendous savings 
I—Simplex Model 24 Cello Bag Making Ma- 
chine I—Amseo Cello Bag Jaw Sealer Mode! 
TJl. vacuum capper delivery. ball type hole 
pune 2 jaws and stand. Inquiries invited 
Write O. D. N. Miller, Wells Lamont Corp 
1791 Howard Street, Chicago 26, Hlinois 

FOR SALE Priced to please: 4 x 8 Hayssen 
Carton Wrapper with 15° extended conveyor 
Late model Our type of package was changed 


soon after original purchase of machine. There- 
machine has had very little use and is in 
excellent condition. Phone or write Robt. T 
Cochran & Co., Ine., 366 Washington St., NY‘ 
—Walker 5-2340—for particulars 


fore 


ANILINE 
10” wide 


PRINTING PRESS: Two color, 
Web, with Reducer 
Press “Special Built” by us 
like new. For demonstration, F. ¢ 
FE. 2nd St Mi 


Price $2623 


narrow 
Motor 
Overhauled 
Kilb—140 
om, & hw V. OE GIR 


complete 
was 





FOR SALE 


web 


One 5 color rotegravure 
width, 38” largest cylinder 
cally mew, double unwind, sheeter with 
360 register device, ink circulating 
efficient drying tunnels, 30-hp Rel 
gas heating unit, blower and exhaust 
a perfect installation. Box 944 


press 32” 
circumference, 






an 
complete Mod 


ern Packaging 


FOR SALE No. 6 Brightwood; 
18 Die Cutter; 32” Rutherford “All 
Coaters; 60” Moore & White Sheeter 
hoy; 40° Parry Liner with or without 
Many Set-Up, Folding and Corrugating Box 


Thomsen 26 x 
Purpose” 
with Lay- 
Rewinder 


Ma- 








chines. Box 945, Modern Packaging 

FOR SALE Approx. 100° 24” Belt Conveyor on 
Angle Frame with Legs. Complete with drive. Ca- 
pacity 1002 bags. 30° section portable belt con- 
veyor 24” belt. Complete with drive. Approx 
200° 24” wide Roller Conveyor with two 90 
bends. Capacity 6002 Bbls. All in Al Condition 


Paul R. Beich Company, Bloomington, Hlinoi- 
210 
Ctii_ifie=. = «az —_— J. 








WANTED: Pneumatic Scale Packaging Line, 
Capper, Labeller, Cellophane Wrapper. P. ¢ 
Box 1351, Church St. Station, New York 8, N. Y. 
WANTED: Simplex fold bottom bag machine, 
Chicago area. F A. Richter, 1220 N. State 
Street. Chicago 10, Ill 
WANTED 
Junior Lawtonmatic Wrapping Machine for 
toilet tissue. 
Box 949, Modern Packaging 














HELP WANTED 





FOLDING CARTON SALESMEN: Needed to rep- 
resent United Board and Carton Corporat 











in 
expanding territories of Chicago, Ohio, New 
York ard New England. Several years’ experi- 
ence in selling folding cartons to industrial 
users required. Salary (commensurate with 
qualifications) plus commissions. Send res 
to Suite 1510, 2 Park Ave., New York 
SALES REPRESENTATIVES: Well known manu- 


facturer of packaging equipment has territories 
available for aggressive representatives. Many 
leads for terrific new line now being introduced. 
full details 
Packaging. 


Please furnish 
938, Modern 


and references. Box 





EXTRUSION—LAMINATION 
tendent wanted. 


Plant 
Complete charge 
lamination of polyethylene to paper or foil. 
New Excellent opportunity—salary plus 
incentive bonus. Outline background in full con- 


Superin- 
extrusion- 


Jersey. 





our employees know of this ad. Inter- 
be arranged regardless of your loca- 
tion. Box 939, Modern Packaging. 
SALESMAN TO BECOME PARTNER: One who 


sold 


cosmetic, 


has packaging material to 
and allied fields. The 
has operated for the past two 
has perfected the fabrication of expa 
tic foam material as platforms in packaging, ete 
You must active in 
business. Operate in or near Philadelphia. 

future of this $15,000.00 


pharmaceutical, 
m-Pak Com- 





pany 





become exclusively 





business is unlimited 














minimum needed. Answer in detail in confidence 
Box 940, Modern Packaging 

UNUSUAL SALES POSITION With 
manufacturer and converter associated with 
folding carton industry. Excellent opportunity 











for right man between 30-40 with knowledge 
of boerd, carton « ign and manufacture also 
foil and film laminations. I astern 
area. State age, experience sal- 
ary require nts. Reply ntial 





Box 942, Modern Packaging 


PACKAGING ENGINEER manufacturer 
in the drug and dressings field has 
opening for a man interested in the development 
packages. Work design of 
packages for sales appeal, protection, and auto- 


Leading 
surgical 
of new includes 
Industrial design or engineer- 
helpful. Plant leeated within 
ting distance of the New York Metropolli- 
Box 943, Mod 








rn Packaging 


PRODUCT DEVELOPMENT 
technical, addition to Develo nt 
staff, North Central location, work relating to 
improvement of existing development of 

fiber products; involves travel. . 
and with Sales 


$ to & years exp we 


College graduate 


wanted as 





and 


new consum 





contacts liaison Creativeness, 


initiative, 





preferred 














Submit details education, experi , references 
salary requirement. Box 91418, Modern Packaging 
EXECUTIVE TYPE SALESMAN 
An opportunity exists with one of America’s 

top flight flexible packaging organizat 

primarily producing multi-color gravure 
printing. Straight salary commensurate with 
experience and ability Must be free to 


Broad 
cal pack- 


travel a relocate 






1 possibly 
in flexible 





ful exper mecha 

















aging a necessity. Send complete resume and 
photo. All replies held confidential 
Box 950, Modern Packaging 
CAN MACHINERY DESIGNER AND SERVICE 
MEN: Excellent opportunities available for per- 
manent p tions with leading can machinery 
builder's expanding operations in midwest. Serv- 








ice men should have experience in can manu- 
facturing plants. Box 951, Modern Packaging 


PACKAGING DESIGNER To do creative color 











sketch work for cellophane and polyethylene 
packages. Must be fully experienced. Salary 
open. Bagphane Corp.. 65 uth IL Street 
Brooklyn 11, New York. Telephone EV 41-6400 





SITUATIONS WANTED 











ENCINEER WITH FOLL CONVERTING EXPERI- 
ENCE: 4 years production experience with large 
and diversified foil converter. Familiar with ca- 
sein, vinyl, and wax laminati and coating 
Some previous industrial sales experience. Seck- 
ing p tion with future with foil converter 
manufe ‘urer of foil. or machine manufacturer 





(radua mechanical 


‘1 Will 


industrial 





consider 


Box 


production, en 
941, Modern 





ineering or 


sales Packaging 


GENERAL MANAGER 


—Specializing 


Flexible 


in converting of 


Packaging Field 
celloy 





ane, ace- 








tate, polyethylene, foils, ete. Wealth of experi- 
ence ineludes technical production, costing 
market analysis, sales supervision, manage nt 
Complete ackground in printing processes, bag 
mak ete Interested in making connection 
off 1 promising future Box 9146, Modern 


Packaging 





MISCELLANEOUS 





PLASTIC SCRAP: 
vinyl sheet serap in any 
rene, Acetate, Butyrate molded 
molding powder 
Packaging. 


Cellulose Acetate and 
Also 
rejects, 
inventories. 


rigid 
Polysty- 
scraps 


Box 


quantity. 





and 
913, 


excess 


Modern 


MAKE THIS YOUR NEW YORK OFFICE: Dis- 
tributer of nationally 
product has rtive, 


advertised 
well loc 


packaging 
ed display 


















room, off eptionist. Excellent indus- 
trial loca street floor. We can share spac 
and/or represent your product. Box 947, Moc 
ern Packaging. 


SWISS CHEMICAL FIRM 






having excellent 


nections with consumers of printing inks, par 
ularly 








seeks contact with 
the purpose 


Switzerland 


ng field, 
facts 
manufacture in 


in the p 
ink man 
sale or 
Modern 





rs tor 





Packaging 





A assified advertisements 
Cle late ‘$11, of precedina mo 
Up to 60 words $10.0 Jp to 120 wo 
to 60 words (boxed) $20.00 Up to 120 wo 
For furth arddre 
MA - 7 
Mode kaging 





vary °) € 
0 bp to 180 words $30.0¢ 
00 lian 180 words 4) ¢40 00 
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eee 


wa || [F your problem is — 

















CREAM ~ cost of formulation or production 
| ~ scuff resistance 
——— ~ blocking 
~ mileage 
cHeese / v flaking 
oa ~ bulging 
~ leakers 
wurven ~ lactic acid absorption 





Lil IT will pay you to investigate — 


ice 
CREAM 


| AC'Polyethylene 


Low-molecular-weight A-C POLYETHYLENE can improve 
your dairy cartons in a number of ways. . . without increasing 
your coating costs. 





With this polymer in your wax formulation, your paper 
containers can be stronger and more attractive. And they 
will have greater sales appeal. 


Using A-C POLYETHYLENE may permit you to consider lighter 
weight paper stock. Savings would perhaps pay for your 
coating materials. 


Investigate this versatile plastic today. Since even small 
quantities of this polymer substantially upgrade your wax blend, 
it may help put your products in a more favorable competitive 
position and, perhaps, open new markets for you. 


For additional information, contact— 





Ne SEMET-SOLVAY PETROCHEMICAL DIVISION 


hemical 
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The way to a woman’s purse is through her eyes. Cash registers 


PRINTERS! make ready now for 


the greatest event of 1955 


Whatever aspect of printing concerns you most, 
you will find at IPEX a wealth of new developments 
and an impressive array of plant, machinery and 
materials which embody the very latest achieve- 
ments in printing progress—all readily accessible 
and under one roof! It has even more than this 
to offer you—it provides an international forum 
for the discovery of new ideas, for the discussion 


with manufacturers and suppliers throughout the 


world of new methods to achieve better and more PRINTI N G M ACH | N ERY 
economical printing. 
‘ and 
Now ts the time to make your preparations to 


9 
attend this important event. Write to the organisers ALLIED TRADES 


and state the dates during which you will be tn 


London, so that details of accommodation and EXHIBITION 


other information can be provided ‘e) LY M Pp | a L ‘e) N 'D) re) N 


ne § Sth 16th JULY 1955 


OF PRINTERS MACHINERY PROPRIETARY 





CAREER OPPORTUNITIES 


with 
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for 


Packaging and BETTER: 


Materials Handling 


| POLVETHYLENE 


ivailable to graduate mechanik 


neers with from 5 to 10 years’ experience in indu 
packaging, bulk handling of both dry and wet chemical 
products, and warehousing and shipping. Appropriate ex 
verience wil! include: development and desig 1 a variet 
of materials nandling equipment s g \ 
chutes, portable landere, ot0.: snecifeation. develenment A vastly superior foot-powered 
evaluation of containers of all size sealer for heat-sealing polyethy- 
‘ — or the en, evaluat ‘ lene, pliofilm, etc. Offers these Pa 3 
packaging machinery - ¢ 
, = important features: * Ventilated : ONLY 
ants will provide consulti: ervice t Teflon Strips that prevent material ? 
: pecan st ip ervicin and sticking to jaws * Accurate Ther- $9950 
P yer my te : _— — mostatic Control * Dial Indicating “a 
Thermometer * 12” Sealing Jaws “A COMPLETE WITH ; 
* Brand New Design, including aa STAND 


tubular aluminum stand 


It's fast — efficient — and dependable! 
Order now for immediate delivery! 


mM 3 o - U |e 4 Complete 


line of heat 
sealing equipment 


1g details of educatior 


J. C. Costello. Jr. 


gineering De; Personne Ser 


E. |. du Pont de Nemours & Co., Inc. 


Wilmington 98, Delaware 


HEAT SEALING EQUIPMENT CO 


N. E. Cor. Howard & Huntingdon 
Philadelphia 33, Pennsylvania 
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times more often! ‘ 








Package your products 
in containers made of 
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Monsanto Chemical Co., Plastics Divisio 
Dept. MP-2, Springfield 2, Mass 
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For flex 
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America’s meat packers have famil- 
iar names in most households today, 
thanks in no small part to their brand 
identification on the Flex-Vac vacuum 
pac ks they use for sliced luncheon 
meats, frankfurters and bacon. To 
retailers, Flex-Vac means high-vacuum, 
sealed-in freshness with no shrinkage 
and discoloration loss. 

Flex-Vac vacuum pack is also used 
for other products. For bakery prod- 
ucts, confections, smoked fish, fretos, 
cigars, crackers, popcorn and potato 
chips, Flex-Vac offers its unique con- 
trolled atmosphere process. 

Machine shown here is the latest 
model for vacuum and Flex-Vac’s new 
CA®* (oxygen free) packaging. Send 
for descriptive booklet. 


®°CA Controlled Atn 


osphere I'M of Standard 
Packaging Corp 


For flexible liquid packaging 
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For rollstock of all kinds 
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For liquid packaging of almost hing. Even at 


40° below zero Flex-Vac liquid packs stay tough and 
flexible! A complete range of materials, pouches, with 
or without printing. Engineering to specific require- 
ments. 


STANDARD PACKAGING 


No one makes a wider range of tested packaging 
materials than Flex-Vac. Nor can you find greater 
experience in printing and laminating of transparent 
or foil materials. All work to meet your individual 
requirements. Tell us your problem. 
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CORPORATION 


FLEX-VAC DIVISION ® 
For the LIFE of your product — Flex-Vac . . . FIRST in flexible vacuum packaging 


GENERAL SALES OFFICES: 629 Grove Street, Jersey City, N. J. 


SALES AND SERVICE OFFICES: Atlanta © Chicago ® Los Angeles * New York 











Mastery of 


Insecticide, fungicide, fertilizer . . . or any product that presents a sifting 
problem can be packaged safely in a Shellmar-Betner Duotite bag. This 


specially-constructed bag features a double-folded, sift-proof bottom that 
assures customers of full value, every time. We also convert cellophane, 


acetate, Pliofilm*, polyethylene and vinyl . . . and we’re master printers. 


So for tailor-made flexible packaging at its best, call on Shellmar-Betner. 
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FLEXIBLE PACKAGING DIVISION 
MT. VERNON, OHIO 


*TM, The Goodyear T. & R. Co 


Sales Offices in Principal Cities 





